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DilPs  Radio  News  Service  Assailed  As 
Repugnant  To  Americanism 

Publishers  See  Danger  of  Government  Control  Under  Senator’s  Scheme — 
Stations  Not  Dissatisfied  With  Press^Radio  Pact,  Says  £♦  H*  Harris 


E\\  SPAPER  publishers  who  were  ‘The  Senator,  in  whose  hands  rests  for  a  newspaper  code  that  it  was  the  stations,  but  these  stations  are  gradu- 
1  •,  oy  Editor  &  Publisher  the  destiny  of  all  radio  legislation,  was  purpose  of  certain  officials  in  the  Fed-  ally  adjusting  themselves  to  the  pro- 

tins  week  toUowing  Senator  Dills  not  satisfied  merely  to  present  such  a  eral  government  to  place  the  news-  gram. 

speech  to  the  national  Association  of  proposal,  but  he  went  so  far  as  to  urge  papers  under  government  license;  and,  "When  the  press-radio  program  was 
broadcasters,  issue  heatedly  with  under  veiled  threats  that  the  broad-  if  this  could  not  be  accomplished,  to  adopted,  some  outlaw  news  radio  or- 
his  proposal  that  radio  stations  form  casters  in  convention  should  at  once  place  so  many  restrictions  on  the  press  ganizations  sprang  into  existence,  but 

a  news-gathering  service  of  tneir  own.  adopt  the  plan  which  he  had  proposed  that  a  virtual  censorship  would  be  many  of  these  have  ceased  to  exist. 

Senator  Dill,  s{^aking  at  the  broad-  to  the  National  Association  of  Broad-  established.  because  they  could  not  be  made  to  pay 


casters’  Cincinnati  convention,  told  his  casters. 

hearers  that  the  press-radio  agreement  _ 

under  which  news  is  now  being  broad¬ 
cast  has  failed.  It  is  the  "duty”  of  Teh 

radio  stations  to  give  fuller  news  ser-  cast 

vice,  he  said.  “It  is  part  of  that  pub- 
lie  service  which  they  are  bound  to 
give  if  they  are  to  justify  the  use  of 
the  radio  frequencies  the  government 
has  granted  them,”  he  added.  The  "To 
present  system,  he  said,  is  "teaching  to  the 
radio  listeners  that  they  must  look  organis 
first  to  newspapers  for  news.”  an  inv; 

Charging  abuse  of  the  power  of  the  format 


adopt  the  plan  which  he  had  proposed  that  a  virtual  censorship  would  be  many  of  these  have  ceased  to  exist, 
to  the  National  Association  of  Broad-  established.  because  they  could  not  be  made  to  pay 

rasters.  "This  plan  failed  because  the  news-  in  the  face  of  the  press-radio  news 

- service. 

'T  1  f  t  I.  ..  #n  >  “The  newspapers’  press-radio  bu- 

lelegrapnic  report  of  the  National  Association  of  Broad-  leaus  are  constantly  adding  radio  sta- 

casters  Convention  appears  on  page  4,  Full  text  of  clients,  which  aher  all  is  the 

c  X  jj  •  •  -  I  ^  proot  of  the  success  of  the  plan  that 

Senator  Dill  s  address  is  given  on  pages  5  and  6.  Senator  Dill  denounced  in  his  speech 

to  the  broadcasters  and  the  failure  of 
which  he  predicted. 

"To  use  his  own  words  in  reference  governmental  encroachment  on  the  "The  publishers’  radio  committee  be- 
to  the  power  of  a  radio  news  service  rights  guaranteed  under  the  constitu-  lieves  the  newspaper  plan  is  based  on 

1  *  *  1  f  .  f_  It _  X.1 _ _ J 


organisation,  ‘this  would  make  radio  tion. 


an  invaluable  force  in  the  creation  and 
formation  of  intelligent  public  opinion.” 


"It  is  unnecessary  to  point  out  that 


sound  principles.  It  believes  the  grad¬ 
ual  improvements  and  refinements 


press,  he  said:  “The  public  interest  He  ended  his  talk  with  the  words,  “1 


if  the  plan  suggested  by  Senator  Dill  brought  about  through  experience  will 
is  attained,  the  Federal  government  make  it  possible  to  protect  the  inter- 


Senator  Dill’s  speech  is  given  in  full, 
beginning  on  page  5  of  this  paper. 

But  newspaper  publishers,  queried  by 
telegraph,  told  Editor  &  Publisher 


iiig  association  that  is  to  be  owned  and  similar  to  the  news  agencies  now  in  "It  is  unbelievable  that  the  people  of 
oiierated  by  an  agency  which  itself  is  operation  in  several  European  coun-  this  country  will  permit  the  broad- 

under  strict  government  supervision  tries.  Through  government  propa-  casters  to  use  radio  as  a  means  of 

and  license,  subject  at  all  times  to  the  ganda  disguised  as  news  and  broad-  government  propaganda  in  an  attempt 

revocation  of  its  license  for  an  act  cast  by  radio,  the  prestige  of  news-  to  destroy  the  independence  of  the 


that  they_  saw  no  evidence  of  public  revocation  of  its  license  for  an  act  cast  by  radio,  the  prestige  of  news-  to  destroy  the  independence  of  Ae 

demand  for  complete  news  service  by  tielieved  to  be  unfriendly  by  those  who  papers  eventually  might  be  seriously  newspapers.  But  eternal  vigilance  is 

radio,  and  almost  unanimously  charged  control  the  administration  of  the  gov-  undermined.  The  situation  in  Euro-  the  price  of  liberty,  and  so  it  rests 

that  the  broadcasting  organizations,  ernment.  pean  countries  is  a  striking  example  largely  with  the  newspapers  whether 

dependent  for  their  very  existence  upon  "in  the  press-radio  plan,  which  has  of  the  destruction  of  newspaper  pres-  they  will  remain  silent  while  the 
the  licensing  power  of  the  government.  -  -  - ^  '  - -  .  .  .... 


should  not  be  entrusted  with  the  ex-  than  five  months. 


been  in  successful  operation  for  more  tige  and  influence. 


broadcasters  surrender  to  the  threats 


“In  spite  of  the  apparently  reassur-  of  the  chairman  of  the  Senate  corn- 


acting  task  of  informing  the  public.  _  through  the  Associated  Press,  the  ing  statements  in  Senator  Dill’s  ad-  mittee.” 

.\ccession  of  more  and  more  radio  United  Press  and  the  International  dress  that  there  would  be  no  danger  Other  publishers  commented  on  the 

stations  to  the  press-radio  agreement,  Xews  Service,  have  been  cooperating  of  censorship  nor  curtailment  of  free-  Dill  speech  more  briefly  but  with  equal 

which  providp  a  twice-daily  free  news  with  the  two  large  chains.  This  co-  dom  of  expression  over  the  radio,  the  vigor.  Following  are  the  views  of 

service  supplemented  by  bulletins  on  operation  has  resulted  in  the  working  fact  remains  that  radio  broadcasting  is  some : 


events  of  unusual  importance,  was  out  of  a  satisfactory  program  of  broad-  under  such  a  flimsy  license  in  this 
cited  in  refutation  of  the  charge  that  casting  the  high  spots  of  the  news  in  country  that  almost  every  radio  sta- 
the  agreement  IS  a  failure.  two  five-minute  periods  and  of  releas-  tion  operates  in  constant  fear  of  having 

Senator  Dill  s  idea  that  it  would  be 


ing  news  bulletins  of  an  extraordinary  its  license  revoked  because  of  an  un-  News: 


‘‘Monumental  Bluff” 

Col.  Frank  Knox,  Chicago  Daily 


“The  attack  by  Senator  Clarence 
Dill  on  the  existing  Press-Radio  Bu- 


a  simple  inatter  to  set  up  a  broadcast  nature  throughout  the  day  and  night,  friendly  act,  intentional  or  uninten-  “The  attack  by  Senator  Clarence 
npvs  service  was  pooh-poohed.  His  "in  return  for  this  service  the  broad-  tional.  Almost  all  the  radio  stations  Dill  on  the  existing  Press-Radio  Bu- 
the  broadcasters  be  casters  have  given  to  the  newspapers  dare  not  refuse  a  request  of  a  promi-  reau  is  a  monumental  bluff.  _His 

allowed  to  buy  the  service  of  press  as-  and  the  national  news-gathering  asso-  nent  government  official,  for  fear  that  threat  that  if  the  press  associations 

sociations— was  met  with  the  cornment  ciations  full  credit  for  this  news  and  the  cost  of  this  refusal  will  be  the  which  are  supported  wholly  from  reve- 


that  the  newspapers  are  not  inter-  have  agreed  not  to  commercialize  it  cancellation  of  their  licenses  to  oper 


nues  derived  from  newspapers  do  not 
forthwith  provide  the  radio  stations 


ested  in  purchasing  second-hand  news  in  any  way.  ate.  forthwith  provide  the  radio  stations 

from  the  press  associations.  “The  source  of  the  dissatisfaction  “Under  this  licensing  system,  which  with  free  access  to  all  news  gathered, 

Preposterous  and  puerile  were  ^.jth  the  press  press-radio  agreement  of  Senator  Dill  himself  devised,  he  now  radio  will  enter  the  news  gathering 

terms  applied  to  the  Dill  proposals,  which  Senator  Dill  complains  can  be  comes  forward  with  the  proposal  that  business  is  puerile.  Quite  evidently 

serve  the  public,  but  a  traced  to  Senator  Dill  himself,  because  a  national  news-gathering  organization  Senator  Dill  has  no  conception  of  what 

selfish  desire  to  increase  the  advertis-  ^  large  majority  of  the  radio  stations  be  formed  by  the  radio  broadcasters  to  such  a  news-gathering  bureau  for  radio 

ing  value  of  broadcast  time,  was  seen  gj-e  satisfied  and  anxious  to  cooperate  collect  and  broadcast  news.  would  cost  and  of  course  such  a  dec- 


as  the  basis  for  demands  for  more  com-  with  the  publishers’  national  radio 
plete  news  service.  committee. 

Departure  From  Our  Concept  “Senator  Dill  is  attempting  to  dis- 
nt  turb  the  present  cooperative  arrange- 

Of  Democracy t  Says  Harris  between  the  newsnaners  and  the 


“A  year  ago  radio  stations  were  laration  was  made  by  the  Senator  with 


broadcasting 


unlimited  out  any  authority  from  the  national 


"Senator  Dill  is  attempting  to  dis-  amounts  at  almost  every  hour  of  the  broadcasting  system  to  warrant  it. 
turb  the  present  cooperative  arrange-  day  and  night,  and  if  a  listener  had  The  present  press-radio  arrangement 
ment  between  the  newspapers  and  the  the  time  he  could  have  access  to  al-  represents  the  maximum  concession 


E.  H.  Harris,  of  the  Richmond  broadcasters  and  is  using  his  power  as  most  all  the  news  of  the  world  by  which  in  my  judgment  the  press  asso- 
(Ind.)  Palladium-Item,  chairman  of  chairman  of  the  Senate  communica-  turning  his  dial  from  one  station  to  ciations  should  make.” 


the  Publishers’  National  Radio  Com-  tions  committee  to  frighten  the  broad-  another.  The  promiscuous  broadcast- 
mittce,  analyzed  the  situation  thus  in  casters  into  withdrawing  from  their  ing  of  news  has  been  curtailed  through 


an  exclusive  statement  to  Editor  &  present  cooperative  arrangement. 


Publisher  : 


the  program  consummated  between  the 


“If  it  is  of  value  to  publishers  to  Publishers’  National  Radio  Committee 


Living  Off  The  Newspapers 

L.  K.  Nicholson,  New  Orleans 
Timcs-Picayune:  “Radio  broadcast- 


“Senator  C.  C.  Dill's  proposal  to  the  keep  the  supervision  of  news  in  their  and  the  broadcasters.  This  is  one  of  ing  has  been  built  and  reached  its  pres- 

National  Association  of  Broadcasters  hands,  it  is  of  far  greater  importance  the  phases  of  our  program  which  Sen-  ent  importance  and  position  on  the  free 

tliat  its  members  form  their  own  news-  to  the  people  of  this  country  that  all  ator  Dill  says  is  unsatisfactory  to  the  publicity  given  it  by  the  newspapers, 

gathering  association  to  compete  with  news,  printed  or  broadcast  over  the  broadcasters  and  the  general  public.  The  newspapers  have  ballyhooed  their 

the  newspapers  and  to  be  under  the  air,  should  come  from  sources  which  “In  the  newspaper  plan,  the  news-  entertainers  and  printed  their  pro¬ 
control  and  ownership  of  an  agency  are  not  under  governmental  control,  paper-owned  radio  stations  are  under  grams  free  of  charge,  and  before  the 


i  subject  to  strict  government  license,  restriction  or  license. 


provides  a  sensational  departure  from 
our  concept  of  a  democratic  form  of 
government. 


“It  is  generally  believed  by  those  independently-owned  stations. 


the  same  restrictions  as  the  chain  or  present  agreement  with  the  press  as¬ 


sociations  and  newspapers  they  ap- 


who  participated  in  the  negotiations  has  caused  a  slight  dissatisfaction  propriated  our  news  before  we  could 


papers  organized  as  a  unit  against  among  a  few  of  the  newspaper-owned 


(Continued  on  page  45) 
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IMPROVED  RADIO  NEWS  SERVICE  CHIEF 
TOPIC  OF  BROADCASTERS 

Censorship  Powers  or  Aspirations  Denied  By  Federsd  Commis¬ 
sioners — No  Action  on  Press-Radio  Pact — 

Martin  Heads  Editors 


iBy  telcffrafh  to  Editor  &  Pcblisher) 

IXCIXXATI,  Sept.  19— How  to 
improve  the  news  service  of  radio 
and  whether  its  relations  with  the  press 
could  be  improved  without  infringing 
upon  the  freedom  of  either  medium 
were  subjects  discussed  by  almost  every 
speaker  at  the  twelfth  annual  conven¬ 
tion  of  the  Xational  Association  of 
Broadcasters,  which  adjourned  here  to¬ 
night  after  a  three-day  session. 

Principal  interest  centered  in  the  ad¬ 
dress  of  Senator  C.  C.  Dill,  Washing¬ 
ton,  Democrat,  chairman  of  the  Inter¬ 
state  Commerce  Commission  committee 
of  the  Senate,  wherein  he  took  the  posi¬ 
tion  that  radio  broadcasting  of  news 
was  a  public  service  and  that  the  radio 
stations  were  entitled  to  give  the  pub¬ 
lic  news  as  soon  as  it  happens.  Dili 
attacked  the  Press-Radio  Agreement, 
saying  it  was  all  in  favor  of  the  press 
and  prevented  radio  stations  from  giv¬ 
ing  frequent,  full  news  reports. 

He  predicted  that  the  time  would 
come  when  radio  stations  would  estab¬ 
lish  their  own  news  service  under  com¬ 
pulsion  of  their  listeners.  He  said  he 
believed  the  press  ought  to  be  compen¬ 
sated  for  its  news  and  took  the  posi¬ 
tion  that  broadcasters  would  not  be  nig¬ 
gardly  in  their  payment  for  news  ser¬ 
vice.  His  remarks  are  carried  in  full 
elsewhere  in  this  issue. 

Senator  Dill  advised  the  establish¬ 
ment  of  an  associated  radio  news  or¬ 
ganization  of  100  or  more  stations.  He 
said  that  it  could  either  induce  press 
associations  and  newspapers  to  sell 
news  flashes  and  brief  news  reports  for 
use  by  stations,  or  failing  in  that,  it 
could  finance  the  beginning  of  a  great 
radio  news  service.  At  first,  he  said, 
it  could  buy  its  foreign  news  service 
until  it  became  powerful  enough  to 
establish  its  own. 

Col.  Thad  H.  Brown,  vice-chairman. 
Broadcast  Division,  Federal  Communi¬ 
cations  Commission,  told  the  broad¬ 
casters  that  control  of  broadcasting 
activities  should  come  from  within  the 
industry  itself  through  “rationalization” 
of  present  policies.  Discussing  censor¬ 
ship  of  radio,  the  press  or  other  forms 
of  communication,  Mr.  Brown  said  that 
none  should  have  “fear  of  drastic  con¬ 
trol.”  He  said  no  American  could  be¬ 
lieve  that  his  government  would  at¬ 
tempt  “such  a  preposterous  thing.” 

He  said  further:  ‘It  is  not  censor¬ 
ship  to  bar  from  wave  lengths  the 
vicious,  the  indecent,  the  profane.  The 
law  compels  this.” 

Discussing  the  Press-Radio  Agree¬ 
ment,  he  said:  ‘Changes  and  adjust¬ 
ments  between  press  and  radio  must  be 
forthcoming.  In  the  matter  of  supply¬ 
ing  news,  a  definite  understanding  is 
also  possible.  If  the  press  is  faithful 
to  its  creed  to  seek  to  reach  the  great¬ 
est  number  of  people  in  the  least  space 
of  time,  it  cannot  afford  to  overlook 
the  radio.  Xor  can  radio  continue  to 
prosper  without  the  continued  coopera¬ 
tion  of  the  press.” 

Hampson  Gary,  Federal  Communica¬ 
tions  Commissioner,  said :  “We  have 
no  powers  of  censorship  over  radio  and 
we  desire  none.  The  United  States  is 
a  land  of  freedom  of  speech,  freedom 
of  the  press,  and  radio  should  be  main¬ 
tained  as  a  free  American  enterprise. 
The  Communications  Commission  has 
no  wish  to  dictate  what  manner  of  en¬ 
tertainment  or  discussion  shall  go  on 
the  air.  We  want  the  broadcasters 
themselves  to  maintain,  for  the  sake  of 
their  continued  existence,  a  clean, 
wholesome  American  attitude  and  bal¬ 
ance,  the  kind  that  good  taste  and 
common  sense  suggest.” 

William  Hard,  radio  commentator,  of 
Washington,  D.  C.,  also  touched  upon 
the  press-radio  agreement  in  his  talk 
on  radio  and  human  liberty,  expressing 
the  hope  that  any  differences  of  opinion 


between  the  press  and  the  radio  broad¬ 
casters  might  be  amicably  ironed  out. 

.\mong  other  high  spots  of  the  con¬ 
vention  was  the  secret  poll  conducted 
by  Broadcasting,  a  trade  magazine,  on 
whether  to  continue  the  press-radio 
agreement ;  whether  the  broadcasters 
believe  in  a  privately  operated  news 
service,  and  whether  news  broadcast¬ 
ing  should  be  sponsored  by  advertisers. 

General  discussion  was  held  on  the 
closing  day  of  how  best  to  develop 
means  of  effecting  satisfactory  press- 
radio  tie-ups.  Suggestions  were  maae 
for  a  resolution  to  advocate  abandon¬ 
ment  of  the  press-radio  agreement,  but 
no  action  was  taken.  It  was  stated  by 
several  officials  of  the  association  that 
no  overtures  had  been  made  by  the  or¬ 
ganization  to  Senator  Dill  to  act  in 
establishing  a  press-radio  association  of 
broadcasters.  They  declined  to  com¬ 
ment  on  the  possibility  of  independent 
action  by  the  senator  and  his  associates 
to  that  end. 

Darrell  V.  Martin,  radio  editor  of 
the  Pittsburgh  Post-Gazette,  was 
elected  president  of  the  Xational 
Radio  FMitors’  Association,  which  met 
in  Cincinnati  concurrently  with  the 
broadcasters. 

Charles  Gilchrest  of  the  Chicago 
Daily  Xcu's  and  Xorman  Siegel  of  the 
Cle7'eland  Press  were  elected  vice- 
presidents.  Robert  S.  Stephan  of 
Cleveland  Plain  Dealer  was  elected 
secretary  and  treasurer. 

Evans  Plummer  of  the  Radio  Guide 
magazine  was  elected  chairman  of  the 
board  of  directors.  Others  elected  to 
the  board  were  Larry  Wolters  of  the 
Chicago  Tribune.  Mary  Jo  Lafferty  of 
the  Latrobc  Bulletin,  Dorothy  Doran 
of  the  Akron  Beacon- Journal  and 
Yank  Taylor  of  the  Chicago  Times. 


17  STATIONS  ADDED 


Coast  Press  Radio  Bureau  Now  Serv¬ 
ing  65  Broadcasters 

{Special  to  Editor  &  Publisher) 

Los  Angeles,  Sept.  17. — Addition  of 
17  stations  to  the  number  taking  the 
service  of  the  Pacific  Division,  Press 
Radio  Bureau,  was  announced  today  by 
Joseph  R.  Knowland,  publisher  of  the 
Oakland  Tribune,  and  chairman  of  the 
Press  Radio  committee,  through  W.  R. 
Gordon,  editor  of  the  bureau. 

The  additions  bring  the  number  of 
chain  and  independent  stations  now 
served  by  the  bureau  to  65.  Following 
are  the  newcomers  to  the  service : 

KXO,  El  Centro.  Cal. ;  K\'OA,  Tuc- 


EDITOR  &  PUBLISHER 
CALENDAR 

Sept.  24-  Meeting  of  Editors 
and  Executives,  Ira  C.  Copley 
Newspapers,  Coronado  Hotel,  San 
Diego,  Cal. 

Sept.  24-25 — Sixth  annual  Bos¬ 
ton  Conference  on  Distribution, 
at  Hotel  Statler,  Boston. 

Sept.  30-Oct.  1 — Midwest  News¬ 
paper  .Advertising  Managers’  As¬ 
sociation,  fall  meeting.  Kansas 
City,  Mo. 

Oct.  8 — New  Jersey  Newspaper 
Institute.  Rutgers  University, 
New  Brunswick,  N.  J. 

Oct.  8-9 — Organization  meeting 
of  the  .American  Institute  for 
Printing  Research,  and  Confer¬ 
ence  of  Techinal  Experts  of 
Printing  Industry,  Benjamin 
Franklin  Hotel,  Philadelphia. 

Oct.  11-12 — Southern  Circula¬ 
tion  Managers'  Assn.,  convention. 
New  Orleans. 

Oct.  11-14 — National  Collegiate 
Press  Assn.,  meeting,  Bismark 
Hotel.  Chicago. 

Oct.  12-14 — Ohio  Newspaper 
.Association,  annual  meeting,  Co¬ 
lumbus. 

Oct.  12-14 — Ohio  Newspaper 
Women's  Assn.,  annual  meeting, 
Columbus. 

Oct.  13-14 — Third  Region 
American  Newspaper  Guild  meet¬ 
ing.  Galen  Hall  Hotel,  Werners- 
ville.  Pa. 

Oct.  14-15 — Interstate  Circula¬ 
tion  Managers’  Assn.,  Bellevue- 
Stratford  Hotel,  Philadelphia. 

Oct.  15-16 — California  Circula¬ 
tion  Managers'  Assn.,  16th  annual 
convention,  Clark  Hotel.  Stock- 
ton,  Cal. 

Oct.  16-17 — Inland  Daily  Press 
Assn.,  fall  meeting,  Stevens  Hotel, 
Chicago. 

Oct.  18-19- -Audit  Bureau  of 
Circulations,  annual  meeting,  Chi¬ 
cago. 


son,  .Ariz. :  KSUX,  Lowell,  .Ariz.; 
KUM.A,  A'uma,  .Ariz.;  KIC.A,  Clovis, 
X.  M.:  KOB,  .Albuquerque,  X.  M. ; 
KGHF,  Pueblo,  Colo.;  KIZ,  Denver, 
Colo. ;  KSL,  Salt  Lake,  Utah ;  KIDO, 
Boise,  Idaho;  KFXD,  Xampa,  Idaho; 
KID,  Idaho  Falls,  Idaho;  KTFI, 
Twin  Falls,  Idaho;  KSEI,  Pocatello, 
Idaho;  KLO,  Ogden.  Utah;  KVI,  Ta¬ 
coma.  Wash.;  KIEM,  Eureka,  Cal. 

Idaho  and  Utah  stations  are  repre¬ 
sented  100  per  cent  in  the  list. 


HEARST  VISITS  HITLER 

William  Randolph  Hearst,  who  has 
been  in  Europe  for  some  time,  visited 
.Adolph  Hitler,  German  Chancellor, 
Sept.  16.  .After  his  visit  the  publisher 
flew  back  to  Manheim,  where  he  is 
taking  a  cure. 
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no  REPORTERS  COVER 
YACHT  CUP  RACES 

Approximately  120,000  Words  a  Day 
Transmitted  from  Newport — News¬ 
papermen  Follow  Contests  on 
Three  Vessels 

One  hundred  and  ten  newspaiier  re¬ 
porters  are  in  Xewport,  R.  L,  this  week 
covering  the  .America’s  Cup  yacht  races. 
It  is  estimated  that  approximately  120,- 
000  words  a  day  describing  the  races  are 
being  transmitted  from  Xewport. 

.According  to  Everett  B.  Morris,  of 
the  Neva  York  Herald  Tribune,  eight 
of  the  110  newspapermen  represent 
British  publications,  five  come  from 
Canada,  and  the  others  reiiort  for 
United  States  papers.  The  telegraph 
companies  have  about  60  men  on  the 
job. 

"The  newspapermen,”  Mr.  Morris 
wrote,  “are  split  up  among  three  ves¬ 
sels.  Those  with  radio  bulletins  to  file 
on  the  progress  of  the  race  divide  them¬ 
selves  among  the  Coast  Guard  cutters 
Mendota  and  Argo  and  the  R.  C.  A. 
ship  Xorsaga.  The  men  to  whom  a 
closeup  of  the  contest  is  indispensable 
for  their  accounts  follow  the  race  on 
the  Argo.  Those  with  fleet  and  crowd 
stories  to  write  go  aboard  the  Mendota. 

“The  favorite  pastime  of  the  men 
who  are  the  newspaper-yachting  ex¬ 
perts  is  the  reading  every  morning  of 
accounts  of  the  previous  day’s  race, 
written  by  highly  publicized  specialty 
writers,  whose  nautical  experience  has 
been  confined  to  occasional  trips  on  the 
Hoboken  ferry. 

“The  unconscious  humor  and  absurd¬ 
ities  which  dot  these  supposedly  authori¬ 
tative  technical  critics  of  the  tactics  of 
T.  O.  M.  Sopwith  and  Harold  Vander¬ 
bilt  give  the  real  experts  more  laughs 
than  a  circus  clown  draws  from  an 
audience  of  children. 

“Reporting  yachting  is  a  highly  tech¬ 
nical  business,  full  of  pitfalls  for  the 
uninitiated  and  the  writer  who  tries  to 
get  by  on  only  a  superficial  acquaintance 
with  the  seagoing  glossary.  The  men 
on  the  Argo  know  their  subject,  have 
great  pride  of  craft  and  no  patience  with 
land-lubberly  fakers.” 

The  “most  expensive  correspondent,” 
Mr.  Morris  wrote,  is  Harry  \'.  Spurr, 
who  represents  the  Australian  Broad¬ 
casting  Company.  “Every  word  he 
scribbles  as  he  sits  among  the  soft 
cushions  and  upholstery  of  Norsaga’s 
fantail  costs  his  temporary  employers 
$1.98 — and  that  is  no  bargain  price 
either.  It  is  the  highest  rate  on  the 
radio  dispatch  schedule,  exactly  three 
times  what  a  Xew  York  broker  pays  a 
word  for  an  air-route  message  to  his 
Sydney  or  Melbourne  agent. 

“Spurr’s  accurate  reports  on  the  prog¬ 
ress  of  the  race — if  any — are  received 
in  the  Sydney  office  of  the  A.  B.  C. 
and  then  read  into  a  microphone  that 
flings  them  into  every  corner  of  the  big 
continent  down  under.” 


CAMPAIGN  BRINGS  BIG  GAIN 


Hiram  Walker  Sale*  in  Chicago  Up 
97  Per  Cent  in  60  Days 

.A  sales  and  advertising  campaign  for 
Hiram  Walker  &  Sons,  staged  in  the 
Chicago  market  this  summer,  resulted 
in  an  increase  of  97  per  cent  in  busi¬ 
ness  within  60  days,  it  is  announced  by 
Campbell  -  Ewald  Company,  Detroit 
agency,  which  prepared  the  campaign. 
The  campaign  began  July  17  and  July 
sales  showed  a  gain  of  25  per  cent  over 
June.  In  .August,  the  first  full  month 
of  the  program,  sales  were  nearly  twice 
those  of  June.  In  addition  the  full  line 
of  Walker  products  was  placed  on  the 
shelves  of  more  than  700  dealers,  doing 
70  per  cent  of  the  retail  business.  Many 
of  these  dealers  had  previously  carried 
onlv  one  or  two  Hiram  Walker  prod¬ 
ucts. 

Xewspaper  advertisements  featured  a 
“Quality  Products”  seal  and  urged  the 
public  to  deal  with  reliable  merchants. 
.A  high-light  of  the  campaign  was  a 
three-page  roll  call  of  Hiram  Walker 
dealers,  listing  names  and  addresses  of 
the  700  dealers. 
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Editor  &  Publisher  for  September  22,  1  934 


PRESS  RADIO  PACT  HAS  FAILED.  SAYS  Dll  1 

Senator  Tells  Broadcasters  They  Surrendered  Their  Birthright — Charges  Press  ‘‘Chloroforming” 
Public  With  Stale  News  On  Radio — Says  Stations  May  Collect  Own  News 

The  controversy  in  this  country  foUcTviiig  is  the  complete  text  of  a  speech,  “AVtfj  Hy  Radio,"  by  1'.  S.  Xews  bv  newsnaoers  is  in  oermanent 

over  news  bv  radio  centers  about  the  Senator  Clarence  C.  Dill  of  II  ashington,  before  the  Xational  Association  of  * _ 

Broadcasters  in  Cincinnati  this  loeek. 


A  over  news  by  radio  centers  about  the 
question  whetlier  the  radio  or  the  news¬ 
papers  should  be  first  to  give  important 
news  to  the  public.  We  may  properly 
recall  that  the  broadcasting  of  news 
not  yet  printed  in  the  newspaper  gave 
birth  to  radio  in  the  United  States. 
Since  radio  broadcasting  service  orig¬ 
inated  in  this  country,  news  by  radio 
brought  radio  service  into  existence  for 
the  human  family. 

Why  did  the  broadcasting  of  election 
returns  from  East  Pittsburgh  on  ela¬ 
tion  night  in  1920  arouse  so  much  in¬ 
terest?  Because  those  returns  were 
news,  up-to-the-minute  news  not  yet 
printed  in  the  newspapers.  What  it 
thtise  election  returns  had  not  been 
broadcast  for  several  hours  after  the 
newspapers  printed  them?  Do  you 
think  the  listeners  would  have  written 
such  strong  letters  to  the  Westinghouse 
Company  urging  the  broadcasting  of 
more  news?  Of  course  not.  Those 
election  returns  were  Hash  news — up- 
to-the-minute  news,  if  you  please — that 
made  them  so  interesting. 

Our  newspaper  friends  should  note 
also  that  the  newspapers  furnished  those 
election  returns  to  the  Westinghouse 
Company  and  that  those  same  listeners 
were  not  satisfied  with  simply  the  flash 
news  heard  by  radio  that  night.  They 
bought  the  newspapers  the  next  morn¬ 
ing  just  as  previously.  They  wanted 
the  full  reports  and  the  interpretative 
discussions  which  only  the  newspapers 
furnish.  The  people  wanted  newspa¬ 
pers  before  we  had  news  by  radio.  They 
will  continue  to  want  newspapers  after 
radio  gives  up-to-the-minuute  news 
flashes  and  brief  news  reports  in  the 
future. 

Xews  by  radio  gave  birth  to  radio 
broadcasting  not  only  in  this  country, 
but  also  in  Denmark.  A  few  years  ago 
the  Politiken,  the  leading  daily  of  Co¬ 
penhagen,  was  operating  an  experimen¬ 
tal  radio  station.  It  announced  in  its 
news  columns  that  each  day  at  noon  the 
radio  station  would  broadcast  brief 
news  reports  of  the  trial  of  the  presi¬ 
dent  of  a  large  bank  in  Copenhagen, 
who  was  charged  with  embezzlement. 
Depositors  all  over  Denmark  were 
deeply  interested. 

As  a  result  the  interest  of  listeners 
in  radio  became  so  great  that  the  gov¬ 
ernment  later  took  over  all  radio  broad¬ 
casting  there.  Today  the  government 
radio  station  of  Denmark  broadcasts 
news  four  times  each  day  and  pays  the 
Politiken  several  thousands  of  dollars 
annually  for  the  new's  which  it  furnishes. 

What  is  the  result  ?  There  are 
more  radio  sets  in  proportion  to  popu¬ 
lation  in  Denmark  than  in  any  other 
country  in  the  world,  and  the  Politiken 
has  found  that  news  by  radio  is  one  of 
its  best  means  of  securine  and  holding 
its  circulation. 

Xews  by  radio  in  this  country  has 
had  a  haphazard  history.  Generally 
radio  stations  have  used  news  reports 
from  newspapers,  sometimes  by  permis¬ 
sion  and  sometimes  not.  Of  course  no 
radio  station  has  any  right  to  use  news 
collected  by  press  asociations  or  news¬ 
papers  without  paying  for  the  news, 
but  since  radio  stations  can  give  news  so 
much  more  quickly  and  to  such  vast 
numbers  instantaneously,  news  by  radio 
serves  the  public  interest  and  serving 
the  public  interest  is  the  legal  basis  for 
the  grant  and  renewal  of  radio  licenses. 

During  the  winter  of  1934  repre¬ 
sentatives  of  the  press  associations  and 
of  the  radio  chain  systems  held  a  confer¬ 
ence  on  thus  subject  and  formulated  what 
I  is  known  as  the  Press-Kadio  agree¬ 
ment  for  news  by  radio.  By  that  agree- 
L  ment,  the  radio  chains  surrendered  ra¬ 
dio's  birthright.  They  made  the  agree¬ 
ment  as  an  experiment  to  avoid  a  bitter 
fight  over  the  question  of  whether  radio 
or  the  newspapers  should  be  first  to 


give  the  news.  They  yielded  to  the 
newspapers. 


news  to  the  stations.  They  say  it  is  a 
“public  service.”  That  makes  the  sta- 


.Ut  that  time  I  protested  against  the  tions  charity  institutions  as  it  were. 


agreement  on  the  floor  of  the  Senate. 


Senator  C.  C.  Dill 

I  predicted  it  would  be  highly  unsatis¬ 
factory  to  radio  listeners.  I  pointed 
out  it  would  certainly  bring  rebellion 


so  far  as  news  by  radio  is  concerned. 
Since  the  news  costs  them  nothing,  the 
radio  stations  can't  complain.  They 
must  take  what  they  get  and  be  thank¬ 
ful. 

Seventh,  and  worst  of  all,  radio  sta¬ 
tions  are  bound  not  to  use  news  from 
any  other  source  except  the  1,000 
words  from  the  press  associations. 
This  compelled  the  Richfield  reporter 
on  the  Pacific  Coast  recently  to  aban¬ 
don  the  up-to-the-minute  news  reix)rts 
which  have  made  that  source  so  popu¬ 
lar. 

As  operated  today,  this  Press-Radio 
agreement  simply  results  in  the  press 
associations  censoring  all  national  and 
world  news  by  radio.  From  the  stand¬ 
point  of  radio  it  is  tyrannical  and  in¬ 
defensible.  Every  radio  station  that 
complies  with  it,  makes  radio  sub¬ 
servient  to  the  press  in  the  collection 
and  dissemination  of  news  It  can  not 
continue  because  radio  stations  will  not 
submit  to  it 

There  have  been  so  many  complaints 
that  the  press  associations  themselves 
have  changed  the  agreement.  The 
press  associations  have  lately  been  giv¬ 
ing  brief  flashes  of  world  news  too  im¬ 
portant  to  be  held  up  until  newspapers 
have  printed  them.  Such  events  as  the 
killing  of  Dillinger  and  the  SOS  call 
from  the  Morro  Castle  steamship  Sept. 
8  are  examples  of  this  change.  But 


and  confusion  among  radio  stations  and  even  with  this  change,  the  radio  sta- 


that  it  could  not  continue  long. 

Several  months  have  passed.  The  re¬ 
sult  is  chaotic.  The  Press-Radio  agree¬ 


ment  is  a  failure.  It  satisfies  nobody  cast  and  when. 


tions  bound  by  this  agreement  must 
await  the  pleasure  of  the  press  associa¬ 
tions  as  to  what  flashes  they  may  broad- 


because  it  flies  in  the  face  of  prbgress. 
The  listeners  are  disgusted  with  it. 


The  most  objectionable  thing  about 
the  Press-Radio  agreement  is  the  effect 


Most  stations  refused  to  use  it.  Many  having  on  radio  listeners.  Inten- 


new.spapers  say  it  is  unsatisfactory. 
Radio  stations  and  newspapers  all  over 
the  country  are  trying  all  sorts  of 
schemes  to  furnish  news  by  radio  in 
violation  of  tlie  spirit  of  the  agree- 


tionally  or  unintentionally,  the  press 
associations  are  chloroforming  radio 
listeners  into  believing  that  news  by 
radio  is  a  poor  substitute  for  news  by 


V.W.^UOM  U.  o.e  ^p.ru  O.  u.e  agree-  newspapers.  To  that  extent,  they  are 
Even  most  of  the  s  at.ons,  now  destroying  the  listening  public  of  radio. 

Th/y  ai  ..aching  rldfn  listener.  ,ha, 


Either  the  ores.;  a«orGt,on='  most  newspapers  for 

1  tu  *  f  au'  *  a  ^  news.  If  they  can  t  get  the  newspapers 

r5d  o*  s.a.!orS„  gi™%h?irXeners  ""'i'  may  gS  'a 

np  to-the-minu.e  neU  and  (nr  longer  >“1'.  aK'hy.  nninteresling  statement 
a'.„  j-  a  a-  Ml  of  3  f^w  items  of  news  by  radio.  In 

periods  ot  time,  or  radio  stations  will  a  i  a-  au-  i  ■'  j- 

find  or  create  means  and  methods  for  actual  opera  ion  this  plan  causes  radio 

securing  news  entirely  independent  of  listeners 

the  press  associations.  ‘T  f  V  P«P“lar  and 

This  is  not  only  their  full  right.  It  ‘"tormfive  features,  namely,  live,  hot, 
•  ai,.;,.  j„a  la  a  u  up- to- the -mi out c  reports  of  news  events 

t  ia-  u  u  ^  ^  Of  the  nation  and  the  world  as  they 

lie  service  which  thev  are  bound  to  give  u  au  uj  j 

if  they  are  to  justify  the  use  of  the 


radio  frequencies  the  government  has 
granted  them. 


night. 

This  Press-Radio  agreement  had  one 


Let  me  call  attention  to  how  one-  surrendering  their  birth- 


sided  the  Press-Radio  agreement  is: 

First,  it  limit.s  the  time  which  sta¬ 
tions  may  broadcast  general  news,  to 


right  of  broadcasting  news  before  it 
was  printed  and  limiting  the  broadcasts 
to  two  five-minute  periods  each  24 


two  five-minute  periods  during  each  radio  chains  proved  their 

24  hours.  That  it  about  1,000  words  willingness  to  do  everything  possible  to 


per  day. 


avoid  a  fight.  Now  that  this  plan  has 


Second  it  fixes  the  time  at  which  proved  a  failure,  the  press  associa- 
even  those  five-minute  periods  shall  be  be  willing  to  sell  uncen- 

used  so  that  the  news  by  radio  will  news  to  radio  stations,  let  them 

not  be  broadcast  until  after  it  has  been  broadcast  that  news  with  sponsors  or 


printed  in  the  newspapers. 


without  sponsors,  whenever  the  stations 


Third,  representatives  of  the  press  Newspapers  and  radio  stations 

associations,  and  they  alone,  determine  should  co-operate  fully  and  freely  and 
what  news  shall  be  broadcast  and  what  stations  be  just  as  free  to  broad- 

shall  not  be  broadcast.  ^^st  any  and  all  news  as  newspapers 

Fourth,  the  representatives  of  the  print  any  and  all  news, 

press  associations,  and  they  alone,  write  While  there  may  seem  to  be  some 
the  language  of  the  broadcast  copy,  competition  between  the  press  and  the 
and  literally  hundreds  of  station  man-  radio  in  giving  news  to  the  public,  the 
agers  say  the  language  used  is  unin-  fact  is  they  supplement  one  another 


teresting  and  tiresome. 


far  more  than  they  compete  with  one 


Fifth,  no  station  is  allowed  to  have  another.  News  by  radio  must  be  brief 
the  news  it  broadcasts  sponsored  by  a  to  be  interesting.  News  by  newspapers 


commercial  advertiser. 


must  be  more  detailed  to  satisfy  readers. 


Sixth,  the  press  associations  give  the  News  by  radio  lasts  but  for  the  moment. 


News  by  newspapers  is  in  permanent 
form. 

News  by  radio  includes  descriptions 
of  events  while  they  are  happening  such 
as  sports,  races  and  celebrations,  and 
radio  also  may  give  the  actual  event 
itself  such  as  a  speech,  a  musical  pro¬ 
gram  or  a  convention.  Such  news  is 
exclusively  for  radio.  News  by  news¬ 
papers  contains  descriptions  of  things 
about  these  events  impossible  for  radio 
to  cover  at  the  moment,  and  also  in¬ 
terpretations  by  leaders  and  experts. 

i'he  fact  is  the  newspapers  should 
use  the  radio  transmitter  as  a  new  ad¬ 
vertising  medium.  Not  all  newspaper 
publishers  have  overlooked  this,  because 
newspapers  own  68  radio  stations  and 
an  even  larger  number  have  mutually 
beneficial  arrangements  with  privately 
owned  radio  stations. 

In  the  past  newspaper  publishers  have 
lieen  quick  to  seize  upon  new  inventions. 
Why?  To  speed  up  delivery  of  news. 

In  addition  they  have  used  every  de¬ 
vice  possible  to  attract  readers.  They 
have  erected  bulletin  boards  outside 
their  offices  to  carry  news  headlines 
of  events  before  being  printed.  They 
have  newsboys  to  shout  headlines  of 
their  newspapers_  in  stentorian  tones. 
Why?  To  whet  the  news  appetites  of 
those  on  the  streets. 

Here  is  a  medium  by  which  the  news¬ 
paper  can  cry  its  headlines  and  brief 
news  statements  to  literally  hundreds 
of  thousands  and  millions  all  at  once. 
It  seems  unbelievable  they  don’t  use 
it  or  that  they  should  try  to  throttle  and 
handicap  it  to  the  point  where  they 
force  radio  stations  to  set  up  a  compet¬ 
itive  service,  which  a  few  years  hence 
may  easily  become  so  powerful  that  it 
will  prove  a  Frankenstein  to  them  by 
printing  radio  newspapers  simulta¬ 
neously  all  over  the  world. 

There  can  be  only  one  e.xplanation : 
The  business  manager  has  supplanted 
the  news  manager  in  dealing  with  news 
by  radio.  In  other  words,  they  are 
thinking  in  terms  of  advertising.  They 
think  if  radio  becomes  more  popular, 
radio  advertising  will  increase  and 
newspaper  advertising  will  be  more  dif¬ 
ficult  to  secure. 

Statistics  show  that  fear  is  more 
imaginary  than  real.  Radio  advertising 
has  never  exceeded  one-seventh  of  the 
amount  spent  for  newspaper  advertis¬ 
ing  nor  one-ninth  of  the  combined  total 
for  newspapers,  weeklies  and  maga- 
zines. 

There  can  not  be  much  increase  in  this 
proportionate  expenditure  for  radio  ad¬ 
vertising,  because  the  number  of  radio 
stations  is  limited  and  increased  rates 
cannot  more  than  keep  up  with  natural 
increase  in  newspaper  and  magazine 
advertising. 

But  even  if  the  fears  of  newspaper 
publishers  were  justified  and  even  if 
increased  popularity  of  radio  would  de¬ 
crease  newspaper  readers,  there  is  a 
bigger  consideration  than  the  financial 
one.  The  public  interest  demands  that 
radio  stations  give  news  to  their  list¬ 
eners  in  order  that  the  people  may- 
know  the  truth  and  whole  truth  regard¬ 
ing  public  controversies. 

When  the  forefathers  wrote  the  Con¬ 
stitution,  they  inserted  freedom  of 
speech  and  freedom  of  press  as  two  of 
the  chief  pillars  of  the  temple  of  lib¬ 
erty.  They  knew  that  no  majority, 
however  strong,  should  ever  be  allowed 
to  override  these  rights,  and  that  any 
minority,  however  weak,  must  alw-ays 
be  able  to  exercise  them. 

What  has  happened?  By  taking  ad¬ 
vantage  of  inventions  for  rapid  com¬ 
munication  and  rapid  printing  and 
speedy  transportation  in  the  newspaper 
business,  newspaper  publishers  are  giv¬ 
ing  the  American  people  millions  of 
copies  of  daily  newspapers  every  day. 

Exercising  this  right  of  freedom  of 
the  press,  the  owners  of  many  of  these 
newspapers  omit  some  news,  exaggerate 
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other  news  and  minimize  or  distort  still 
other  news.  In  short,  many  ot  our 
largest  newspapers  have  become  the  per¬ 
sonal  or  partisan  organ  of  the  corpora¬ 
tion  or  individual  who  owns  them. 

If  readers  complain,  their  answer  is 
that  this  is  a  free  country  and  you  can 
start  a  newspaper  of  your  own.  But 
that  isn't  as  simple  as  it  sounds.  It 
takes  enormous  sums  of  money  to  start 
a  daily  newspaper  and  build  it  into  a 
paying  proposition.  The  result  is  that 
year  by  year,  big  newspapers  are  being 
bought  by  their  competitors  and  we  have 
larger  and  fewer  daily  newspapers  in 
our  great  cities  each  year  with  a  more 
monopolistic  control  of  sources  of  news. 

The  abuse  of  this  right  of  free  press 
by  great  newspapers  as  I  have  described 
it,  has  destroyed  the  confidence  of  the 
masses  of  the  people  in  the  press  in 
many  parts  of  the  country.  They  doubt 
that  they  are  getting  the  full  truth 
about  controversial  matters.  They  de¬ 
plore  their  inability  to  get  both  sides, 
and  in  many  communities  the  support 
of  certain  newspapers  for  any  cause, 
often  does  that  cause  more  harm  than 
good. 

During  this  development  of  the  free 
press  into  such  a  vast  power  in  the 
creation  and  influencing  of  public  opin¬ 
ion,  the  power  of  free  speech  has  dwin¬ 
dled  greatly  in  comparison.  The  human 
voice  can  be  heard  only  a  short  dis¬ 
tance.  W’ithout  newspaper  publicity  it 
has  often  been  impossible  to  assemble 
crowds  to  listen  to  a  speaker.  The 
newspaper  reaches  millions  and  they  are 
often  dependent  on  one  set  of  news¬ 
papers  for  their  information. 

Now  we  have  radio.  It  can  combat 
the  abuse  of  the  iwwer  of  the  press 
as  no  other  agency  ever  developed,  if 
we  establish  complete  freedom  of  speech 
on  the  radio.  \Ve  must  make  freedom 
of  speech  by  radio  as  sacred  as  free¬ 
dom  of  speech  on  the  platform  has  so 
long  been. 

We  have  the  »nly  system  of  radio 
by  which  we  can  compel  freedom  of 
speech  by  radio.  Under  government 
owned  radio  systems,  there  is  no  free¬ 
dom  of  speech.  There  is  no  freedom 
of  speech  by  radio  in  Germany  or  Italy 
or  Russia.  In  those  countries,  speech 
by  radio  is  simply  propaganda  by  those 
in  power  to  retain  control  of  the  gov¬ 
ernment.  Even  in  democratic  England, 
in  free  France  and  in  liberty-loving  Den 
mark,  there  is  no  freedom  of  speech 
by  radio  for  the  discussion  of  public 
questions. 

Under  our  system  Congress  makes 
the  law  for  regulating  radio  stations 
and  Congress  will  compel  freedom  of 
speech  by  radio  whenever  public  opin¬ 
ion  demands  it.  I  think  the  law  al¬ 
ready  implies  that.  Freedom  of  speech 
on  the  radio  is  in  the  public  interest, 
it  serves  the  public  convenience,  and  it 
is  a  public  necessity.  If  radio  listeners 
are  to  be  able  to  think  and  act  intel¬ 
ligently  as  free  men  and  women  in 
the  formation  of  that  public  opinion 
which  in  the  end,  becomes  the  law  of 
this  land,  they  must  have  the  facts 
that  only  freedom  of  speech  by  radio 
will  give  them. 

News  by  radio  is  the  very  essence 
of  freedom  of  speech  by  radio.  No 
radio  station  would  dare  omit  important 
news  items  or  exaggerate  or  distort 
facts.  That  w'ould  lx  against  the  pub¬ 
lic  interest  and  would  endanger  the  re¬ 
newal  of  its  license.  Radio  stations 

Radio  stations  are  handicapped  be¬ 
cause  they  are  not  organized  to  secure 
new's  by  radio.  The  Associated  Press 
has  1,200  members.  But  the  Associated 
Press,  the  United  Press,  the  Interna¬ 
tional  News  Service  and  the  Universal 
Service,  with  their  2,000  newspapers, 
are  all  solidly  united  when  they  deal 
with  radio  stations  regarding  news  by 
radio.  It  is  the  old,  old  story.  “In 
union  there  is  strength.”  If  radio  sta¬ 
tions  are  to  be  able  to  assert  their 
rights  to  give  news  by  radio,  they  must 
have  an  organiation  for  that  purpose. 

I-et  me  now  outline  what  an  associated 
radio  news  organization  of  100  or  more  sta¬ 
tions  could  do. 

First,  it  could  either  induce  press  associa¬ 
tions  and  newsg  apers  to  sell  news  flashes  and 
brief  news  reports  for  use  by  radio  stations, 
or  failing  in  that,  it  could  finance  the  begin¬ 
ning  of  a  great  radio  news  service.  At  a 
cost  of  $25  per  week  for  small  stations  and 


KNX  Sues  L.  A.  Times  For  $500^000; 
Station  Ref  uses  To  Use  Press-Radio  News 
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LOS  .\NGELES,  Sept.  17 — .-^fter- 
i  math  of  the  radio  news  pyrotechnics 
which  burst  into  the  open  last  spring 
with  the  establishment  of  the  Press 
Radio  Bureau,  a  $500,000  libel  suit  was 
filed  in  superior  court  against  the  Los 
Angeles  Times  late  last  week  by  the 
\\'estern  Broadcast  Co.,  owners  and  op¬ 
erators  of  Station  KNX.  KNX  is  the 
only  major  station  in  the  Los  Angeles 
area  which  still  declines  to  subscribe  to 
the  Press  Radio  Bureau  service. 

Specifically,  the  suit  is  based  on  an 
editorial  published  in  a  prominent  posi¬ 
tion  by  the  Times  on  April  13,  and 
headed  “A  Plain  Statement.”  This  was 
an  explanation  of  why  Los  Angeles 
newspapers  had  discontinued  listing 
KNX  programs  and  news  items  in  their 
radio  columns. 

The  \\'estern  Broadcast  Co.  contends 
that  it  featured  news  periods  for  sev¬ 
eral  years  prior  to  the  press  radio  agree¬ 
ment,  obtaining  its  telegraphic  reports 
from  the  United  Press.  When  the  U. 
P.  contract  was  terminated  on  March 
1  pursuant  to  the  terms  of  the  press 
radio  agreement,  KNX  continued  its 
news  periods,  securing  its  reports  from 
an  independent  source.  The  station  con¬ 
tends  that  it  covers  the  11  western 
states. 

KNX  was  asked  to  subscribe  to  the 
press  radio  bureau,  the  complaint  con¬ 
tends.  but  refused  to  do  so  because  it 
felt  this  would  limit  its  effective  service 
in  furnishing  new's  to  its  listeners  and 
to  the  general  public. 


The  complaint  charges  that  Los  An¬ 
geles  papers  then  discontinued  listing 
KNX  programs  for  the  purpose  of  forc¬ 
ing  the  station  into  an  agreement  to 
take  “stale  news,”  and  that  in  accor¬ 
dance  with  this  plan  the  Times  pub¬ 
lished  its  “plain  statement.” 

By  this  statement,  the  complaint 
states,  the  defendants  intended  to  inform 
readers  that  KNX  had  misinformed  lis¬ 
teners  as  to  why  the  station's  listings 
were  omitted  from  the  papers,  and  that 
the  Times  meant  to  imply  that  KNX 
had  refused  to  cooperate  with  he  news¬ 
papers  of  America,  the  press  associations 
and  other  radio  stations;  had  refused  to 
protect  the  public;  had  refused  to  pro¬ 
tect  the  good  name  of  radio;  was  in¬ 
juring  the  public;  was  bringing  radio 
into  disrepute;  had  broadcast  news  that 
was  not  authentic ;  had  ridiculed  efforts 
to  secure  its  cooperation  to  protect  the 
public;  had  violated  the  desires  of  the 
Federal  Radio  Commission  to  protect 
the  public  from  irresponsible  rumors ; 
had  pirated  established  news  rights. 

On  Aug.  18  KNX  asked  the  Times 
to  print  a  retraction,  the  complaint 
states,  but  this  was  not  done.  The 
broadcast  company  asks  $250,000  com¬ 
pensation  and  $250,000  punative  dam¬ 
ages. 

The  suit  names  the  Times-Mirror 
Co..  Harry  Chandler,  president;  Nor¬ 
man  Chandler,  vice-president  and  as¬ 
sistant  general  manager,  and  Ralph  W. 
T rueblood,  editor-in-chief,  as  defendants. 
Guy  C.  Earl,  Jr.,  is  president  of 
Western  Broadcast  Co. 


$50  to  $75  per  week  for  larfje  stations,  it 
could  set  up  its  own  news  bureaus  in  large 
cities,  use  its  own  station  members  as  cor¬ 
respondents  in  smaller  communities,  and  buy 
a  foreign  news  service  for  use  until  it  became 
powerful  enough  to  create  its  own  world- 
radio  news  service. 

Second,  an  associated  radio  news  organiza¬ 
tion  of  100  or  more  stations  could  secure 
recognition  for  its  correspondents  on  an 
equal  basis  with  press  associations,  because 
its  listening  public  would  be  greater  than 
anv  press  association  on  earth. 

Third,  such  an  organization  could  send 
its  news  to  member  stations  by  short  waves 
to  be  received  on  automatic  short  wave  silent 
printers  in  station  offices,  at  rates  low  enough 
for  sending  3,000  to  4,000  words  per  day. 
This  short  wave  printer  is  not  a  dream  of 
the  future.  It  is  a  reality  now.  I  have  seen 
it  in  operation. 

Fourth,  such  an  organization  could  secure 
licenses  for  its  members  to  use  the  necessary 
short  waves  to  pick  up  sport  events  or  celebra¬ 
tions  where  wire  service  is  not  available. 
The  .Associated  Press  and  United  Press  often 
secure  short  waves  for  such  purposes,  but 
individual  stations  in  small  communities  And 
it  almost  impossible.  Such  an  organiation 
could  work  out  schedules  for  the  use  of  short 
waves  by  member  stations  with  approval  of 
the  radio  engineers  of  the  Communications 
Commission. 

Fifth,  if  the  newspapers  should  start  a  tight 
on  radio  because  of  news  by  radio  and  refuse 
to  print  station  programs,  as  they  have  re¬ 
peatedly  threatened  to  do,  such  an  organiza¬ 
tion  could  easily  print  their  own  national 
weekly  publication,  such  as  the  Radio  Times 
of  the  British  Broadcasting  Corporation.  It 
could  then  copyright  radio  programs,  and 
no  newspaper  would  dare  print  them  except 
by  (lermisslon  and  then  in  the  form  the  or¬ 
ganization  might  direct.  When  it  is  possible 
to  transmit  news|iapers  by  facsimile,  it  will 
be  able  to  compel  newsgiapers  to  treat  fairly 
or  face  a  new  kind  of  competition  in  their 
own  field. 

Sixth,  such  an  organization  could  keep  in 
direct  touch  with  the  impending  developments 
in  short  wave  facsimile  transmission,  that 
will  certainly  revolutionize  the  art  of  com¬ 
munication.  This  development  again  is  not  a 
dream  of  the  distant  future.  It  is  already  a 
reality  that  is  just  ahead,  probably  not  more 
than  a  year  or  two  at  must.  Radio  broad¬ 
casters  should  have  such  an  associated  radio 
news  organization  to  take  advantage  of  these 
develogiments  as  fast  as  they  are  made,  in 
order  to  fulfill  the  true  destiny  of  radio  In 
presenting  news  first  to  all  the  world. 

Such  an  organization  is  not  only  possible 
now,  but  it  is  highly  desirable  in  the  interest 
of  radio.  I  believe  the  broadcasters  of  this 
association  should  start  it  before  they  leave 
Cincinnati. 

I  have  talked  to  many  leading  radio  men  of 
this  country.  I  have  read  the  replies  of  364 
of  the  active  station  managers  to  my  letter 
and  questionaire.  Practically  all  of  them 
believe  that  listeners  want  news  by  radio, 
and  281  of  364  replies  favor  the  formation 
of  an  associated  radio  news  organization. 

In  other  words,  80  per  cent  say  they  favor 
such  an  organization.  Of  course,  nobody 
knows  the  attitude  of  the  other  200  stations 
which  did  not  reply,  but  having  had  con¬ 
siderable  experience  with  election  returns,  I 
have  generally  found  that  when  60  per  cent 
of  the  vote  was  in,  if  that  60  per  cent  was 
from  all  parts  of  the  state  or  nation,  the 


final  totals  generally  resulted  only  in  added 
majorities  for  those  who  were  ahead. 

Several  of  the  newspaper-owned  stations 
favored  such  an  orginazation,  unless  the  press 
associations  relea%  more  up-to-the-minute 
news.  Many  stations  favored  on  condition 
the  cost  is  not  too  heavy. 

The  281  stations  favoring  the  formation  of 
an  associated  radio  news  service  consisted  of 
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Of  the  106  chain  stations  of  the  two  net¬ 
works  replying,  82  favored  such  an  organiza¬ 
tion  and  34  opposed  it. 

Of  the  364  replies,  296  give  some  kind  of 
news  by  radio  and  141  use  Press- Radio.  Of 
these  141  such  users,  100  said  it  was  unsatis¬ 
factory,  while  54  stations  not  using  Press- 
Radio  news  declared  it  so  unsatisfactory  they 
would  not  use  it. 

Of  the  364  replies.  214  favor  sponsoring 
the  news  by  commercial  advertisers.  So  long 
as  iiress  asstKiations  give  their  stale  reports 
to  radio  stations  “as  a  public  service,** 'they 
will  never  permit  the  stations  to  secure  com¬ 
mercial  sponsors. 

1  wrote  also  to  the  capitals  of  the  leading 
foreign  countries  of  the  world  to  learn  what 
they  are  doing  in  the  way  of  news  by  radio 
I  have  made  a  table  of  their  replies.  It 
reads  as  follows: 


France 

Poland 

Denmark 

Finland 


Italy 

Egypt 

Canada 

England 

Switzerland 

Norway 

Germany 

Sweden 

China 

Ireland 

Spain 

Japan 


for  communication  purposes,  and  most  of  all, 
its  service  for  increasing  the  happiness  of  the 
human  race.  Yet  1  dare  to  urge  this  con¬ 
vention  to  take  some  positive  action  to  en¬ 
large  and  improve  news  by  radio  for  the 
-American  people. 

You  can  either  appoint  a  small  committee 
of  members  of  this  association  with  power 
to  organize  a  non-profit,  cooperative,  station- 
owned  news  organization  for  such  stations  as 
desire  to  join,  or  empower  your  board  of 
directors  to  take  such  action.  If  your  board 
or  such  a  committee  will  take  charge  of  this 
work,  you  will  find  an  amazing  response  by 
stations  and  radio  listeners.  The  situation  is 
ripe  for  action  now. 

There  is  one  more  consideration  I  desire 
to  present  in  connection  with  such  an  or¬ 
ganization.  Those  who  hold  radio  licenses 
today  are  confronted  with  a  serious  and  press¬ 
ing  demand  that  25  per  cent  of  existing  radio 
facilities  be  granted  to  educational  and  re¬ 
ligious  stations.  You  are  about  to  partici¬ 
pate  in  hearings  on  the  subject  before  the 
Communications  Commission.  What  new  ser¬ 
vice  of  an  eucational  nature  can  you  offer? 

.An  associated  radio  news  organization  is 
one  answer.  It  couid  present  up-to-the-min¬ 
ute  news  flashes  and  brief  news  reports  that 
would  be  different  from  newspaper  reports. 
It  could  originate  a  new  method  of  presenting 
such  news,  also,  by  adding  to  the  news  flash 
statements  concise,  historical,  scientific  and 
human  interest  data.  It  would  require  men 
and  women  of  big  ability  who  could  collect 
and  concentrate  facts  quickly  in  relation  to 
the  news  event,  but  radio  can  and  should 
hire  such  men  and  women  to  do  that  kind 
of  a  service.  No  one  station  can  afford  it, 
but  an  associated  radio  organization  combin¬ 
ing  their  finances  can. 

Marlin  I’ew  once  wrote  that  the  ideal  news- 
I>aper  would  be  a  newspaper  every  line  of 
which  would  be  of  interest  to  every  possible 
reader.  So  the  ideal  radio  program  would 
be  a  program,  every  part  of  which  would  be 
of  Interest  to  every  possible  listener.  There 
is  no  program  that  will  command  so  nearly 
100  per  cent  attention  and  interest  of  radio 
listeners  as  a  program  of  up-to-the-minute 
news  events  combined  with  interesting  data 
bearing  upon  the  subject  of  the  news. 

For  years  I  have  worked  and  fought  in 
Congress  and  out  of  Congress  for  a  free 
radio  service,  an  interesting  and  informative 
radio  service,  and  a  service  that  would  com¬ 
mand  advertising  support  because  of  its  popu¬ 
larity. 

I  have  bellied  to  write  and  keep  on  the 
statute  books  a  radio  law  that  bases  the  grant 
and  renewal  of  licenses  upon  public  interest 
and  public  service.  The  supreme  court  has 
declared  that  law  constitutional.  It  is  the 
•American  plan  of  radio.  It  stands  alone 
among  the  government-owned  radio  systems 
of  the  world.  Its  continuation  depends  on 
popular  support. 

News  bv  radio  will  do  more  to  maintain 
and  strengthen  that  plan  than  any  other 
feature  broadcasters  can  use.  I  urge  you: 
Seize  it,  use  it,  glorify  it. 

JOINS  RADIO  HRM 

Russel  Woodward,  of  the  advertising 
department,  Fenner  &  Beane,  has  joined 
the  New  York  staff  of  Frx  &  Slein- 
inger,  Inc.,  radio  station  representa¬ 
tives.  Mr.  Woodward  has  been  with 
Batten,  Barton.  Durstine  &  Osborn  and 
was  at  one  time  an  account  executive 
for  Benton  &  Bowles.  He  will  engage 
in  sales  and  service  work  for  Free  & 
Sleininger  stations.  Another  new  mem¬ 
ber  of  that  firm’s  New  York  staff  is 
Miss  Martha  McCabe. 


TOURING  CAUFORNIA 

Maitland  R.  Henry,  publisher  of  the 
Livermore  (Cal.)  Herald,  and  president 
of  the  California  Newspaper  Publishers’ 
Association,  John  B.  L/ing,  general 
manager  and  E.  H.  Wilder,  manager 
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I  am  not  a  member  of  this  association, 
nor  have  I  any  iiersonal  Interest  in  or  con¬ 
nection  with  any  broadcasting  station  or  radio 
news  organization  whatsoever.  My  interest  is 
in  radio,  its  development,  its  enlarged  use 


5  5-10  min. 

2  30-60  min. 

3  15  min. 


Mostly  local  news. 

Complete  with  news- 
paiiers. 

Stations  pay  news 
agencies  more  than 
newspapers  do. 

Complete  with  papers. 
1  station  rents  8 
hours  for  news. 

Do  not  compete;  news 
sponsored  by  press. 


of  the  San  Francisco  office  of  the  as¬ 
sociation,  began  a  tour  of  the  Redwood 
Empire,  northern  California,  Sept.  20. 
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FLASH  FACSIMILE  TRANSMISSION  SEEN 

RCA  Predicts  That  Use  of  Micro-Waves  as  Channel  Will  Doom  the  Dot-and-Dash  System— 


A  VISION  of  news  pictures  zipping 
through  the  air  in  a  fraciion  of  a 
second,  and  of  entire  pages  of  news 
manuscript  transmitted  as  quickly,  was 
painted  by  officials  of  the  Radio  Cor¬ 
poration  of  America  in  New  York  this 
week. 

Although  the  development  of  fac¬ 
simile  transmission  has  been  under  way 
by  the  RCA  since  1926,  a  story  by 
Orrin  E.  Dunlap,  Jr.,  in  the  New  York 
7  imes  Sept.  18,  detailing  the  progress 
made,  has  set  the  newspaper  world 
agog.  It  visions  the  abolition  of  tele¬ 
graphic  transmission  of  words,  and 
speedy  picture  transmission. 

The  news  of  the  matter  is  that  RCA 
is  experimentally  using  micro-waves, 
which  measure  only  inches  from  top  to 
bottom  instead  of  the  15-  to  100-meter 
wave  now  employed  in  regular  short 
wave  transmission.  This  channel,  ac¬ 
cording  to  David  Sarnoff,  RCA  presi¬ 
dent,  is  free  from  static  and  “ghosts”, 
and  can  be  used  to  flash  pictures  and 
otlier  materials  in  a  fraction  of  a 
second. 

The  only  drawback  seems  to  be  that 
the  micro-waves  disappear,  under  pres¬ 
ent  use.  at  40  miles.  As  Mr.  Dunlap 
wrote,  “they  vanish  at  the  horizon,  so 
if  released  from  a  skyscraper  they  will 
travel  as  far  as  the  theoretical  horizon.” 

But  RCA  proposes  to  “extend  the 
horizon"  through  “booster”  stations. 
According  to  William  A.  Winterbot- 
tom.  vice-president  of  RCA,  key  cities 
will  be  linked  by  the  micro-wave  chan¬ 
nel.  while  the  regular  short  waves  will 
be  employed  for  overseas  transmission. 

Mr.  Winterbottom,  admitting  that 
the  process  is  still  in  the  laboratory 
stage,  predicted  that  within  a  year  New 
York  and  Philadelphia  would  be  linked 
by  the  new  device,  with  two  automatic 
booster  stations.  One  relay  or  booster 
station,  he  said,  is  being  installed  at 
New  Brunswick,  N.  J.,  and  the  other 
will  possibly  be  built  near  Trenton. 
“First  we  must  test  the  New  Bruns¬ 
wick  outfit  before  building  similar 
equipment  for  the  second  relay  site,” 
he  said. 

Mr.  Sarnoff  told  the  New  York 
Tirnes  that  his  faith  in  the  future  of 
radio  science  is  geared  to  the  facsimile 
process. 

“Since  Morse  invented  the  telegraph,” 
he  said,  “there  has  been  no  radical  im¬ 
provement  in  telegraphy.  Morse,  a  poet 
as  well  as  an  inventor,  created  the 
Morse  code  of  dots  and  dashes.  His 
alphabet  has  been  in  international  use 
ever  since,  but  now  we  are  on  the 
threshold  of  the  first  great  advance  in 
the  art  of  telegraphy.  We  are  sending 
pictures  and  printed  matter  through 
the  air  and  have  found  the  key  to 
speed  the  traffic.  No  longer  must  the 
message  be  broken  down  into  hundreds 
of  dots  and  dashes.  It  is  reproduced 
by  light  “brushes”  that  ‘paint’  it  line 
for  line.  The  next  step  is  to  flash 
the  complete  picture.  That  is  a  great 
step  forward. 

“The  first  logical  step,  of  course,  is 
to  transmit  still  pictures  and  print. 
That  is  facsimile  radio.  The  next  step 
will  be  to  send  moving  pictures.  That 
is  television. 

“But  before  all  this  could  be  done 
a  speedy  medium  of  communication  had 
to  be  found,”  said  Mr.  Sarnoff.  “Mar¬ 
coni  discovered  it  in  micro-waves,  tiny 
waves  in  an  ethereal  spectrum  unaf¬ 
fected  by  static  and  fading.  And  on 
the  wings  of  those  ultra-short  waves 
we  can  attain  tremendous  speed  The 
problem  of  facsimile  transmission  has 
not  been  merely  one  of  circuits  and 
terminal  apparatus.  Typewriters  and 
high-speed  recorders  have  been  avail¬ 
able  but  we  needed  a  successful  track 
to  link  the  transmitter  and  recorder. 
This  we  have  in  micro-waves  and  in 
short  waves  such  as  those  used  to  span 
the  sea  and  continent.  Now  we  have 
the  micro- waves  for  inter-city  com¬ 
munication. 


Still  in  Experimental  Stage,  Officials  Say 


“I  am  certain  that  progress  will  be 
extremely  rapid.  We  are  already  build¬ 
ing  stations  for  a  domestic  facsimile 
service  and  the  oversea  channel  has  al¬ 
ready  proved  its  value  in  flashing  news 
pictures  between  Europe  and  America. 
For  example,  when  Chancellor  Doll- 
fuss  was  assassinated  in  Austria  the 
American  newspapers  had  the  picture 
of  the  scene  and  of  the  funeral  proces¬ 
sion  within  a  few  hours. 

“Todlay  we  see  radio  stepping  into 
a  new  field  of  expansion — the  micro- 


William  Winterbottom 


wave  facsimile.  And  I  believe,  the  day 
is  not  so  far  distant  when  radio  will 
dip  into  the  mail  bag,”  said  Mr.  Sarnoff. 
“If  a  letter  is  worth  the  time  required 
for  dictation,  for  the  stenographer  to 
write,  for  rereading  by  the  sender,  then 
the  stamp  and,  let  us  say  a  month  for 
arrival  in  Australia,  then  it  is  worth 
fifty  cents  or  even  a  dollar  to  flash 
it  across  the  world  for  quick  delivery 
and  an  answer.  I  believe  thousands  of 
letters  and  messages  will  fly  from  city 
to  city,  from  country  to  country  by 
facsimile  radio.  That  is  a  real  advance 
from  the  telegraph’s  dots  and  dashes. 

"Micro-waves  unlock  the  future.  The 
engineers  developed  photoradio  appar¬ 
atus  years  ago.  They  have  built  tele¬ 
vision  instriHnents.  We  can  build  a 
television  transmitter  and  an  image  re¬ 
ceiver  but  of  what  use  are  they  if  the 
medium  or  circuit  that  links  the  two 
is  inefficient?  The  study  of  television 
has  aided  facsimile  broadcasts  and  what 
has  been  learned  by  facsimile  research 
has  advanced  television.  We  have  been 
aware  that  before  we  could  go  ahead 
with  facsimile  or  television  we  needed 
a  circuit.  We  have  it  in  the  ultra-short 
waves. 

“It  can  be  seen  that  the  real  mystery 
of  wireless  still  lurks  in  ‘the  ether’ 
not  in  the  man-made  apparatus.  As 
we  learn  more  about  the  medium  then 
the  changes  come  in  apparatus.  We 
have  learned  enough  through  recent 
experiments,  and  the  engineers  are 
constantly  pushing  ahead  to  learn  more, 
to  feel  confident  that  the  era  of  fac¬ 
simile  radio  is  at  hand.  In  every 
sense  it  is  a  new  era  in  communication 
and,  I  repeat  because  it  is  important, 
the  facsimile  is  the  gateway  to  tele¬ 
vision.  If  we  can  send  sixteen  pic¬ 
tures  a  second  we  have  television,  and 
with  the  new  facsimile  system  that 
will  be  a  simple  matter. 

“Odd  as  it  may  seem,  we  are  now 
in  reverse  gear,”  explained  Mr.  Sar¬ 
noff.  “We  are  unlearning  many  of 
the  things  we  have  been  taught  for 
years.  We  have  gone  into  the  hitherto 
unexplored  micro-wave  spectrum,  once 
called  radio’s  ‘graveyard’.  In  this 
ethereal  realm  we  expect  photographs 
will  be  transmitted  at  higher  speeds 


and  at  lower  tariff  costs  than  is  possi¬ 
ble  by  dots  and  dashes.  Pictures  and 
messages  will  be  charged  for  per  square 
inch,  or  possibly  so  much  per  standard- 
size  letterhead.  Already  in  the  static- 
free  five-meter  band  the  engineers  have 
sent  three  messages  over  the  same  wave 
simultaneously  without  interference  at 
a  speed  of  180  words  a  minute.” 

RC.\  is  not  primarily  interested  in 
picture  transmission  by  radio,  Mr. 
Winterbottom  told  Editor  &  Publisher 
this  week,  but  it  sees  ahead  a  great  ex¬ 
pansion  of  this  “side-line."  The  main 
interest  is  in  the  transmission  of  mes¬ 
sages. 

At  the  present  time  the  company  aver¬ 
ages  about  three  facsimile  transmissions 
a  day  on  its  regular  circuits.  Most  of 
them  are  commercial,  although  recent 
news  events  have  produced  considerable 
traffic. 

Mr.  Winterbottom  pointed  out,  for  in¬ 
stance,  that  RCA  radiophotoed  21  pic¬ 
tures  of  the  Morro  Castle  disaster,  15  to 
London,  five  to  San  Francisco  and  one 
to  Buenos  Aires.  The  yacht  races  at 
Newport,  R.  I.,  this  week  also  accentu¬ 
ated  the  demand  for  radiophotos. 

One  incentive  to  the  increased  traffic 
in  pictures  has  been  recent  technical  im¬ 
provements  in  the  process.  Constantly 
RCA  is  experimenting  with  its  equip¬ 
ment.  New  instruments  are  now  being 
used  to  improve  the  texture  of  photos. 

A  pin-point  beam  of  light  is  made  to 
play  through  lenses  on  a  photograph  or 
printed  matter  wrapped  around  a  slowly 
revolving  cylinder.  The  light  beam 
strikes  the  paper  like  a  tiny  star,  each 
twinkle  of  which  assists  in  “painting” 
the  picture  being  flashed  from  some  far 
distant  city.  A  photo-electric  cell  closely 
adjacent  to  the  light  beam  is  instantly 
affected  by  the  gradations  of  light  from 
pure  white  through  grays  to  inky  black 
reflected  from  the  revolving  picture.  As 
the  star  moves  across  the  face  of  the 
picture  being  transmitted  the  variations 
of  light  intensity  picked  up  by  the  photo¬ 
electric  cell  are  greatly  strengthened  by 
an  amplifier  and  made  to  modulate  the 
transmitting  aerial.  That  puts  the  pic¬ 
ture  on  the  air. 

At  the  receiving  end  the  process  is 
practically  reversed.  A  small  flickering 
pin-point  beam  of  light  plays  across  an¬ 
other  slowly  revolving  drum  upon  which 
is  wrapped  either  a  piece  of  photo¬ 
graphic  bromide  paper  or  a  photographic 
film.  As  rapidly  as  the  picture  is  com¬ 
pleted  it  is  passed  through  a  hole  in  the 
wall  of  the  operating  room  into  a  dark¬ 
room  for  development  by  standard  pho¬ 
tographic  methods.  It  is  then  ready  for 
delivery  by  messenger. 

While  this  operation  is  being  com¬ 
pleted  in  the  darkened  radio  room,  the 
operators  in  the  main  room  keep  an  eye 
on  a  monitor  device  that  also  “paints” 
the  picture,  no  matter  whether  it  is 
arriving  directly  from  London,  Berlin, 
Buenos  Aires  or  San  Francisco.  This 
novel  monitor  functions  in  daylight.  In 
place  of  a  light  beam  a  midget  nozzle 
sprays  ink  on  a  revolving  piece  of  ordi¬ 
nary  glossy  paper,  while  a  tiny  shutter 
operating  across  the  mouth  of  the  nozzle 
deflects  the  spray  in  accordance  with  the 
incoming  radio  impulses  that  comprise 
the  picture. 

Eventually,  if  the  aim  of  the  research 
experts  is  true,  and  they  have  reason  to 
believe  it  is,  because  of  their  practical 
tests,  between  New  York  and  Phila¬ 
delphia,  this  method  will  evolve  into  the 
micro-wave  system,  noted  for  its  speed. 

“Some  months  ago,”  Mr.  Winterbot¬ 
tom  said,  “we  tested  the  micro-wave  fac¬ 
simile  idea  between  the  Empire  State 
Building  and  Camden,  N.  J.  In  long- 
hand  I  w'rote  a  message  on  a  regular 
radiogram  blank  and  held  it  in  front  of 
the  scanner.  By  telephone  connection  I 
could  talk  with  the  man  at  the  Camden 
end.  He  asked  why  I  held  the  message 
so  long  in  front  of  the  ‘eye,’  because  he 


could  read  it  on  a  screen  down  there  as 
if  chalked  on  a  blackboard  in  front  of 
him. 

“We  are  experimenting  with  three- 
meter  waves.  That  is  where  we  ap¬ 
proach  the  technique  of  television  and 
gain  very  high  speeds  in  transmission. 

“However,  this  system  is  still  in  the 
laboratory  and  is  not  being  employed 
commercially  by  anyone  at  present. 
The  principles  of  facsimile  and  television 
are  very  much  the  same.  The  trick  is 
to  broadcast  a  complete  picture  or  letter 
that  is  scanned  by  what  we  might  call  a 
radio  ‘eye’  or  camera.  I  foresee  the  day 
when  in  place  of  the  telegraph  and  wire¬ 
less  keys  communication  offices  will  be 
equipped  with  moving  belts  on  which 
will  be  clipped  the  pictures  and  messages 
written  by  typewriter  or  in  the  hand¬ 
writing  of  the  sender.  As  they  move 
along  the  belt  they  will  be  cameraed  by 
the  electrical  ‘eye’  linked  with  the  micro- 
wave  transmitter.” 

The  fear  that  the  ultra-short  waves 
would  be  inoperative  in  cities  because 
of  the  absorbing  effect  of  steel  struc¬ 
tures  has  been  dispelled  by  the  experi¬ 
ments.  The  station  can  be  located  in 
the  heart  of  a  metropolitan  centre. 

“As  long  as  we  have  high  buildings 
in  the  cities,”  Mr.  Winterbottom  said, 
“we  will  have  noTtrouble  with  the  micro- 
waves.  I  only  wish  Philadelphia  had 
a  skyscraper  as  tall  as  several  in  New 
York.  As  it  is,  we  plan  to  use  two 
automatic  relay  stations  between  New 
York  and  Philadelphia.  One  relay  or 
booster  is  already  being  installed  at 
New  Brunswick  and  possibly  the  other 
will  be  built  near  Trenton.  What  we 
actually  do  with  the  relay  stations  is 
to  extend  the  horizon. 

“The  New  York  to  Philadelphia 
micro-wave,  3-meter  circuit  will  prob¬ 
ably  be  ready  for  traffic  within  a  year. 
The  traffic  will  consist  of  letters  and 
messages  just  as  the  sender  writes  it.” 

Looking  ahead  five  years,  Mr.  Winter- 
bottom  predicts  high-quality  picture 
transmission  across  the  ocean,  but  the 
normal  short  waves  will  be  employed 
for  the  oversea  spans,  unless  some  in¬ 
ventor  delves  further  into  the  secrets 
of  micro-waves  and  harnesses  them  to 
travel  beyond  the  curvature  of  the  globe. 

“Five  years  from  now,”  said  Mr. 
Winterbottom,  “the  inter-city  micro- 
wave  circuits  will  be  supplementing  the 
15  to  100  meter  channels.  Only  major 
cities,  however,  will  be  in  the  micro- 
wave  network.  For  example,  the  ex¬ 
pense  of  construction  and  operation  of 
such  stations  in  Flushing  and  Bayside 
will  not  be  warranted.  Such  towns  and 
suburbs  will  be  linked  by  teletype  with 
the  nearest  micro-wave  centre.  There 
is  no  doubt  that  the  dots  and  dashes  are 
doomed ;  they  will  not  last  many  years.” 

RCA  recently  added  Chicago  to  the 
cities  served  with  its  facsimile  service. 
Other  cities  in  the  chain  are  New  York, 
Boston,  Washington,  San  Francisco  and 
New  Orleans.  Next  spring  Detroit, 
Seattle  and  Los  Angeles  will  be  included 
in  the  hook-up. 


NEWSWRITERS  NEGOTIATING 

The  Scranton  Newswriters’  Union  is 
making  plans  to  begin  conferences  with 
the  publishers  on  a  new  wage  scale. 
The  present  wage  agreement  in  Scran¬ 
ton  between  the  newswriters  and  em¬ 
ployers  expires  Oct.  1.  The  union  will 
be  represented  at  the  wage  parleys  by 
its  executive  committee.  The  Scranton 
newswriters  are  affiliated  with  the 
1.  T.  U.  and  have  never  considered  the 
idea  of  joining  the  National  News¬ 
paper  Guild.  The  scale  for  first  year 
reporters  is  $20.75  days  and  $21.75 
nights ;  journeyman  reporters  and  five- 
year  men,  $51.50  days  and  $54.50  nights ; 
copy  readers,  $53.50  days  and  $56.50 
nights;  city  editors,  $61.50  days  and 
$M.50  nights.  Society  editors  get  $36 
a  week.  Afternoon  or  day  scales  apply 
to  Sunday  staffs. 
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WESTERN  ADVERTISING  MEN  ATTACK 
U.  S.  RULING  ON  FRUIT  CAMPAIGNS 

Refusal  to  Approve  Appropriations  in  Marketing  Agreements  Bit¬ 
terly  Assailed,  But  Officials  Say  Nothing  Prevents 
Voluntary  Acticm 


Members  of  the  San  Erancisco 
Advertising  Ciub,  meeting  Sept. 
12,  launched  a  movement  to  seek  a  re¬ 
versal  of  the  stand  taken  by  the  U.  S. 
Department  of  Agriculture  which  ruled 
advertising  appropriations  out  of  prune 
and  walnut  marketing  agreements. 

The  resolutions  stated: 

Whereas,  The  U.  S.  Department  of  .\gri- 
culture  has  declined  to  accept  provisions  for 
industry  advertising  campaigns  in  the  mar¬ 
keting  agreements  negotiated  under  the  Agri¬ 
cultural  .Adjustment  Act,  and 

Whereas,  This  refusal  has  already  inter¬ 
fered  with  mure  than  one  national  advertis¬ 
ing  program  heretofore  successtully  con¬ 
ducted  by  Western  agricultural  industries, 
and 

Whereas,  The  continued  refusal  to  pro¬ 
vide  fur  advertising  in  the  marketing  agree¬ 
ments  offers  a  threat  to  still  other  sales  promo¬ 
tion  programs  and  to  the  agricultural  com¬ 
modities  depending  upon  them,  and 

Whereas,  A  reversal  of  this  jiosition  and 
a  decision  to  allow  industry  advertising  un¬ 
der  the  marketing  agreements  would  open 
large  new  opportunities  for  advertising  to 
assist  agricultural  industries  to  restore  pur¬ 
chasing  power; 

Therefore  Be  It  Resolved,  By  the  San 
Francisco  Advertising  Club: 

That  this  Club  views  the  present  anti¬ 
advertising  policy  of  the  Department  of  .-Agri¬ 
culture  as  a  mistake,  constituting  a  threat 
to  the  welfare  of  industries  that  have  profited 
from  liberal  advertising,  and 

That  this  Club  urges  upon  all  friends  of 
agriculture  and  advertising  that  due  cog¬ 
nizance  of  this  threat  be  taken  and  appropriate 
action  initiated, 

And  Be  It  Further  Resolved,  That  this 
resolution  be  sent  to  the  Advertising  Federa¬ 
tion  of  America,  the  Pacific  Advertising  Clubs 
Association,  the  Pacific  Association  of  Adver- 
tisng  .Agencies,  the  American  Association  of 
Advertising  Agencies,  the  American  News¬ 
paper  Publishers  Association,  The  California 
-Newspaper  Publishers  Association,  the  Na¬ 
tional  Editorial  Association,  the  Advertising 
Clubs,  Publishers  and  to  other  interested  in¬ 
dividuals  and  organizations,  together  with  a 
copy  of  the  address  made  before  the  .Adver¬ 
tising  Club  of  San  F'rancisco  on  Sept.  5, 
1934,  by  Douglas  G.  MePhee,  Editor  of 
ll'estern  Adi'ertising,  under  the  title  “To¬ 
day's  Threat  to  Advertising  in  the  West.” 

Federal  officials  at  Washington  told 
the  correspondent  of  Editor  &  Pub¬ 
lisher  this  week  that  in  refusing  to  in¬ 
clude  advertising  provisions  in  market- 1 
ing  agreements  and  licenses  for  Califor-j 
nia  prune  growers  and  others  in  the 
agricultural  group,  the  -Agricultural  -Ad¬ 
justment  -Administration  has  not  im¬ 
paired  the  existing  right  or  power  of 
these  groups  to  engage  in  cooperative 
advertising. 

The  action  of  the  recovery  unit  was 
claimed  to  be  consistent  with  the  policy 
enunciated  by  Secretary  of  Agriculture 
Henry  -A.  Wallace  in  the  early  days  ^.f 
milk-marketing  agreement  drafting,  and 
it  has  been  followed  out  in  the  agree¬ 
ments  and  licenses  written  for  other 
groups.  The  question  was  first  raised 
in  conjunction  with  a  milk  agreement, 
and  the  Department  took  the  stand  at 
that  time  that  cooperatively  advertising 
dairy  products  serves  a  useful  purpose, 
but  that  it  would  be  unwise  to  write  a 
compulsory  regulation  into  the  market¬ 
ing  agreement  requiring  all  producers 
to  contribute  to  advertising  campaigns 
whether  they  desired  to  participate  or 
not.  It  was  the  view  of  the  Depart¬ 
ment  that  marketing  agreements  should 
not  be  employed  to  exert  a  compulsion 
that  did  not  theretofore  exist,  it  is  ex¬ 
plained,  and  it  was  feared  that  such  a 
provision  might  add  complexity  and 
make  enforcement  more  difficult. 

There  is  nothing  in  the  marketing 
agreements,  however,  which  prohibits 
cooperative  advertising  or  restrains  ad¬ 
vertisers  from  carrying  on  their  promo¬ 
tional  work  in  the  same  manner  as  be¬ 
fore  the  advent  of  the  farm  relief  pro¬ 
gram,  it  is  claimed  by  AAA. 

Marketing  agreements  and  licenses 
are  intended  to  accomplish  for  agricul¬ 
ture  what  NR  A  codes  are  designed  to 
do  for  industry,  namely,  to  promote  or¬ 
derly  economic  recovery.  They  seek  to 
establish  and  maintain  balance  between 
production  and  consumption.  A  control 
board  is  set  up  to  estimate  market  needs 
for  the  season  and  shipments  are  made 
in  keeping  with  those  estimates,  thereby 


pressed  prices.  The  principle  of  self- 
government  is  carried  out  with  the  AA-A 
acting  in  a  supervisory  capacity  and  as 
a  court  of  appeal. 

Leaders  in  the  Pacific  Coast  adver¬ 
tising  projects  took  issue  with  this  at¬ 
titude.  K.  C.  Ingram,  San  Francisco 
manager  of  Lord  &.  Thomas  advertising 
agency,  which  handles  most  of  the  co¬ 
operative  farm  product  advertising  on 
the  Coast,  made  the  following  statement 
to  Editor  &  Publisher: 

“The  reason  people  here  are  disap¬ 
pointed  at  the  attitude  of  the  Depart¬ 
ment  of  -Agriculture  is  that  they  feel  the 
Department's  policy  is  to  discourage  food 
advertising  by  Growers’  Co-operative 
-Associations.  Leaders  in  Coast  Grow¬ 
ers’  Co-operatives  looked  forward  to 
federal  co-operative  marketing  agree¬ 
ments  as  an  opportunity  to  do  away  with 
the  chief  obstacle  that  has  broken  co¬ 
operative  mo\cments,  namely,  the  small 
minority  who  stay  out  of  the  move¬ 
ment  to  gain  a  selfish  advantage  by 
price  cutting,  market  dumping,  or 
otherwise.  Eventually  in  nearly  every 
case  these  chiselers  have  broken  down 
market  prices  and  common-sense  plans 
of  marketing  distribution,  which  re¬ 
sulted  often  in  destroying  the  associa¬ 
tion.  There  is  no  reason  why  sound 
marketing  plans  for  food  industry  co¬ 
operatives  should  not  be  made  compul¬ 
sory  as  other  laws  are  made  mandatory ; 
otherwise  a  few  selfish  farmers  will  let 
others  carry  the  load  of  stabilizing  the 
industry  until  such  selfishness  in  time 
kills  the  association.  In  the  prune  situ¬ 
ation  there  was  unanimity  for  an  ad¬ 
vertising  program  on  the  part  of  the 
growers,  and  it  seems  impossible  to  ex¬ 
plain  why  the  Department  of  Agricul¬ 
ture  should  object  to  their  marketing 
agreement  carrying  an  advertising 
clause.  The  Department  can  say  the 
objection  is  to  making  advertising  as¬ 
sessments  compulsory,  but  leaders  here 


seem  to  think  the  objection  is  really 
based  upon  an  anti-advertising  attitude, 
due  to  misunderstanding  of  facts  about 
coast  co-operative  growers’  associa¬ 
tions.” 

Mr.  MePhee,  in  the  talk  referred  to 
in  the  resolutions  quoted  above,  said 
that  imported  foods  such  as  bananas 
were  increasing  their  sales  at  the  ex¬ 
pense  of  domestic  fruits  as  a  result  of 
the  advertising  ruling. 

“Western  growers  have  seen  their 
business  expand  through  world-wide 
advertising  of  their  products,”  Mr.  Me¬ 
Phee  declared.  "-At  first  we  believed 
that  the  -A-AA  presented  new  opportu¬ 
nities  in  the  same  direction  by  extend¬ 
ing  to  all  agricultural  industries  the 
opportunity  to  reap  the  benefits  of  ad¬ 
vertising.  We  discovered,  however,  that 
even  the  avenues  already  opened  were 
blocked. 

“The  seriousness  of  the  situation 
can  t)e  seen  when  it  is  realized  that 
the  California  prune  industry,  which 
has  been  stabilized  and  been  ex¬ 
pending  $400,000  annually  for  advertis¬ 
ing,  was  forced  to  abandon  making  any 
appropriation  for  advertising  this  year 
— a  program  that  even  during  the  de¬ 
pression  years  has  sent  prune  sales  sky¬ 
rocketing.  Like  restrictive  action  was 
taken  affecting  the  California  walnut 
industry  advertising  program,  and  all 
Western  agricultural  cooperative  mar¬ 
keting  organizations  face  the  same  fate 
unless  the  Department  of  Agriculture 
changes  its  policy. 

“This  policy  on  the  part  of  the  De¬ 
partment  of  Agriculture  means  not  only 
loss  of  thousands  to  the  advertising 
business — it  means  the  loss  of  millions 
to  the  Western  growers  who  can  see 
their  markets  shut  off. 

“It  is  a  simple  enough  method  the 
Department  of  Agriculture  pursued. 
When  the  marketing  agreements  came 
up  affecting  the  various  associations,  the 
department  just  ruled  out  advertising 
appropriations  or  heavily  curtailed 
them. 

“And  what  is  the  Wallace  theory? 
That  you  can’t  increase  the  capacity  of 
the  human  stomach.  It  may  be  true 
that  if  a  man  eats  a  pound  of  pork, 
he  may  not  eat  a  pound  of  beef  the 


NAMED  “E  &  P”  WESTERN  REPRESENTATIVE 


same  day,  but  is  it  true  that  if  a  man 
eats  a  head  of  lettuce,  he  won’t  eat  any 
meat  that  day  or  even  an  orange.''” 

The  California  Prune  Control  Board 
held  a  meeting  at  San  Erancisco  on 
Sept.  6,  and  acting  upon  a  resolution 
presented  to  the  board  by  the  Growers’ 
Committee,  appointed  the  following  ad¬ 
vertising  committee: 

H.  C.  Dunlap,  San  Jose;  Hugh  Hers- 
man  of  Gilroy,  president  of  United 
Prune  Growers ;  Walter  Rothchild, 
president  of  Rosenberg  Brothers,  Inc., 
San  Francisco;  V.  H.  Owen,  San 
Francisco,  and  F.  P.  Abshire,  Geyser- 
ville. 

This  committee  was  requested  to  give 
immediate  consideration  to  working  out 
a  plan  whereby  advertising  funds  might 
t)e  obtained  from  the  1934  prune  crop, 
also  from  the  1935  and  succeeding  prune 
crops.  The  present  year’s  campaign  is 
to  be  financed  from  advertising  reserves 
accumulated  in  past  years,  but  will  be 
only  a  fraction  of  the  usual  size. 


BUSINESS  IS  BETTER, 
N.  Y.  WEEKLIES  TOLD 


Baldrige  Ba«e*  Statement  on  In- 
created  Receipts  by  Rural  Post- 
offices — Code  Problems,  Taxes 
Discussed 


Austin  B.  Fenger,  president  of  Fenger-Hall  Company,  now  representing  Editor 
&  Publisher  on  the  West  Coast,  was  photographed  recently  dictating  a  letter 
for  teletypewriter  transmission  across  the  continent. 


FENGER-HALL  company  has 
just  been  apjwinted  advertising  rep¬ 
resentative  of  Editor  &  Publisher  in 
California,  Oregon,  Washington  and 
adjoining  states.  The  company,  now 
headed  by  -Austin  B.  Fenger,  was  es¬ 
tablished  in  1921  by  the  late  Fred  L. 
Hall,  for  15  years  previously  advertis¬ 
ing  director  of  the  Oakland  (Cal.) 
Trihuw.  Mr.  Fenger  became  associ¬ 
ated  with  Mr.  Hall  in  1931,  and  the 
firm  name  was  changed  from  Payne- 
Hall  to  Fenger-Hall.  Last  October 
Mr.  Fenger  succeeded  Mr.  Hall  as  pres¬ 
ident;  (zeorge  D.  Close,  Los  Angeles 
manager,  was  named  vice-president  and 
Dorman  D.  Miner,  secretary -treasurer. 


Mr.  Fenger  entered  journalism  as  a 
preventing  glut  of  markets  with  de- reporter  on  the  Berkeley  (Cal.)  Times 


after  leaving  the  University  of  Cali¬ 
fornia  in  1919.  He  had  a  year  in  the 
San  Francisco  Examiner’s  national  ad¬ 
vertising  department,  then  two  years  as 
a  newspaper  representative,  followed 
by  a  period  as  business  manager  of 
Monterey  (Cal.)  Peninsula  Herald.  He 
Had  been  a  representative  for  seven 
years  before  his  present  association  be- 
gan. 

Mr.  Fenger  is  a  former  president  of 
the  Publishers’  Representatives  Asso¬ 
ciation  and  is  now  a  director.  Mr. 
Close  was  formerly  president  of  the 
Seattle  Advertising  Club. 

The  firm’s  headquarters  are  in  San 
Francisco,  with  branches  in  Los  An¬ 
geles,  Seattle,  and  New  York. 


{Special  to  Editor  &  Publisher) 

Syr.ncuse,  Sept.  17 — Members  of  the 
New  York  Press  .Association  at  the 
81st  annual  meeting  here  Sept.  13-15, 
the  largest  in  nearly  a  decade,  heard 
reports  from  President  K.  F.  Bald¬ 
ridge  of  the  National  Editorial  Associa¬ 
tion,  indicating  that  rural  territory 
served  by  weeklies  is  showing  increased 
business  activity.  Mr.  Baldridge  based 
his  statement  on  reports  that  came  to 
his  attention  from  the  Post  Office  De¬ 
partment  at  Washington  that  W  per 
cent  of  the  rural  post-offices  in  the 
country  had  shown  increased  business 
in  the  last  reports.  Such  increases 
should  mean  additional  business  for  print 
shops  and  additional  advertising  rev¬ 
enue,  he  said.. 

The  weekly  editors  and  publishers 
and  their  wives  were  guests  of  the  new 
school  of  journalism  at  Syracuse  Uni¬ 
versity.  Dean  M.  Lyle  Spencer  of  the 
school  of  journalism  was  elected  an 
honorary  member. 

All  united  in  passing  a  resolution  in 
favor  of  the  milk  publicity  campaign 
being  conducted  by  the  state  department 
of  foods  and  markets,  and  agreed  to  do 
all  in  their  power  to  aid  the  success 
of  the  campaign.  One  publisher  stated 
a  checkup  among  his  dealers  indicated 
from  5  to  20  per  cent  more  milk  con¬ 
sumed  in  his  territory  since  the  cam¬ 
paign  started. 

All  officers  were  reelected,  including 
President  Leslie  C.  Sutton,  Massena 
Observer ;  Vice-President  Edward  S. 
White,  IValton  Reporter;  Executive 
Secretary  Jay  W.  Shaw';  Treasurer 
Fay  C.  Parsons;  Board  of  Directors. 
Colin  T.  Naylor,  Jr.  (Peckskill  High¬ 
land  Democrat) ,  Don  R.  Sanders  (Gen¬ 
esee  Leader).  L.  C.  -Austin  (River- 
head),  and  W.  J.  Hinchey  (Medina). 

W.  B.  Sanders  of  Nunda  was  elected 
chairman  of  the  new  joint  regional  code 
authority  with  E.  S.  White  of  W^alton, 
vice-chairman;  Floyd  B.  Miner,  of 
Fairport,  treasurer;  and  Mr.  Shaw,  sec¬ 
retary  and  manager. 

The  question  of  code  compliance  oc¬ 
cupied  more  time  than  any  other,  but  C. 
-Arthur  Baumgart  of  Chicago,  national 
administration  manager  for  industries 
.A-2  and  A-5,  ironed  out  some  of  the 
knotty  problems  and  took  notes  in  order 
to  obtain  answers  to  others. 

Past  president’s  night  featured  the  an¬ 
nual  banquet  with  Floyd  B.  Miner, 
Fairport  Herald- Mail,  presiding.  Among 
those  called  upon  to  respond  were 
Frank  1*2.  Gannett.  Rochester;  Wallace 
B.  Odell,  Tarry terum  Nezt’s;  Fay  C. 
Parsons,  Cortlatui  Democrat. 


LARCHAR-HORTON  NAMED 

The  Worcester  Morris  Plan  Com¬ 
pany,  Worcester,  Mass.,  has  named 
I^rchar-Horton  Company  of  Provi¬ 
dence  to  place  its  advertising. 
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I.  T.  U.  REFERENDUM  ON  40-HOUR  WEEK 

Members  Will  Vote  on  New  Law  Substituted  for  N.  Y.  Delegation’s  Mandatory  5-Day, 

30-Hour  Week  Proposal — Guild’s  Aims  Approved 


Sus  ’  the  mufn  'oi  ..  GEORGE  A.  BRANDENBURG 

the  six-day  week,  yet  limits  the  week  Most  small  shops  have  not  the  about  the  shoulders  of  any  member  of 
to  40  hours  and  lays  a  foundation  for  equipment  to  get  out  a  newspaper  in  the  I.  T,  U.  His  ability  is  an  indi 
a  possible  five-day,  33-hour,  20-minute  hours  and  40  minutes  a  day,”  de-  vidual  characteristic — a  characteristic 
week,  will  be  submitted  to  a  referen-  elared  D.  E,  Patterson,  Charleston,  which  is  variable  even  among  member: 
dum  by  the  International  Typographical  union  possessing  that  require< 

Lnion,  tollowing  action  taken  late  last  President  Howard,  speaking  in  favor  combination  of  executive  and  technica 
week  by  the  78th  convention  of  1.  T.  of  the  proposition,  said;  ability  which  is  a  fundamental  requisite 

L.  at  Chicago.  btrikes  and  lockouts  were  caused  by  i.T*  ^ii  ^  ro 


BRANDENBURG  delegates  sustained  their  laws  comrnit- 

tee  in  disapproving  sympathetic  strike 
about  the  shoulders  of  any  member  of  action  which  would  automatically  throw 
the  I.  T.  U.  His  ability  is  an  indi-  I.  T.  U.  units  out  on  strike,  whenever 
vidual  characteristic— a  characteristic  members  of  allied  printing  trades  un- 
which  is  variable  even  among  members  ions  walk  out.  Numerous  other  “lib- 
of  the  union  possessing  that  required  eral”  propositions,  including  the  five- 


President  Howard,  speaking  in  favor  combination  of  executive  and  technical  day,  30-hour  week,  were  defeated  in 
^ ability  which  is  a  fundamental  requisite,  accordance  with  the  recommendation  of 

all  newspaper  foren.„  were  re.  the  law,  committee.  . . . 


Despite  this  fact  that  this  new  law  our  attempts  to  enforce  the  five-dav  ■  !  ,  ‘  loremen  \\e  e  - 

is  hailed  by  the  national  officers  as  the  law  before  the  NRA.  If  it  had  not 

most  constructive  piece  of  legislation  I’oen  for  the  adoption  of  the  NRA  pro-  materially  ameliorate  the  une  p  oy 

adopted,  the  convenffon  was  ev’enly  di-  Rram,  the  I.  T.  U.  would  have  been  in  If 

vided  on  the  question,  requiring  Presi-  the  same  position  last  July  as  in  our  abnormal  loss  of  employment 

dent  Charles  P.  Howard,  the  presiding  hfiht  for  a  44-hour  week  in  1921.”  *  ’5  commercial  branch.  But  it  won  d 

officer,  to  cast  the  deciding  vore  in  fa-  Asked  for  an  expression  of  opinion  L'lS  to^lew2ap"r7ublis^ls^ 
vorjOl  adoption  ofrthei^^^^^^^  c.^,cer„i„g  , he  ^eiv  40-hour  week  law  the  amount  of  ‘horL-sense’  which  is 

to  submit  to  referendum  this  proposi-  Chicago.  ‘  chairman  ofX^  A.  N.^P.’ A.,  and  TnterpSra  of  the  40- 

loii  came  on  the  heels  ot  the  conven-  Special  Standing  Committee  and  Chair-  h  it^weerLl  S  thl  dt 

ions  98  to  97  verdict  in  accepting  the  man  of  the  Newspaper  Industrial  Board  of  acceoLnee  of  it  or  v  eorous 

Sance^m^W  pllisheTs  of  daily 


York  delegation's  proposition  of  a  man¬ 
datory  five-day,  30-hour  week  law.  The 
decision  was  reached  after  more  than 


stated : 

“A  well-considered  opinion  cannot  be 
arrived  at  until  there  has  been  oppor- 


stricted  to  40  hours  per  week  it  would  The  executive  council  retained  much 
not  materially  ameliorate  the  unemplov-  of  its  power  and  control  over  subordi- 
ment  problem  of  the  I.  T.  U.  resulting  nate  unions  despite  efforts  ot  some  dele- 
from  its  abnormal  loss  of  employment  gates,  notably  those  from  New  \ork 
in  the  commercial  branch.  But  it  would  City,  to  gain  more  local  autonomy, 
result  in  much  expense  and  inconven-  termed  by  the  chairman 

ience  to  newspaper  publishers.  Hence,  ^  field  day  in  appeals,  the  con\en- 
the  amount  of  ‘horse-sense’  which  is  tion  sustained  only  one  appeal,  thus  re- 
exhibited  by  union  officials  in  the  ap-  versing  the  decision  of  the  executive 
plication  and  interpretation  of  the  40-  and  granting  to  Joe  Rhoden, 

hour  week  law  will  determine  the  de-  ^  hicapo  Daily  A  ews  chapel,  his  priontj 
gree  of  acceptance  of  it  or  vigorous  standing. 

resistance  to  it  by  publishers  of  daily  \>ce- President 

npw<;nanpr<; "  Claude  M.  Baker  and  Second  \  ice- 

o  '  .wi  I'n  President  Francis  G.  Barrett  were  in¬ 
terest  to  newspaper  publishers  included  annually,  and  the  sec- 

o.,  w  vice-president  is  now  required  to 


intTth^f’earl  carrying  oyer  tunity  to  study  all  of  the  changes  in  Ln'^express'ion  oTapproval' fo7th^  vice-president  is  now  required  to 

fsVcHl  ThurXy"Sh^  V’’  occurred  at  lean  Newspaper  Guild’s  aims  and  pur-  his  entire  time  to  union  business. 

The  new  law  relalfve  to  hours  and  n<*ses:  another  asked  the  new  federal 


shall  txteed  Lght  Lr,  aKo'sutoJl 


poses ;  another  asked  the  new  federal 
communications  commission  to  deter¬ 
mine  whether  unemployment  had  been 
lessened  through  private  control  of 


dinate  union  shall  enter  into  a  contract 
which  provides  for  a  work  week  in 


dum  vote  by  the  union  membership  communication  systems  and.  if  the 
W()uld  be  premature.  ^  commission  thinks  it  in  the  interests  of 

"It  must  be  remembered  that  this  is  the  nublic.  to  declare  news  services  and 


hours  daily 


Control  of  the  sixth  day  proved  to  be 


existing  contracts  nor  the  provisions  assign  not  more  than  50  per  cent  of 


mam  point  of  contention  in  the  lengthy 
debate  by  the  delegates.  Many  were  of 
the  opinion  that  for  a  situation  holder 


ter-  -'^i'^ert  Smith,  chief  clerk  in  the  secre- 
tary-treasurer's  office  at  Indianapolis, 
q£  who  has  reported  tvery  I.  T.  U.  conven- 
tion  since  the  1893  meeting  in  Chicago, 

,  q£  was  presented  with  a  ring  by  Secre- 
and  Randolph  on  behalf  of  the  mem- 

blic 

.  President  Howard,  in  his  closing  re- 
^  marks,  referred  to  problems  confront- 

q£  ing  the  members  as  they  return  to  their 
,  local  chapels,  saying: 

'  be  “There  are  millions  in  United  States 
•  and  Canada  who  look  to  this  organiza- 


to  relinquish  the  privilege  of  naming  |"em  unless  tne  otner  party  can  he  sold  ...v.  following  three  resolutions 

his  own  substitute  for  the  day  he  musl  the  'st^  neces-  asked  for  the  immediate  release  ot  of  particular  interest  to 

take  off  to  comply  with  the  present  Mooney,  now  imprisoned  in  Call-  ibu^hers : 

five-day  law,  might  keep  large  numbers  ,  examination  of  the  40-hour  week  torma.  ,  a  “Whereas,  The  American  Newswrit- 

of  men  now  on  sub  lists  out  of  employ-  ‘ly  itselt,  without  those  possible  1  he  delegates  voted  to  extend  the  ers’  Guild,  an  organization  of  editorial 
ment.  Others  contended  union  mem-  Ib'ahhcations  which  may  be  revealed  apprenticeship  period  from  fi%e  to  six  has  actively  entered  the  labor 

bers  would  not  have  to  give  up  control  ^“ler  changed  laws  or  executive  in-  years  before  journeyman  memtership  ^lovement  as  a  group  of  printing  work- 
of  the  sixth  day  if  they  insisted  this  terpretations.  reveals  potential  sources  granted  in  view  of  the  shortening  of  attempting  to  better  their  working 

privilege  be  recognized  in  signing  con-  ^or  instance,  that  law  the  work  week,  with  the  Proysion  that  conditions,  shorten  hours  of  labor  and 

tracts  wth  employers.  tiy  itself  makes  no  provision  for  the  a  period  of  time  not  to  exceed  one  year  ^jccent  standards  of  wages; 

Many  members  interpreted  the  propo-  exemption  ot  composing  room  execu-  may  be  deducted.  1  he  rule  does  not 
sition  as  a  return  to  the  six-day  week,  tives  from  the  operation  of  the  re-  apply  to  those  now  engaged  as  appren-  “Whereas.  This  organization  has 
but  it  was  explained  that  in  order  to  stricted  work  week.  It  refers  only  to  tices.  . ,  .  t.  •  i  ■„  much  in  common  with  the  workers  who 

work  a  six-day  week,  the  emploves  'members’  of  the  union  and  foremen.  Ably  guided  by  its  law  committee,  organized  in  the  I.  T.  U.,  working 

could  not  work  more  than  6V3  hours  umler  union  law,  are  required  to  be  the  convention  evidenced  conservatism  £c)r  the  same  employers  and  engaged 


ot  the  Daily  Newspaper  Code.  American  radio  frequency  channels  to  •*  j  c* 

"It  is  comparatively  easy  for  one  private  owners  and  that  the  rest  be  ^  There  are  millions  m  United  States 

party  to  pass  ex  parte  laws  or  rules,  given  to  labor,  educational,  religious  ml  Canada  who  look  to  this  orgamza 

It  is  (piite  something  else  to  aiforce  and  fraternal  organizations  operated  leaders  ip  and  guidance  m  trade 

them  unless  the  other  party  can  be  sold  not  for  profit.  The  convention  also  r2.  ^  f',,  .  ,  ,  . 

the  justice,  reasonableness',  and  neces-  asLd  for  the  immediate  release  of  ^  The  following  three  reso  ut 

sity  of  them.  Tom  Mooney,  now  imprisoned  in  Cali-  J^ishers  '"Merest  to 

"An  examination  of  the  40-hour  week  fornia.  “Whereas,  The  American  Newswrit- 

law  by  Itselt,  without  those  possible  1  he  delegates  voted  to  extend  the  ,  p 


of  men  now  on  sub  lists  out  of  emplov-  *3"  hy  itself,  without  those  possible  The  delegates  voted  to  extend  the 
ment.  Others  contended  union  mem-  ‘l‘'alifications  which  may  be  revealed  apprenticeship  period  from  five  to  six 
bers  would  not  have  to  give  up  control  changed  laws  or  executive  in-  years  before  journeyman  meml^rship 

of  the  sixth  day  if  they  insisted  this  terpretations,  reveals  potential  sources  granted,  in  view  of  the  shortening  of 
privilege  be  recognized  in  signing  con-  oi  controversy.  For  instance,  that  law  the  work  week,  with  the  provision  that 
tracts  wth  employers.  fiy  itself  makes  no  provision  for  the  a  period  of  time  not ^o  exceed  one  year 

Many  members  interpreted  the  propo¬ 
sition  as  a  return  to  the  six-day  week, 


e.xemption  ot  composing  room  execu¬ 
tives  from  the  operation  of  the  re¬ 


may  be  deducted.  The  rule  does  not 
apply  to  those  now  engaged  as  appren- 


but  it  was  explained  that  in  order  to  stricted  work  week.  It  refers  only  to  tices. 

work  a  six-day  week,  the  employes  'members’  of  the  union  and  foremen.  Ably  guided  by  its  law  committee. 


daily.  On  this  basis,  if  a  union  set  up  members  of  the  union.  .. 

a  40-hour,  six-day  week,  a  33l/^-hour  “A  foreman’s  ability  is  not  a  thing  munistic”  attitudes  relative  to  many 
week  can  be  established  within  the  local  which  can  be  thrown,  like  a  cloak,  proposed  changes  in  union  laws.  The 
union  by  declaring  a  five-day  week,  thus  _ - _ _ _ 

’•  text  of  l.  t.  u.  40.hour  week  law 


as  opposed  to  radical  or  so-called  “corn- 


still  controlling  the  sixth  day. 

In  view  of  the  fact  that  many  locals 
are  lax  in  enforcing  the  already  exist¬ 
ing  five-day  week  law,  there  was  in¬ 
cluded  in  the  proposition  the  right  of 


'OLLOWING  is  the  proposed  new 


in  accordance  with  the  provisions  of  Section 
2  of  this  article  shall  Iw  assessed  a  day’s 


in  turning  out  the  same  product;  there¬ 
fore.  be  it 

“Resolved,  That  this,  the  seventy- 
eight  conv?ntion  of  the  I.  T.  U.,  send 
fraternal  greeting  to  the  members  of  the 
Newswriters’  Guild  and  pledge  our 
moral  support  to  this  body  of  printing 
workers  and  offer  our  fullest  co-opera- 


the  executive  counsil  to  levy  fines  on  contracts  which  will  be  submitted  to  a 
non-conforming  members  as  contrasted  vote  of  the  membership: 
with  policing  powers  now  held  bv  lo-  Amend  article  xi,  general  laws — “Five-Day 
cals.  The  limit  of  one  n<»r  rent  nn  ae  Law— Overtime,”  bv  eliminating  sections  1, 

f  :  f  per  cent  on  as-  ,  3  ^  5  ^  g  9  substituting  there- 
.Cvllients  tor  out-of-work  benefits  W3.S  for  the  foUowinji  new  sections  1,  2,  3,  4  and 

raused  to  three  per  cent.  National  of-  5=  . 

ficers,  in  speaking  in  favor  of  the  prop-  •  “1*  under  union 

■  .t,  .  u-  .  r  .1  jurisdiction  the  unit  of  hours  constituting 

OSItlon,  declared  that  history  of  the  la-  a  regular  shift  shall  not  exceed  eight  and 


T.  U.  law  relative  to  hours  and  “ay  each  otfense.  Where  the  local  union  tion  in  establishing  better  wages  and 


contracts  which  will  be  submitted  to  a  fails  to  apply  the  penalty  the  Executive  working  conditions  for  editorial  work- 

v()tp  of  thp  mcmbprshio  *  ^  ouncil  shall  le^y  an  assessment  of  _a  day  s  ** 

.  ,  .  ,  ,  r,  pav  against  each  member  for  each  violation.  i 

Amend  article  xi,  general  laws —  Five-Day  ^on^yg  collected  as  penalties  for  vio-  Whereas,  The  trend  in  the  dailv 

Law— Overtime,  1,;  „f  , his  article  shall  lie  forwarded  to  newspaper  business  during  the  las't 

for  the’  fallowing  new  sections  1,  2,  3,  4  and  cy^aited*  w"?he°  Old  A^’^Pensi'Jn Tund"  M^m-  tlecade,  or  more,  has  been  to  purchase 
5:  ,  .  ,  „  a-  1  tiers  who  fail,  or  refuse,  to  pay  any  sum  and  consolidate,  or  discontinue  entirely, 

SecUon  1.  In  all  offices  under  union  Jeyied  by  the  Executive  Council  shall  be  dailv  newspapers  in  various  sections  of 

jurisdiction  the  imit  of  hours  constituting  suspended  and  lose  all  rights  and  benefits  tbp  rmmtrv  qtiH 


,  - .  -  -  -  ~  a  regular  shift  shall  not  exceed  eight  and  nienitiership  -  - -  ’ - 

Dor  movement  has  shown  that  when  no  sutwrdinate  union  -shall  enter  into  a  con-  Amend  article  xi,  section  7,  general  laws,  "Whereas.  This  policy  has  caused 
hours  are  reduced,  wages  are  eventually  which  provides  for  a  workweek  m  ex-  changing  the  figure  1  in'  the  last  line  thousands  of  newspaper  employes  to  be 

increased.  2  No“  menil«ir  shall  lie  reuuired  or  6'’’thrs'iction"“the'^1rre;d‘^''°"  deprived  of  employment  and  created 

If  you  reduce  the  hours  per  week,  permitted  to  hold  a  situation  which  obligates  siiixirdinate  newspaper  monopolies  m  numerous  lo- 

at  a  rate  of  pay  which  the  member  does  *’'■'1’. J",,  un'ions  may  enact  for  such  period  as  deemed  calities  through  control  of  communica- 

not  rnneiHffr  ci, C _  within  a  linancial  week  ana  in  an  qnices  i,,.-  ,-,„.i,  mnritnpnt 


the  country,  and 

"Whereas.  This  policy  has  caused 


not  consider  sufficient,”  stated  Secre-  «he^e  the  regulL  sMft  exceed"  six  hours  necessary,  a  five-day  law,  such  enactment  jion  news  service  facilities  by  existing 
tary  W’oodruff  Randolph,  “he  will  not  and  fortv  ininutes  no.memf.r  shall  work  “I'-;!  publications ;  therefore,  be  it 

sign  such  a  contract.  1  he  compensation  sh'hs  when  a  competent  sub-  enacted  a  live  day  law.  or  has  Resolved,  That  the  recently  appointed 

must  be  increased,  and  you  will  have  't.  “it’  offfees  where  five  shifts  con-  “  contract  providing  for  a  five-day  Federal  Communications  Commission 

a  lietter  opportunity  to  reach  the  goal  stiuite  a  situation  ail  time  worked  in  excess  i!i"^!,rfiered*^‘*hv*'vnte  nf  fh;  un?on  requested  to  investigate  this  evil,  and 

you  are  striving  for.  The  smaller  places  of  ’’'''i  u  V,"',*  nor  shall' special  .assessments  for  out-of-work  if  found  in  the  public  interest,  declare 

may  work  six  days,  but  the  fear  of  meni^ofatbstimte  ^n  as  on^'  Sml^  relief  be  levied  i^  excess  of  3  per  cent  of  all  communications  services,  and  also  all 

SIX  days  in  larger  places  is  fantastic  available.  e.irnings.  news  gathering  organizations,  public 

If  you  can  vote  a  six-dav,  40-hour  f'oo.  4.  Time  worked  in  excess  of  the  Kenumiier  following  sections;  Utilities,  thus  facilitating  the  establish- 

wqk  and  then  set  dmvn  to  five,  it  tvill  JS.X.V'fc'  ;reh!'''.e*:'„rS,?'ol  l/'SjX'it'  iSd'S-  ii  K'S.,'‘'S  "’o''  l>”Wica!inn  of  additimal  netvs. 

i>c  tile  niggest  step  tsken  in  some  time.  a  mcmiicr  to  cancel  such  excess  time  when  to  “four,”  the  section  then  to  read:  papers  in  localities  where  public  intcr- 

I*ear  of  the  shorter  work  day  was  ^  comiwtent  substitute  Womes  available  Sec.  2.  Phalanxing  by  foremen  or  givinR  ests  may  be  promoted  thereby;  there* 


where  hve  shifts  con-  ^  ‘  _ _ 

time  worked  in  excess  "cek,  no  further  reduction  of  the  be  requested  tO  investigate  this  evil,  and 

..f  ..nnoitxtina  Week  niav  be  ordered  by  vote  of  the  union.  Ji-  -  .  i  i 

'  r  u  .H  1  mnVnv*  "“r  shall  speci.al  .assessments  for  out-of-work  if  found  m  the  public  interest,  declare 


a  regular  shift  shall  lie  cancelled  hy  employ¬ 
ment  of  a  substitute  as  soon  as  one  liecomes 
available. 

Sec.  4.  Time  worked  in  excess  of  the 
limits  provideil  in  the  .above  sections  shall 


relief  he  levied  in  excess  of  3  per  cent  of  all  communications  services,  and  also  all 


earnings. 

Kenumlier  following  sections; 

.\mend  article  xii,  section  2.  general  laws. 


news  gathering  organizations,  public 
utilities,  thus  facilitating  the  establish- 


limits  provuled  in  the  ahove  sections  snail  .'\mena  article  xii,  section  z.  general  laws.  .  ,  nrhlitinnal  news 

acciimiilate  for  eight  weeks,  and  failure  of  hy  changing  the  word  "five”  in  the  first  line  ment  aiKt  pUDllcatton  Ot  aCKtltlonal  newS 
a  member  to  cancel  such  excess  time  when  to  "four,”  the  section  then  to  read;  papers  in  localities  where  public  intcr- 

a  coniiietent  substitute  liecomes  available  Sec.  2.  Phalanxing  by  foremen  or  giving  estS  may  be  promoted  thereby;  there - 


expressed  bv  some  rlelemtec  rv-Lo  ’‘•'all  render  the  member  subject  to  a  fine  of  out  of  four-day  situations  on  six  or  seven  r  i  f,,rther 

a  .1  .  '  1  a^“^R3tes,  who  as-  ,he  union,  (lav  papers,  thereby  controlling  extra  work. 

senta  that  employers  would  insist  on  Each  shift  the  member  fails  to  emplov  a  con.stitntes  a  sublist.  A  fine  of  $25  shall  be  Resolvcd,  1  ha1 


a  six-hour  day,  and  then  make  their  comiwtent  substitute  who  is  available  shall  imposed  uixin  foremen  for  violation  or  eva 


employes  do  as  much  work  in  six  hours 

as  tne>  tormerly  did  in  eight  selves  to  five  shifts  within  the  financial  week  fined  $25. 


iislitnte  a  separate  ottense.  .sion  of  this  law.  .-Vtiy  chairman  failing  to  -Ttinns  rnmmiesinn  Wacbincrtnn  El  C 

Sec.  5.  Members  who  do  not  limit  them-  report  the  violation  of  this  section  shall  be  Gommission,  Washm^on,  U.  G., 


“Resolved,  That  a  copy  of  this  reso¬ 
lution  be  mailed  the  F'ederal  Communi- 


(Conlinitcd  on  page  A6) 
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PAY  RISES  GRANTED  BY  1 
TOLEDO  PAPERS  I 

Blade  and  New»-Bee  Step-up  Worker*’ 
Wages — Guild  Take*  Credit — 
Increase*  Range  From 
$2  to  $5 

Salary  increases  for  approximately 
75  members  of  the  Toledo  Blade  and 
Toledo  Neu's-Bee  units  of  the  Toledo 
Newspaper  Guild  were  put  into  effect 
by  publishers  of  the  Blade  and  News- 
Bee  last  week  following  several  months 
of  negotiations  between  representatives 
of  the  publishers  and  officers  of  the 
units. 

.■\11  members  of  the  Blade  editorial 
staff  except  a  few  in  the  top  salary 
scale,  a  few  recently  employed  and  about 
a  half  dozen  who  received  increases  last 
March  were  given  raises  ranging  from 
$2  to  around  $5  a  week. 

Every  member  of  tne  News-Bee  edi¬ 
torial  staff  except  three  was  given  at 
least  a  $2.50  a  week  raise.  A  minimum 
salary  of  $20  a  week  for  any  editorial 
employe  with  six  months’  experience 
and  a  minimum  of  $40  a  week  for  any 
reporter,  copy  reader  or  photographer 
with  five  years’  experience  also  were 
placed  in  effect.  The  News-Bee  in¬ 
creases  ranged  from  $2.50  to  $10  and 
averaged  about  10  per  cent.  Both  units 
had  asked  a  flat  20  per  cent  increase 
for  all  members. 

Employes  of  all  other  departments 
of  the  Blade  except  mechanical  also 
benefited.  All  members  of  the  circula¬ 
tion,  display  advertising,  classified  ad¬ 
vertising  and  accounting  staffs  except 
some  in  the  top  salary  brackets  were 
granted  increases  at  the  same  time  the 
guild  members  received  theirs. 

.•\ction  on  the  part  of  Paul  Block, 
publisher  of’  the  Blade,  in  New  York 
last  week  followed  a  series  of  confer¬ 
ences  between  Grove  Patterson,  editor, 
and  Stanley  Speer,  business  manager, 
for  the  publisher,  and  R.  P.  Overmyer, 
unit  chairman;  \V.  E.  Hall,  recorder, 
and  Ken  Hamel,  finance  officer,  for 
the  guild  unit,  which  culminated  late 
in  August  with  a  promise  from  Mr. 
Patterson  and  Mr.  Speer  that  they 
would  take  the  unit’s  program  of  ob¬ 
jectives  to  Mr.  Block  upon  his  return 
from  Europe  and  lay  the  requests  hie- 
fore  him. 

This  they  did,  and  returned  from  New 
\  ork  last  week  to  announce  to  unit 
officers  that  a  schedule  of  individual  in¬ 
creases  had  been  granted  and  already 
placed  in  effect.  This  announcement 
came  on  Tuesday,  and  on  Thursday  the 
new  figures  appeared  on  the  checks. 

Chairman  Overmyer  called  a  unit 
meeting  for  Thursday  night  at  which  the 
result  of  the  negotiations  and  the  man¬ 
ner  in  which  the  increases  were  granted 
were  discussed  at  length.  It  was  the 
unanimous  opinion  of  the  members  pres¬ 
ent  that  the  raises  had  come  as  a  result 
of  guild  activity  and  strong  enthusiasm 
■was  expressed  for  the  local  organization 
and  the  progress  it  had  achieved. 

It  also  was  the  unanimous  opinion  of 
the  meeting,  however,  that  the  Blade 
unit  was  still  far  from  satisfied  with 
the  Mlary  scale  as  it  stands  with  the 
additions  granted  and  was  not  pleased 
with  the  way  in  which  the  new  scale 
was  put  into  effect  without  first  sub¬ 
mitting  it  as  an  offer  to  the  unit. 

Mr.  Patterson  said  that  two  guild 
requests,  for  the  40-hour  week  and  the 
dismissal  bonus  system,  already  were 
in  effect,  although  formal  notice  of  the 
latter  never  had  been  given  the  guild 
members. 

Under  this  bonus  system  any  edi¬ 
torial  employe  with  less  than  one  year’s 
service  on  the  paper  will  get  one  week’s 
notice ;  one  to  two  years,  two  weeks ; 
two  to  three  years,  four  weeks ;  three 
to  five  years,  six  weeks ;  five  to  10  years, 
three  months ;  10  years  or  more,  six 
months. 

The  increases  and  minimum  salary 
scales  granted  by  the  News-Bee, 
Scripps-Howard  newspaper,  were  con¬ 
tain^  in  an  offer  submitted  to  Carl 
P.  .■\damshick,  president  of  the  Toledo 
Guild  and  chairman  of  the  New's-Bee 
unit,  and  Charles  T.  Lucey,  unit  finance 


JOURNALISTS  RETURN  FROM  ITALY 


Photo  shows  some  members  of  the  U.  S.  newspaper  group  which  recently  visited 
Italy  as  guests  of  the  government  as  they  returned  to  New  York  on  the  S.  S. 
Rex  Sept.  13.  Left  to  right:  Clark  Howell,  owner  and  publisher,  Atlanta  Con¬ 
stitution;  Commander  Ottino  of  the  S.  S.  Rex;  Gladys  Baker,  Birmingham  News 
correspondent,  who  interviewed  II  Duce;  Captain  Percenti.  S.  S.  Rex;  Victor 
Hanson,  Birmingham  Age-Herald;  Julian  Carr,  Atlanta  Constitution. 


MADISON  PUBLISHERS 
SIGN  GUILD  CONTRACT 

Editorial  Worker*  Get  Clo*ed  Shop, 

48-Hour  Week,  and  Minimum 
Wage  Scale  in  Agreement 
Signed  Sept.  13 

(Sfecial  to  Editor  &  Publisher) 

Madison,  Wis.,  Sept.  17 — The  Madi¬ 
son  Newspaper  Guild  on  Sept.  13  ob¬ 
tained  signatures  of  the  publishers  of 
the  two  Madison  dailies,  the  Wisconsin 
State  Journal  and  the  Capital  Times, 
on  an  intermediate  contract  for  all 
editorial  employes. 

The  contract,  which  was  placed  in 
effect  Sept.  14  to  provide  a  closed  shop, 
a  48-hour  week,  and  a  minimum  wage 
scale,  was  believed  to  be  the  first  in 
the  United  States  to  embrace  all  news 
staff  members  in  a  city  which  has  more 
than  one  newspaper.  About  40  news 
workers  are  affected. 

Publisher  of  the  State  Journal  is 
.\aron  M.  Bray  ton.  William  T.  Evjue 
is  president  of  the  Capital  Times. 

The  agreement,  which  is  to  be  sup¬ 
plemented  before  Oct.  1  by  stipulations 
regarding  vacations  and  sick-leave,  was 
made  after  negotiations  which  began  in 
April  when  a  100  per  cent  organiza¬ 
tion  of  editorial  workers  on  the  two 
papers  was  perfected.  The  Journal  is 
one  of  11  midwestern  dailies  affiliated 
with  the  Lee  Syndicate  and  recently 
consummated  a  business  consolidation 
with  the  Times,  although  the  papers 
editorially  are  continuing  their  sep¬ 
arate  ways. 

The  contract  provides  that  hours 
worked  in  excess  of  48  per  week  shall 
be  computed  each  month  and  the  em¬ 
ployer  given  option  to  pay  for  such 
time  at  a  flat  rate  of  75  cents  per  hour 
or  give  the  employe  an  equal  amount 
of  time  off  in  amounts  of  not  less  than 


officer,  bv  Carlton  K  Matson,  editor  The  meeting  was  attended  by  more  amounts  of  not  less  than 

of  the  News-Bee,  following  a  trip  to  than  60  members,  the  largest  number  days. 

New  \  ork.  _  m*",  ^  Ledger  unit  meeting.  The  minimum  wage  scale  provides  a 

^Ir,  Adamshiclv  called  a  unit  meet-  guild  negotiating  committee^  has  met  ^I5  weekly  wage  for  the  novice  during 
ing  for  Wednesday  night,  at  which  with  Mr.  Martin  several  times  since  months,  $20  for  the 

time  he  laid  the  publishers’  offer  before  this  summer  when  a  Labor  Board  con-  months  of  the  first  year,  S25 


the  unit. 


ducted  poll  among  the  employes  deter- 


.A  motion  to  accept  the  increases  mined  the  right  of  the  Philadelphia- 
offered  was  passed  unanimously.  Mr.  Camden  Guild  to  represent  the  Ledger 
.•Vdamshick  said  later  the  unit  had  no  men  in  collective  bargaining  with  the 
intention  of  dropping  any  of  its  other  publisher. 

objectives  and  would  insist  on  a  written  - 

agreement.  HOLYOKE  BOYS’  STRIKE  ENDS 

Mr.  Adamshick  said  Mr.  Matson  told  „  . ■  ,  p 

him  he  could  tell  the  News-Bee  unit  f"  P.r  ion  Cori« 

that  the  guild  was  to  take  all  the  credit  to  $1.00  Per  100  Cop.e* 

for  obtaining  the  increases.  Settlement  of  the  newsboys  ^rike 


his  first  three  months,  $20  for  the 
final  nine  months  of  the  first  year,  $25 
for  the  first  half  of  the  second  year_, 
$30  for  the  next  six  months,  and  $35 
for  anyone  who  can  prove  two  years  of 
experience  on  a  daily  in  a  city  of 
25,000  or  larger.  No  reductions  may 
be  made  in  wages  exceeding  the  mini- 
mums. 

The  agreement  also  provides  that 
except  in  summary  dismissal  for  cause. 


Members  of  the  Toledo  Morning  against  the  Holyoke  (Mass.)  Tran- 
Times  unit  were  to  meet  later  in  the  scnpt-Telegram  was  announced  Sept. 


„  ,  ■  ,  ^  discharged  emploves  shall  have  two 

Settlement  of  the  newsboys  ^t*ke  ^y^eks’  written  notice  after  one  month 


week  and  consider  ways  of  obtaining 
action  on  their  requests. 

WRITTEN  AGREEMENT  SOUGHT 


against  me  noiyoRe  t-'iass.;  iron-  ^  notice  after  serv- 

script-Telegram  was  announced  Sept,  Disputes  on  qualifi- 

13,  ending  what  police  one  of  j-a^ion  for  notice  go  to  the  Guild’s  ex- 


wRii.E-r.  delivery  trucks  mobbed  by 

Evening  Ledger  Guild  Member*  to  boys  reinforced  by  hoodlums  The  bo^ 


the  most  difficult  strikes  they  have  ever  ecutive  committee  for  final  arbitration, 
faced.  Thousands  of  paj^rs  were  torn  question  of  dismissal  or  re- 

up,  windows  m  the  publishing  pl^nt  tg^tion  the  employer  is  the  sole  judge, 
broken  and  delivery  trucks  m^^d  by  institution  of  the  minimum  wage 


DONS  rciniorccQ  dj  nooQiuiris.  inc  do\s  cf*al<*  will  affect  few  emolovcs  on  the 
A*k  Conference  With  Martin  demanded  them  papers  for  $1.00  per  100  ?"y7pa''pLrs,  but  will  bar^aW 
(Spectal  to  Editor  &  Publisher)  and  won  their  point.  They  had  been  except  University  of  Wisconsin  jour- 

Philadelphia,  Sept.  19— The  Phtia-  paying  $1.2a.  The  Transcript-Telegram  students.  The  latter  will  prob- 

del pitta  Et  enmg  Ledger,  unit  two  cents.  limited  in  supplemental  agree- 

Philadelphia-Camden  Newspaper  Guild  The  price  formerly  charged  was  the  ments  to  four  hours  ner  week  oer  stu- 
at  a  meeting  last  night  adopted  unani-  same  as  that  of  other  newspapers  cir-  ^gnt  in  the  repLrt^^^^^ 

mously  a  resolution  requesting  the  culated  in  the  city.  _ 

guild  negotiating  committee  to  seek  an  The  strike  broke  Monday,  Sept.  10,  ra  oAr-ir  orv-rn  ccrxirvM 


mously  a  resolution  requesting  the  culated  m  the  city, 
guild  negotiating  committee  to  seek  an  The  strike  broke  Monday,  Sept.  10, 
early  conference  with  John  C.  Martin,  with  no  warning  and  quickly  got  en- 
Evening  Ledger  publisher,  for  a  “defi-  tirely  out  of  the  hands  of  the  law  and 
nite  understanding”  on  a  number  of  order  forces.  Organized  gangs,  many 
points  covering  pay  and  employment  and  of  them  without  a  single  newsboy  in 
also  to  obtain  a  wmitten  agreement  on  them,  swept  through  the  city  entering 
a  means  of  arbitrating  disputes.  stores  where  newspapers  were  on  sale. 

The  points  covered  in  the  resolution  tearing  up  not  only  Transcript-Tele- 


ments  to  four  hours  per  week  per  stu¬ 
dent  in  the  reporting  course. 


40-PAGE  ROTO  SECTION 

The  Kno.n'ille  (Tenn.)  Journal,  as  a 
supplement  to  its  Sunday  edition.  Sept.’ 
16,  issued  40-page  rotogravure  edition 
in  five  sections,  dedicated  to  the  Ten¬ 
nessee  Valley  and  Great  Smoky  Moun¬ 
tains  National  Park.  Photos  of  the 
mammoth  hydro-electric  plants  in  the 


are :  grams,  but  other  newspapers,  wrecking  mammoth  hydro-electric  plants  m  the 

1.  .A  written  agreement  that  staff  show  cases  and  otherwise  giving  an  Tennessee  \  alley,  and  variiius  scenes  of 

members  who  have  been  dropped  since  exhibition  of  lawlessness  never  before  fhc  national  park  were  carried. 

June  1  for  economy  reasons  shall  be  seen  in  Holyoke.  The  boys  rolled  - 

rehired  before  anyone  else  is  taken  on  Halloween  and  the  Fourth  of  July  ^  SOUND  TRUCKS  BANNED^ 


to  fill  the  type  of  position  they  formerly  into  one  and  had  a  rare  good  time,  but 


for  every  newsboy  there  were  at  least 
five  other  younsters  destruction  bent. 
Thomas  F.  Rohan,  juvenile  probation 


2.  A  written  agreement  on  the  time  five  other  younsters  des 
and  means  of  pay  cut  restorations.  Thomas  F.  Rohan,  juve 

3.  A  written  agreement  on  minimum  officer,  acted  as  mediator, 
pay  scales  approximating  Guild  contracts 

on  the  Philadelphia  Record  and  at  Madi-  FIRE  DESTROYS  NO 
son,  Wis.  The  Nome  f  Alaska) 

4.  .A  written  agreement  on  gradua-  published  by  George  S. 


SOUND  TRUCKS  BANNED 

Advertising  sound  trucks  have  been 
ordered  off  San  Antonio  streets  by 
Police  Commissioner  Phil  Wright,  who 
declared  them  a  nuisance.  These  loud¬ 
speaker-equipped  vehicles  have  been 
active  during  political  campaigns. 


on  the  Philadelphia  Record  and  at  Madi-  FIRE  DESTROYS  NOME  DAILY  _  ^  ^ 

son,  Wis.  The  Xomc  f  Alaska)  Daily  Nugget,  128-PAGE  EDITION 

4.  .A  written  agreement  on  gradua-  published  by  George  S.  Maynard,  was  The  Niles  (O.)  Times  issued  a  128- 
ted  dismissal  notices  approximating  the  completely  destroyed  by  the  fire  which  page  special  section  Sept.  10  in  connec- 
Philadelphia  guild  contract.  swept  the  city  of  Nome  on  Sept.  17,  tion  with  the  centennial  anniversary  of 


5.  .A  written  agreement  on  a  means 
of  arbitrating  disputes. 

Such  an  agreement,  according  to  the 


swept  the  city  of  Nome  on  Sept.  17,  tion  with  the  centennial  anniversary  of 
destroying  $2,000,000  in  property.  All  the  city. 


equipment  from  linotypes  to  presses 
were  ruined,  and  Mr.  Maynard  is  now 


resolution,  should  be  entered  into  for  issuing  his  paper  on  a  duplicating 
a  period  of  one  year.  machine. 


ADDRESS  WANTED 
Hampton  Ford 


Editor  &  Publisher  for  September  22,  1934 


A.B.C.  TO  CONSIDER  AMENDMENTS  ON 
EARLY  EDITIONS,  5-DAY  AVERAGES 

Proposak  Would  Shorten  Hours  Set  For  “Morning”  and  “Eve* 
ning”  Papers,  and  Permit  Figuring  Average  Circulations 
Separate  From  Sixth  Day 

TWO  proposals  affecting  the  report-  their  average  circulation  figures.  Ex- 
ing  of  newspaper  circulation  are  penditures  in  this  direction  are  being  in¬ 
being  placed  before  members  of  the  .\u-  creased  in  order  to  meet  the  circulation 
dit  Bureau  of  Circulations  for  consid-  problems  created  by  the  New  Deal  NR.\ 
eration  in  advance  of  the  annual  con-  program  of  the  administration  which  is 
vention  at  Chicago  Oct.  18  and  19.  The  making  a  five-day  work  w'eek  almost 
proposals  are  expected  to  come  up  for  universal. 

discussion  and  vote  at  the  convention.  “The  consensus  of  opinion  is  that  the 
One  proposal  which  was  considered  five-day  work  week  is  going  to  become 
by  the  A.  B.  C.  directors  last  April  a  fixture  in  American  Konomic  policy. 


would  require  changes  in  reporting  cir 
culation  of  early  editions — “predates,’ 


The  problem  of  maintaining  the  Satur¬ 
day  morning  and  evening  circulations 


injf  more  than  2  per  cent  of  the  total  produc- 
RCDMITT^A  VAr'ATl/^M  tion.  shall  have  their  total  circulation  se:  up 

BERMUDA  VACATION  ^  the  hour 

I  of  the  first  edition  of  the  day  and  of  the 
last  edition,  thus,  ‘from - a.  m  to - p.  m.* 

"The  suggestion  for  amendment  is 
that  6  :00  a.  m.  be  changed  to  9:00 
a.  m. 

“Paragraph  (c)  of  the  same  section, 
article  and  chapter  reads: 

“Newspapers  most  of  whose  production  is 
between  the  hours  of  6:00  p.  m.  and  9:00 
a.  m.,  but  which  have  one  or  more  editions 
going  to  press  outside  those  hours,  the  aggre¬ 
gate  number  of  copies  in  such  editions  being 
more  than  2  per  cent  of  the  total  production, 
shall  have  their  total  circulation  set  up  in 
a  column  headed  simply  with  the  hour  of  the 
first  edition  of  the  day  and  of  the  last  ^  edi¬ 
tion,  thus,  ‘from  - p.  m.  too - a.  m.’  ” 

“The  suggestion  for  amendment  is 
that  6:00  p.  m.  be  changed  to  9:00 
p.  m.  , 

“Chapter  C,  Article  II,  Section  3  of 
the  Bureau’s  rules  now  reads  as  fol¬ 
lows  ; 

“Predate  editions,  i.  e.,  editions  of  even- 
Photo  shows  Mr.  and  Mrs.  Hal  Fletcher  newspapers  carping  the  following  mora- 


“bulldogs”  and  others  printed  between  6  ^t  or  near  the  average  of  the  other  five 

a.  m.  and  9  a.  m.  for  evening  papers,  weekdays  is  going  to  become  increas- 

and  between  6  p.  m.  and  9  p.  m.  for  tPSly  difficult  of  solution.  As  a  mat¬ 
morning  papers.  fact,  it  probably  won’t  be  solved 

This  proposal,  by  order  of  the  A.  B.  ^ll.  Publishers  will  probably  bow  iicuaic  ..  _ _ _  _ 

C.  directors,  has  been  referred  to  the  to  the  inevitable  and  let  Saturday  cir-  photo  shows  Mr.  and  Mrs.  Hal  Fletcher  ing  newspapers  carrying  the  following  mom- 

advertisers,  advertising  agency  and  culations  go  to  their  natural  level  by  of  New  York  Ci’ty,  who  aie  vacationing  jSf  „the^  'ldiiions"'bur‘shall  bl’'c^mb?ned  “hi 

newspaper  members  of  the  Bureau  for  printing  normal  newspapers,  on  which  at  the  St.  George  Beach  and  Golf  Club,  Paragraph  8  with  the  total  circulation,  but 

study  in  advance  of  discussion  at  the  oo  special  effort  is  put  forth  and  no  Bermuda.  Mr.  Fletcher  is  advertising  where  such  predate  editions  are  published  a 

divisional  meetings  of  these  three  -W,al  expenditures  for  features  made  manager  of  the  Neu,  York  World-  "\r"the  "mal  'ciriuUtion"'in  Paragraph  °8 

groups  at  the  convention.  Details  of  — things  wh^h  they  are  now  resorting  Telegram  referring  to  a  footnote.  This  footnote  shall 

the  proposed  amendments  are  given  be-  **t  their  effort  to  maintain  their  aver-  —  -  .. .  ..  ..  ___  attention  to  the  fact  that  the  total  in- 

low.  ^Ses  up  to  the  other  five  days.  “Qiapter  B,  .Article  II,  Section 


-  call  attention  to  the  fact  that  the  total  in- 

Section  eludes  predate  edition  or  editions  and  shall 
state  where  detail  aliout  such  predate  editions 
may  be  found.  .Mso.  in  the  paragraph  giving 
details  of  time  and  quantity  of  editions  pre- 


The  Other  proposal,  made  on  behalf  of  “.More  and  more  the  discrepancy  be-  1“(3)  reads  as  follows:  may  be  found.  .Mso.  in  the  paragi 

the  Hearst  Newspapers,  would  give  all  tween  Saturdav  circulations  for  both  ..r;  „..i  .•  c  t  oo  details  of  time  and  quantity  of  e< 

j  ••  1  ‘1  _  j  ’  •  Circulation  figures  tor  newspapers  98  per  ^hall  he  so  marked 

daily  newspapers  the  optional  privilege  morning  and  evening  newspapers  and  cent  of  whose  total  pro<iuction  is  printed  be-  “  editions  stiaii  oe  so  marsea. 

of  reporting  daily  average  circulation  the  circulation  the  other  five  days  is  be-  tween  the  hours  of  6:00  a.  m.  and  9:00  p.  m..  “The  recommendation  was 


ot  reporting  daily  average  circulation  tnt  circulation  the  other  hve  davs  is  be-  tween  the  hours  of  6:00  a.  m.  and  9:00  p.  m..  “The  recommendation  was  received 
on  a  five-day-week  basis,  even  if  the  comitig  accentuated  as  the  'five-day  ^'|“llmentr  ai5’d\udTTe^J^rtVfn^^^^^^^^  that  this  rule  be  amended  to  read  as 

variation  of  the  sixth  day  s  circulation  work  week  movement  gams  momentum,  headed  ‘Evening.’  Circulation  figures  for  follows : 

is  less  than  15  per  cent  above  or  below  “The  Audit  Bureau  of  Circulations  "'t^spapers  98  per  cent  of  whose  total  pro 

the  five-day  average.  At  present  the  best  serves  the  interests  of  all  of  its  o^nn""  '^'‘''■een  6:00  p.  m.  and  “Editions  of  evening  papers  carrying  the 

rules  rentiire  a  senarate  rennrt  for  the  .  i>er\es  llie  intcresis  01  all  Ot  ItS  9.00  a.  m.,  sh.all  be  set  up  in  said  paragraph  following  morning  date  line  shall  be  shown  in 
rules  require  a  separate  report  tor  tne  members  when  it  furnishes  to  adver-  >"  a  column  headed  ‘Mommg.’  the  paragraph  devoted  to  press  time  as  ‘pre¬ 
sixth  day  if  the  variation  is  as  much  as  tisers  an  accurate  picture  of  the  cir-  ,.r  -  ,  .  .  .  dates.’ 

1?  per  cent,  and  this  would  be  con-  culations  which  thev  are  asked  tn  nnr-  suggested  that  this  rule  be  “Editions  of  mommg  papers  sold  on  the 

tinned  cuiaiions  w  men  ine\  are  aSKea  to  pur-  ^  j  n  .U  .  6-00  a  m  would  he  sfee's  of  ‘ho  '“V  ^one  of  the  publication 

“"“f.  ,  .  chase.  The  present  rule  of  Ic  per  cent  ,  °  *  O  on  before  9:00  o’clock  of  the  evening  prior  to 

This  five-day  proposal  is  announced  does  not  adequatelv  protect  either  the  to  v  .uu  a.  m.  ana  o  :uu  p.  m.  the  date  of  the  paper  shall  be  designated  as 

to  A.  B.  C.  members  in  a  letter  fro'm  advertiser  or  the  publisher  If  there  is  changed  to  9:00  p.  m.  bull  dog  edjtions  in  the  paragraph  devoted  to 

V.  H.  Polachek  of  the  Hearst  organ-  a  difference  of  10.  11,  12.  13  or  14  per  ■.Paragraph  (b)  of  the  same  section,  p^css  time. 

ization.  The  amendment  would  substi-  cent  the  advertiser  has  no  information  article  and  chapter  reads:  nicTDioifnnN  nriMirirpirNrF 

tute  the  following  for  Section  11.  Arti-  on  this  point.”  “Newspapers  most  of  whose  production  is  distribution  CONFERENCE 


tie  2,  Chapter  B,  of  .Analyses  and  Clas¬ 
sifications  : 

“All  daily  newspapers  shall  have  the  op¬ 
tional  privilege  of  retiorting  daily  average 
circulation  on  a  five-day  week  basis.  If  the 
five-day  average  is  reiiorted  it  shall  be  indi¬ 
cated  on  the  report  as  ‘Daily  .-Xverage — Five 
Days.’  In  such  cases  the  sixth  day  circula¬ 
tion  shall  be  reported  separately  in  the  next 
adjoining  column  under  the  heading  ‘Sixth 
Day  Average.’  Provided  that  when  over  a 
period  of  three  (3)  months  the  average  cir¬ 
culation  of  a  daily  paper  is,  on  a  certain  day 


“Newspapers  most  of  whose  production  is 


DISTRIBUTION  CONFERENCE 


The  proposals  in  regard  to  earlv  edi-  between  the  hours  of  6:00  a.m.  and  9:00  _  .  IJ  D  •  t  Mo¬ 
tions  are  explained  as  follows  in  the  P^”*”**** 

A.  B.  C.  letter : 


C  letter-'  '  ~  .  Listed  A.  Speakers 

v-/.  iciicr .  gate  number  oi  copies  in  such  editions  be-  ^  e 

- -  - -  -  -  -  -  The  sixth  annual  Boston  Conference 

MM  1  on  Distribution  will  open  at  the  Hotel 

^OTtipUTl'Y  C-zOnSGUfS  to  fJrdcr  Statler,  Boston,  Monday,  Sept.  24  and 

-j  ,  will  continue  until  late  afternoon  of 

iarnng  Sweeping  Advertising  Claims 

(N/rria/ to  Editor  &  Pcrmsher)  Or  Jr,  any  other  form  of  printed  mat-  keynote  being  the  result  of  NR.A  on 


Bayer  Company  Consents  to  Order 
Barring  Sweeping  Advertising  Claims 


Mr.  Polachek ’s  letter  said  the  pro¬ 
posal  had  been  indorsed  by  William  G. 
Chandler  of  the  Scripps-Howard  News- 


not  optional.  Circulation  reports  on  editions  the  national  advertising  of  Bayer  As-  ,  *  ,  „  ’  1.-  L  ^  known  experts  as  Albert  D.  Lasker, 

published  on  legal  holidays  may  be  omitted  oirin  have  been  ordered  discontinued  Stomach  ;  It  does  nothing  but  stop  chairman  of  the  Board,  Lord  & 
at  the  option  of  the  publisher.’’  Federal  Trade  Commission  pain”;  “It  cannot  harm  the  heart”;  Thomas;  Professor  Paul  H.  Nystrom, 

'Bayer  Company,  Inc.,  of  New  York  “Bayer  aspirin  is  always  safe”;  “But  Columbia  University;  John  Swope, 
City,  the  company  against  which  the  ^  important  advantage  to  the  Director,  Field  Branch  Compliance  Di- 

order  was  issued,  did  not  contest  the  ‘ablets  of  Bayer  manufacture  is  their  vision,  NR.A;  Michael  Schaap,  presi- 


papers.  The  letter  asked  members  who  allegations  of  false  and  misleading  ad-  absolute  safety”;  “Perfectly  harmless”;  dent,  Bloomingdale’s,  New  York;  Dr. 


will  not  attend  the  convention  to  send 
proxies  in  favor  of  the  amendment. 

Mr.  Polachek  told  Editor  &  Pub- 


vertising  at  any  point  in  the  proceed¬ 
ings,  and  consented  to  the  final  entry. 


“-■^nyone  can  take  Bayer  Aspirin ;”  Harry  Tosdal,  Harvard  Graduate 
“You  could  take  it  every  day  without  School  Business  Administration;  Irwin 


Mr.  Polachek  told  Editor  &  Pub-  The  formal  complaint  was  served  on  harm”;  “Take  Bayer  aspirin  for  any  D.  Wolf,  vice-president.  Kaufmann  De- 
LiSHER  that  the  proposal  was  not  being  Bayer  company  June  8,  and  opportunity  ^‘^he  or  pain,  and  take  enough  to  end  partment  Stores  of  Pittsburgh;  Hon. 
made  because  of  any  current  loss  of  Sat-  was  given  to  deny  the  charges.  The  jj-  There  is  no  harm  in  its  free  use” ;  Francis  Perkins,  Secretary  of  Labor ; 
urday  circulation,  since  circulations  in  right  to  reply  was  formally  waived  by  “Take  enough  to  assure  your  complete  Roy  Dickinson,  president,  Printers’  Ink, 
his  organization  have  been  up  slightly  counsel  for  the  company,  and  accord-  comfort.  If  it  is  genuine  aspirin,  it  and  many  others. 


on  that  day. 


ingly  an  order  was  entered  requiring  cannot  possibly  hurt  you  ’ :  “There  is 


No  one  knows  how  the  situation  will  the  company  to  cease  and  desist  quicker  form  of  relief  for  a  bad 
,,,..1 —  “  -T* - u-  ,1..,.  ......u  r  headache,  neuralgia,  neuritis,  or  other 


develop,”  he  said.  “It  may  be  that  with  from : 


increased  leisure  for  newspaper  readers.  1.  Representing  that  and  using  the  severe  pain  ;  From  a  grumbling  tooth-  ./.{'‘‘‘o'  XJ 

Saturday  will  become  a  sort  of  second  phrase  “Aspirin  is  the  trademark  of  ache  to  those  rheumaDc  pains  which  ‘"e  Sunday  .  lagaz me  sec  ot  t 

Sunday,  and  circulations  may  actually  Bayer  manufacture  of  Monoaceticaci-  seem  almost  to  bend  the  bones.  Bayer 

rise.  But  the  A.  B.  C.  rules  should  be  dester  of  Salicvlicacid”  in  its  advertis-  Aspirin  is  ready  with  its  quick  relief—  unjn'st  and/eature  w^^^^ 


NAMED  N.  Y.  CORRESPONDENT 

Vivian  Richardson,  formerly  editor 


elastic  enough  to  care  for  the  situation  ing  in  newspapers,  magazines  or  other  and  alwa>‘s  works”;  “Genuine  Bayer  xTp./Y'o7k  as ^sTCciM^corresDondTnf  for 
whichever  way  it  works  out.”  publications  or  in  anv  other  form  of  Aspirin  tablets  promptly  relieve  head-  lusf  RicLrdMn  origin- 

Mr.  Polachek’s  letter  accompanying  printed  matter  or  by  radio  broadcasting  aches,  neuritis,  colds  tcwth-ache,  neu-  ‘he  Journal  Miss  Ki^^  £ 

from  using  ralg^.  *pre-throat  “go  fheuma-  T"a^^^  for 


In  effect  this  proposed  amendment  any  other  phrase  or  statement  of  simi-  “sm  ;  Take  one  tablet— and  go  to  Like  inat  ana  conoucen 

would  only  add  the  optional  five-day-  lar  import;  tenor  or  substance.  Pro-  sleep  ;  This  applies  particularly  to  Sbkin  of 

average  reporting  privilege  and  the  holi-  vided.  however,  that  where  the  word  nervous  patients  in  whom  aspirin  not  ‘s  rne  wire  oi  irvin  o. 
day-edition  reporting  option  to  the  pres-  “Aspirin”  has  been  held  in  certain  for-  only  relieves  suffering  but  acts  as  a  “ 

ent  existing  rules  and  regulations.  eign  countries  to  be  respondent’s  directly  sedative  and  induces  rest  at  night.  •  _ 

“We  believe  that  this  change  in  the  or  indirectly  owned  valid  trademark  The  company  is  lot  enjoined  from  dadcd  ic  m 

rules  would  be  for  the  benefit  of  all  therein,  this  order  shall  not  apply  to  making  therapeutic  claims  that  are  based  IDAHU  KAKEK  IS  30 

publishers  and  all  advertisers.  It  would  advertising  or  packages  intended  for  on  reputable  medical  opinion  or  recog-  The  Twins  Falls  (Idaho)  Evening 
give  a  true  picture  of  the  circulations  to  circulation  or  sale  in  such  countries.  nized  literature,  but  is  restrained  from  Times  published  a  24-page  special  edi- 

advertisers  when  they  purchase  the  2.  Making  unless  properly  qualified,  advertising  that  only  its  aspirin,  and  no 


largest  volume  of  their  advertising.  limited  or  explained,  any  of  the  fol-  other,  is  genuine. 


advertising  that  only  its  aspirin,  and  no  tion  .Aug.  30  as  a  feature  of  the  Magic 


City  Jubilee,  Sept.  5-8,  celebrating  the 


_  “Such  a  ruling  would  also  enable  pub-  lowing  representations  concerning  re-  The  formal  complaint  charged  that  30th  anniversary  of  the  founding  of 

Ushers  to  effect  economies  in  operation,  spondent’s  product,  or  any  similar  rep-  Bayer’s  is  not  the  only  genuine  aspirin.  Twin  Falls.  The  edition  carried  28.- 

Publishers  are  now  impelled  to  unusual  resentation  or  representations  of  similar  and  that  its  products  is  not  harmless  784  lines  of  advertising.  For  the  last 

expenditures  on  Saturday  issues  of  their  tenor,  import  or  substance,  in  news-  in  all  cases  or  effective  in  all  in-  tw’o  years  the  Times  _  has  been  pub- 

daily  newspapers  in  order  to  protect  papers,  magazines,  or  other  publications  stances.  lished  by  R.  S.  Tofflemire. 


Editor  &  Publisher  for  September  22,  1934 


STRIKE  SILENCES  DUBLIN  PRESS;  TRADE  printers  warned  DAIUES  THREATENED 
IS  SLOW.  RUMORS  ABOUND  Code  Executives  Asks  Them  Not  to  BY  POWER  STRIKE 

* -  Try  Cases  in  Newspapers  .  — “ 

Five  Newspapers  in  Elighth  Week  of  Suspension  With  Deadlock  fo  Editor  &  publisher)  *•  omes  n  une  “  ®  ^ 

u  ai  ¥  j*  .  e  1  ••  ru  CHICAGO,  Sept.  19 — A  warning  to  Arrangements  to  Print  in  Omaha 

Still  Holding — No  Immediate  Soluticm  to  Controversy  “publicitv-seeking  printers”  who  may  be  Sept  19 _ Quick  Truce 

U  Seen  accus^  of  violation  of  the  Graphic  Arts  Averted  Emergency 

-  Industries  code  not  to  take  their  cases  *  ^ 

THF;  deadlock  between  newspaper  allowance  weekly,  including  a  $2  levy  to  Chicago  newspapers  until  the  Graphic  (By  iWfpropA  to  Editor  &  Publisher) 

publishers  in  Dublin  and  their  em-  paid  by  working  members  of  the  union.  Arts  Federation,  local  code  authority  Des  Moines,  la..  Sept.  19 — Arrange- 

ployes  continued  this  week.  This  is  the  The  transport  workers,  however,  are  for  Division  A-1,  has  given  alleged  ments  were  all  completed  in  Omaha, 

eighth  week  in  which  no  newspapers  getting  only  about  $5  a  week  in  union  violators  a  hearing,  was  contained  in  a  Xeb.,  early  today  to  publish  the  day’s 

have  been  published  in  Dublin  because  allowances.  Four  hundred  strikers  and  bulletin  issued  this  week  by  S.  Frank  issue  of  the  Des  Mohufs  Tribune  on 


DAILIES  THREATENED 
BY  POWER  STRIKE 

Do  Moines  Tribune  Made  Hasty 
Arrangements  to  Print  in  Omaha 
Sept.  19 — Quick  Truce 
Averted  Emergency 

(By  telegraph  to  Editor  &  Publisher) 

Des  Moines,  la..  Sept.  19 — Arrange- 


of  the  strike. 

This  is  an  outgrowth  of  the  original 


newsboys  are  getting  public  relief. 
Owing  to  cooperation  between  Brit- 


Beatty,  code  authority  executive. 


presses  of  the  Omaha  IV orld-Herald 


Mr.  Beatty  denies  the  charge  made  when  a  strike  of  electric  plant  workers 


dispute  between  the  publishers  and  the  and  Irish  newspaper  publishers,  the  today  in  the  Chicago  Tribune  that  by  here  was  suddenly  ended, 
transport  workep’  union,  which  struck  daily  supplies  of  English  newspapers  this  action  he  is  attempting  to  impose  a  First  report  that  a  strik 


strike  was  planned 


in  July  for  higher  pay,  the  (Canadian  reaching  Dublin  are  being  restricted  to  gag  on  printers  who  complain  to  news-  was  received  in  the  Register  and  Trib- 
rress  reported  this  week.  \\  hen  the  a  few  thousand  copies.  Similar  coopera-  papers  of  the  unfairness  of  NR.\  codes,  une  office  shortly  after  9  p.  m.  Tues- 
yansport  men— packers,  clerks,  truck  tJve  arrangements  are  made  with  pub-  He  admitted,  however,  he  was  directing  day.  The  morning  Register  went  to 
drivers  and  other  semi-skilled  workers—  Ushers  in  Belfast  and  Cork.  The  capital  his  message  to  certain  local  printers  who  press  immediately  with  augmented  press 
struck,  the  printers  received  notice  pub-  often  seethes  with  rumors,  many  having  have  ignored  the  procedure  set  up  in  the  crews  and  although  replates  with  strike 
lication  would  cease.  .  ,  ,  tti  depend  for  news  on  radio  bulletins  Graphic  -\rts  code  for  compliance  viola-  developments  were  frequent  the  presses 

The  printers  claim  a  fortnights  pay  .  ..  o.-  •  ....  r..  .  ...  . 


on  the  grounds  the  notice  to  them  should  organ.  The  Republic 


and  the  official  Irish  Republican  .\rniy  lions. 


did  not  stop  until  sufficient  papers  had 


less  to  intervene  any  further.  Business  for  that  reason  we  believe  that  neither  completed,  switches  were  pulled  in  the 

triA  I...  «..K1 1..  ”  _  I _ _  ...U:..!.  _ I  „11  _ 


have  been  served  at  the  end  of  a  work-  The  government  considers  it  hojie-  through  the  newspajiers,”  he  said,  “s 
ing  week,  twelve  hours  before  it  was  less  to  intervene  any  further.  Business  for  that  reason  we  believe  that  neitl 
received,  and  they  have  voted,  3  to  1,  is  sluggish  and  auctioneers  have  can-  partv  should  indulge  in  public  debate. 

rejecting  the  proprietors’  offer  to  arbi-  celed  sales.  Mail-order  stores  have  '  _ 

trate  this  question.  At  the  same  time  given  their  staffs  “holidays”  owing  to 

the  transport  workers  have  announced  the  absence  of  orders.  Ktl^K  1  t.K' 

rejection  by  a  small  majority  of  the  The  newspaper  staffs,  meanwhile,  are  FORM  ASSOCIATION 


“It  is  impossible  to  try  these  cases  been  printed  for  the  entire  morning  cir- 
through  the  newspaiiers,”  he  said,  “and  culation.  Just  as  the  press  run  was 


rejection  by  a  small  majority  of  the  The  newspaper  staffs,  meanwhile,  are 
proprietors’  offer  of  graded  increases  standing  by,  two-thirds  of  their  salary 
amounting  to  a  dollar  or  so  a  week.  being  paid  to  them,  but  the  proprietors 
At  the  outset  of  the  trouble  the  print-  warn  that  this  state  of  affairs  cannot 
ers  refused  to  set  in  tyiie  the  managers'  continue  indefinitely.  The  unions 
statement  to  the  public  concerning  the  threaten  to  take  over  the  papers  them- 
transport  workers’  strike,  giving  the  em-  selves  if  the  publishers  will  not  settle, 
ployers’  case,  declaring  it  was  “anti-  but  this  threat  is  not  taken  seriously. 


worker  propaganda.” 


It  is  believed  the  strike  will  drag  on 


arty  should  indulge  in  public  debate.”  power  house  which  killed  all  power 

_  circuits  in  the  building  except  that  of 

DCDI^DXCDC  stereotype  foundry. 

1  Cilxo  When  news  of  the  trouble  reached 
FORM  ASSOCIATION  Omaha  executives  of  the  World- Herald 

_  immediately  called  Des  Moines  and  of- 

Vriter*  Organize  Group  “to  Potter  fered  the  use  of  complete  facilities  of 
DU.emination  of  Accurate  Scien-  that  plant.  The  offer  was  accepted  and 
1  j  t  n  >1  at  3  a.  m.  three  automobiles  left  Des 

tific  Knowledge  by  Pre»»  Moines  loaded  with  editorial,  circula- 

Dietz  Elected  Pre«ident  tion  and  mechanical  executives.  They 

_  .  "  ;  •  ,  »  •  carried  mats  for  a  number  of  pages  for 

Forrnation  of  the  National  Associa-  day’s  editions  and  some  type  which 


Writer*  Organize  Group  “to  Potter 
Dittemination  of  Accurate  Scien¬ 
tific  Knowledge  by  Prett” — 
Dietz  Elected  Pretident 


As  the  result  of  intervention  by  Sean  another  month  anyway.  The  unions  tion  ot  Science  W  riters,  competed  of  been  sd  before  power  was  shut 

Lemass,  Free  State  Minister  of  Indus-  have  heavy  reserves  of  cash  and  they  memliers  of  newspapers  and  press  telegraph  leased  wire  was 

try  and  Commerce,  the  printers  a  week  have  the  promise  of  the  British  unions’  a^'^ociations  who  devote  their  major  opened  between  the  Register  and  Tri- 

ago  signed  an  undertaking  to  set  all  help  if  they  need  it.  efforts  to  the  field  of  science,  was  an-  j^^e  office  and  the  World-Herald  of- 

copy  tendered  by  the  editors  in  future.  (Dn  the  publishers’  side,  there  is  the  nounced  m  Cleveland  bept.  lo.  f  ^  lice  and  the  second  item  it  carried  was 
exjiecting  to  have  the  opportunity  of  possibility  the  government  Irish  press,  organization  was  completed  jj  flash  that  the  strike  had  been  ended, 

stating  their  own  case  in  the  following  the  conservative  Irish  Times  and  the  tollowmg  the  close  ol  the  convention  Operations  ceased  in  Omaha  and  an  ex¬ 
issue,  and  there  were  hopes  a  settlement  Ez'ening  Mail  may  be  unable  to  main-  9*  American  Chemical  bcKiety  m  .^^^5  issued  in  Des  Moines.  Type 

was  in  prospect.  tain  the  struggle  as  long  as  the  anti-de  ^'Cssion  m  Cleveland^  during  the  last  {qj.  extra  was  set  by  hand  and  on  a 


But  the  printers  are  sticking  to  their  Valera  Irish  independent  group, 
demand  for  a  fortnight’s  wages  in  lieu  Publishers  say  the  present  is  a  time 
of  the  notice  they  had.  They  have  re-  for  retrenchment  instead  of  higher  wage 
fused  an  invitation  to  test  the  case  in  bills,  and  the  government  policy  is  cre- 
court,  and  they  have  refused  arbitration  ating  home  monopolies  and  shutting  out 


week.  Its  purpose  is  “to  foster  the  dis¬ 
semination  of  accurate  scientific  knowl- 


typesetting  machine,  the  melting  pot 
of  which  had  been  kept  hot  for  several 


for  retrenchment  instead  of  higher  wage  the  press  of  the  nation  in  co-  hours  with  blow  torches. 


of  the  question. 


imported  goods,  thus  reducing  their 


operation  with  scientific  organizations 
and  individual  scientists.” 

The  charter  memliers  are  Howard 


The  striking  printers  receive  $12  union  revenue  from  advertising. 

Firm  Says  President  DidnH  Sign 

Arts  Code — Wrongs  Richberg  Replies 


Dante  Pierce,  publisher  of  Wallace’s 
Farmer  and  the  Iowa  Homestead, 
which  has  an  independent  power  plant. 


Blakesl^,  science  editor  of  the  Asso-  offered  his  complete  facilities  but  be- 
ciated  Press ;  Ferry  B.  Colton,  assist-  ^ause  stereotyping  equipment  is  in  an- 
^t  science  editor  of  the  Associated  other  building,  production  from  the 
Press ;  Watson  Davis,  director  of  Sci-  plant’s  flat  bed  presses  was  inadequate 


ence  Service ;  David  Dietz,  science  ed¬ 
itor  of  the  Scripps-Howard  News- 


for  the  demands  of  daily  circulation. 
When  Publisher  E.  P.  Tobin  of  the 


Henderson,  of  the  Oiftaha  Bee-News  heard  of  the  strike 


By  GEORGE  H.  MANNING 
(Wathington  Correzpondent,  Editor  &.  Publither) 

W.\SHIN'GTOX,  D.  C.,  Sept.  19 —  The  opening  paragraph  declares  that 

Intended  as  a  death-dealing  {Wt  the  following  statement  shall  be  pub- 
shot  at  the  graphic  arts  code,  a  claim  lished  “with  my  executive  order”  ap- 


- -  ^  ^  Philadelphia  Inquircj;  Thomas  R.  he  also  offered  use  of  his  plant. 

manning  Henry,  of  the  B  ashington  Star;  Wal- 

,  Editor  &  Publither)  printer  machines  in  the  Associated  Press 

The  opening  paragraph  declares  that  editor  of  the  Hearst  news-  ceased  to  function.  If  the  strike 

e  following  statement  shall  be  pub-  papers'  William  L  Lawrence  science  continued  into  the  day,  the  Iowa 

hed  “with  my  executive  order”  ap-  editor  of  the  New  York  Times;  ^ave  been  filed  from 


had  continued  into  the  day,  the  Iowa 
state  circuit  would  have  been  filed  from 


advanced  in  the  District  of  Columbia  proving  a  code  of  fair  competition  for  ,  .  t  n’NTpill  cripnr,.  ..rlitnr  nf  Chicago. 

Supreme  Court  that  the  pact  never  was  the  Graphic  Arts  Industries.  The  legal  v„,,  v  l  ’/j  Trihustf  QnH  Although  practically  the  entire  city 


signed  by  President  Roosevelt  and  there-  battle  will  be  waged  on  the  ground  that  Potter  staff  writer  in  nhvsiec  and  uaiisncss  me  Lvcgisicr  anu  m- 

fore  is  not  in  effect,  didn’t  even  ruffle  the  President  did  not  order  the  statement  ’of  ^  lights  continued  to  burn  because 

of  ♦v.o  R1..0  TTooio  “oo  ..  of”  u:,.  o^jo,.  o-  ‘^uemistry  oi  science  service.  r  .  o  r  ,io,Ooocc 


was  in  darkness  the  Register  and  Tri- 


the  feathers  of  the  Blue  Eagle. 


“as  a  part  of”  his  executive  order,  or 


The  allegation  was  made  in  defense  of  did  not  employ  words  of  like  purport.  were  prevailed  upon  to  relight 

W  F  Roberts  Company  Inc.  one  of  H  the  court  construes  the  added  Ian-  i-**  •  ^usim  n.  v.,iarK,  oi  ine  smiin-  circuits  carrying  light  current  to  hospi- 

Wkshiogton’s  oldest  printing  concerns,  guage  to  be  independent  of  the  executive  tals.  jails  and  fire  and  police  headquar- 

which  had  been  cited  to  court  in  a  suit  order  approving  the  code,  then  it  is  ad-  American  Association  for  the  Ad-  ters.  The  newspaper  plant  was  on  one 

brought  by  NR.\  to  enjoin  violation  of  mitted  on  all  hands  that  the  pact  was  'ancement  of  Science,  was  announced,  of  these  circuits.  Other  towns  and 

the  graphic  arts  code.  (2hief  Counsel  riot  made  operative;  but  if,  as  NRA  -  cities  thrown  into  darkness  were  Oska- 

Donald  Richberg’s  office  extracted  the  attorneys  contend,  it  is  merely  a  part  of  NEW  FEATURE  ANNOUNCED  Ic^a,  Adel,  Earlham,  De  Soto,  Knox- 

original  code  from  the  archives  of  the  order,  or  lieing  separate  from  the  ispeeiai  to  Editor  &  Publisher)  ville,  Carlisle,  Dallas  Center,  Altoona 

recovery  administration  and  prepared  to  onder,  related  back  to  and  adopted  the  Washington,  D,  C.,  Sept.  19 — Crea-  and  Newton.  Service  was  resumed  fol- 
meet  the  challenge  in  court  by  present-  formal  declaration,  the  code  stands  tion  of  a  new  newspaper  feature  ques-  lowing  an  all  night  conference  at  which 

ing  the  document,  bearing  the  signature  approved.  tion  and  answer  column  has  been  an-  Governor  Herring  told  both  employes 


after  the  first  few  minutes  of  darkness, 
strikers  were  prevailed  upon  to  relight 
circuits  carrying  light  current  to  hospi- 


-  cities  thrown  into  darkness  were  Oska- 

NEW  FEATURE  ANNOUNCED  Ic^a,  Adel,  Earlham,  De  Soto,  Knox- 
iSpeciai  to  Editor  &  Publisher)  ville,  Carlisle,  Dallas  Center,  Altoona 

Washington,  D.  C,  Sept.  19— Crea-  and  Newton.  Service  was  resumed  fol- 
tion  of  a  new  newspaper  feature  ques-  lowing  an  all  night  conference  at  which 
tion  and  answer  column  has  been  an-  Governor  Herring  told  both  employes 


of  the  President. 


The  recovery  administration’s  suit  nounced  by  the  Independent  Syndicate, 


and  officers  of  the  power  company  that 
“You  had  better  get  together  and  settle 


True  Richberg’s  office  concedes  the  seeks  to  restrain  Roberts  Company  from  of  \\  ashington.  Written  by  George  X®**  ”,  get  together  and  settle 

signature  does  not  appear  in  the  place  Paying  less  than  the  minimum  wage,  Stimpson,  the  column  will  be  called  this  or  the  public  will, 
where  it  might  normally  be  expected  to  less  than  the  overtime  wage  of  the  code  Nuggets  of  Knowledge  and  is  to  be  The  strike  was  called  without  ad- 
be.  but  it  is  nevertheless  there,  and  to  require  the  company  to  post  labor  issued  daily.  The  column  differs  from  vance  warning  and  was  the  result  of 
NR.\  lawyers  express  no  apprehension  regulations  of  the  graphic  arts  code  in  the  present  type  of  question  and  answer  differences  over  wages,  hours  and  union 


over  the  outcome. 

When  General  Hugh  S.  Johnson  sent 


its  plant. 

In  its  answer,  the  company  asserts  it 


the  code  to  the  White  House  with  his  has  refused  to  sign  the  code  and  “con-  Independent  Syndicate  is  headed  by  Jay 
signature  subscribed  in  the  left-hand  sistently,  generally,  always  properly  and  'j  'c/  I^’  executive  of 

corner,  the  usual  space  was  reserved  for  respectfully,  but  nevertheless  adamantly,  L  mtea  Estates  Uaily. 

the  President’s  signature  in  the  opposite  declined  to  surrender  the  operation  of 

corner.  Conditions  which  had  arisen  in  its  business  to  the  usurped  and  arbitrary  WRITER  HONORED 

the  trades  convinced  the  President  that  control  of  the  militant  labor  organiza-  .A  tuberculosis  preventorium  erected 


columns  by  devoting  an  average  of  recognition.  The  argument  is  now  to 
more  than  SO  words  to  answers.  The  be  settled  by  mediation. 


MRS.  CHARLES  MICHELSON 

Mrs.  Charles  Michelson,  wife  of  the 
director  of  publicity  for  the  Democratic 
National  Committee  and  press  relations 


.A  tuberculosis  preventorium  erected  expert  for  New  Deal  bureaus,  died  in 


a  statement  should  be  appended  to  the  tions  then  and  now  dominant  in  its  par-  at  the  American  Legion  billet  at  Otter  Washington  Wednesday  after  a  long 

order  of  approval,  emphasizing  the  fact  ticular  field  of  operation.”  Lake,  Mich.,  in  memory  of  Herbert  illness.  She  had  resided  in  Washington 

that  nothing  in  the  code  should  be  con-  This  suit,  the  first  of  its  kind  filed  R.  ^icKinney,  formerly  of  the  Detroit  since  1918  when  her  husband  was  chief 
strued  as  limiting  the  right  of  employes  here,  is  considered  a  test  of  the  power  Xezes  editorial  staff,  who  at  the  time  of  the  .Vno  York  World  bureau.  Mr. 

to  bargain  collectively.  He  added  such  of  NR.\  to  enforce  compliance  by  a  of  his  death  last  year  was  child  wel-  Michelson  left  that  post  several  years 

an  explanation,  three  para^aphs  long,  member  of  an  industry  who  has  not  fare  officer  of  the  Legion  in  Michigan,  ago  to  direct  publicity  for  the  Demo- 


and  at  the  end  affixed  his  signature. 


assented  to  a  code. 


was  dedicted  Sept.  9. 


cratic  committee. 
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Editor  &  Publisher  for  September  2  2,  1  9  34 


LINDY  RANSOM  BREAK  MONOPOLIZED 
NEW  YORK  DAILIES’  FRONT  PAGES 

Morro  Castle  Probe,  Rainbow’s  Victory,  Sidetracked  as  Reporters 
Storm  Old  Station-House  for  First  Real  Follow 
on  Famous  Case 


The  greatest  newspaper  story  since 
the  kidnapping  of  Charles  Augustus 
Lindbergh,  Jr.,  infant  son  of  the  famous 
aviator  and  his  wife,  broke  sensationally 
in  New  York  late  Thursday,  Sept.  20. 

At  the  time  Editor  &  Pi  BLisHiat  went 
to  press,  no  one  knew  exactly  how  the 
story  broke.  But  it  was  considered  the 
first  genuine  follow-up  in  the  case. 

Seldom  has  there  been  such  excite¬ 
ment  in  the  newspaper  world  as  oc¬ 
curred  when  the  leak  in  the  case  became 
generally  known. 

Editor  &  Publisher  definitely  learned 
that  one  reporter  had  a  break  of 
about  one  hour  on  the  story,  obtained 
through  his  friendship  with  polict?  em¬ 
ployes  in  the  lower  ranks  who  told  him 
to  “stand  by”  and  not  ask  nuestions 
when  the  story  was  being  divulged 
Thursday.  This  reporter  followed  in¬ 
structions  and  gave  his  paper  the  first 
intimation  of  the  break  in  the  case. 

Frank  Gorman,  of  the  A' ere  York 
Evening  Journal,  was  generally  credited 
by  newspaper  reporters  as  getting  the 
"beat”  on  the  story. 

Editor  &  Publisher’s  reporter  visited 
the  Second  precinct  ixilice  station  at  169 
Greenwich  street  at  the  height  of  the 
excitement.  In  a  comparatively  small 
building  used  generally  to  arbitrate 
taxicab  license  difficulties,  more  than 
100  newspaper  reporters  and  photo¬ 
graphers  were  milling  and  fighting  for 
news  of  the  utmost  importance  to  the 
reading  public. 

A  press  card  was  the  only  admit¬ 
tance.  But  among  owners  of  press 
cards  there  was  competition  of  the 
most  vicious  kind.  If  ever  the  press 
was  fighting  for  its  news,  here  was 
the  scene. 

Thousands  of  people  were  gathered 
around  the  station,  having  been  drawn 
to  the  spot  by  whispered  rumors  and 
early  extras  which  sensationally  her¬ 
alded  solution  of  the  famous  Lind¬ 
bergh  kidnapping  case. 

Once  through  the  police  lines,  the 
reporter  was  confronted  with  great 
crowds  of  newspapermen,  each  intent 
in  his  own  way  on  “mopping  up”  on 
the  story.  On  the  third  floor  of  the 
building  the  confusion  was  terrific. 
Old  timers  accustomed  to  the  excite¬ 
ment  of  covering  big  stories  which 
would  make  top  headlines  in  papers 
across  the  country  were  taken  aback. 

Seldom  has  there  been  such  a  dra¬ 
matic  scene  of  news  reporting  as  oc¬ 
curred  in  the  “trial  room”  of  the  pre¬ 
cinct  station  Thursday. 

Reporters  who  had  been  fed  on 
rumors  and  vague  reports  here  had  a 
chance  to  seek  the  truth  in  the  case. 

J.  Edgar  Hoover  of  the  division  of 
investigation  of  the  U.  S.  department 
of  justice,  Col.  H.  Norman  Schwarz¬ 
kopf,  and  Police  Commissioner  John 
F.  O’ Ryan  were  subjected  here  to  ex¬ 
cited  (luestioning  by  the  press. 

Their  answers  generally  were  non- 
commital,  but  they  gave  authority  to 
the  story. 

The  biggest  break  was  the  statement 
of  Commissioner  O’Ryan  who  said, 
after  consulting  with  the  other  police 
heads,  “This  will  solve  the  case.” 

The  precinct  station  which  thus  sen¬ 
sationally  was  stormed  by  the  press  and 
public  is  hardly  equipped  for  handling 
big  news. 

After  Commissioner  O’ Ryan  had 
issued  his  prepared  statement,  and  re¬ 
porters  had  obtained  their  description 
of  Bernard  Richard  Hauptman,  who 
was  named  as  the  man  who  received 
the  S50.(XK)  ransom,  the  place  was  be¬ 
sieged  by  newspapermen  and  public 
alike.  In  the  midst  of  the  turmoil  the 
newsreel  cameramen  appeared  and 
broke  through  the  lines  with  their  cum- 
liersome  equipment  and  their  long  trail¬ 
ing  lines  of  electric  wires  as  though 
they  were  extraordinarily  privileged. 
Newspapermen  watched  them  disappear 
into  the  inner  rooms  of  the  station,  and 


then  became  indignant.  Reporters  were 
informed  subsequently,  however,  that 
the  newsreel  men  were  taking  only- 
stock  scenes,  and  that  they  were  getting 
from  Commissioner  O’ Ryan  the  same 
statement  that  had  previously  been 
given  to  the  press. 

Reporters  inured  to  such  exciting 
scenes  as  this  were  amazed  at  the  great 
commotion  among  newspapermen  that 
this  development  in  the  Lindbergh  case 

created.  Never,  they  said,  had  they 

seen,  such  a  frenetic  search  after  news. 
The  floor  of  the  trial  room  of  the 
precinct  station  and  the  corridors  were 
literally  covered  with  discarded  flash 

bulbs,  but,  strangely  to  say,  hardly  any 
were  broken,  and  they  rolled  around 
under  the  feet  of  spectators. 

The  Lindljergh  break  came  swiftly 
upon  the  heels  of  the  Morro  Castle 
tragedy,  which  had  supplied  New 

York  and  the  nation  with  big  news  for 
more  than  a  week,  and  swiftly  eclipsed 
every  other  news  story  of  the  day,  in¬ 
cluding  the  victory  of  the  Rainbow 
over  the  Endeavour,  a  story  which  had 
been  getting  eight-column  streamers  in 
all  New  York  papers. 


TAX  COLLECTION  STOPPED 

{By  telegraph  to  Editor  &  Publisher) 

New  Orle.\xs,  La.,  Sept.  20 — F'ederal 
District  Judge  Wayne  G.  Borah  today 
signed  a  restraining  order  preventing 
collection  of  Louisiana’s  recently  passed 
tax  of  two  per  cent  on  newspaper  gross 
advertising  revenue.  Date  for  a  hear¬ 
ing  on  an  application  for  a  preliminary- 
injunction  was  set  for  Sept.  29  at  10 
.\.  M.  The  application  was  made  by- 
nine  tlaily  newspaper  publishing  com¬ 
panies  of  Louisiana. 


DAILY  CONVICTED  OF 
FALSE  ADVERTISING 


Wichita  (Kan.)  Beacon  Fined  $500 
on  Each  of  Five  Counts — Case 
Was  Based  on  Ad  Section 
Issued  in  1933 


COURT  ORDER  STAYS 
PRINTERS’  PAY  RISE 


MONTGOMERY  CABLE  EDITOR 


Succeeds  Huston  on  1.  N.  S. — Meier 
Named  Night  Cable  Editor 

Harry  Montgomery-  this  week  was 
named  day-  cable  editor  of  International 
New-s  Service,  New  York,  succeeding 
Luther  A.  Huston,  resigned,  by  Barry 
Faris,  editor. 

Montgomery-  has  been  engaged  in 
various  capacities  on  the  domestic  and 
foreign  staffs  in  New  York  headquar¬ 
ters  for  the  past  four  years,  beginning 
immediately  after  his  return  from  Lon¬ 
don. 

Laurence  Meier,  for  three  years  a 
member  of  the  International  New  Ser¬ 
vice  staff  in  London,  has  been  recalled 
from  Europe  to  take  the  post  of  night 
cable  editor. 

Meier  was  succeeded  in  London  by 
Newell  Rogers,  recently-  of  the  staff 
of  the  Paris  Herald. 


RETURNED  LEGION  RIBBON 

Oliver  Asselin,  editor  of  L’Ordre, 
Montreal,  whose  action  in  returning  his 
ribbon  of  the  Legion  of  Honor  to 
France  has  been  announced,  discussed 
in  a  leading  article  in  his  paper  recent¬ 
ly-  the  awarding  of  decorations  by- 
France  and  declared  his  chief  ground 
of  complaint  is  that  it  is  not  always 
clear  what  services  the  recipients  have 
rendered  which  make  them  eligible  for 
a  decoration.  He  charges  that  a  “spe¬ 
cies  of  trust”  has  been  formed  in  Can¬ 
ada  for  the  distribution  of  the  decora¬ 
tions.  “In  my  humble  opinion,”  he 
wrote,  “the  Canadian  counsellors  to 
official  France  should  see  to  it  that 
when  a  French-Canadian  is  decorated 
by  that  country,  no  one  in  French-Can- 
ada  should  have  to  ask  why.”  Mr.  As¬ 
selin  returned  his  ribbon  so  that  he 
might  be  free  to  comment  on  the 
French  honors  recently-  awarded  Cana¬ 
dian  citizens. 


Editorial  and  Business  Office  Em¬ 
ployes  of  Vancouver  Columbian 
Cite  Profit-Sharing  Contract 
in  Court  Action 

i Special  to  Editor  it  Publisher) 

Y^'ANCOUVER,  Wash.,  Sept.  17— 

▼  Printers  on  the  Vancouver  Daily 
Columbian  are  back  at  work  this  morn¬ 
ing  without  the  pay  raise  they  demanded 
of  Publisher  Herbert  J.  Campbell  last 
week.  A  superior  court  ruling  Satur¬ 
day  authorized  a  permanent  injunction 
restraining  the  corjxiration  publishing 
the  Daily  Columbian  from  increasing 
wages  of  the  typographical  staff  at  the 
exjiense  of  editorial  and  business  office 
employes. 

In  1932  the  editorial  and  business  of¬ 
fice  help  on  the  Columbian  entered  into 
a  co-operative  agreement  with  Camp¬ 
bell,  agreeing  to  share  in  the  profits  and 
losses  of  the  paper.  The  present  in¬ 
junction,  granted  in  their  behalf,  was 
the  result  of  a  friendly  suit  instituted 
when  the  composing  room  employes  de¬ 
manded  a  wage  increase. 

During  the  depression,  the  editorial 
and  business  office  staffs  explained  in 
their  suit,  they-  accepted  wage  cuts  with 
the  expectation  that  salaries  would  be 
restored  in  better  times.  Now,  they 
said,  w-ith  that  expectation  about  to  be 
realized,  an  increase  for  the  mechanical 
department  (w-hich  was  m  t  represented 
in  the  agreement)  w-ould  minimize  their 
chances  of  receiving  their  earned  re¬ 
ward. 

The  superior  court  ruled  that  the 
publisher  could  enter  into  no  contract 
with  the  mechanical  staff  which  would 
damage  or  jeopardize  the  co-operative 
agreement  with  the  editorial  and  busi¬ 
ness  office  workers. 

The  Columbian  does  not  have  a  closed 
shop  although  its  printers  belong  to  the 
I.  T.  U. 


The  Wichita  (Kan.)  Beacon,  con¬ 
victed  on  five  counts  of  false  advertis¬ 
ing,  was  fined  $500  on  each  count  by- 
Judge  Ross  McCormick  in  Wichita 
Sept.  17.  This  was  the  maximum  sen¬ 
tence  provided  by  law-. 

In  assessing  the  newspaper,  the  judge 
said  that  false  advertising  laws  were 
made  for  the  protection  of  consumers. 

“1 .  don’t  conceive,”  he  said,  “that  it 
is  the  place  of  a  court,  especially  when 
a  legislature  has  tried  to  correct  that 
situation,  to  minimize  the  injury  to  an 
unsuspecting  public. 

“There  is  only-  one  protection.  That 
is  to  invoke  the  law-. 

“If  I  should  assess  a  mere  nominal 
fine — one  dollar — that  w-ould  be  condon¬ 
ing  the  offense,  rather  encouraging  it.” 

The  action  against  the  Beacon  cen¬ 
tered  around  that  paper’s  issuance  on 
Aug.  19,  1933,  of  an  advertising  sec¬ 
tion  in  w-hich  Dr.  R.  E.  Hobbs,  then 
head  of  the  city’s  health  department, 
was  represented  as  setting  his  “seal  of 
quality  ”  on  various  articles  of  merchan¬ 
dise.  Dr.  Hobbs  subsequently  said  that 
he  had  repudiated  the  section  before  its 
publication. 


ERWIN  JOINS  McCLURE 


Thomason,  Knoxville  City  Editor, 
Named  U.  P.  Representative 

Robert  A.  Erwin,  for  the  past  five 
years  manager  of  the  Raleigh,  N.  C. 
bureau  of  the  United  Press,  has  re¬ 
signed  effective  Sept.  15  to  join  the 
McClure  Newspaper  Syndicate  in  New 
York.  Mims  Thomason,  city  editor  of 
the  Kno.vvillc  (Tenn.^,.  /bjirngl will 
succeed  Erwin.  .  - 

Mr.  Erw-in  joined  the  United-  Press 
in  Atlanta  as  southern  spor,ts :  writer 
and  in  1929  w-ent  to  Raleigh'.  ‘He  had 
previously-  worked  on  the  Birmingham 
(Ala.)  Age-Herald  and  Montgomery 
(Ala.)  Adi’ertiscr.  He  started  his  ca¬ 
reer  wdth  the  Evansville  (Ind.)  Jour¬ 
nal  and  Courier  and  later  was  named 
assistant  sports  writer.  He  resigned  to 
enter  the  University  of  Alabama  at 
Tuscaloo.sa.  He  later  joined  the  press 
association. 


DILL  IS  ANGERED 


ENTERS  DAILY  FIELD 


Reidsville  (N.  C.)  Review,  Tri-Weekly, 
Becomes  Afternoon  Paper 

The  Reidssille  (N.  C.)  Review,  for¬ 
merly  published  tri-weekly,  made  its  ap¬ 
pearance  as  an  afternoon  daily  Sept.  17, 
using  United  Press  leased  wire  service. 
The  paper  is  a  member  of  the  National 
Editorial  -Association  and  the  North 
Carolina  Press  .Association. 

The  Review  was  founded  in  1887  and 
has  continuously  been  controlled  by  the 
Oliver  family  since  its  inception.  Man- 
ton  Oliver  is  president  and  C.  R.  Oliver 
is  business  manager. 

The  newspaper  is  represented  nation¬ 
ally-  by  Frost,  Landis  &  Kohn,  New 
York. 


LINEWEAVER  HAS  U.  S.  JOB 

(Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  Sept.  18 — Good¬ 
rich  W.  Lineweaver,  for  ten  years  on 
the  editorial  staff  and  in  special  work 
as  legislative  correspondent  for  the 
Norfolk  (Va.)  Ledger-Dispatch,  has 
been  appointed  secretary-  of  the  Federal 
Power  Commission.  Mr.  Lineweaver 
has  specialized  in  utility  and  power 
problems  and  rate  matters,  in  insurance 
and  other  rate  investigations,  tax  and 
state  and  municipal  governmental  af¬ 
fairs,  serving  in  various  investigations, 
on  state  committees  and  commissions. 


KESTOS  OPENING  U.  S.  OFFICE 

E.  H.  Maddick,  managing  director  of 
Kestos,  is  in  New  York  to  establish  an 
-American  company  to  produce  and  mar¬ 
ket  KST  brassieres.  He  is  conducting 
a  campaign  of  research  before  launch¬ 
ing  his  merchandising  and  selling  cam¬ 
paign.  Mr.  Maddick  is  a  personal  friend 
of  Sir  Charles  Higham  of  London. 
Largely  through  the  recommendations  of 
Sir  Charles.  Mr.  Maddick  became  in¬ 
terested  in  the  American  market.  He 
will  open  an  office  on  Park  Avenue 
shortly,  and  it  is  his  intention  to  remain 
in  this  country  as  head  of  the  Kestos 
American  Company.  The  Wm.  H.  Ran¬ 
kin  Company  will  handle  the  Kestos 
account. 


Wants  to  Know  How  Often  He  Must 
Deny  Radio  Affiliation 

(B.v  telegraph  to  Editor  &  Publisher) 

Washington,  Sept.  20 — “I’ll  join 
anything  I  damn  please,”  Senator  Clar¬ 
ence  Dill,  Washington,  thundered  this 
week  when  told  persistent  reports  link 
him  with  an  executive  position  with 
American  newscasters. 

Plainly  angry,  the  Senator  demanded 
to  know  how  many  times  he  must  deny 
reports  of  this  nature,  adding  that  he 
has  no  present  connection  with  any  or¬ 
ganization  to  broadcast  news,  nor  any 
immediate  plans  in  that  direction.  Then 
followed  his  emphatic  declaration  to 
follow  his  own  dictates  in  the  matter. 

The  Senator  made  it  clear  that  he  is 
“tired”  of  recent  newspaper  publicity 
and  spoke  in  a  belligerent  vein  of  libel 
suits  if  they  continue. 


IOWA  DAILIES  MEET 

Placing  its  state  news  bureau  and 
photo  mat  service  on  a  permanent  basis 
was  agreed  upon  at  the  semi-annual 
meeting  of  the  Iowa  Daily  Press  As¬ 
sociation  held  in  Des  Moines  this  week, 
Robert  R.  O’Brien,  president  and  busi¬ 
ness  manager  of  Council  Bluffs  Non¬ 
pareil  announced  on  his  return.  Plans 
for  expanding  the  service  to  member 
papers  of  the  association  were  outlined 
at  the  meeting  for  the  fall  season,  which 
include  the  rushing  of  spot  news  pic¬ 
tures  to  the  nearest  engraving  plant 
from  where  mats  are  to  be  distributed. 
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GUILD  IS  CONSIDERING 
CLEVELAND  SITUATION 

Executive  Committee  Meets  to  Re 
view  Cleveland  News  Csise — 

Unit  Affirms  Preferential 
Shop  Views 

The  executive  committee  of  the 
Cleveland  Newspaper  Guild  was  hold¬ 
ing  a  meeting  as  Editor  &  Publisher 
went  to  press  Thursday  night  to  act  on 
the  Cleveland  News  situation,  which 
last  week  had  approached  the  strike 
stage.  On  Sept.  13,  the  News  unit 
authorized  the  negotiating  committee  to 
attempt  to  reopen  negoitiations  with 
D.  R.  Hanna,  publisher. 

The  resolution  said: 

“The  Cleveland  News  unit  of  the 
Cleveland  Newspaper  Guild  submits  the 
following  affirmations  to  the  executive 
committee  of  the  guild. 

“The  unit  affirms  its  confidence  in  the 
contract  committee  which  has  prose¬ 
cuted  negotiations  until  this  time. 

“The  unit  reaffirms  its  belief  in  the 
principles  and  working  conditions  estab¬ 
lished  in  the  tentative  contract  sub¬ 
mitted  by  the  committee. 

“The  unit,  in  particular,  restates  its 
conviction  in  the  soundness  of  the  pref¬ 
erential  shop  and  a  voice  in  dismissals. 

“The  unit  desires  that  the  contract 
committee  reopen  negotiations  with  D. 
R.  Hanna,  publisher  of  the  Cleveland 
News,  and  secure  a  letter  stating  his 
willingness  to  meet  the  requests  con¬ 
tained  herein. 

“The  unit  asserts  its  unwillingness  to 
do  injury,  moral  or  economic,  to  the 
Cleveland  News. 

“The  unit  desires  that  a  tentative 
agreement  be  reached  with  Mr.  Hanna 
on  all  provisions  of  the  contract  except 
the  preferential  shop  and  dismissal  pro¬ 
tection,  leaving  these  in  abeyance  at  this 
time. 

“The  unit  desires  that  Mr.  Hanna 
agree  to  negotiate  on  the  preferential 
shop  and  dismissal  protection,  if  and 
when  the  same  propositions  are  nego¬ 
tiated  with  the  Cleveland  Press. 

“The  unit  desires  that  Mr.  Hanna 
conclude  negotiations  on  the  tentative 
agreement  within  15  days. 

“The  unit  desires  that  Mr.  Hanna 
agree  to  accept,  in  the  final  contract,  the 
sections  upon  which  agreement  is 
reached  in  the  tentative  agreement. 

“The  unit  requires  that  Mr.  Hanna 
specifically  understand  and  agree  that 
whatever  financial  or  other  concessions 
he  makes  are  predicated  on  the  possi¬ 
bility  of  his  later  conceding  dismissal 
protection  and  the  preferential  shop,  in 
order  to  avert  misunderstanding  in  the 
early  negotiations,  the  unit  r^uests  that 
Mr.  Hanna  agree  that,  pending  the  ne¬ 
gotiation  of  the  final  agreement,  there 
be  no  dismissals  of  or  discrimination 
against  any  guild  man  for  guild  activi¬ 
ties. 

“The  unit  requests  that  Mr.  Hanna 
agree,  in  the  tentative  agreement,  that 
he  will  not  place  the  sections  into  effect 
until  the  entire  contract  is  signed. 

"The  unit  requests  that  Mr.  Hanna 
agree  not  to  discharge  or  cut  pay  in 
order,  in  advance,  to  compensate  for 
whatever  future  financial  concessions  he 
makes.”  Ninety  of  98  members  voted. 


HEARING  PUT  OVER 

The  appellate  division  of  the  supreme 
court  of  Alberta  on  Sept.  19  adjourned 
further  argument  on  the  appeal  of 
Charles  Campbell,  publisher,  and  J.  S. 
Cowper,  special  writer,  of  the  Edmon¬ 
ton  Bulletin,  until  the  next  sitting, 
Oct.  15.  Appeal  was  launched  against 
fines  imposed  on  the  newspapermen  by 
Justice  W.  C.  Ives  for  alleged  contempt 
of  court  during  hearing  of  a  civil  action 
brought  by  A.  D.  MacMillan  and  his 
daughter,  Vivian,  of  Edson,  against 
former  Premier  J.  E.  Brownlee  of 
Alberta.  Decision  to  adjourn  came 
after  H.  H.  Paries,  K.  C.,  for  the  ap¬ 
pellants,  asked  for  and  received  per¬ 
mission  to  file  notice  of  motion  asking 
the  court  to  quash  convictions  against 
Campbell  and  Cowper  as  “an  inherent 
right  of  court.”  Campbell  was  fined 
$300  and  Cowper  $100. 


B.  F.  SYLVESTER  RETIRES 

Widely-Known  Omaha  City  Editor 
Hat  Serious  Eye  Ailment 

Benjamin  F.  Sylvester,  for  16  years 
city  editor  of  the  Omaha  (Neb.)  World- 
Herald,  and  for  17  years  a  member  of 
the  staff,  has  re¬ 
tired  owing  to  a 
serious  eye  ail¬ 
ment  which  has 
troubled  him  for 
years  and  of  re¬ 
cent  months 
threatened  almost 
total  loss  of  his 
sight. 

.\t  present  he 
is  under  observa¬ 
tion  of  physicians 
at  his  home  after 
having  undergone 
three  operations 
and  spent  a  num¬ 
ber  of  months  in 
local  hospitals  this  year. 

Sylvester  went  to  Omaha  from  Des 
Moines  in  1917,  where  he  had  been  a 
staff  member  of  the  former  Des  Moines 
Daily  News.  He  joined  the  Otnaha 
Daily  News,  a  sister  paper  of  the 
Des  Moines  daily,  both  being  owned  by 
the  Cloverleaf  syndicate.  He  was  sent 
to  the  Mexican  border  to  cover  activities 
of  Nebraska  troops  and  while  there  he 
resigned  from  the  paper  and  returned  to 
Omaha.  He  joined  the  Omaha  World- 
Herald  as  copy  reader  and  after  two 
city  editors  left  with  American  troops, 
he  was  made  city  editor.  However,  in 
September,  1918,  he  was  called  to  Fort 
Riley  as  one  of  the  selective  service  men. 

On  his  return,  he  resumed  his  post  as 
cit”  editor,  holding  the  job  until  his 
retirement.  Sept.  13,  this  year. 

He  is  nationally  known  for  his  con¬ 
tributions  to  magazines,  his  latest  being 
“Hoss  Tradin’,”  published  last  January 
in  Saturday  Evening  Post.  He  has  con¬ 
tributed  to  Judge,  New  Yorker,  Editor 
&  Publisher,  and  other  publications. 

Reid  Zimmerman,  who  began  on  the 
World-Herald  as  police  reporter  in  1919 
and  who  went  up  the  line  from  city  hall 
reporter,  copy  reader,  night  editor,  as¬ 
sistant  city  editor,  was  named  city  editor 
Sept.  13,  succeeding  Mr.  Sylvester. 

Hugh  Fogarty,  who  has  been  with 
the  Omaha  Associated  Press  bureau 
since  December,  1929,  and  correspondent 
since  May,  1930,  has  been  named  night 
editor  of  the  World-Herald,  succeeding 
George  Fisher,  recent  acting  night  editor. 


INSULL  STORIES  SUBMITTED 


Articles  and  Cartoons  on  Magnate 

Shown  to  Back  Prejudice  Plea 

(By  telegrafh  la  Editor  &  Publisher) 
Chicago,  Sept.  20 — Newspaper  head¬ 
lines,  articles,  editorials  and  cartoons 
were  reviewed  yesterday  by  attorneys 
seeking  a  separate  trial  for  four  co-de¬ 
fendants  in  the  Insull  case  on  the 
grounds  that  prejudice  had  been  created 
against  Samuel  Insull  by  newspaper  ac¬ 
counts  of  his  flight  to  Greece.  The 
news  stories  were  displayed  before 
Federal  Judge  James  H.  Wilkerson, 
who  said  he  would  rule  on  the  plea  Sat¬ 
urday.  Including  photostatic  copies  of 
numerous  newspaper  articles,  cartoons 
and  editorials  in  the  petition,  attorneys 
argued  that  the  wide  publicity  given  to 
Samuel  Insull’s  flight  had  created  prej¬ 
udice  in  the  public  mind  against  him 
and  that  it  would  be  difficult  for  jurors 
to  distinguish  between  evidence  bear¬ 
ing  on  the  guilt  of  Insull  and  that  of 
the  other  defendants. 


RADIO  STATION  SUED 

The  Missouri  Broadcasting  Company, 
operators  of  Radio  Station  WIL  St. 
Louis,  has  been  sued  for  $10,000  dam¬ 
ages  by  Mrs.  Minnie  Tamalis,  who  al¬ 
leges  that  she  acted  on  legal  advice 
given  by  the  station,  and  thereby  “suf¬ 
fered  humiliation  by  having  incurred 
complications  and  a  general  mixup." 

C.  W.  Benson,  manager  of  the  station, 
said  there  was  no  local  or  federal  law 
preventing  the  station  from  giving  free 
legal  advice,  and  that  an  attorney  was 
consulted  before  such  advice  was  broad¬ 
cast. 


TROOPERS  INSTRUCTED 

Major  John  .•\.  Warner,  superinten¬ 
dent  of  the  New  York  state  police,  an¬ 
nounced  in  Syracuse  this  week  that  he 
had  issued  instructions  to  troopers  not 
to  heed  orders  from  any  association 
or  organization  to  interfere  with  the 
work  of  newspapermen.  This  action 
follows  protests  made  by  Jerome  D. 
Barnum,  publisher  of  the  Syracuse 
Post-Standard,  and  Harvey  D.  Burrill, 
publisher  of  the  Syracuse  Journal, 
against  the  action  of  troopers,  who  at 
the  request  of  American  Automobile 
.Association  officials,  attacked  newspaper 
cameramen  taking  pictures  of  accidents 
at  the  auto  races  in  Syracuse,  Sept.  9, 
and  confiscated  plates  and  cameras. 
Commissioner  of  Agriculture  Charles 
H.  Baldwin,  conducted  a  separate  in¬ 
vestigation  and  decided  that  resiionsi- 
bility  for  the  incident  lay  with  the 
■American  Automobile  Association  and 
the  state  police. 

SEEK  UNIFORM  RULES 
ON  PRINTING  COSTS 

Graphic  Art*  Call*  Joint  Conference 

Under  Impartial  Chairman  to 
Co-ordinate  Group*  A-1, 

A-2  and  A-5 

(By  telegrafh  to  Editor  &  Publisher) 

Chiu.^go,  Sept.  20 — Uniform  admin¬ 
istration  of  the  graphic  arts  industries 
code,  relative  to  commercial  printing 
prices  and  costs,  is  the  ultimate  aim  of 
the  Joint  Commission  conference  here 
this  week  at  which  Frederick  Secord, 
Chicago,  is  acting  as  impartial  chair¬ 
man,  with  representatives  in  attendance 
from  industries  .A-1,  A-2,  and  A-5. 

The  meeting  opened  Wednesday  in 
the  general  offices  of  the  Joint  National 
Code  Authority  for  .A-2  and  A-5  and 
the  National  Editorial  Association.  It 
was  expected  that  the  sessions  would 
continue  for  the  rest  of  the  week. 

A  question  which  was  given  first  con¬ 
sideration  at  the  opening  session,  was 
allocation  of  commercial  printing  plants 
to  the  two  groups  operating  under  the 
code.  The  main  purpose  behind  this 
work,  it  was  stated,  is  to  co-relate  the 
cost  determining  schedules  declared  by 
Divisions  A-1,  A-2,  and  A-5,  to  agree 
upon  principles  of  accounting,  and  to 
fix  hourly  cost  rates  and  production 
standards  as  they  relate  to  individual 
members  in  the  commercial  printing  and 
newspaper  job  shop  divisions. 

Another  important  question  to  be  con¬ 
sidered  was  the  proposal  for  the  pub- 
ishing  and  printing  industry  establishing 
its  own  industrial  board  to  determine 
labor  complaints,  rather  than  having 
such  problems  settled  by  the  NR.A  com¬ 
pliance  division. 

In  addition  to  Chairman  Secord, 
there  were  eight  representatives  at¬ 
tending  the  meeting,  including  Walter 

D.  Allen,  Brookline  (Mass.)  Chronicle; 
K.  F.  Baldridge,  Bloomfield  (la.)  Dem¬ 
ocrat;  L.  M.  Nichols,  Bristow'  (Okla.) 
Record,  and  C.  -A.  Baumgart,  national 
code  administration  manager,  repre¬ 
senting  Divisions  .A-2  and  .A-5.  For 
Division  A-1  of  the  commercial  printing 
industry,  there  were  H.  F.  Ambrose, 
Nashville,  Tenn. ;  E.  J.  Koch,  Wash¬ 
ington,  D.  C. :  B.  B.  Eisenberg,  Cleve¬ 
land:  and  E.  G.  Voight,  Racine,  Wis. 

Prior  to  this  week’s  meeting,  it  was 
reported  that  considerable  progress  has 
been  made  in  checking  the  names  of  pub¬ 
lishing  and  printing  firms  eligible  for 
allocation  as  commercial  printing  estab¬ 
lishments.  The  work  has  been  com¬ 
pleted  in  Alabama,  Mississippi,  ’'"n- 
tucky.  Louisiana.  .Arkansas,  Florida  and 
Georgia.  It  was  expected  to  compete 
the  remainder  of  the  slates  during  the 
meeting  with  the  prospect  that  the  en¬ 
tire  list  might  be  checked  and  approved 
at  the  present  joint  session. 


IVORSON  NAMED  S.  F.  MANAGER 

The  Miehle  Printing  Press  and  Manu¬ 
facturing  Company,  through  A.  Bentley, 
president,  announces  the  appointment  of 
Harold  Ivorson,  for  14  years  with  that 
company,  as  manager  of  its  San  Fran¬ 
cisco  office.  C.  R.  Endicott  continues 
as  Los  Angeles  office  manager. 


DAILIES  PROTECTED 
FROM  “RAIDING” 

Allen  Cites  Article  2-D  of  Graphic 
Art*  Code  Which  Prevent* 
Unfair  Assessment  for 
Code  Purposes 

(By  telegrafh  to  Editor  &  Publisher) 

Chicago,  Sept.  20 — In  answer  to 
charges  made  last  week  by  Elisha  Han¬ 
son,  counsel  for  the  daily  newspaper 
code  authority  at  Washington,  that  all 
graphic  arts  code  authorities  are  making 
an  attempt  to  "raid”  assenting  members 
of  the  daily  newspaper  publishing  busi¬ 
ness  code  through  requests  for  ex¬ 
emption  from  Executive  Order  36, 
Walter  D.  Allen,  Brookline  _  (Mass.) 
Chronicle,  chairman  of  the  joint  na¬ 
tional  code  authority  for  industries  .A-2 
and  A-5,  pointed  out  to  Editor  &  Pub¬ 
lisher  here  today  that  any  establish¬ 
ment  under  the  graphic  arts  code  is  pro¬ 
tected  from  “raiding”  by  article  2-D. 

“While  the  purpose  of  requesting  ex¬ 
emption  to  Executive  Order  36  is  to 
force  proper  observance  of  code  pro¬ 
visions  in  order  to  assure  fair  competi¬ 
tion,  the  terms  of  the  joint  agreement 
between  the  graphic  arts  co-ordinating 
committee  and  the  daily  newspaper  pub¬ 
lishing  business  code  authority  amply 
protects  the  assenting  dailies  to  the  lat¬ 
ter  code  from  any  unfair  assessment," 
said  Mr.  Allen.  “The  joint  agreement 
specifically  sets  forth  under  what  cir¬ 
cumstances  assessments  may  be  levied 
upon  assenting  dailies  by  graphic  arts 
code  authorities.” 

Mr.  Allen  cited  section  three  of  the 
joint  agreement  between  the  two  code 
authorities,  which  covers  the  matter  of 
assessments  as  follows: 

“A.  An  assenting  combination  daily 
whose  commercial  activities  are  under 
the  administration  of  the  daily  news¬ 
paper  code  will  be  subject  to  assess¬ 
ment  only  by  the  code  authority  of  that 
code.” 

“B.  An  assenting  combination  daily 
whose  commercial  activities  are  under 
the  administration  of  the  graphic  arts 
code  will  be  subject  to  assessment,  as 
to  its  newspaper  publishing,  by  the  code 
authority  for  the  daily  newspaper  pub¬ 
lishing  business,  and,  as  to  its  commer¬ 
cial  activities  only,  by  the  appropriate 
code  authority  of  the  graphic  arts  code.’’ 


MAXWELL  TO  MIAMI 

George  T.  (Gee  Tee)  Maxwell,  for 
the  past  three  years  staff  artist  on 
the  Rochester  (N.  Y.)  Times-Union, 
largest  of  the  Gannett  newspapers,  has 
resigned  to  become  cartoonist  and  staff 
artist  on  the  Miami  (Fla.)  Herald,  and 
will  assume  his  new  duties  the  first 
week  in  October.  Mr.  Maxwell,  who 
won  first  prize  in  Editor  &  Publisher’s 
national  cartoon  contest  in  1932,  was 
cartoonist  on  the  Birmingham  (Ala.) 
.dge-Herald  for  several  years  before  go¬ 
ing  to  Rochester  and  prior  to  that  was 
with  the  Harrisburg  (  Pa.)  Patriot  and 
the  Philadelphia  Public  Ledger. 


ARGENTINE  PRESS  CURB  DUE 

The  .Argentine  Senate  voted  Sept.  18 
in  favor  of  a  proposed  law  establishing 
strict  governmental  control  over  the 
newspapers.  The  measure  empowers 
the  Minister  of  the  Interior  to  suspend 
or  close  down  permanently  papers  that 
attack  the  government  or  offend  private 
citizens.  Under  the  proposed  law  any 
one  offended  in  print  could  demand  pub¬ 
lication  of  a  statement  as  long  as  the 
original  article,  and  the  statement  would 
have  to  appear  in  the  same  position  in 
the  paper  as  the  original.  The  measure 
is  expected  to  pass. 


HITCHCOCK  ESTATE  $2,323,000 

The  late  Hon.  Gilbert  M.  Hitchcock, 
owner  of  the  Omaha  (Neb.)  ll'orld- 
Herald  and  former  United  States  sena¬ 
tor  from  Nebraska  from  1912  to  1922, 
left  an  estate  of  $2,323,(X)0  and  distrib¬ 
uted  gifts  of  $575,000  in  the  ten  years 
preceding  his  death  last  Feb.  3,  an  in¬ 
ventory  of  his  will  in  Douglas  County 
courthouse  revealed  Sept.  12. 
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Preference 

OF  BOOK  BUYERS 


Two  Out  of  Three  Prefer 

The  New"  York  Times  Book  Review 

Fourteen  book  publishers  cooperated  in  a  survey 
among  definite  buyers  of  books.  Specific  information  was 
sought  as  to  the  literary  publications  preferred.  Return 
cards  were  inserted  in  books  by  twelve  publishers.  Two  dis¬ 
tributed  the  cards  with  invoices  to  book  purchasers. 

Cards,  returned  from  every  state,  tabulated  by  the  Re¬ 
cording  &  Statistical  Corporation,  numbered  3,682. 

This  survey  discloses  that  The  New  York  Times  Book 
Review  reaches  two  out  of  three  book  buyers — 85  per  cent 
more  actual  purchasers  than  any  other  literary  publication. 
It  is  first  choice  among  the  customers  of  each  of  the  partici¬ 
pating  publishers.  It  is  first  choice  in  the  nine  cities  lead¬ 
ing  in  book  sales. 

Book  Advertising 
IN  THE  TIMES  NEARLY  TRIPLED 


In  August  The  New  York  Times 
maintained  its  leadership  in  book  adver¬ 
tising  linage,  publishing  a  total  of  33,167 
agate  lines — a  gain  of  9,490  lines  over 
1933,  and  a  lead  of  7,420  lines  over  any 
other  newspaper. 

For  eight  months  of  1934  The  New 
York  Times  published  325,929  lines  of 
book  advertising,  a  gain  of  105,523  lines 
and  a  lead  of  46,973  lines  over  any  other 
newspaper. 

Weekday  book  advertisements  in  The 
Times  for  eight  months  show  a  gain  of 
298.3%  over  eight  months  of  1933. 


Preferences  of  the  3,682  book  buyer$ 
who  replied  to  the  questionnaires  are  as 
follows: 

The  New  York  Times  Book  Review  .  2,457 

Magazine  A . 1,345 

Magazine  B . 1,191 

Newspaper  C . 1,131 

Magazine  D . 841 

Magazine  725 

Magazine  F . 608 

Magazine  G . 571 

Magazine  H . 506 

Magazine  I . 488 

Magazine  J . 397 

The  percentage  of  book  buyers  who 
said  they  read  each  of  the  literary  pub¬ 
lications  shows  the  wide  leadership  of 
The  Times. 

The  New  York  Times  Book  Review  .  67% 

Magazine  A . 37 

Magazine  B . 33 

Newspaper  C . 31 

Magazine  D . 23 

Magazine  E . 20 

Magazine  F . 17 

Magazine  G . 16 

Magazine  H . 14 

Magazine  I . 13 

Alagazine  J.^ . .11 

Participants  in  the  survey  were: 

John  Day  Company 
Dodd,  Mead  and  Company 
E.  P.  Dutton  and  Company 
Farrar  and  Rinehart 
Harper  and  Brothers 
Harrison  Smith  and  Robert  Haas 
Henry  Holt  and  Company 
Houghton,  Mifflin  Company 
Little,  Brown  and  Company 
Longmans,  GreCn  and  Company 
Macaulay  Company 
MacMillan  Company 
Oxford  University  Press 
Vanguard  Press 

For  a  decade  and  a  half  a  greater 
volume  of  advertising  has  appeared  in 
The  New  York  Times  than  in  any  other 
New  York  newspaper,  although  hun¬ 
dreds  of  thousands  of  lines  of  unac¬ 
ceptable  advertisements  are  declined 
every  year. 
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JUMP  ARTICLES  ARE 
BANNED  FROM  PAGE  1 


lanta.  He  has  served  as  managing  edi-  ^  SOUTH  BEND  CHANGES  CHANGES  IN  YOUNGSTOWN 

tor  of  the  two  local  papers  for  three  Changes  affecting  eight  emplojes  of  following  reassignments  and  ad- 

vears.  J.  C.  Br<  ssier  was  receiUly  the  editorial  staff  of  the  South  Bend  clitions  have  been  made  on  the  Voiuigs- 
appointed  editor  of  the  Evening  Re-  )  Telegram  staff:  Janies 


Toronto  Evening  Telegram  Adopts  porter-Star,  succeeding  John  F.  Schu-  nounced  by  that  paper  Kenneth  Egan  ^nd  Warren  Seaver,  city  staff, 

New  Style — Long  Stories  Have  mann,  who  resigned.  Ed.  McCarthy  tormerl>  ol  the  Milwaukee  Journal,  been  named  sports  editor  and  as- 

c  ,  succeeds  Miss  Elizabeth  Robinson,  who  has  taken  the  ^legraph  desk,  succeed-  sistant  snorts  editor,  resoectivelv.  suc- 


Separate  Heads  on  Back 
Pages 


- -  .  scTs  'u  J  I  sistant  sports  editor,  respectively,  suc- 

has  accepted  an  appointment  as  director  mg  James  M.  Uoran,  who  mo\ed  to  the  ceeding  Verne  Eldridge  and  Bill  Davis 
of  publicity  for  the  Greater  Chamber  cit\  staff  as  political  reporter.  James  resigned.  Jack  Orr  has  been  assigned 
of  Commerce.  Leonard  Blankner  has  M.  Costin,  formerly  of  the  Pittsburgh  ^^gte  desk,  replacing  Donald  T 


been  added  to  the  staff  as  reporter. 


{Special  to  Editor  &  Publisher) 

Toronto,  Sept.  18 — Xo  turn-overs 
from  its  front-page  is  the  recent  make¬ 
up  change  adopted  by  the  Ei-ening  Tele¬ 
gram  here  in  the  belief  that  reader  in¬ 
terest  will  be  enhanced  and  also  mak¬ 
ing  between-edition  alterations  in  front¬ 
page  makeup  much  simpler.  In  several 
instances,  long  stories  appearing  under 
different  headings  inside  are  boiled 
down  by  a  rewrite  man  for  page  one 
and  at  the  bottom  of  the  condensed 

version  the  reader  is  dmected  to  the  ^  administrator  in  charge  of  codes  White’s  place, 
page  on  which  further  details  appear.  ^  e  ....  .  i? 

Undei“Thlif-column  storv  of  the  University,  .  managing  ySING  COLOR  ADS 


RETAIL  MEETING  OCT,  2 

The  tourth  annual  Penns\ Ivania  re¬ 
tail  conference,  sponsored  by  the  Penn¬ 
sylvania  Retailers  .\ssociation  and  the 

retail  bureau  of  the  extension  service  who  resigned  to  join  a  South  Bend  in- 
of  Pennsylvania  State  College,  will  be  surance  company.  Francis  White,  for 


Press,  has  become  sports  editor,  re-  j^hn.  resigned.  Alfred  Greece,  Ray- 
placing  Juno  Kmerk,  who  resigned,  mond  Brooks  and  A1  Xoderer  have  been 
\V  mchell  A.  Royce,  rec^tly  of  the  named  to  fill  vacancies  on  the  city  staff. 
Lnited  Press  bureau  m  Chicago,  has  Llovd  Jones,  artist,  also  is  a  newcomer. 

returned  as  city  hall  and  police  re-  _ 

porter.  He  replaces  Carl  J.  Cooper, 


PULP  OFFICERS  NAMED 

The  Technical  .Association  of  Pulp 
,,  ^  -  ..  ,  ,  &  Paper  Industries  concluded  its  inter- 

held  Oct  2  at  the  college,  it  was  an-  nicrly  assistant  state  editor  has  been  national  convention  at  Portland,  Ore., 


nouned  this  week.  .Among  the  speak-  shifted  to  the  head  of  the  Mishawaka  „„  ci-nf  1 1  hv  the 

erswho.will  discuss  problems  of  retail  news  bureau  and  Harry  Wheelock,  ivroVi 

distribution  are ;  Harry  C.  Carr NBA  who  occupied  that  position,  has  taken  V-nmnanv  <snnkDn^  Wash 


tor  the  retail  trades;  Dr.  Reavis  Cox, 
ol  Columbia  University,  managing 
I  ,  ,•  I  I  u  u  n'  1  n  editor,  .Imerian  Marketing  Journal  and 

International  League  baseball  playoffs,  .y.^rketing  editor.  New  York  Journal  of 


pire  Paper  Company,  Spokane,  Wash., 
chairman ;  William  Barbour,  Crown- 
Willamette  Paper  Company,  Camas, 
Wash.,  vice-chairman ;  L.  S.  Burden, 
Sound  A’iew  Pulp  Company,  Everett, 


Maurice  L.  Rothschild,  Chicago  de¬ 
in  similar  minion  type,  it  states :  ’"How  partment  store,  recently  placed  a  three-  Wash.,  second  vice-chairman,  and  W, 

the  game  progressed  according  to  the  ^  advertisement  in  the  Chicago  Sun-  S.  Hodg^  of  Portland, 

play  by  play  s,„,y  I.  ,„ld  „„  f>a.e 


1^  pre-game  ^ystrom,  professor 

lead  precede  the  play  by  play  running  marketing,  Columbia  University; 

L-ham.mg  Schwaitzyr.  managing  dirge 
tor,  Xatinal  Retail  Dry  Good  .Asso- 
cation ;  Dr.  Wilford  White,  chief,  mar 


of  the  Canadian  Trades  and  Labor 
Congress  convention  concludes  “In  an- 


caiioii,  L.r.  ;  advertising  in  the  Tribune 

keting  research  division,  U.  S.  Bureau  ^ _ 


other  story  on  page  25,  details  of  to 

day’s  session  are  given  more  fully  '  Domestic  Commerce. 

L  ^  T  '  and  Ralph  D.  Witington.  assistant 

charges  against  the  Toronto  Transpor-  specialist.  Philadel- 

L  H  nn  H  *hi  i'"*"/,?  I’hia  National  Bank, 

uide  on  page  one,  double-leaded,  with  _ 

the  concluding  line:  “Judge  Honey  weirs  POST  ALUMNI  REUNION 

rei^rt  is  fully  reviewed  on  Page  3  ’’  50  members  of  the 

.A  three-paragraph  story  on  a  city  Chicago  Evening  Post  held  a  re 


coats.  Next  day,  coat  sales  exceeded  PROMOTION  WORK  EXPANDED 
$40,0tX),  and  the  next  three  days  had  Extension  of  the  promotion  service 
what  was  termed  a  “very  good  carry-  of  the  California  Newspaper  Publish- 
over.”  The  same  firm  has  scheduled  d-s*  Association’s  newly  organized  Pro- 
six  full  pages  of  run-of-paper  color  motional  .Advertising  Bureau  to  the 


weekly  field  was  accomplished  last  week 
with  the  first  release  of  mats  and  copy 
P APER  APPOINTS  “SPECIAL”  designed  for  this  field.  The  new  bu- 
Fhe  Lexington  (Mo.)  Advertiser-  reau  is  under  the  direction  of  Lee 


Xews  has  appointed  Mitchell- Ruddell-  Smith.  As  in  the  case  for  the  daily 
Rudden  as  its  national  representative,  papers,  the  weekly  promotion  material 
effective  Oct.  1.  will  lie  issued  monthly. 


n?4;nn^  Tr  large  pro-  g ^  13  gherman. 

portion  of  the  suggested  expenditure  Heuided  to  make  the  occa- 

will  be  for  labor  as  details  of  the  pro-  ® 

gram  set  forth  on  Page  2a  show  The 
second-flare  story  runs  the  full  length  j  jj  ^ 

of  column  one  and  summarizes  all  de-  ^.^eran  proof- 

velopments  in  the  Latott  kidnapping  attended  were 

case.  It  concludes:  Chief  Frahms 
secret  hunt  along  the  trail  of  Pegram 


Caroll  Shaffer,  former  publisher  of  the 
Post,  which  was  sold  to  the  Chicago 
Daily  Xews,  and  reporters  and  editors 
now  employed  on  various  Chicago 
newspapers.  Tony  Dalh,  Daily  News 
copy  reader,  was  chairman  and  toast- 
.  .  ....  ..,,  ,  ,.  -  ,  ,  master.  .Assisting  Mr.  Dalh  were 

later  editions  with  headings  unchanged,  (^^^ge  Schreiberf  C/t.Vago  Tribune; 

T-nm  ..z  .nor  nn  n  o  n...oro  Howacd  Maim,  Chicago  Daily  News 


and  Meisner  is  described  on  Page  2." 

In  some  instances,  the  headings  and 
stories  which  appear  on  the  inside  pages 
have  been  used  on  front  page  in  earlier 
editions  and  carry  through  into  the 


.Apart  from  indicating  on  what  page 
the  detailed  stories  are  “continued,”  the 
Telegram  prints  no  identifying  turn¬ 
over  lines,  the  reader  finding  the  inside 
story  merely  by  its  heading.  For  in¬ 
stance  a  story  on  the  Alorro  Castle  in¬ 
quiry  has  a  double-column  heading  on 
page  one:  “Screams  Heard  by  Crew  in 


sports  editor,  and  John  E.  Hogan, 
Mo^nenews. 


URGES  FUND  TO  FIGHT  TVA 

(By  telegraph  to  Editor  &  Publisher) 
CiNciXN.VTi,  Sept.  19 — Accumulation 
.  of  a  million-dollar  fund  to  be  used  in 

Fleeing  hire  on  Liner,”  the  story  ends  newspaper  advertising  to  tell  the  real 
“How  Dr.  Phelps  and  his  wife  jumped  story  and  the  ultimate  effects  on  em- 
into  the  sea  rather  than  roast  on  deck,  ployment  of  the  hydro-electric  program 
IS  told  in  a  running  account  of  the  of  the  federal  government,  was  sug- 
evidence,  appearing  on  Page  2,”  and  gested  by  C.  B.  Huntress,  president  of 


the  Page  2  story  is  headed  “Denies 
.Alarm  Was  Sounded  .Aboard  Liner” 
preceding  an  earlier  New  York  lead 
and  question-and-answer  running  for 
nearly  two  columns. 


GLENN  IN  ORLANDO 


.Appalachian  Coals.  Inc.,  world’s  largest 
coal  marketing  organization,  in  an  in¬ 
terview  here  today.  “The  "TVA  hydro 
program  is  vulnerable  at  every  point,” 
Huntress  said.  “Once  the  true  story  is 
told  in  the  highways  and  byways,  the 
lieople  would  take  care  of  the  situation.” 


Tampa  Executive  Return*  to  Morning 

Sentinel — Other  Staff  Changes 

tBy  telegraph  to  Editor  &  Publisher) 

Orlando,  Fla.,  Sept.  19 — W.  M. 
Glenn,  former  publisher  and  editor  of 
(he  Orlando  Morning  Sentinel,  who 
severed  his  connection  with  that  pub¬ 
lication  some  years  ago,  has  returned 
to  its  staff  in  the  capacity  of  associate 
editor.  After  leaving  the  Sentinel,  Col¬ 
onel  Glenn  w'as  for  some  time  connected 
with  the  Tampa  Daily  Times,  and  more 
recently  with  West  Palm  Beach  papers, 
serving  as  manager  and  editor-in-chief, 
after  the  merging  of  the  Post  and 
limes,  in  the  latter  city.  For  some 
weeks  he  has  been  vacationing  at  his 
old  home  in  Bloomington,  Ill. 

Other  staff  changes  announced  in 
Orlando  by  the  Sentinel-Star  company 
follows:  Henry  Balch  to  be  managing 
editor  of  Orlando  morning  Sentinel ; 
Louis  .Andersen  to  lie  managing  editor 
of  the  Evening  Reporter-Star,  Both 
were  formerly  news  editors  working 
under  J.  Richard  McMurray.  Mr.  Mc- 
Murray  has  accepted  a  jwsition  with  the 
Associated  Press,  working  out  of  .At- 


272,103 


the  «vcr«3c  net  paid  daily 
circulation  olThe  Baltimore  Sun 
(Morning  and  Evening  issues) 
for  the  month  of 


AUGUST,  1934 

The  average  net  paid  circulation 
of  THE  SUNDAY  SUN  per 
Sunday  for  the  month  of 
AUGUST,  1934  was  188,573. 


Everything  in  BeMtnerm 
Emvmtmm*  Armetnd 


THE 

Morning 


Evening 


SUN 

Sunday 


Shirts 


“1  like  the  collar,”  wrote  F.  D.  R.  to  the  Worcester  firm*  which'makes 
those  well-fitted  white  shirts  so  conspicuous  in  photographs  of  the 
President.  He  asked  for  collar  points  that  would  stay  in  place — for 
a  pocket  made  to  hold  a  pencil  and  a  package  of  cigarettes.  He  got  what 
he  wanted  from  the  Worcester  craftsmen  whose  custom-built  shirts  adorn 
the  shoulders  of  many  men,  prominent  and  otherwise,  who  like  to  be 
comfortable. 


*.Vamc  withheld.  The  firm  prefers  not  to  commercialize  on  its 
White  House  patronage. 


Worcester  craftsmen  are  traditionally  fussy  about  their  work.  In 
shirts  or  shoes,  abrasives  or  auto  piarts,  they  like  to  turn  out  work  which 
excels.  Maybe  that  is  one  reason  why  Worcester  products  are  always 
in  demand,  why  Worcester  workmen  command  a  better-than-average 
wage,  why  Worcester’s  per  capita  savings  are  FOUR  times  the  U.  S. 
average. 

Men  so  fussy  about  quality  in  their  own  work  are  able  to  appreciate 
quality  in  yours.  Reach  them  with  your  sales  message  through  the 
Telegram-Gazette,  read  daily  in  83%  of  all  homes,  in  Worcester  and 
throughout  Worcester’s  average  18-mile  suburban  trading  area,  which 
everyday  receive  a  Worcester  daily  paper. 


The  ENTIRE  Worcester  Market  (population 
433,287  within  an  average  18-mile  radius)  is  effec¬ 
tively  cultivated  through  these  newspapers  ALONE 


TOtAt  AVRBACaB  «t!T  FAli»  WklVY  CBtCCldmOli 


MORC  1 AA  Ann 
.THIUN  .  7 


THE  TELEGRAM-GAZETTE 

Worcester,  Mass.  GEORGE  F.  BOOTH,  PufcKsficr 


Paul  Block  and  Associates,  National  Representatives 

Naw  York  Boston  Chicafo  Detroit  Philadelphia  San  Francisco  Los  Anxelos 


a  damn! 


Be  it  ever  so  humble 


A  Virtuoso  hurries  from  a  concert 


Dirigible:  "How  big  I  am.’" 

Pursuit  Squadron:  "And  how  quick  we  could  take  you.'’ 


f  is  another  reason  why 
the  editorial  page,  said  hy  newspaper  men  to  be  the 
best  in  New  York,  is  also  the  best  liked  and  most  read! 


B  H  AVir  York's  Picture  \ctrspaper 

Tribune  Tower, Chicago;  Kohl  Bhlg.,  San  Francisco;  220  £.  42nd  ST.,  NEW  YORK 


'  iciect  of  Q  dood 

Sbehd  ii 


\ 
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FREE  PRESS  ISSUE  IS 

RAISED  IN  FLORIDA 

Supreme  Court  Will  Pa**  On  Law 

Which  Operate*  to  Shut  Off 
Political  Critici*m — Miami 
Daily  Involyed 

The  Supreme  Court  of  Florida,  after 
hearing  arguments  in  Tallahassee,  Sept 
12,  took  imder  consideration  a  case 

involving  a  state  law  prohibiting  the 

,  circulation  of  charges  against  a  politi- 
1  cal  candidate  within  18  days  of  an 

election,  without  first  serving  a  copy 
of  the  charges  upon  him. 

On  one  side,  counsel  for  N.  Vernon 
Hawthorne  and  Dan  J.  Mahoney  of 
Miami,  claimed  the  law  to  be  uncon¬ 
stitutional  on  the  grounds  that  it  prohib¬ 
ited  freedom  of  speech  and  of  the 

press.  Opposing  this,  counsel  support¬ 
ing  the  law  said  it  was  passed  for 
“the  public  good,”  and  came  within 

the  authority  of  the  state  legislature 
to  regulate,  by  its  police  powers,  the 
constitutional  guarantees. 

Hawthorne  is  state’s  attorney  in 

Miami.  Mahoney  is  general  manager 
of  the  Miami  Daily  News.  Hawthorne 
is  charged  with  making  charges  against 
Rep.  S.  P.  Robineau,  a  candidate  for 
reelection  to  the  legislature,  within  the 
18-day  limit  before  the  June  primary, 
and  Mahoney  is  charged  with  publish¬ 
ing  in  the  Miami  Daily  News  the  state¬ 
ments  made  by  Hawthorne. 

James  M.  Carson,  of  counsel  for  Ma¬ 
honey  and  Hawthorne,  said  the  Daily 
News  was  acting  only  in  the  capacity 
of  a  newspaper  in  publishing  what 
Hawthorne  said.  “If  you  deny  the 
right  of  a  newspaper  to  publish  the 
speech  of  a  public  official,  then  you  are 
denying  the  freedom  of  the  press  guar¬ 
anteed  by  the  Constitution,”  he  de¬ 
clared.  “This  law  seeks  to  clamp  down 
a  seal  of  silence  and  prohibit  full  and 
free  discussion  of  the  issues  in  an 
ejection.  It  would  prevent  any  discus¬ 
sion  or  publication  of  any  charge,  no 
matter  whether  true,  if  it  came  to 
light  within  18  days  before  the  primary, 
and  if  it  concerned  a  candidate  in  that 
primary. 

“If  we  are  to  say  that  nothing  can 
be  said  about  a  candidate  during  the 
last  17  days  before  an  election,  then 
we  might  as  well  let  Mr.  Mussolini 
and  Mr.  Hitler  have  this  country,  and 
not  have  any  elections.” 


COL.  McCORMICK  SPEAKS 


Chicago  Publi*her  Say*  Free  Pre** 
Right  “Remain*  For  the  Pre*ent’* 

(Special  to  Edito*  &  Publish**) 

Phoadelphia,  Sept.  17 — The  right 
of  the  free  press  “remains  for  the 
present”  because  of  the  epochal  battle 
fought  by  the  American  newspapers 
against  the  coercion  of  the  .American 
Government,  Colonel  Robert  R.  McCor¬ 
mick,  Chicago  Trilnme  publisher  and 
chairman  of  the  American  Newspaper 
Publishers  .Association’s  Freedom  of  the 
Press  Committee,  declared  here  today  at 
the  country’s  principal  Constitution  Day 


A  PUBLISHER  COMMENTS  ON 

“Home  Economics" 

THE  COMPLETE 
COOKING  SCHOOL 
SERVICE 

The  total  linage,  local  and  national, 
amounted  to  53,140  lines  in  each 
paper  or  a  total  of  106,280  lines. 
All  oF  the  local  space  was  used 
during  the  week  of  the  School.  This 
is  the  third  School  your  company  has 
conducted  for  us  and  each  School 
has  been  handled  most  satisfactorily. 
(Fron  *  South  CaroliiM  New>p«pcr) 

We  guarantee  and  deliver  a  definite 
amount  of  additional  national  advertiting 

iPHOME  ECONOMICS 
SERVICE  CORPORATION 

<47  Pah  Av*.  N*w  YoA 

ESTABI.I8HED  1*24 


exercises,  marking  the  147th  anniver¬ 
sary  of  the  signing  of  the  Constitution. 

American  newspapers  also  were  credi¬ 
ted  by  Colonel  ^icCormick  with  saving 
business  from  the  government  licensing 
system.  But  the  freedom  of  speech  is 
“sadly  scotched  in  its  most  effective 
form,  the  radio,”  he  declared,  for  sta¬ 
tions  are  subject  to  “the  autocratic 
rule  of  officials  depending  for  the  terms 
of  their  offices  on  the  will  alone  of  the 
head  of  a  political  party.” 


of  New  Jersey  and  decided  in  our  favor 
last  January.” 

Congdon’s  Philadelphia  publication, 
the  Sunday  Transcript,  is  a  weekly  de¬ 
voted  mostly  to  political  news.  It  is 
not  involved  in  the  suit. 


C.  H.  CONGDON  ACCUSED 


Defendant  in  Action  to  Restrain  Ac¬ 
tivities  of  Stock  Selling  Firm 

Clement  H.  Congdon,  publisher  of  the 
Philadelphia  Sunday  Transcript,  ap¬ 
peared  in  Newark  Federal  Court  Sept. 
17  in  a  suit  brought  by  the  Federal 
Securities  and  Exchange  Commission 
to  enjoin  Congdon,  the  National  In¬ 
vestment  Transcript,  a  financial  publi¬ 
cation  he  started  several  years  ago  in 
Camden,  N.  J.,  and  of  which  he  is 
president,  and  Marshall  Ward,  trading 
as  Marshall  Ward,  of  40  Wall  street, 
New  York  City,  from  continuing  sale 
of  stock  of  the  “Rayon  Industries  Cor¬ 
poration.”  The  commission  charges  the 
defendants  with  rigging  the  stock — sell¬ 
ing  it  to  the  public,  rebuying  it  and  re¬ 
selling  it  again,  sometimes  several 
times  over. 

At  the  hearing  Sept.  17  a  one  month 
telephone  bill  for  $56,922  paid  by  Cong¬ 
don’s  Investment  Transcript  in  1933 
was  cited  as  evidence  that  long  dis¬ 
tance  phone  calls  were  used  in  high- 
pressure  selling.  Federal  Judge  Qark 
granted  a  postponement  but  forbade 
further  sale  of  the  stock  until  the  mat¬ 
ter  is  adjudicated. 

Congdon,  at  his  Philadelphia  office, 
denied  he  was  involved  in  any  swindle. 

“I  have  not  been  informed  of  the  de¬ 
tails  of  the  suit,”  he  said  when  the 
charges  were  made  Sept.  IS,  “but  I  as¬ 
sume  it  is  the  same  sort  of  suit  that 
was  brought  by  the  Attorney  General 


JUDGE  DENIES  WRIT 

Judge  Sabath  in  the  Superior  Court, 
Chicago,  this  week  denied  a  temporary 
injunction  restraining  Joseph  Weiss, 
Chicago,  owner  of  a  chain  of  watch  and 
jewelry  repairing  establishments,  from 
continuing  his  form  of  advertising, 
which  allegedly  violates  NR.\  rules. 
The  injunction  was  sought  by  Charles 
F.  Baumruck,  another  Chicago  jeweler, 
who  charged  that  Weiss’  advertising  of 
a  minimum  and  maximum  price  violated 
the  NR.\  code.  Judge  Sabath  continued 
the  case  until  next  week. 


GIVING  STORY  CRITICISM 

(Special  to  Edito*  &  Publish**) 

Chicago,  Sept.  17 — The  Chicago 
Daily  News  fiction  department  has  es¬ 
tablished  a  rule  whereby  the  paper 
either  buys  the  short  stories  sent  in 
for  the  ^ily  short  story  department, 
or  returns  the  manuscripts  with  con¬ 
structive  criticism.  By  adopting  this 
policy,  stories  are  returned  to  the  writ¬ 
ers  and  improved  upon,  thereby  making 
tltem  acceptable  for  publication,  John 
Patrick  Lally,  Daily  News  fiction  ed¬ 
itor,  explained  to  Editor  &  Pubushiiir. 


MACFADDEN  FOUNDATION 

Bernarr  Macfadden,  publisher,  has 
started  the  Bernarr  Macfadden  h'ouiula- 
tion  in  Hackensack,  N.  J.  to  care  for 
undernourished  children.  John  Borg, 
publisher  of  the  Hackensack  (N.  J.) 
Bergen  Evening  Record  aided  Mr.  Mac¬ 
fadden  in  the  preliminary  work  of  out¬ 
fitting  the  Hackensack  Golf  Club  as 
a  home. 


LUDINGTON  DAILY  SOLD 

J.  A.  McFarland,  until  recently  a 
resident  of  St.  Louis,  Mo.,  has  pur¬ 
chased  the  Ludington  (.Mich.)  Daily 
Nc^s.  E.  A.  Miller  and  J.  F.  Buck 
I'.ave  served  as  president  and  publisher, 
respectively,  of  the  Daily  News,  since 
the  death  of  G.  H.  Sutherland  in  1931. 
.Mr.  Sutherland  had  published  the  daily 
for  many  years. 


TEACHER  CHARGES  LIBEL 

The  Calgary  (Alta.)  Daily  Herald, 
a  Southam  newspaper,  is  being  sued 
for  $3,0(X)  damages  by  a  school  teacher 
who  alleged  libel  in  a  letter  reflecting 
on  an  unnamed  teacher  in  a  certain 
school  district  published  in  the  Herald 
columns  June  12. 


PROMOTING  COLOR  COPY 

San  Antonio  Express  and  Evening 
News  have  been  running  a  series  of 
page  advertisements  in  color  promoting 
color  advertising,  of  which  those  dailies 
have  been  handling  an  increased  volume 
lately.  W.  W.  Watson  is  advertising 
director  of  the  Express  and  News. 


SMITH  SUCCEEDS  REVELLE 

T.  A.  Smith,  formerly  telegraph  ed¬ 
itor  of  the  Spartanburg  (S.  C.)  Her¬ 
ald,  has  been  named  city  editor  of  the 
Spartanburg  Journal,  succeeding  T.  J. 
Revelle,  who  recently  resigned  to  rejoin 
the  Charlotte  (N.  C.)  News  staff. 


STRAIGHT 

f'lALK  on  the 

Akron  market 


fact  one:  ‘‘Earnings  for  the 
first  half  of  1934  five  times 
as  great  as  for  the  cor¬ 
responding  six  months  in 
1933.”  $70,808,502  sales 

the  first  six  months  of 
1934— $51,481,898  sales  the 
first  six  months  of  1933 — 
37/^%  sales  increase — so 
reports  The  Goodyear  Tire 
&  Rubber  Company,  Akron. 


fact  two:  $1,486,956  net 
profit  the  first  half  of  1934, 
contrasted  with  $870,577 
net  profit  the  first  six 
months  of  1933 — net  profit 
gain  of  71%  for  the  B.  F. 
Goodrich  Company,  Akron. 

AKRON 

BEACON  JOURNAL 

Mtabw  A.  B.  C  —  A.  N.  P.  A. 

Maioc  M«k*<  Newipapcn,  Inc. 
R**t««*nl*d  by  STORy,  BRCXXS  b  FINLEY 


COMPACT-  •  • 
PROVIDENCE 


/  For  Your 

Test  Campaians 


ONLY  one  city  in  New  England  .  .  .  only  seven  in 
the  entire  United  States  have  greater  compactness 
than  Providence.  Here  is  a  population  totaling 
1 4,1 88  to  the  square  mile.  Through  her  A.  B.  C.  population 
of  346,348  and  her  excellent  wholesale  and  retail  set-up, 
Providence  offers  unusual  compactness  and  consequently  a 
simplified  problem  of  getting  distribution,  of  merchandising 
and  of  checking  results  from  test  campaigns. 

Effective  Coverage 

Circulation  of  the  Providence  morning  Journal  is  40,853 
with  55  per  cent  in  A.  B.  C.  Providence — rate  12  cents  a 
line.  Providence  Evening  Bulletin,  circulation  91,655  with 
75.8  per  cent  in  A.  B.  C.  Providence — rate  20  cents  a  line. 
Combined  circulation  1  32,508  with  69.4  per  cent,  in  A.  B.  C. 
Providence — rate  in  combination  27  cents  a  line. 

Charles  H.  Eddy  Co.,  New  York,  Boston,  Chicago 
R.  J.  Bidwell  Co.,  San  Francisco,  Seattle,  Los  Angeles 


Providence  Journdl  6.  Bulletin 


BUFFALO  IS  A  PROFITABLE  MARKET— RIGHT  NOW 


TT  HE  notable  advertising 
gains  of  the  Buffalo  Times  are  at¬ 
tracting  national  attention,  particu¬ 
larly  because  the  increases  are  be¬ 
ing  registered  in  each  of  the  major 
divisions : 

Retail  General 

Automotive  Financial 

Classified 


For  instance  the  8  months 
gain  in  Automotive  is  124,696  lines. 

.  .  .with  a  volume  of  270,720  lines. 
For  the  advertising  of  New  Pas¬ 
senger  Cars  the  gain  is  34,287  lines. 
These  gains  are  paralleled  by  an 
up  in — 

Retail  display  . 1,154,719  lines 

Financial  .  30,985  lines 

Classified  . 110,418  lines 


T^OTAL  advertising  for  the 
8  months  totalled  4,405,630  lines, 
a  gain  of  1,524,840  lines. 


-M  HE  growing  circulation  of 
the  TIMES  represents  sound  Scripps- 
Howard  value  and  provides  powerful 
coverage  in  New  York  Statens  Second 
Largest  Market. 


WE  ARE  HAPPY  TO  SAY  THAT  THE  OTHER  BUFFALO  NEWSPAPERS  GAINED,  TOO— PROVING  BUFFALO  IS  A  PROFITABLE  MARKET  RIGHT  NOW 

The  Buffalo  Times 

A  Scripps  •  Howard  Newspaper 


NATIONAL  ADVEBTISING 
DEPARTMENT  OP 
SCBIPPS-HOWAKD 
NEWSPAPERS 
230  PABB  AVENUB 
NEW  YORK  CITY 


MEMBER  OF  THE  UNITED  PRESS 
THE  ASSOCIATED  PRESS 
AURTT  BUREAU  OF  CIRCULATIONS 
METROPOLITAN  SUNDAY 
NEWSPAPERS  and  «/ 
MEDIA  RECORDS,  INC. 
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NEW  FREIGHT  RATES 
IN  EFFECT  NOV.  17 


Charge*  on  Newsprint  Will  Be  Read¬ 
justed  in  Accordance  with  I.C.C. 

Order  of  Last  Year — Dis¬ 
crepancies  “Ironed  Out” 

By  George  H.  .vianning 

{tVashingloH  Correspondent, 

KoITOS  &  FuSLlSUEJtJ 

Washington,  D.  C.,  Sept.  17 — The 
general  readjustment  of  freight  rates  on 
newsprint  paper  from  northern  produc¬ 
ing  centers  to  destinations  throughout 
the  Eastern  section  of  the  country 
ordered  by  the  Interstate  Commerce 
Commission  last  November,  becomes 
effective  Nov.  17  by  order  of  the  Com¬ 
mission. 

The  readjustment  sets  up  maximum 
reasonable  rates  for  the  movement  of 
this  traffic  based  on  an  average  of  about 
25  per  cent  of  the  first  class  rates,  and 
is  designed  to  “iron  out”  discrepancies 
in  the  newsprint  rate  situation  and  en¬ 
able  carriers  better  to  compete  with 
water  and  motor  truck  competition. 

The  Commission  ordered  the  roads  to 
file  the  necessary  tariffs  on  30  days’ 
notice  so  as  to  put  the  new  rates  into 
effect  on  Nov.  17,  under  the  provisions 
of  Section  6  of  the  Interstate  Commerce 
Act. 

The  international  rate  situation  in¬ 
volving  shipments  across  the  Canadian 


FREE  EDITORIAL  SERIES 

First  of  a  series  of  eight  weekly  edi¬ 
torials  headed  “Stand  Fast — America!" 
and  urging  upon  citizens  the  necessity 
of  combating  radical  minorities  with 
the  ballot,  was  sent  to  members  of  the 
California  Newspaper  Publishers’  As¬ 
sociation  for  optional  use  this  week  by 
the  Publicity  Control  Bureau  of  the 
organization.  Most  of  the  editorials 
stress  the  fact  that  along  with  the  dan¬ 
ger  of  Communism  there  is  a  threat 
to  the  traditional  freedom  of  the  Ameri¬ 
can  press.  Cost  of  the  mats  and  copy 
is  underwritten  by  a  state-wide  group 
of  merchants  and  civic  leaders,  under 
the  name  of  Steadfast  Californians, 
Associated.  The  copy  was  written  by  a 
Los  Angeles  advertising  executive  under 
the  pseudonym  of  Den  Walters. 


“THE  CONVINCING  FACTS 
REVEALED  .  . . 


COPLEY  MEETING  SEPT.  24 

Publishers  and  editors  of  the  Copley 
newspapers  in  Illinois  and  California 
will  assemble  at  the  Coronado  Hotel, 
San  Diego,  on  Monday,  Sept.  24,  to  at¬ 
tend  the  fifth  annual  Copley  convention. 
.\n  attendance  of  20  executives  is  ex¬ 
pected.  The  first  meeting,  convening  at 
1  ;30  p.  m.  Monday,  will  be  an  execu¬ 
tive  session,  attended  only  by  the  Cop¬ 
ley  managers.  Clark  F.  Waite,  presi¬ 
dent,  Southern  California  Newspapers, 
.■Associated,  will  preside.  At  5  p.  m. 
the  delegates  will  attend  a  reception  as 
the  guests  ef  Col.  and  Mrs.  Ira  C.  Cop- 
border  from  the  important  producing  ley,  at  their  residence.  The  programs 
centers  in  that  country  were  practically  for  the  following  days  will  consist  of 
disregarded  by  the  Commission  in  its  30-minute  addresses,  followed  by  discus- 
report  of  November,  1933,  and  the  sion. 
carriers  are  not  required  to  establish 
rates  from  the  border. 

This  failure  to  act  was  severely 
criticized  by  Commissioner  Charles  D. 

Mahaffie  in  a  dissenting  opinion,  who 
termed  the  indefiniteness  of  the  Com¬ 
mission’s  proposals  on  the  international 
situation  as  a  “failure  to  perform  our 
duty.”  In  this  ,  connection  Commis¬ 
sioner  Mahaffie  said;  “Our  jurisdiction 
is  over  transportation  within  the  Uni¬ 
ted  States.  _  It  extends  to  the  boundary. 

Our  investigation,  in  terms,  is  intended 
to  ascertain  and  to  prescribe  rates  rea¬ 
sonable  for  transportation  from  the 
boundary.  The  carriers  are  under  a 
statutory  obligation  to  establish  such 
rates.  In  view  of  this,  the  indefinite 
treatment  of  the  international  rate 
situation  by  the  majority,  and  the  re¬ 
fusal  to  prescribe  a  basis  of  rates  ap¬ 
plicable  to  the  entire  transportation 
within  the  United  States,  seem  to  me 
to  constitute  a  failure  to  perform  our 
duty  under  the  Act.” 


DAIUES’  OPPONENT  LOSES 

With  open  opposition  to  all  large 
newspapers  as  a  prominent  plank  in 
his  platform,  John  C.  Stevenson  last 
week  failed  by  only  a  slim  margin  to 
win  the  Democratic  nomination  for  U.S. 
Senator  from  Washington.  Stevenson, 
whose  extradition  to  New  York  state  to 
face  an  embezzlement  charge  was  re¬ 
fused  by  Governor  Clarence  D.  Martin, 
apparently  was  beaten  only  by  the  united 
opposition  of  the  state  press.  The  nomi¬ 
nee,  Washington’s  would-be  Huey  Long, 
conducted  a  fireworks  campaign 
which  he  emphasized  the  question : 
“When  has  any  large  newspaper  sup¬ 
ported  any  progressive  movement? 
When  a  large  newspaper  supports  me — 
you  vote  for  some  other  candidate.” 


15-DAY  DELAY  GRANTED 

(Special  to  Editor  &  Publisher) 

Los  Angeles,  Sept.  17. — A  con- 

Thc"'Commrssion’s  rate  readjustment 

comprises  merely  the  setting  up  of  ^*'‘^ornia  Supreme  Court  m  session 

- -• -  -  ■  e*  .  here  today  m  the  plea  of  the  Los  An¬ 
geles  Times  for  a  writ  of  mandamus 
to  compel  the  Superior  Court  to  proceed 
with  the  Times’  condemnation  suit.  The 
state  attorney  general  was  allowed  15 
days  to  file  a  brief  in  the  case.  The 
state’s  interest  lies  in  the  fact  that  the 


maximum  rates  for  the  movement  of 
newsprint  paper.  In  cases  where  pres¬ 
ent  rates  exceed  the  maximum  pres- 
^ibed  reductions  will  have  to  be  made. 
The  readjustment,  however,  does  not 
prevent  the  railroads  from  making  re¬ 
ductions  still  further  to  meet  the  com¬ 
petition  of  water  and  truck  traffic 
where  the  competitive  situation  so 
warrants. 


Times  property  in  question  occupies  a 
part  of  the  site  of  the  new  State  Build¬ 
ing,  recently  constructed  in  the  Civic 
Center. 


AKE^ON  JOINS  PAPER  GROUP  sEEKlNr  HOAX  perpetrator 

(Special  to  Editor  &  Publisher)  SEEKING  HOAX  PERPETRATOR 

Washington,  D.  C,  Sept.  17 _ George  Battle  Creek  (Mich.)  Moon- 

Akerson,  former  secretary  to  President  •Journal  and  the  Enquirer-N eu’s  have 
Hoover,  and  Minneapolis  and  Washing-  asked  the  aid  of  postoffice  inspectors 
ton  newspaperman,  has  declined  a  $6,-  tracing  authorship  of  a  malicious 
000-a-year  appointment  as  a  member  of  involving  two  Battle  Creek  peo- 

the  U.  S.  Veterans  Administration  P*?’  Perpetrated  on  the  dailies  through 
Board  of  .•Appeals,  to  become  executive  ‘nisuse  of  the  mails.  An  item  describ- 
secretary  to  the  Code  Authority  for  Aldyce  McIntyre  as  Mrs. 

the  Paper  Distributing  Industry.  Aker-  “Max  Phinisey”  was  mailed  to  both 
son  left  the  White  House  secretariat  papers  by  some  person  whose  identity 
which  paid  him  $10,000  a  year,  for  a  being  sought.  Because  it  bore  the 
much  more  lucrative  job  in  the  film  signature,  “Mrs.  Phinisey,”  the  item 
industp’.  In  his  new  position,  Aker-  published  without  question.  Neither 
son  will  have  offices  in  New  York  City.  McIntyre  or  Mr.  Phinisey  are 

-  '  married. 

WAGE  RISE  IN  BUFFALO 
Buffalo  newspapers  have  signed  a 
wage  contract  with  printers  providing 


MATTHEWS  CHICAGO  CHIEF 


,  -  .  . . .  r - -  W’m.  G.  Matthews  is  the  present 

tor  an  increase  of  50  cents  a  day  on  manager  of  the  Chicago  office  of  M. 
all  scales  now  prevailing  in  composing  C.  Mogensen  &  Co.,  Inc.,  publishers’ 
^oms.^  The  former  scale  of  $8.17  to  representatives.  Charles  A.  Johnson, 
$9.17  is  now  50  cents  higher  for  each  recently  referred  to  in  this  paper  as 
shift  and  is  a  restoration  of  the  1929  having  joined  the  Los  Angeles  office 
pay  level.  The  eight-hour  day  continues  of  the  company  temporarily  to  renew 
also  the  five-day  week,  voluntarily  his  western  contacts,  is  former  manager 
adopted  by  chapels  in  guffalo  plants,  at  Chicago. 
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The  Pittsburgh  Press  called  on  Ross  Federal 
Service  to  make  an  unbiased  study  of  the  read¬ 
ing  habits  in  the  high-power  buying  areas  in 

Metropolitan  Pittsburgh. 

- - - 

Whether  the  field  to  be  studied  be  high,  low 
or  middle  class  Ross  Federal  Service  is  ready  to 
give  a  complete  market  survey  in  any  city  in  the 
United  States.  With  33  branch  offices  and  3,000 
bonded  field  men,  quick,  accurate,  unbiased  in¬ 
formation  is  available  to  our  clients.  W rite,  wire 
or  telephone  our  nearest  office  so  that  you  may 
have  “THE  CONVINCING  FACTS  RE¬ 
VEALED”  about  any  market  or  markets  you 
are  interested  in. 

A  partial  list  of  Ross  Federal  Service  Clients: 
The  Chicago  Tribune,  Pittsburgh  Press,  Indian¬ 
apolis  Times,  Des  Moines  Register  Tribune,  Ford 
Motor  Co.,  Liberty  Magazine,  Crowell  Publishing 
Co.,  Conde-Nast  Publications,  Kelvinator,  National 
Broadcasting  Co.,  Columbia  Broadcasting  System, 
Time  Inc.,  (General  Motors,  Hays  MacFarland,  Norge 
Refrigerator,  Johns  Manville,  Texas  Co.,  General 
Electric,  Sl  Louis  Globe  Democrat,  N.  W.  Ayer  & 
Son,  Chrysler  Motor  Co.  xxsLt;.-. 

ROSS  FEDERAL  SERVICE,  Inc. 

WITH  3000  TRAINED  MEN  .  .  4  EAST  ASth  St.,  NEW  YORK  CITY 
-OR- 

CHICAGO  . .  1117  Blum  Bldg.  DETROIT  . .  715  Francis  Palms  Bldg. 
CLEVELAND  .  .  423  Guarantee  Title  Bldg.  PITTSBURGH  .  .  815 
Plaza  Bldg.  NEW  YORK  . .  120  West  42nd  St.  MILWAUKEE  . .  209 
Marquette  Tower  Bldg.  CINCINNA-n  .  .  800  Keith  Bldg.  INDIAN¬ 
APOLIS  . .  519  Chamber  of  Commerce  Bldg.  BOSTON  .  .  408  Union 
Savings  Bank  Bldg.  BUFFALO  . .  610  Court  St.  PHILADELPHIA  . . 
Market  Street  National  Bank  Bldg.  WASHINGTON  .  .  539  Evening 
Sur  Bldg.  KANSAS  CITY  . .  504  City  Bank  Bldg.  ST.  LOUIS  . .  1900 
Continental  Life  Bldg.  LOS  ANGELES  .  .  536  South  Hill  Sl  SAN 
FRANCISCO  .  .  402  Kress  Bldg.  SEATTLE  .  .  1007  Securities  Bldg. 
DALLAS  . .  502  Allen  Bldg.  DENVER  . .  629  Denham  Theatre  Bldg. 
SALT  LAKE  CITY  .  .  1606  Walker  Bank  Bldg.  MINNEAPOLIS  .  . 
615  Pence  Bldg.  DES  MOINES  . .  207  Old  Colony  Bldg.  MEMPHIS  . . 
227  Sterick  Bldg.  CHARLOTTE  .  .  710  First  National  Bank  Bldg. 
ATLANTA  .  .  306  Marietta  Bldg.  ALBANY  . .  717  National  Savings 
Bank  Bldg.  NEW  ORLEANS  . .  2011  State  St.  OKLAHOMA  CITY  . . 
426  N.  W.  25th  St.  OMAHA  . .  328  Barker  Bldg.  PORTLAND  . .  1003 
Porter  Bldg.  NEW  HAVEN . .  217  Roger  Sherman  Bldg. 
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_ The  Classified  Pages _ 

MODERN  TELEPHONE  EQUIPMENT  AIDS 
DAILY  IN  SELLING  CLASSIFIED 


Boston  Evening  American  Has  Installed  New  Soundproof  Room 
With  15  Special  Glassed-in  Booths — Supervisor 
Helps  Girls  to  Clinch  Sales 
By  C.  E.  PELLISSIER 


The  solicitation  of  classified  adver¬ 
tising  through  the  medium  of  tele¬ 
phone  calls,  if  properly  handled,  offers 
to  the  classified  manager  a  most  lucra¬ 
tive  source  of  increased  linage. 

Telephone  solicitation,  if  carried  on 
through  a  well-planned  system  and  aided 
by  proper  equipment,  is  effective.  That 
it  can  actually  build  space  sales,  without 
loss  of  the  prospect’s  good-will,  has 
been  proved  beyond  question.  There  is 
a  certain  technique  and  finish  about  suc¬ 
cessful  telephone  solicitation  that  must 
be  acquired  if  the  first  sale  is  to  result 
in  repeat  sales. 

The  Boston  Evening  American  and 
Sunday  Advertiser  have  not  only  a  most 
effective  system  of  telephone  solicitation 
but  the  most  modern  of  telephone  equip¬ 
ment  to  back  it  up.  Ralph  Meyers, 
classified  manager,  has  built  up  a  unit 
that  is  responsible  for  a  goodly  portion 
of  his  daily  space  sales. 

There  has  existed,  in  fact  there  still 
does  exist,  a  certain  prejudice  against 
telephone  salesmanship,  both  on  the  part 
of  some  classified  managers  and  the 
prospects.  The  first  step  is,  therefore, 
to  overcome  this  prejudice. 

Mr.  Meyers  makes  it  a  point  never  to 
force  this  service  upon  an  unwilling 
prospect.  These  are  placed  on  a  special 
list,  solicited  in  person  but  never  by 
phone.  The  matter,  however,  does  not 
end  here,  for  they  are  continually  urged 
to  try  out  the  telephone  service. 

According  to  Mr.  Meyers,  prospect 
prejudice  against  telephone  solicitation 
is  reall.v  on  the  wane.  He  finds  that 
most  of  his  prospects  turn  to  it  as  a 
time  saver ;  that  they  would  much  rather 
have  a  phone  call  than  the  personal  call 
of  a  solicitor. 

To  meet  this  increased  demand  for 
telephone  service  the  management  has 
installed  a  new  soundproof  room  in  the 
classified  department  on  the  fourth  floor 
of  the  building  with  15  specially  con¬ 
structed  booths.  Each  has  been  built 
to  permit  the  operator  perfect  freedom 
from  outside  interference  through  three- 
sided  glass  walls  that  shut  out  much  of 
the  noise  that  would  otherwise  distract 
attention.  The  room  itself  is  about  600 
square  feet  in  size  and  has  special  venti¬ 
lation. 

To  handle  this  department  some  16 
operators  have  been  employed.  This 
force  sells  anywhere  from  an  average 
of  100  to  125  advertisements  a  day.  Each 
operator  is  assigned  some  particular 
type  of  classified  and  each  is  specially 
trained  to  handle  this  one  section  and  is 
thoroughly  familiar  with  all  its  details. 

Take  for  example  the  matter  of  ren¬ 
tals.  This  is  a  rather  large  section  and 


so  it  is  sub-divided  among  certain  oper¬ 
ators,  one  taking  apartments,  another 
single-family  houses,  etc.  The  city  itself 
is  divided  into  districts  and  the  districts 
assigned  to  various  operators.  Not  only 
must  the  operator  be  familiar  with  the 
classified  section  itself  but  she  must 
have  a  working  knowledge  of  her  dis¬ 
trict,  type  of  tenants,  average  rents,  etc. 
In  fact  she  must  have  sufficient  knowl¬ 
edge  about  her  subject  to  be  able  to 
answer  any  question  or  counteract  any 
reasonable  argument.  It  is  a  matter  of 
training  and  constant  checking. 

Payment  is  based  upon  ability  to  pro¬ 
duce  results.  A  minimum  wage  is  as¬ 
sured,  but  the  real  earnings  come  from 
commissions  on  sales.  Rates  of  commis¬ 
sion  \ary  greatly  and  are  based  on  the 
type  of  classified  handled. 

The  new  equipment  is  called  the 
modified  turret  type.  The  supervisor, 
seated  at  a  desk  from  which  she  has  an 
unobstructed  view  of  all  the  operators, 
can  switch  onto  any  line,  listen  to  any 
operator,  and,  if  she  desires,  actually 
break  in  on  any  conversation.  Through 
the  series  of  lights  before  her  she  knows 
when  each  operator  is  talking  and  the 
length  of  time. 

The  advantages  of  this  system  are  tre¬ 
mendous.  A  close  check  is  kept  on  all 
operators  at  all  times.  At  no  time  does 
the  individual  operator  know  that  her 
sales  talk  is  being  checked  Ly  the  super¬ 
visor,  unless  the  supervisor  cuts  in  on 
the  conversation. 

Of  course  the  whole  purpose  is  not  to 
simply  listen  in  on  the  operators  but 
to  aid  them  in  the  consummation  of  a 
sale. 

By  listening  the  supervisor  quickly 
realizes  whether  the  conversation  is  ef¬ 
fective  or  whether,  with  certain 
changes  it  could  be  made  more  effec¬ 
tive.  There  are  many  times  that  the 
supervisor  can  save  a  sale  by  cutting 
into  the  conversation,  quickly  applying 
the  correct  pressure  or  explanation. 

Naturally  the  fewer  calls  necessary  to 
make  the  sale  the  more  profitable  it  is 
to  the  department,  for  phone  calls  are 
expensive. 

At  first  the  operators  did  not  take  to 
this  idea  of  being  so  thoroughly  checked 
up  but  when  they  began  to  realize  that 
the  one  and  only  purpose  was  to  add  to 
their  sales  they  welcomed  it. 

At  a  later  date  Mr.  Meyers  will  have 
this  same  equipment  installed  in  his 
office  so  that  he,  too,  may  listen  in  and 
break  into  the  conversation  whenever 
necessary.  He  is  now  connected  up  so 
that  he  can  listen  in  but  he  cannot  talk 
himself. 

Mr.  Meyers  feels  that  the  supervisor 


a  substantial  increase  m  reap 'benefits  from  thU  cam- 
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must  always  be  a  woman.  One  reason 
is  that  most  of  his  operators  are  women. 
But  the  real  reason  is  that  women  are 
able  to  break  into  a  conversation  diplo¬ 
matically  and  that  the  prospect  does  not 
resent  her  interference  where  he  might 
a  man’s. 


TABLOID  CLASSIFIED 
SECTION  STARTED 

Detroit  Free  Preaa  Issues  24-Page 
Section  Believed  an  Innovation 
in  Journalism — Big  Linage 
Gain 


ADOPTS  WORD  RATE 

Utica  Observer  -  Dispatch  Believes 
Change  Will  Be  Beneficial 

Effective  Monday,  Sept.  17,  the  Utica 
(N.  Y.)  Observer-Dispatch  announced 
a  change  in  its  classified  advertising 
charges  from  a  line  rate  to  a  word  rate. 
The  rate  adopted  is  two  cents  per 
word,  with  discounts  for  three  time 
and  seven  time  insertions,  and  a  further 
discount  of  10  per  cent  for  payments 
made  within  si.x  days. 

VYhen  interviewed  for  Editor  & 
Publisher,  W  illiam  M.  Baaske,  classi¬ 
fied  manager,  explained  the  change  thus : 

"W'e  changed  to  the  word  rate  be¬ 
cause  we  have  been  of  the  opinion  for 
some  time  that  the  line  rate  made  it 
ailpear  to  the  public  that  classifi^ed 
advertising  is  an  expensive  service  and 
it  also  made  it  difficult  to  determine  the 
cost  of  an  ad  before  insertion. 

“.Another  difficulty  overcome  by  the 
word  rate  is  the  constant  quibbling  with 
customers  that  arises  over  trying  to 
condense  the  given  number  of  words 
into  the  least  amount  of  lines.  The 
line  rate  has  also  encouraged  the  use 
of  the  smallest  possible  ad — in  our  case, 
two  lines.  The  word  rate  offers  an 
opportunity  to  step  up  an  ad  by  small 
units.” 


INLAND  PRESS  TO  MEET 

The  Inland  Daily  Press  Association 
wdll  hold  its  fall  meeting  Oct.  16  and 
17  at  the  Stevens  Hotel.  Chicago,  John 
L.  Meyer,  secretary-treasurer,  has  an¬ 
nounced.  President  Verne  E.  Joy,  Cen- 
tralia  (Ill.)  Sentinel,  is  working  on 
the  program. 


A  Great 
Intangible 

Men  and  institutions  gather  to  themselves 
certain  intangible  and  imponderable  char¬ 
acters  which  come  imder  the  vague  names, 

“good  will,”  “confidence,”  “integrity,”  “per¬ 
sonality,”  “individuality”  and  so  forth. 

When  these  are  earned  as  a  “good  name” 
they  become  an  asset  of  good  value,  one 
really  hard  to  measure  by  the  dollar  and  cents 
rule. 

And  yet — 

The  (York,  Pa.)  Gazette  and  Daily 

over  a  period  of  years  has  created  in  its 
readers  a  confidence  in  the  printed  word, 
thru  strict  advertising  censorship,  that,  while 
“intangible,”  is  nevertheless  real.  The  ad¬ 
vertiser  whose  copy  is  acceptable  can  count 
collecting  in  real  dollars  from  it. 


For  further  details  see 

HOWLAND  &  HOWLAND,  Inc. 

National  Representatives 
NEW  YORK  CHICAGO 

247  PARK  AVENUE  369  N.  MICHIGAN  AVENUE 


On  Sunday,  Sept.  16,  the  Detroit 
Free  Press  produced  what  is  believed 
to  be  the  first  tabloid  size  classified  sec¬ 
tion  in  America  as  a  regular  feature  of 
the  newspaper.  The  idea  for  the  new 
section  was  thoroughly  discussed  with 
Detroit  classified  advertisers  in  varied 
lines  of  business  before  the  Free  Press 
committed  itself  to  the  changed  form. 
Out  of  the  hundreds  who  were  con¬ 
sulted,  not  one  raised  a  dissenting  voice. 
C^ntrarily,  the  idea  met  with  immediate 
approval. 

Preceding  the  appearance  of  the  new 
section,  promotion  embraced  the  mail¬ 
ing  and  distributing  of  three  different 
broadsides  to  readers  and  advertisers. 
Meetings  were  held  with  newspaper 
boys  who  were  given  instructions  in 
want  ad  soliciting  along  their  routes, 
and  furnished  with  printed  information 
to  aid  in  introducing  the  idea.  A  seven- 
day  teaser  campaign  was  employed 
through  the  newspaper’s  columns. 
Breaking  with  a  full-page  announce¬ 
ment  Sunday,  Sept.  9,  followed  by  other 
advertisements  presenting  the  section. 
The  first  issue  of  24  pages  more  than 
doubled  the  average  Sunday  classified 
linage  of  the  Free  Press,  with  what  is 
believed  to  be  the  largest  classified  ad¬ 
vertising  gain  ever  made  by  any  De¬ 
troit  newspaper  from  one  Sunday  to 
another  or  13,874  lines. 

“I  have  never  worked  with  any  idea 
in  classified  advertising  that  seemed  to 
win  such  enthusiastic  and  unanimous 
response.”  said  Walter  Campbell,  Free 
Press  classified  advertising  manager. 
“We  have  had  scores  of  letters,  ’phone 
calls  and  telegrams  offering  congratula¬ 
tions  upon  what  some  term  to  be  a 
‘natural’  for  classified,  and  wondering 
why  someone  didn’t  think  of  it  before.” 


Editor  &  Publisher  for  September  2  2,  19  34 


I 

Notification  of 
Labor-Rate  Increase 


In  company  with  other  builders  of  newspaper 
printing  machinery  we  have  arrived  at  a  new 
agreement  with  the  International  Association  of 
Machinists  affecting  wages. 

The  base  rate  of  80^  an  hour,  which  we  are  now 
paying,  becomes  85  on  January  1st,  1935.  This 
change,  which  affects  all  of  our  manufactures,  will 
necessarily  be  reflected  in  the  prices  of  such  of  our 
machinery  as  is  made  after^the  first  of  next  year. 

Therefore,  we  suggest  that  those  needing  Autoplate 
Machines,  Autopasters,  or  Wood  Steel  Presses 
take  advantage  of  the  present  labor  rate  by  placing 
promptly  such  of  their  orders  as  we  shall  be  able 
to  fill  before  the  expiration  of  the  current  year. 


WOOD  NEWSPAPER  MACHINERY  CORPORATION 

MAKERS  OF  FINE  NEWSPAPER  MACHINERY 

501  FIFTH  AVENUE,  NEW  YORK 


It’s  perfectly  disgusting  to  be  en* 
vious  of  those  disgustingly  perfect 
things  only  scads  of  money  can 
buy.  But  here’s  one  solace.  Every* 
one  can  have  the  very  best  of 
coffee.  Did  you  know  that?  Hills 
Bros.  G>ffee  is  made  of  the  very 
finest  green  coffees  obtainable, 
roasted  to  perfection  by  an  exclu¬ 
sive  process.  Yet  here’s  the  wel¬ 
come  news  about  this  notable 
coffee.  Its  rich  flavor  is  so  much 
more  abundant,  actually,  the  cost 


per  cup  is  no  more  (in  many 
cases,  even  less)  than  **  bargain 
counter”  coffees.  After  all,  you 
don’t  drink  coffee  by  the  pound— 
you  drink  it  by  the  cup.  Order 
Hills  Bros.  Coffee  today. 
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As  colored  lights  stand  out  vividly  above  the  store¬ 
fronts  of  evening  street  scenes,  so  color  in  news¬ 
paper  ADVERTISING  aiTests  the  reader — impels  him 
to  stop,  look  and  listen  to  your  product’s  appeal. 


It  is  true  that  even  in  small  space  and  in  black- 
and-white,  if  newspaper  advertisements  are  well 
executed  they  will  do  a  selling  job.  But  color 
adds  an  astonishing  plus  value  to  your  adver¬ 
tising  message!  in  newspapers  particularly 
THIS  IS  so — because  color  is  still  used  here  less 
often  than  in  other  media.  Its  comparative  new¬ 
ness  gives  it  “front-page”  display! 


PRIMARY-MARKET  NEWSPAPERS.  On  this  list  already 
are  many  of  the  best-known  product  names 
in  America — whose  advertisers  know  the  con¬ 
centrated  coverage  of  newspapers,  and  the 
special  importance  of  a  limited  group  of  cities 
where  competition  is  keenest,  and  where  sales 
potentialities  are  richest.  Here,  they  reinforce 
their  advertising. 


Hi^h-Spot  your  Adiertisinp^  Appeal 
with  Color  in  Lar^e-City  Papers! 

Hills  Bros,  are  one  of  a  growing  list  of  manu¬ 
facturers  who  are  turning  to  the  use  of  color  in 


Enlist  with  these  color-wise  manufacturers! 
Whether  you  use  two  colors,  full  color  or  color 
gravure,  you  can  count  on  excellent  reproduction 
from  qualified  newspapers.  The  papers  below  will 
furnish  you  additional  data. 


ONE  OF  A  series  OF  ADVERTISEMENTS  PREPARED  IN^COLI  ABORATION  WITH  THE  FEDERAL 
ADVERTISINT;  agency,  SI*0NS0RED  by  the  FOLLOWINT;  newspapers  TIL4T  OFFER  YOU  COLOR: 


CHICAGO  TRIBUNE 
CINCINNATI  ENQUIRER 
CLEVELAND  PLAIN  DEALER 


COLUMBUS  DISPATCH 
OMAHA  WORLD-HERALD 
PEORIA  JOURNAL-TRANSCRIPT 


ERIE  DISPATCH-HERALD 
INDIANAPOUS  STAR 
MINNEAPOLIS  TRIBUNE 
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E  D  I 

ATTAINABLE  GOAL 

The  mission  of  advertising  has  seldom  been 
better  defined  than  in  an  obiter  dictum  uttered 
this  week  by  Judge  Ross  McCormick,  of  the 
Sedgwick  County  (Kan.)  district  court  in  assessing 
a  penalty  against  Wichita  Beacon  for  violation  of 
the  state  false  advertising  law.  The  remarks  from 
the  bench,  which  ought  to  be  posted  in  every  news¬ 
paper  office,  every  agency,  and  every  advertising 
director’s  office,  follow: 

“Honest  advertising  should  assure  the  child,  the 
astute  adult  or  a  credulous  fool,  all  alike,  that  they 
stand  on  terms  of  equality  everywhere,  anywhere — 
at  the  market  place,  in  the  exchange,  or  before  the 
counter;  that  with  the  same  penny,  the  same  dollar, 
they  may  buy  the  same  merchandise,  the  same  ser¬ 
vice,  the  same  commodity,  and  get  exactly  what 
they  think  they  are  paying  for.  In  a  civilized  state 
such  as  ours,  anything  less  than  that  is  highly  rep¬ 
rehensible.” 

Conditions  in  the  magasine  field  are  indicated 
in  a  report  for  1933 :  The  McCall,  Butterick, 
Conde  Nast,  Time  and  Curtis  corporations  had 
total  gross  revenues  of  $62,901,100  and  net 
profits  of  $2,735,000,  $1,009,600  of  the  latter 
being  credited  to  Time  and  $1,313,600  to  Curtis. 


KEEP  AN  EYE  ON  DILL 


OUR  recent  editorial  injunction,  "Keep  Your 
Eye  on  Senator  Dill”,  was  rewarded  this 
week  when  that  gentleman  made  a  radio 
speech  on  press-radio  relationships,  one  of  the  most 
impudent,  reckless  and  mysterious  orations  by  a 
public  man  on  record. 

Senator  Dill  is  out  to  use  his  official  power  to 
wreck  the  radio-press  agreement,  and  he  does  not 
scruple  to  employ  ruthless  means.  We  wonder  at 
the  intensity  of  his  feeling  and  are  puzzled  by  his 
motive.  There  is  a  report  in  Washington  that  he 
is  to  retire  from  public  life  and  that  he  is,  or  ex¬ 
pects  to  be,  in  some  way  concerned  with  the  affairs 
of  the  American  Xewscasting  Co.,  of  which  .\rnold 
Kruckman  is  reputed  sole  proprietor.  We  asked 
Mr.  Kruckman  this  week  about  Mr.  Dill’s  possible 
connection  and  he  enigmatically  replied:  “I  should 
not  discuss  the  situation.  It  is  more  Mr.  Dill’s  af¬ 
fair  than  mine,  although  it’s  my  business  too.  I 
cannot  talk  until  he  returns  to  Washington.”  Later 
Dill  denied  the  report. 

We  are  publishing  in  other  columns  the  Dill 
speech,  and  the  comment  of  prominent  newspaper¬ 
men.  From  the  latter,  we  gather  that  the  radio¬ 
press  agreement  will  not  be  ruptured  by  this  in¬ 
truder  without  a  battle  in  which  fur  will  fly. 

Senator  Dill  advanced  no  new  argument — it  is  all 
his  old  story  of  independent  news  broadcasting  under 
government  auspices.  He  has  no  respect  for  the 
integrity  and  public  service  value  of  the  independent 
press  as  distinguished  from  a  radio  service  that 
would  be  dictated  to  by  government  bureaucrats. 

His  charge  that  the  Press-Radio  Bureau  has  been 
unsatisfactory  to  listeners  and  that  “most  of  the 
stations  now  using  it  are  disappointed.”  is  not  true, 
at  least  there  is  no  proof  of  any  public  disapproval 
and  210  radio  stations  are  using  the  matter. 

Mr.  Dill  said  that  the  press-radio  agreement  was 
one-sided  because  it  limits  the  time  to  two  five- 
minute  periods,  per  day,  or  about  1,000  words,  but 
the  fact  is  that  in  addition  to  the  two  five-minute 
periods  the  bureau  bulletins  news  of  major  impor¬ 
tance  at  any  time,  day  or  night.  The  scheduled 
stuff  runs  about  1,500  words  a  day,  exclusive  of 
the  special  bulletins,  and  on  the  Morro  Castle  dis¬ 
aster  44  special  bulletins  were  given  over  the  air 
as  fast  as  the  press  associations  received  them.  Yet 
Mr.  Dill  had  the  audacity  to  tell  the  public:  “The 
agreement  fixes  the  time  at  which  those  bulletins 
shall  be  used,  so  that  the  news  by  radio  shall  not  be 
broadcast  until  it  is  published  in  the  newspapers.” 
He  also  made  a  misstatement  when  he  said  the  press 
dictates  what  shall  go  on  the  air.  Truth:  The 
radio-press  bureau  makes  an  independent  selection, 
from  the  three  press  reports.  These  reports  are 
contributed  gratuitously  by  A.  P.,  U.  P.,  and  I.  N.  S. 

These  are  samples  of  the  irresponsibility  of  this 
strange  interloper.  He  gravely  imposed  upon  the 
intelligence  of  his  air  audience. 

Nothing  will  be  lost,  perhaps  something  will  be 
gained,  by  continuing  to  keep  an  eye  on  Dill. 


I  L. 


Think  not  that  I  am  come  to  destroy  the 
law,  or  the  prophets:  I  am  not  come  to  destroy, 
but  to  fulfill. — St.  Matthew,  V;  17. 


A  RESOLUTION  FOR  FEWER  JOBS 

WE  quote  from  Xew  York  Herald  Tribune: 
“For  years  the  International  Typographical 
Union  was  the  most  intelligent  of  all  the 
labor  organizations.  So  it  should  continue  to  be 
today  if  the  high  level  of  intelligence  existing  among 
its  members  prevailed  in  the  counsels  of  its  leaders. 

“But  something  has  apparently  deprived  these  di¬ 
recting  minds  of  common  sense.  At  the  annual  con¬ 
vention  held  in  Chicago  a  resolution  was  adopted 
proposing  that  news  gathering  be  declared  ‘a  public 
utility’  and  therefore  subject  to  governmental  regu¬ 
lation.  In  the  same  breath,  the  convention  depre¬ 
cated  the  consolidation  of  daily  newspapers  and 
called  for  an  investigation  thereof  by  the  Federal 
Communications  Commission. 

“It  would  be  difficult  to  take  a  more  contradictory 
stand.  Publishers  do  not  consolidate  because  they 
wish  to.  They  do  so  because  they  are  driven  thereto 
by  diminishing  financial  returns.  And  the  best  way 
to  hasten  the  process,  to  reduce  newspaper  incomes 
further  and  compel  more  consolidations,  would  be  to 
subject  newsgathering  to  governmental  control. 

“W’itness  the  case  of  Germany,  where  the  press  has 
been  subjected  to  a  rigorous  governmental  regula¬ 
tion.  Many  of  the  oldest  and  strongest  newspapers 
have  been  compelled  to  quit  and  the  press  of  Ger¬ 
many  is  today  a  shadow  of  its  former  self.  What 
the  Chicago  convention  advocated  might  be  entitled. 
‘A  resolution  to  make  fewer  jobs  for  printers.’  ” 

VV’e  heartily  agree  with  the  Herald  Tribune’s  re¬ 
marks.  The  argument  ought  to  appeal  to  experi¬ 
enced  printers  who  have  seen  scores  of  once  great 
and  profitable  newspapers  fail  and  lose  identity 
through  merger  because  their  editors  and  publishers 
lost  the  spirit  of  independence.  Freedom  is  the  stuff 
that  makes  for  vital  newspapering.  Submission  is 
loaded  with  the  germs  of  death.  We  ask :  How 
could  a  newspaper  maintain  independence  as  a  “pub¬ 
lic  utility,”  subject  to  Government  dictation?  It  is 
a  perfect  paradox.  Since  President  Howard  of 
I.  T.  U.  started  to  interfere  with  editorial  affairs, 
plainly  to  gain  the  propaganda  support  he  thinks  the 
American  Newspaper  Guild  may  give  the  labor 
cause,  that  gentleman’s  former  good  sense  seems  to 
have  waned.  There’s  nothing  but  trouble  ahead  for 
I.  T.  U.  if  it  trifles  with  editorial  loyalties. 


Circulations  hold  better  than  ever,  best  proof 
that  the  newspaper  has  done  a  good  job  in  a 
stupendous  crisis. 


History  has  never  taught  dictators  that  suppression 
increases  the  force  of  the  eventual  explosion;  their 
philosophy  makes  them  superior  to  history’s  teach¬ 
ing.  So  we  doubt  that  Dr.  Rosenberg  and  his 
superiors  really  knew  what  Mr.  Hearst  meant  when 
he  wrote  that: 

“Difference  of  opinion  in  our  country,  is  not  con¬ 
sidered  an  abuse.  Debate  is  desired.  Criticism 
is  tolerated.  All  public  men  in  our  country  are 
subject  to  criticism  and  do  not  particularly  object 
to  it.  If  the  criticism  is  deserved  they  learn  from  it 
If  it  is  undeserved,  it  does  them  no  actual  harm,  be¬ 
cause  they  are  justified  and  the  critic  is  confounded 
by  events  which  establish  beyond  controversy  what 
is  true  and  right”  • 

Demagogues  make  considerable  headway  under 
our  system,  and  always  have.  But,  largely  due  to 
operation  of  the  free  press  process,  they  never  at¬ 
tain  fruition  of  their  wild  programs.  Free  press 
helped  to  bring  them  to  power,  but  free  press  re¬ 
strains  and  eventually  destroys  them.  Hitler  hopes 
to  escape  this  fate  by  destroying  the  press,  but  we 
can  predict  for  him  the  fate  of  a  thousand  other 
usurpers — oblivion  by  the  explosion  of  fundamental 
human  emotions  which  can  be  tortured,  confined, 
suppressed,  but  never  destroyed.  Of  these,  one  is  the 
right  of  free  expression. 


Wonder  fid  are  the  rexvards  of  a  publishing 
economy  that  includes  a  copy  price  high  enough 
to  yield  at  least  the  cost  of  manufacture  atui 
distribution. 
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MR.  HEARST  AND  GERMANY 

Agreement  upon  terms  is  sadly  missing 
from  the  interchange  of  letters  on  press  free- 
^dom  between  William  Randolph  Hearst  and 
Dr.  Alfred  Rosenberg,  Nazi  chief  of  the  foreign 
political  department.  Mr.  Hearst  writes  in  his  best 
vein  the  conception  of  free  press  upon  which  the 
United  States  has  attained  its  present  political  and 
social  status.  He  takes  for  granted,  and  accepts  as 
truth,  phases  of  free  public  expression,  which  the 
German  questions  and  finally  rejects  as  “in  conflict 
with  the  right  of  the  entire  nation.” 

Probably  no  man  in  the  United  States  has  had 
such  wide  experience  with  press  freedom,  both  sub¬ 
jectively  and  objectively,  as  has  Mr.  Hearst  during 
his  47  years  in  journalism  and  politics.  If  the 
United  States  were  ruled  by  a  far  more  tolerant 
dictator  than  Hitler,  Mr.  Hearst’s  newspapers  might 
have  been  suppressed  on  many  occasions. 

That  is  the  nature  of  dictatorship.  Inherently, 
unlimited  power  is  certain  to  be  misused,  and  when 
the  abuses  are  denounced  by  public  spirited  citizens 
and  newspapers,  the  dictator  immediately  proceeds  to 
eliminate  the  unpleasantness  by  summary  acticMi. 


A  WHITE  COLLAR  VICTORY 

N  Vancouver,  Wash.,  the  news  writers  and  busi¬ 
ness  office  employes  of  the  Vancouver  Daily 
Columbian  in  1932  entered  into  a  wage  agree¬ 
ment  with  the  publisher  to  share  profits  and  losses. 
In  the  mechanical  departments  the  Columbian  is  an 
open  shop,  but  all  of  the  printers  are  members  of 
the  International  Typographical  Union.  Naturally, 
they  had  no  contract. 

When  the  depression  deepened  in  1932  the  Col¬ 
umbian  gave  two  flat  wage  cuts  to  the  entire  office, 
including  the  mechanical  forces,  totaling  25  per 
cent.  These  cuts  naturally  were  more  devastating 
among  the  “white  collar”  workers  than  among  the 
printers  whose  scale  in  October,  1932,  was  $139.50 
per  month  for  a  48  hour  week.  Not  many  editorial 
and  business  office  men  were  receiving  comparable 
pay,  and  all  worked  many  more  hours. 

At  the  depth  of  the  depression  the  publishing  com¬ 
pany  and  the  editorial  and  business  office  employes 
contracted  to  go  along  together,  for  better  or  for 
worse.  For  months  the  paper,  like  most  others, 
lost  ground.  Then  came  the  New  Deal  and 
improved  conditions  and  it  seemed  that  the  pub¬ 
lisher  and  his  staffs  might  presently  recover 
some  of  their  losses.  But  in  stepped  the  print¬ 
ers,  demanding  higher  pay.  To  grant  this  would 
mean  that  the  business  office  and  news  staffs  must 
wait.  Why  should  they?  They,  like  most  of  their 
fellow-craftsmen  over  the  country,  had  borne  the 
brunt  of  the  depression.  Their  family  responsibili¬ 
ties  were  as  real  as  those  of  the  union  printers. 

Last  week  the  business  and  editorial  employes 
took  their  case  into  the  Superior  court,  in  a  friendly 
suit  against  the  publisher,  asking  that  he  be  re¬ 
strained  from  paying  higher  wages  to  the  printers 
until  the  rightful  demands  of  the  employes  under 
contract  were  satisfied.  To  meet  the  wage  demands 
of  the  printers  would  imperil  the  rewards  of  the 
other  employes  anticipated  by  reason  of  their  agree¬ 
ment.  The  court  ruled  that  the  plaintiff  employes 
were  within  their  rights  in  protecting  their  con¬ 
tract  and  authorized  a  permanent  injunction  re¬ 
straining  the  publishing  company  from  increasing 
the  pay  of  the  typographical  staff  at  the  expense 
of  the  employes  under  contract. 

It  is  interesting  to  discover  a  case  wherein  the 
“white  collar”  worker  is  not  ground  to  dust  between 
the  upper  and  nether  millstones  of  the  economic  sys¬ 
tem.  Both  organized  capital  and  labor  are  highly 
articulate  in  their  selfish  aims,  but  news  and  clerical 
forces  are  rarely  heard  above  the  din.  The  Van¬ 
couver  incident  offers  an  interesting  suggestion.  It 
seems  to  be  based  on  good  law  and  sensible  business 
practice,  not  to  mention  justice  to  a  class  of  em¬ 
ployes  too  often  punished  for  loyalty. 
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Jourml,  was  installed  as  vice-president 

PURELY  PERSONAL 

of  the  Louisville  .'\dvertising  Club 
Sept.  13. 

FOLKS  WORTH  KNOWING 

Fa.  miller,  president  and  edi- 
•  tor  of  tlie  South  Botd  Tribune, 
and  Mrs.  Miller,  have  returned  from  a 
2,7UO  mile  automobile  trip  in  Canada, 
New  England  and  eastern  states. 

John  A.  Park,  publisher,  Raleigh 
(N.  C.)  Times,  and  Mrs.  Park,  have 
returned  from  a  two-week  visit  to  New¬ 
foundland,  where  they  were  the  guests 
of  the  International  Paper  Company. 

E.  L.  Finley,  publisher,  Santa  Rosa 
(Cal.)  Press-Democrat  and  Republican, 
accompanied  by  Mrs.  Finley,  is  sailing 
for  New  York  on  the  Grace  liner  Santa 
Rosa  via  Panama  Canal. 

Frank  R.  Moses,  co-publisher,  Mar¬ 
shall  (Mich.)  Evening  Chronicle,  has 
been  appointed  to  the  state  Democratic 
publicity  committee  for  the  fall  cam¬ 
paign. 

John  L.  Morrison,  publisher,  Record- 
Argus,  Greenville,  Pa.,  and  Mrs.  Mor¬ 
rison,  sailed  from  New  York,  Sept.  8 
for  several  weeks  visit  in  England, 
Scotland  and  F'rance. 

Senator  Oiarles  Deuel,  co-publisher, 
Chico  (Cal.)  Record;  Senator  Herbert 
\V.  Slater,  editorial  and  feature  writer, 
Santa  Rosa  Press-Democrat;  Assem¬ 
blyman  F'ord  A.  Chatters,  publisher, 
Lindsay  Gazette  and  Strathnwre  Sen¬ 
tinel;  Assemblyman  Jesse  M.  Mayo, 
publisher,  Angel’s  Camp  Calaveras 
Californian  and  San  Andreas  Prospect 
and  Citizen,  are  assured  of  re-election 
in  November  by  reason  of  having  re¬ 
ceived  nominations  for  the  State  Leg¬ 
islature  from  the  Republican  and  Demo¬ 
cratic  parties. 

Dean  L.  Barnhart,  co-publisher, 
Goshen  (Ind.)  News  Times  and  Demo¬ 
crat,  has  been  in  charge  of  the  Red 
Cross  membership  drive  in  five 
Northern  Indiana  counties. 

James  Todd,  Moberly  (Mo.)  Moni¬ 
tor-Index  publisher,  and  his  bride,  have 
returned  to  Moberly  following  their 
honeymoon  trip  to  California. 

Frank  M.  Sparks,  editor.  Grand  Rap¬ 
ids  (Mich.)  Herald,  celebrated  his 
30th  anniversary  with  the  Herald, 
Sept.  5. 

Robert  W.  Bender,  publisher  of  the 
Juneau  (Alaska)  Daily  Alaska  Em¬ 
pire,  has  returned  following  a  vacation 
in  the  Northwest  part  of  the  United 
States. 

David  Rowlands,  publisher  of  three 
newspapers  in  Wales  and  Shropshire, 
England,  was  a  visitor  last  week  to  the 
Chicago  Tribune.  He  is  on  tour  of 
Canada  and  the  United  States. 

IN  THE  BUSINESS  OFFICE 

Harry  BITNER,  assistant  general 
manager  Hearst  Newspapers, 
New  York  City,  with  Mrs.  Bitner,  ar¬ 
rived  in  San  Francisco  last  week  for 
a  visit  after  having  visited  Los  An¬ 
geles. 

Louis  F.  Keifer,  foreign  advertising 
manager,  Terre  Haute  (Ind.)  Tribune- 
Star,  who  was  recently  elected  president 
of  the  Terre  Haute  Chamber  of  Com¬ 
merce,  was  installed  at  a  meeting  held 
recently  at  the  Terre  Haute  House. 

Harry  A.  Fox,  advertising  manager, 
Utica  (N.  Y.)  Daily  Press,  is  a  mem¬ 
ber  of  the  Retail  Merchants’  Council 
teams  giving  John  H.  Wright,  Utica 
flier,  financial  support  for  his  entry  in 
the  MacRobertson  air  race  from  Lon¬ 
don  to  Melbourne,  Australia. 

Philip  H.  Baldwin,  business  man¬ 
ager,  Newark  (N.  J.)  Sunday  Call, 
celebrated  his  66th  birthday  Sept.  16  at 
his  home  in  East  Orange,  N.  J. 

Glenn  Cox,  circulation  manager, 
Dayton  (O.)  Daily  News  and  presi¬ 
dent  of  the  Ohio  Circulation  Managers’ 
Association,  was  elected  second  vice- 
president  of  the  local  American  Busi¬ 
ness  Qub  last  week. 

Charles  E.  Kellogg,  business  and  ad¬ 
vertising  manager,  Norwalk  (Conn.) 
Hour,  has  been  elected  Republican 
chairman  for  the  first  ward  of  the 
city  of  Norwalk. 

H.  M.  McClaskey,  local  advertising 
manager,  Louisville  (Ky.)  Courier- 


Nelson  E.  Dodge,  assistant  circula¬ 
tion  manager.  South  Bend  (Ind.) 
Tribune,  and  Mrs.  Dodge,  have  re¬ 
turned  from  an  automobile  trip  in 
Canada. 

Axel  Sundstrom,  Joliet  (111.)  Herald- 
News  national  advertising  manager,  has 
resigned  to  join  the  Joliet  divisional 
office  of  Standard  Oil  Company  of  In¬ 
diana  to  direct  advertising  and  mer¬ 
chandising  activities. 

Thomas  C.  Wilson,  formerly  of  the 
advertising  staff  of  the  San  Pedro 
(Cal.)  News-Pilot,  has  joined  the  Sali¬ 
nas  (Cal.)  Independent  as  advertising 
manager. 

O.  H.  Royer,  circulation  cashier, 
Tampa  (Fla.)  Daily  Times,  accom¬ 
panied  by  Mrs.  Royer,  has  been  spend¬ 
ing  a  vacation  in  Waycross  and  Wares- 
boro,  Ga.,  and  Jacksonville,  Fla., 
making  the  trip  by  automobile. 

Ralph  Milnes,  former  display  adver¬ 
tising  manager,  San  Antonio  Express 
and  Evening  News,  has  rejoined  the 
papers’  advertising  staff. 

Miss  Marjorie  Royall,  Houston, 
Tex.,  sailed  from  San  Francisco  Sept. 
13  on  the  N.  Y.  K.  liner  Tatsuta  Maru 
for  Tokyo,  where  she  will  become  the 
bride  of  James  Young,  business  man¬ 
ager  of  the  Japan  Advertiser  and 
Hearst  news  correspondent. 

James  Turnbull  retired  last  week  as 
manager  of  the  business  office  of  the 
Hamilton  (Ont.)  Spectator  after  hav¬ 
ing  held  tliat  position  for  many  years. 
He  was  presented  with  numerous  gifts, 
including  an  order  for  transportation 
on  a  long  southern  cruise,  presenta¬ 
tion  addresses  being  made  by  A.  G. 
Muir  and  Roy  Davis  in  behalf  of  the 
publishing  company  and  employes. 

Robert  H.  Swintz  has  joined  the 
business  staff  of  the  South  Bend 
(Ind.)  Tribune  as  advertising  repre¬ 
sentative  of  that  paper’s  radio  sta¬ 
tions,  WSBT-WFAM. 

Sam  E.  Weimer,  for  the  past  seven 
years  with  the  Asheznlle  (N.  C.)  Citi¬ 
zen-Times  advertising  staff,  has  re 


Eddie  Yincer 


Eddie  YINGER,  young  reporter  on 
the  Wichita  Falls  (Tex.)  Times, 
who  received  his  M.S.J.  at  Northwest¬ 
ern  University  in 
June,  during  his 
first  month  with 
the  Times  re¬ 
ceived  a  thrill 
that  is  denied 
many  veteran  re¬ 
porters.  Yinger, 
while  on  his  way 
to  the  police  sta¬ 
tion  to  check  up 
on  that  source  of 
news,  was  an  eye¬ 
witness  to  a  “tri- 
angle”  slaying 
when  one  woman 
shot  and  killed  another  for  breaking  up 
her  home.  Yinger’s  story  was  given 
banner  position  in  the  paper  for  the 
day. 

During  his  undergraduate  days  at 
Trinity  University,  Waxahachie,  Tex., 
from  which  he  was  graduated  in  1933, 
Yinger  was  on  the  staff  of  both  the 
weekly  and  annual  publication  of  the 
student  body. 

He  also  worked  on  both  the  editorial 
and  the  business  staff  of  the  Waxa¬ 
hachie  Daily  Light. 

Leader  Papers,  Staunton,  Va.,  and 
Mrs.  Opie,  are  the  parents  of  a  son, 
E.  W.,  Jr.,  born  Sept.  17. 

Clarence  S.  Johnston,  managing  edi¬ 
tor,  Ottumwa  (la.)  Daily  Courier,  has 
resumed  work  after  being  confin^  at 
home  with  a  broken  ankle. 

James  J.  Strebig,  resigned  as  state 
editor  of  the  Fort  Wayne  (Ind.)  Jour¬ 
nal-Gazette,  and  joined  the  Chicago 
offices  of  the  Associated  Press.  J.  Clif¬ 
ford  Minor,  of  the  news  staff,  succeeds 
him. 

Dick  Meade,  sports  columnist,  To¬ 
ledo  News-Bee  and  formerly  president 
of  the  Toledo  club  of  the  American 
association,  is  seriously  ill  at  his  home. 
H.  J.  R.  Tewksbury,  editor,  Portland 


_ _  _  _ _  (Me.)  Sunday  Telegram,  will  leave 

signed  to  join  the  advertising  and  sales  I'c.xt  Saturday  for  Northampton,  Mass., 
promotion  department  of  the  Carolina  *9  ^he  annual  convention  of  the 

Power  and  Light  Co.,  headquarters  of-  England  District  of  Kiwanis 

fices  in  Raleigh,  N.  C.  Clubs. 

Mrs.  Marjorie  Royall,  socially  ^on  Rose,  Philadelphia  Evening  Led- 
prominent  Houston,  Tex.,  girl,  passed  columnist,  has  been  appointed  a 

through  Los  .\ngeles  last  week  en  niember  of  the  guest^ faculty  ot  th^CJer- 


route  to  Tokio,  where  she  is  to  marry 
James  Young,  business  manager  of  the 
Japan  Advertiser,  Oct.  3. 

IN  THE  EDITORIAL  ROOMS 

H.  HORST,  managing  editor, 
South  Bend  (Ind.)  Tribune,  and 
Mrs.  Horst,  are  enjoying  a  two-week 
motor  trip  in  eastern  and  southern 
states. 

Major  E.  W.  Opie,  managing  editor. 


R. 


aghty  School  of  English  and  Public 
Speaking. 

John  Patrick  Lally,  Chicago  Daily 
News  fiction  editor,  has  been  appointed 
instructor  in  fiction  and  news  writing 
at  Rosary  College,  River  Forest,  Ill. 

H.  Richard  Seller,  recently  named 
assistant  city  editor  of  the  Seattle  Star, 
has  joined  the  news  staff  of  the  Seattle 
Times. 

{Cont'inued  on  next  page) 


Up  the  Band! 


Here  comes  TODDY,  a  sailor,  a  swashbuckling  pirate,  a 
football  hero,  a  fireman — in  other  words,  a  small  boy. 


A  small  boy 
everybody 
will  want 
to  know. 


A  wholesome 
kid  who 
will  win 
every  reader. 


Watch  for  circular  and  wire  for  prices 

The  McNaught  Syndicate,  Inc. 


V.  V,  BfcNITT 


TIMES  BUILDING 
NEW  YORK,  N.  Y. 


CHARLES  V.  UcADAM 
PrandMit 


-and 
Sailing! 

One  hundred  and  eighty.eight 
newspapers  now  are  publishing 
ELLA  CINDERS,  by  Bill  (^onsel- 
man  and  Charlie  Plumb.  And  in¬ 
dications  EU'e  that  Ella  has  no  more 
than  got  under  way — that  she  is 
sailing  along  toward  hitherto  un¬ 
touched  shores  of  popularity. 

The  reason  for  this  is  that  ELLA 
CINDERS — both  in  the  strip  and 
the  Sunday  color  page — is  a  feature 
that  has  everything — humanness, 
drama  and  humor  of  unrestricted 
appeal.  ELLA  CINDERS  gives 
readers  people  they  come  to  care 
about,  worry  about  and  laugh  at 
and  with.  No  wonder  readers  give 
ELLA  CINDERS  their  day-after¬ 
day  and  year-in-and-year-out  sup¬ 
port  1 


.  HE  one  hundred  and  eighty- 
eight  newspapers  which  know  the 
value  of  this  support  have  come  to 
count  upon  ELLA  CINDERS  to 
lift  and  sustain  their  circulation. 
They  know  they  can  count  on  her. 
Your  newspaper  deserves  this 
assurance  of  appeal  which  ELLA 
CINDERS  offers.  Write  today 
for  samples  and  for  terms,  to 

UnitedFeatures 

MONTE  BOURJAILY 

General  Manager 

220  East  42nd  Street,  New  York 
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PERSONAL 


(Continued  from  page  27) 


Charles  P.  Martyn,  night  editor, 
Philadelphia  Public  Ledger,  before  its 
suspension  last  Spring,  joined  the  New 
York  Post  this  week  as  make-up  edi¬ 
tor. 

Gene  Kemper,  for  six  years  sports 
editor  of  the  Emporia  (.Kan.)  Gazette, 
will  resign  Sept.  24  to  accept  a  similar 
position  with  the  Topeka  (Kan.)  Daily 
Capital.  He  succeeds  Mike  McGee, 
who  will  join  the  Oklahoma  City  bureau 
of  the  .Associated  Press. 

Myron  E.  (Scottie)  Scott,  staff 
photographer,  Dayton  ((3.)  Daily  N^s, 
originator  of  the  .All-American  Soap 
Box  Derby  idea,  has  returned  from  a 
three  weeks  trip  to  Cuba,  Panama  and 
Los  .Angeles.  He  was  accompanided  by 
Mrs.  Scott. 

John  Jenks,  has  joined  the  Camden 
(X.  J.)  Courier  staff. 

Harry  Kennedy,  formerly  Bangkok 
correspondent  for  the  London  Daily 
Times  and  member  of  British  govern¬ 
ment  educational  service  in  the  capital 
of  Siam,  inspected  the  Chicago  Daily 
News  this  week  enroute  to  his  home 
in  Belfast.  Ireland. 

Murray  Powers,  now  on  the  staff  of 
the  Akron  Beacon  Jourml  and  formerly 
editor  of  the  Portsmouth  (O.)  Times, 
contributed  an  article,  “Catholic  Pub¬ 
licity,”  to  the  current  issue  of  Com¬ 
monweal. 

Renn  Drum,  former  news  editor, 
Shelby  (N.  C.)  Star,  last  weik  was 
sworn  in  as  a  special  field  agent  of 
the  United  States  bureau  of  foreign 
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and  domestic  commerce.  He  will  have 
his  headquarters  at  Washington,  D.  C. 

Charles  Leedy,  Youngstown  (O.) 
Telegram  theatre  critic  and  columnist 
is  serving  on  the  executive  committee 
of  the  Youngstown  Nature  Study  Club 
which  has  arranged  a  number  of  autumn 
excursions  for  the  public  in  connection 
with  the  study  of  anthropology. 

Donald  Heritage,  rewrite,  Philadel¬ 
phia  Evening  J.^edger,  driving  on  his 
recent  vacation,  motored  to  San  Fran¬ 
cisco  in  five  days.  He  drove  16j4  hours 
a  day  in  order  to  reach  the  coast  and 
get  back  East  within  his  stipulated  two 
weeks. 

Thomas  F.  Corcoran,  former  Lowell, 
Mass.,  newspaperman  connected  with 
the  Lowell  Courier  Citizen,  Boston  Eve¬ 
ning  American  and  Lowell  News  Co., 
last  week  entered  St.  Charles’  Seminary 
at  Baltimore  to  begin  his  studies  for 
the  priesthood. 

Arthur  Sampson,  of  the  sports  staff, 
Boston  Herald,  this  week  started  a  new 
series  of  stories  on  “Football  .Activities 
at  New  England  Colleges.”  Miss  Dor¬ 
othy  Lindsay,  of  the  sports  staff,  is 
writing  a  column  on  “Women  in  Sports.” 
.Another  member  of  the  sports  staff, 
Will  Cloney,  is  writing  a  series  of  art¬ 
icles  on  football  at  Greater  Boston 
high  schools,  illustrated  by  Joe  Stern, 
staff  artist. 

Blake  W.  Gearhart,  has  joined  the 
Fort  IVayne  (Ind.)  Journal-Gazette 
news  staff. 

Richard  Wall,  formerly  of  the  Upper 
Darby  Press  and  recently  the  Clearfield 
(Pa.)  Progress,  has  resigned  to  join 
State  College  (Pa.)  Centre  Daily  Times 
staff. 

Byron  Snowden,  police  reporter  and 
radio  news  broadcaster,  Albany  (N.  Y.) 
Knickerbocker  Press,  has  resigned  to 
join  WOKO,  Albany,  as  a  radio  adver¬ 
tising  salesman. 

Miss  Sue  Reynolds,  society  editor, 
Albany  (N.  Y.)  Knickerbocker  Press, 
has  resigned  to  become  musical  super¬ 
visor  in  the  public  schools  of  Patchogue, 
L.  I.  Miss  Rhoda  Hathaway,  who  had 
been  handling  the  women’s  page  of  the 
Albany  Evening  News,  succeeds  her 
and  Miss  Peg  Steele,  a  newcomer,  has 
movecl  into  Miss  Hathaway’s  old  job. 

Charles  W.  Smith  is  now  writing 
waterfront  and  shipping  news  for  the 
San  Francisco  Call-Bulletin,  succeeding 
John  B.  Daniell,  resigned  to  join  staff 
of  Bowman,  Deute,  Cummings,  Inc., 
advertising  agency. 

Goodrich  \\'.  Lineweaver,  for  14 
years  a  member  of  the  news  staff  of 
the  Ledger  Dispatch,  Norfolk,  has  been 
appoint^  secretary  of  the  Federal 
Power  Commission,  and  has  already  as¬ 
sumed  his  duties. 

Hal  Kestler,  former  Chariton,  la., 
correspondent  of  the  Ottumwa  (la.) 
Daily  Courier  and  news  editor  of  the 
Pocahontas  (la.)  Democrat-Herald,  has 
become  publicity  director  of  the  Iowa 
Tuberculosis  .Association,  whose  office 
is  in  the  Flynn  building  at  Des  Moines. 

(jeorge  Boyland,  of  the  city  staff, 
Norwalk  (Conn.)  Hour,  has  resigned 
to  join  the  New  York  American  staff. 

Bert  W.  Holloway  has  resigned,  as 
news  editor  of  the  City  News  Service 
of  Los  .Angeles  to  join  the  reportorial 
staff  of  the  Los  Angeles  Examiner. 
S.  E.  Gorsline  of  the  City  News  staff 
succeeds  him. 

John  Canning,  Jr.,  of  Albia,  la., 
graduate  of  Grinnell  College  and  North¬ 
western  University  and  formerly  with 
the  promotional  department  of  the  Civil 
Works  Administration,  is  now  .Albia 
correspondent  of  the  Ottumwa  (la.) 
Daily  Courier. 

Eli  Whitney,  former  member  of  the 
Chicago  American  sports  staff,  is  editor 
of  a  new  weekly  paper  for  bowlers, 
golfers  and  trap  shooters,  known  as  the 
Chicago  Bowler. 

Leroy  Pope,  of  the  Memphis 
(Tenn.)  Commercial  Appeal,  has 
joined  the  city  staff  of  the  Asheville 
(N.  C.)  Citizen  to  succeed  Don 

Moore,  who  resigned  to  accept  a  po¬ 
sition  with  a  commercial  firm  in  At¬ 
lanta. 


John  R.  Case,  Hartford  (Conn.) 
Titnes  city  hall  reporter,  is  recover¬ 
ing  from  an  appendicitis  operation 
after  having  been  on  the  hospital  dan¬ 
ger  list  for  about  a  week.  George 
W.  Bragdon  is  subbing  for  him. 

Harold  D.  (Old  Wayside)  Brown, 
Charlotte  (N.  C.)  Observer  columnist, 
played  the  part  of  the  schoolmaster  in 
“Rebecca  of  Sunnybrook  Farm”  with 
the  Bert  Bertram  Players,  a  summer 
stock  company  playing  at  Charlotte. 


WEDDING  BELLS 

WILLIA.M  W.  TYLER,  editor, 
Chatham  (N.  Y.)  Courier  and 
the  Rensselaer  Courier,  to  Miss  Helene 
C.  Propst  of  Hudson,  N.  A’.,  at  St. 
Mary’s  Church,  Hudson,  Sept.  17. 

Edgar  Gengenbach,  advertising  man¬ 
ager  of  the  Shepard  Stores,  Boston, 
to  Miss  -Anna  B.  Inkley,  office  manager 
of  H.  B.  Humphrey  Co.,  Boston  ad¬ 
vertising  agency,  recently. 

Josephine  Fisher,  assistant  society 
editor,  Los  Angeles  Examiner,  to  Mar¬ 
tin  W.  Nixon,  of  .Alton,  Ill.,  in  Los 
•Angeles  Sept.  8. 

Frederick  Carlile,  staff  photographer. 
South  Bend  (Ind.)  Tribune,  to  Miss 
Jane  Brink  of  South  Bend,  there  Sept. 
14. 

Harvey  J.  Walker,  of  the  Coming 
(N.  Y.)  Evening  Leader  advertising 
department  to  Miss  Bertha  L.  Rey¬ 
nolds,  in  Corning,  Sept.  13. 

Miss  Virginia  Beale,  of  the  West 
Asherille  (N.  C.)  News  staff,  to  H. 
Ellsworth  Hardison,  of  Asheville, 
Sept.  14. 

Carl  McCardle,  Philadelphia  Evening 
Bulletin  rewrite  man  and  drama  critic, 
to  Dorothy  Bartlett,  Philadelphia  In¬ 
quirer  reporter,  at  Philadelphia,  Sept. 
14. 


PRESS  ASSOCIA'nON  NOTES 

LEN  SHUBERT,  of  the  New  Jersey 
J  Associated  Press  staff  for  many 
years,  has  been  transferred  to  A.  P. 
headquarters  in  New  York.  He  has 
been  assigned  to  the  cable  desk. 

Mr.  and  Mrs.  James  S.  Nutter  are 
receiving  congratulations  on  birth  of 
a  daughter.  Nutter  is  night  editor  of 
the  Portland,  Ore.,  bureau  of  the  As¬ 
sociated  Press. 

John  Thompson,  former  Brockton 
(Mass.)  Daily  Evening  Enterprise  re¬ 
porter,  has  joined  the  Boston  office  of 
the  -Associated  Press  as  sports  writer. 


SPECIAL  EDITIONS 

New  ORLEANS  (La.)  Times- 
Picayme  Sept.  12,  Creole  cook 
book  32  tabloid  pages  in  colors. 

Oklahoma  City  Daily  Oklahoman, 
men’s  wear  section  of  eight  pages. 
Sept.  16. 

Jacksonville  Florida  Times -Union, 
Sept.  13,  announcing  5th  anniversary 
of  Firestone  Service  Stores,  Inc.,  8 
pages  full  size. 

Fall  Ri'ver  (Mass.)  Herald  News, 
Dollar  Days  Edititm,  two  sections,  224 
pages,  recently. 

Fort  Wayne  (Ind.)  Journal-Gazette, 
10-page  special  section.  Sept  16,  in 
commemoraticMi  of  the  140th  anniver¬ 
sary  of  the  entrance  of  General  An¬ 
thony  Wayne  into  what  is  now  the 
city  of  Fort  Wayne. 

Chattanooga  (Term.)  Times,  Sept.  16, 
special  section  for  Electrical  Home 
and  Farm  Authority,  8  pages,  full  size. 

Pottstown  (Pa.)  Mercury,  Sept.  113, 
Fall  Fashion  supplement,  8  pages. 

Miami  (Fla.)  Herald,  Sept.  16,  four 
pages  in  colors  announcing  Sears,  Roe¬ 
buck  &  Company’s  48th  anniversary 
sale. 

Binghamton  (N.  Y.)  Sun,  20-page 
Special  Food  Section  in  tabloid  form. 

Sept.  14. 

Wilkes-Barre  (Pa.)  Times-Leader, 
Fred  M.  Kirby  Edition,  24  pages.  Sept. 
10,  marking  the  50th  anniversary  of 
the  founding  of  the  Fred  Kirby  and  C 
S.  Woolworth  first  store. 

Mt.  Sterling  (Ky.)  Advocate,  Mont¬ 
gomery  (bounty  Historial  Section,  tab¬ 
loid  size,  32  pages.  Sept.  6. 

Niles  (O.)  Daily  Times,  Centen¬ 
nial  Edition,  Sept.  10,  128  pages,  17 
section  marking  the  100th  anniversary 
of  the  founding  of  the  city. 


ASSOCIATIONS 

WEST  KENTUCKY  PRESS 
ASSOCIATION  is  holding  its 
fall  meeting  in  Paducah,  Sept.  21,  ac¬ 
cording  to  announcement  by  President 
J.  L.  Bradley. 

George  H.  Hartman  won  the  low 
gross  prize  in  the  Chicago  Ad^xe- 
TiSEEs'  Golf  Association  monthly 
tournament  last  week  with  an  81, 
thereby  nosing  out  Merrill  M.  Lord, 
Chicago  Herald  S’  Examiner  business 
manager,  who  was  second  with  an  82. 

The  annual  fall  meeting  of  the 
Missouri  Writers  Guild  will  be  held 
at  Arrow  Rock  Tavern,  near  Marshall, 
Mo.,  Sept.  29  and  30.  Between  50 
and  60  members,  most  of  them  news¬ 
paper  workers,  will  attend. 

Hudson  County  (N.  J.)  Press 
Club  voted  Sept.  8  to  hold  an  outing 
for  members  and  their  wives  at  Camp 
Wyomissing,  Minnesink  Hills,  near 
Delaware  Water  Gap,  Pa.,  Oct.  6.  The 
entertainment  is  in  charge  of  Arthur  D. 
Mackie.  The  program  includes  all  sorts 
of  outdoor  sports,  boating,  fishing,  rid¬ 
ing  and  golf.  The  club’s  annual  meeting 
will  be  held  Oct.  13. 

National  College  Press  Associa¬ 
tion,  composed  of  editors,  and  busi¬ 
ness  managers  of  college  newspapers, 
will  hold  its  convention  in  CJiicago 
Oct.  11-14,  at  the  Bismark  Hotel. 
Paul  A.  Fitzgerald,  DePaul  University, 
is  president  of  the  association. 


SCHOOLS 

New  catalogue  of  the  University 
College  of  Washington  Univer¬ 
sity,  St.  Louis,  announces  changes  in 
the  requirements  for  the  B.  S.  degree 
in  journalism  which  make  it  possible 
for  students  to  major  in  advertising  as 
well  as  in  news  and  editorial  writing. 

Wes  W.  Dunlap,  for  seven  years 
sports  editor  and  for  two  years  act¬ 
ing  director  of  the  Pennsylvania  State 
(College  News  Service,  has  resigned  to 
join  the  Pennsylvania  Grade  Crude  Oil 
-Association,  Oil  City,  Pa.  Dunlap’s 
successor  as  sports  editor  at  Penn 
State  is  Hugh  R.  Riley,  Jr.,  a  graduate 
of  Penn  State,  class  of  1932. 

Ken  R.  Marvin,  editor  Albia  (la.) 
Union-Republican,  has  been  named 
journalism  and  advertising  instructor 
at  Iowa  State  College  at  Ames,  suc¬ 
ceeding  Mitchell  V.  Charnley,  who 
joined  the  staff  of  the  University  of 
Minnesota  school  of  journalism  at  St. 
Paul. 


Herbert  M.  Hofford,  formerly  a  re¬ 
porter  for  the  Allentown  (Pa.)  Morn¬ 
ing  Call  and  for  the  last  four  years 
professor  of  journalism  at  Pen^yl- 
vania  State  College  has  been  appointed 
to  the  Rhode  Island  State  College  fac¬ 
ulty  as  a  member  of  the  faculty  and 
of  administration.  He  will  assist  in 
the  public  relations  department  in  ad¬ 
dition  to  his  other  duties. 

Louis  H.  Bell  until  recently  manag¬ 
ing  editor  of  the  Upper  Darby  (Pa.) 
Chronicle  has  been  appointed  instructor 
of  journalism  at  the  Pennsylvania 
State  College.  He  assumed  his  new 
duties  at  the  opening  of  the  college 
year  Sept.  19. 


CHANGES  OF  OWNERSHIP 

RR  CROSSETT,  editor  of  the 
•  Boswell  (Okla.)  News,  sold  the 
News  to  Walt  Smith,  -Aug.  31. 

Leland  W.  Mays,  editor  and  pub¬ 
lisher  of  the  Mining  Review,  weekly 
mining  m^azine  of  the  inter-mountain 
country  with  offices  in  Salt  Lake  City, 
has  sold  it  to  Burt  B.  Brewster,  a 
Salt  Lake  City  mining  engineer  and 
former  mining  machinery  man.  Mr. 
Mays  will  become  publisher  of  the 
San  Francisco  trade  publication.  West¬ 
ern  Furniture  Retailing.  The  Mining 
Review  was  established  in  1899. 

Frank  J.  Linch,  managing  editor  of 
the  Crawfordville  (Ga.)  Advocate- 
Democrat,  has  purchased  the  McDon¬ 
ough  (Ga.)  Advertiser.  Mr.  Linch 
has  been  with  the  Advocate-Democa'at 
for  the  past  10  years.  Since  January, 
1933,  he  has  been  editor  and  manager, 
succeeding  B.  R.  Trotter,  owner. 


Editor  &  Publisher  for  September  22,  1934 


There  are  many  reasons  why  you  should 
change  the  news  type  on  your  newspaper 

AND  AMONG  OTHERS  HERE  ARE  10  REASONS  WHY  YOU 
SHOULD  CHANGE  TO  INTERTYPE  IDEAL  NEWS 


1  Intertype  Ideal  News  was  designed  with 

*  the  underlying  purpose  of  making  news- 
text  easy  to  read. 

Q  It  is  a  plain  roman  letter  similar  to  the 
“  type  which  is  extensively  used  in  teaching 
the  alphabet  and  reading  to  children. 

Q  Because  of  its  correct  design,  Ideal  News 
^  permits  the  vision  to  “flow”  along  easily 
and  to  follow  the  words  without  eyestrain 
or  tiredness. 

A  Ideal  News  will  give  to  a  newspaper  an 

*  appearance  which  is  recognized  as  being 
typographically  correct. 

C  Ideal  News  does  not  arrest  attention  to 
^  itself— yet  it  is  not  monotonous. 

O  Ideal  News  is  purposely  made  with  thick 
^  side  walls  to  eliminate  the  appearance  of 
hairlines  between  characters,  and  conse¬ 
quently,  smudgy  printing. 


■T  The  white  space  between  Ideal  News  char- 
"  acters  and  within  the  characters  them¬ 
selves  enables  the  stereotyper  to  produce 
a  stereotype  matrix  with  proper  depth  to 
bring  out  all  the  character  formations. 
This  assures  a  clean,  sharp  stereotype  and 
good  printing. 

Because  Ideal  News  is  basically  correct  in 
design  and  proportion,  it  can  be  set  solid 
and  still  retain  the  “air”  needed  to  “venti¬ 
late”  a  type  face.  This  is  essential  for  easy 
reading. 

Ideal  News,  like  all  other  Intertype  mat¬ 
rices,  has  the  added  advantage  of  wide 
teeth  which  affords  a  greater  bearing  sur¬ 
face  at  a  point  of  great  wear,  reducing  dis¬ 
tributor  stops  as  well  as  sorts  replacement 
expenses. 

Intertype  Ideal  News  Wide  Tooth  Matrices 
run  in  other  line  composing  machines  as 
well  as  they  do  in  Intertypes. 


iQGcLl 


THE  STANDARD  NEWS  FACE 


INTERTYPE  CORPORATION  •  360  FURMAN  STREET,  BROOKLYN,  N.Y. 

Chicago,  130  North  Franklin  Street;  New  Orleans,  1007  Camp  Street;  San  Francisco,  152  Fremont  Street;  Los  Angeles,  1220  South  Maple 
Avenue;  Boston,  80  Federal  Street;  Canada,  Toronto  Type  Foundry  Company  Limited,  Toronto.  Distributors  Throughout  the  World 
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Text  set  in  12  Point  Ideal  News.  Dispiay.  Cairo  Bold 


30 


Editor  &  Publisher  for  September  2  2,  19  34 


Advertising  Agencies 


FORD  LINAGE,  SALES 
FAR  AHEAD  OF  ’33 


Newspaper*  Get  More  Than  Double 
Appropriation  for  Any  Other 
Medium — Ford  to  Broadcast 
World  Series 

(Special  to  Editor  &  Publisher) 
Detroit,  Sept.  19 — Newspapers  should 
not  worry  over  Henry  Ford's  purchase 
of  exclusive  radio  rights  for  the  World 
Series  at  a  cost  of  $100,000.  Henry 
Ford  still  feels,  judging  by  his  expendi¬ 
tures,  that  newspajiers  are  by  far  the 
backbone  of  his  many  campaigns.  More 
than  one  and  «  ne-quarter  million  dollars 
has  been  spent  in  newspapers  the  tirst 
half  of  1934  advertising  Ford  automo¬ 
biles.  Less  than  half  as  much,  or  about 
half  a  million,  was  placed  on  billboards, 
and  about  $4(W,000  found  its  way  to 
radio.  It  is  said  that  $130,000  was  used 
in  magazines  and  farm  pajiers.  These 
figures  prove  conclusively  that  Ford, 
through  factory  and  dealers,  makes 
newspapers  better  than  a  two-to-one 
choice  over  any  other  single  medium. 

Monday  of  this  week  Henry  and  Ed- 
sel  Ford  attended  the  opening  game  of 
the  Detroit  Tigers  against  the  New 
York  Yankees  and  were  the  center  of 
attraction.  Incidentally,  this  was  Henry 
Ford’s  first  major  ball  game.  He  was 
literally  mobbed  for  autographs  imme¬ 
diately  after  the  game  and  once  again 
proved  his  g<  od-nature  by  nearly  get¬ 
ting  writer's  cramp  autographing  score 
cards  and  whatnots. 

This  week's  news  tells  about  the  new 
ten-horsepower  midget  F'ord  introduced 
in  England.  Some  people  have  tried  to 
interpret  this  as  preliminary  to  an 
American  midget  Ford  while  others  be¬ 
lieve  this  car  is  solely  for  the  English 
market.  In  Windsor,  Canada,  one  of 
the  leading  dairy  companies  has  im¬ 
ported  some  of  these  midget  Fords 
which  are  exact  duplicates  of  the 
present  Ford  except  in  size,  but  average 
38  miles  to  a  gallon  of  gas. 

U.  S.  Tire  Company  has  released 
two  additional  insertions  through  Camp- 
bell-Ewald  to  the  same  list  of  cities 
which  carried  the  original  three  ads  in 
August  and  September. 

Anticipating  considerable  sales  expan¬ 
sion  on  the  new  model  Packard  in 
Canadian  markets,  the  Packard  Motor 
Company  announced  this  week  plant  ex¬ 
pansion  in  Windsor  to  take  care  of  ten 
times  increased  business,  figuring  on  a 
new  plant  capable  of  turning  out  three 
to  four  thousand  units. 


This  year’s  heavy  increases  in  Ford 
advertising  parallel  a  remarkable  in¬ 
crease  in  Ford  production  and  sales. 
Announcement  from  Detroit  this  week 
said  that  world  production  of  Ford 
automobiles  during  the  first  eight 
months  of  1934  was  696,070,  an  increase 
of  343,665,  or  97.5  per  cent,  over  the 
same  period  of  last  year. 

Chevrolet’s  production  figures  for  the 
first  eight  months  were  reported  as 
692,477  cars  and  trucks,  which  was 
66,200  more  than  the  total  for  the  year 
1933. 

Linage  figures  shew  that  in  the  first 
six  months  of  1934  Ford  and  Ford- 
Lincoln  passenger-car  advertising  in 
newspapers  of  some  80  leading  cities 
amounted  to  4,782,000  lines,  against 
5,319,000  lines  in  the  twelve  months  of 
last  year.  This  would  indicate  that 
Ford  expenditures  in  newspapers  came 
close  to  a  million  and  a  half  in  the  first 
half  of  this  year,  or  semewhat  more 
than  the  Detroit  report.  In  1933  the 
whole  year  accounted  for  only  about 
$1,600,000,  it  is  understood. 

A  direct  cc  mparison  with  the  first 
part  of  last  year  would  indicate  an  even 
greater  increase  than  this  apparent 
doubling  of  newspaper  advertising  effort, 
for  the  Ford  advertising  was  almost 
zero  for  the  first  four  months  of  1933, 
and  gathered  momentum  only  as  the 
year  advanced.  The  beginning  of  1934 
saw  the  advertising  of  1934  models  well 
under  way. 

Under  the  plan  developed  by  Ford  as 


sales  turned  upward,  most  of  the  news¬ 
paper  advertising  is  still  placed  in  the 
names  of  32  dealer  groups,  of  whom  27 
are  served  by  McCann-Erickson,  Inc., 
and  the  five  other  groups,  together  with 
all  factory  advertising,  by  N.  W.  Ayer 
&  Son,  Inc.  This  advertising  set-up 
grew  out  of  the  scattering  efforts  of 
F'ord  dealers  last  year  to  get  s(  me  ad¬ 
vertising  in  place  of  the  missing  factory 
copy,  and  the  plan  is  now  a  well-organ¬ 
ized  and  apparently  permanent  factor. 

Under  the  new  plan  by  which  the 
New  York  Automobile  Show  will  be 
officially  sponsored  by  dealers,  rather 
than  by  the  National  Automobile  Cham¬ 
ber  of  Commerce,  a  Ford-Lincoln  repre¬ 
sentative  has  been  named  on  the  com¬ 
mittee  in  charge,  leading  to  speculation 
whether  Ford  will  exhibit  at  the  show 
instead  of  staging  a  show  of  his  own 
as  in  the  past.  The  show  will  be  held 
Jan.  5  to  12,  1935. 


BUYS  INTEREST  IN  AGENCY 

Expansion  of  the  services  offered  by 
the  Waldron  .Advertising  Agency,  lo¬ 
cated  in  the  Opera  House  Building. 
Terre  Haute,  Ind.,  for  more  than  20 
years,  was  announced  recently  when 
Herman  A.  Collins,  formerly  sole 
owner,  sold  a  part  interest  in  the  busi¬ 
ness  to  Sterling  H.  Pittman,  of  New 
York,  Cincinnati  and  Mansfield,  O.  The 
latter  was  with  the  Westinghouse  Elec¬ 
tric  &  Manufacturing  Company’s  ad¬ 
vertising  department  for  ten  years. 

PIE  ACCOUNT  TO  MATHES 

Pie  Bakeries,  Inc.,  maker  of  Mrs. 
Wagner’s  Pies,  with  plants  in  Newark, 
Brooklyn,  Chicago,  Cleveland  and  De¬ 
troit,  has  appointed  J.  M.  Mathes,  Inc., 
New  York,  to  handle  its  advertising,  it 
is  announced  by  Kenneth  J.  Hanau, 
vice-president  of  the  baking  corporation. 
Plans  for  the  account  will  be  formu¬ 
lated  after  a  study  to  be  made  by  the 
Mathes  organization. 

7-PAGE  AD  FOR  KRESGE 

The  Newark  (N.  J.)  Stmday  Call  on 
Sept.  16  carried  seven  pages  of  adver¬ 
tising  by  the  Kresge  Department  Store, 
announcing  its  outstanding  sale  of  the 
year.  Abraham  Schindel,  vice-president 
and  general  manager  of  Kresge,  said 
that  the  large  advertising  order  was 
evidence  of  belief  that  business  is  defi¬ 
nitely  on  the  upswing. 


FOR  UNDERTAKERS  CAMPAIGN 

A  state-wide  advertising  campaign  to 
create  more  public  respect  for  the  un¬ 
dertaking  profession  was  urged  at  the 
recent  convention  in  Atlantc  City  of 
the  New  Jersey  Funeral  Directors’  As¬ 
sociation.  John  F.  Martin  of  Elizabeth, 
former  president  of  the  association,  also 
suggested  that  the  state  group  contribute 
toward  a  national  advertising  drive. 


“BLUE  COAL"  CAMPAIGN 

A  campaign  for  “blue  coal’’  is  to  be 
placed  by  Delaware,  Lackawanna  & 
Western  Coal  Company  in  160  news¬ 
papers  of  anthracite-burning  territory, 
as  well  as  two  broadcasts  over  select^ 
radio  stations.  The  appropriation  is 
reported  to  be  40  per  cent  larger  than 
last  year.  The  account  is  handled  by 
Ruthrauff  &  Ryan,  Inc.,  New  York. 


CASTLE  HLMS  TO  MATHES 

Castle  Films,  producers,  exhibitors 
and  distributors  of  Business  Motion 
Pictures,  with  offices  in  New  York, 
Chicago  and  San  Francisco,  has  ap¬ 
pointed  J.  M.  Mathes,  Inc.,  advertising 
agency.  New  York,  as  its  advertismg 
and  merchandising  counsel. 


MEN’S  FASHION  SECHON 

New  York  Herald  Tribune  on  Sept. 
15  devoted  14  pages  to  news  and  adver¬ 
tising  of  fall  fashions  for  men,  carrying 
about  19,000  lines  of  advertising.  The 
men’s  fashion  section  is  a  quarterly 
affair. 


ANNOUNCE  DRUG  ACCOUNT 

Gale  &  Pietsch,  Inc.,  Chicago  adver¬ 
tising  agency,  has  been  appointed  to 
handle  the  advertising  of  F.  E.  Barr  & 
Co.,  Chicago,  covering  Boracetine 
Mouth  Wash  and  Boracetine  Tooth 
Powder. 


TWO  JOIN  NEW  AGENCY 

(Special  to  Editor  &  Publisher) 

Chic.ago,  Sept.  18— .Appoitment  of 
Roger  Tuttle,  formerly  of  the  local  of¬ 
fice  of  Barten,  Barten,  Durstine  & 
Osborn  agency,  as  space  buyer,  and 
of  Lester  Hopper,  formerly  of  Mitchell, 
Faust,  Dickson  &  Wieland  agency,  as 
copy  department  chief  of  Morris,  Wind- 
muller  &  Enzinger,  newly  organized  lo¬ 
cal  advertising  agency,  was  announced 
here  today  by  Philip  Morris,  president. 


PROSSER  AGENCY  OPENS 

San  F'rancisco’s  newest  advertising 
agency,  that  of  Richard  Prosser,  opened 
Sept.  14  in  the  De  Young  building, 
in  the  quarters  occupied  for  the  past 
ten  years  by  the  firm  of  O'Day  &  Pros¬ 
ser,  which  was  dissolved  on  Sept.  1. 
-Among  the  accounts  handled  by  the 
Prosser  agency  are;  Mohawk  Petro¬ 
leum  Company,  California  Water  Ser¬ 
vice  Company,  Western  Pipe  &  Steel 
Company,  Blaw-Knox  and  Western 
Pipe  Corporation,  Hardinge-Western 
Company,  and  San  Francisco  Bay  Toll 
Bridge  Co.  Prosser  was  formerly  a 
newspaper  rei^rter  and  editor,  served 
the  St.  Francis  Hotel,  San  Francisco, 
as  director  of  advertising  and  publicity, 
and  was  assistant  Pacific  Coast  man¬ 
ager  of  the  Williams  Steamship  Com¬ 
pany  just  prior  to  entering  the  ad¬ 
vertising  agency  business. 


OLD  DUTCH  CONTEST 

-Announcement  copy  in  120  news¬ 
papers  and  the  American  lYcekly  has 
been  placed  by  Cudahy  Packing  Com¬ 
pany,  Chicago,  offering  cash  prizes 
totaling  $3,150  in  cash,  for  the  best 
letters  on  “Why  I  Prefer  to  Use  Old 
Dutch.”  Additional  newspaper  adver¬ 
tising  on  the  Old  Dutch  Cleanser  con¬ 
test  will  be  placed  by  Roche,  Williams 
&  Cunnyngham,  Chicago.  The  contest 
closes  Sept.  30. 


SEAGRAM  PROMOTES  GUYER 

William  Guyer  has  been  promoted 
to  be  sales  promotion  manager  by  Sea¬ 
gram  Distillers  Corporation.  Chrysler 
Building,  New  A’ork.  Mr.  Guyer,  who 
was  formerly  advertising  manager  for 
Schenley,  is  in  charge  of  all  direct- 
mail  promotion  and  advertising,  styling, 
packaging,  and  dealer  aids. 


NEW  MEMPHIS  AGENCY 

Fancher  &  Jackson  Advertising 
-Agency  has  been  organized  at  Mem¬ 
phis,  Tenn.,  by  Robert  L.  Fancher  and 
A.  P.  Jackson,  veteran  advertising 
agency  men.  Offices  are  located  in  the 
Marx  &  Bensdorf  Building. 


DOREMUS  AGENCY  NAMED 

The  Boston  office  of  Doremus  & 
Co.  has  been  appointed  to  handle  the 
advertising  for  W.  F.  Schrafft  &  Sons, 
maker  of  candy  and  assorted  choco¬ 
lates  at  Boston,  Mass. 


GETS  BRITISH  ACCOUNT 

Unity  Heating  Limited  of  London, 
England,  heating  appliances,  has  placed 
its  advertising  account  with  N.  W. 
-Ayer  &  Son,  Ltd.,  of  London. 


AD  TIPS 


.VnUerHon,  DavU  &  l*lutte,  Inc.,  1270 
Sixth  avenue.  New  York  City.  Placing 
two-time  orders  with  newspapers  in  cities 
where  demonstration  is  held  for  Alex¬ 
ander  tjmith  A  iSous  Carpet  Co.,  Yonkers, 
N.  Y. 

N.  W,  Ayer  &  Son,  Washington 
si|uure,  Philadelphia,  Pa.  -j.gain  making 
contracts  with  newspapers  in  various  sec¬ 
tions  for  Ford  Motor  Car  Co.,  Detroit. 

Blackman  Company,  122  E.  42d  street, 
New  Y'ork  City.  Placing  copy  with  news¬ 
papers  in  various  sections  for  Procter  & 
Camille  Co.,  Chlpso  and  Ivory  Flakes, 
Cincinnati,  Ohio. 

Blainr-Thompson  Company,  321  W.  44th 
street.  New  York  City.  -Vgain  placing 
copy  with  newspapers  in  selected  sections 
for  Warner  Bros.  Pictures.  Inc.,  New 
York  City. 

Blakcr  -Adv.  Agency,  370  Lexington 
avenue.  New  York  City.  Again  placing 
orders  with  newspapers  in  selected  sec¬ 
tions  fur  American  liadiator  Co.,  heating 
apparatus.  New  York  City. 

HanfT-.Metzger,  Inc.,  745  Fifth  avenue. 
New  York  City.  Placing  orders  with 
newspapers  in  various  sections  for  Texas 
Co.,  Texaco  oil  and  gasoline. 

Kalpli  li.  Jones  Compan,v,  431  Main 
stri-et,  Cincinnati,  Ohio,  and  IS  E.  4Sth 
8tre<*t.  New  York  City.  Placing  orders 
with  some  New  York  City  newspapers  for 
Calveri-.Maryland  Distilling  Co.,  Uelay, 
Md..  and  -New  York  City. 

McKee  A  -Albright,  Inc.,  1400  S.  Penn 
Biiuare,  Philadelphia,  Pa.  -Again  placing 
copy  with  newspapers  in  various  sections 
for  Itayiik  Cigars.  Inc.,  Havana  Itililiuns, 
Philadelphia  Hand  Made,  Mapacuba 
Cigars.  Philadelphia,  Pa. 

J.  M.  Mathes,  Inc.,  122  E.  42d  street. 
New  York  City.  -Again  placing  orders 
with  newspa tiers  in  various  sc'ctions  for 
Carbide  &  Carbon  Chemical  Corp.,  Pres¬ 
tone.  New  York  City. 

Peck  -Adv.  .Agency,  444  Madison  avenue. 
New  A'ork  City.  Placing  account  for  the 
Lustrite  Corp.,  nail  polish,  Brooklyn, 

Kedfleld-Coupe.  Inc..  247  Park  avenue. 
New  York  City.  Placing  orders  with 
newspapers  in  various  sections  for  Block 
Drug  Co.,  Haarlem  Cold  Medal  Oil, 
Brooklyn.  N.  Y". 

Young  &  Kublcam,  Madison  avenue. 
New  York  City.  Making  contracts  and 
■  ■lacing  copy  with  news|iapers  in  various 
sections  for  Frankfort  Distilling  Co., 
whiskies,  Louisville,  Ky.,  and  New  York 
City. 


Jo  advertising 
Jidanagers. . . 

We  have  just  completed 
a  new  portfolio  of  typeface  speci¬ 
mens  showing  in  practical  display 

Tncutdojbi 

the  new  Ludlow  advertising  script. 

Mandate  will  be  exceedingly 
attractive  to  your  department  store 
advertisers.  They  will  save  money 
on  hand-lettering  and  line  cuts  and 
increase  the  proportion  of  their  ap¬ 
propriations  available  for  space. 

A  copy  of  this  portfolio  awaits 
your  request— without  obligation. 

Ludlow  Typograph  Co. 

2032  Clybourn  Ave.,  Chicago,  III. 
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PUTS  PUNCH  IN  PRICE  DISPLAY 

The  current  tendency  toward  emphatic  price  display  in  many 
types  of  retail  advertising  helps  build  linage  .  . .  but  it  also  puts 
a  terrific  strain  on  composing-room  facilities.  It  takes  a  lot  of 
time  and  a  lot  of  material  to  set  such  copy  by  hand. 

But  what  a  different  story  when  you  have  a  Two-in-One  in 
the  shop!  Then  the  copy  goes  through  with  keyboard  speed. 
You  con  set  it  oil  on  one  machine  .  .  .  one  operation  ...  no 
cutting  or  fitting  . . .  very  little  make-up. 

And  there’s  no  limit  to  the  amount  you  con  set.  Pages  of 
bargains,  with  never  a  thought  of  missing  sorts. 

Look  at  the  range  of  sizes  you  can  get  on  a  single  Linotype 
with  three  main  and  three  auxiliary  magazines.  And  if  you 
need  still  greater  variety,  it  takes  only  a  few  seconds  to  put  on 
another  magazine. 
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AD- VENTURES 

By  ROBERT  S.  MANN 

“■VJETWORK  Headliners,”  new  ra-  ters  to  newspaj^rs  in  July  pointing  out 
dio  advertising  feature  which  is  that  the  legal  liquor  industry-  had  spent 
being  developed  by  Radio  Announce-  millions  of  dollars  in  newspaper  ad- 
ments,  Inc.,  New  York,  has  broken  into  vertising  since  repeal,  but  that  sales 


TODAY’S  RADIO  PROGRAMSi 


M454-WEAF-660IC 


If  onfi,«Ai,T«b, 


M34?-WABC-Sa:K  : 


m4:2-wor-7iok  ■-i.'r"  ”  'V‘  T  — i - 


Part  of  advertising  feature  for  radio  programs  as  it  appeared  on  radio  page. 


newspaper  advertising  columns  recently 
in  half  a  dozen  leading  cities,  as  shown 
in  the  accompanying  illustration. 

These  preliminary  insertions,  how¬ 
ever,  have  been  merely  “samples,”  paid 
for  by  Radio  Announcements  through 
F.  Wallis  Armstrong  agency  of  Phil¬ 
adelphia,  without  charge  to  the  broad¬ 
cast  advertisers  listed  therein.  The 
purpose,  according  to  the  agency,  was 
twofold:  first,  to  show  the  advertisers 
what  the  programs  will  look  like  in  the 
new  style  of  listing,  and  second,  to  test 
the  value  of  the  feature  to  readers. 

The  plan  was  described  in  this  col¬ 
umn  two  weeks  ago.  The  sample  ad¬ 
vertisements  published  this  week  and 
last  repeat  the  promise  that  daily  publi¬ 
cation  of  the  “Headliners”  will  begin 
Sept.  30  for  Sunday  papers,  and  Oct.  1 
for  weekday  papers.  Short-term  con¬ 
tracts  are  being  placed  with  50  daily 
and  35  Sunday  newspapers. 

A  representative  of  the  Armstrong 
agency  said  this  week  that  no  paper  on 
the  list  had  raised  objection  to  the  plan 


of  bootleg  liquor  were  still  said  to  be 
twice  as  large  as  of  legal  liquor.  Pub¬ 
lishers  were  “challenged”  to  wipe  out 
the  bootleg  industry  not  only  in  behalf 
of  law-abiding  firms  but  as  a  matter 
of  public  welfare. 

Replies  by  publishers,  according  to 
Mr.  Hubbard,  showed  they  “were  alive 
to  the  situation.”  Some  newspapers 
reported  they  were  working  with  their 
local  authorities,  others  that  they  were 
making  campaigns  of  their  own. 

Two  other  letters  have  been  sent  by 
this  agency,  while  some  other  agencies 
have  taken  like  action.  Numerous 
clippings  are  being  received,  showing 
newspaper  activity  in  the  matter. 

One  end  sought  by  the  agency  men  is 
a  public  realization  of  the  part  that 
taxes  play  in  causing  high  liquor 
prices.  The  spread  between  legal  tax- 
mid  liquor.  and  illegal,  untaxed 
liquor,  and  the  consequent  lower  prices 
of  the  latter,  have  given  many  persons 
a  belief  that  profiteering  is  rampant  in 
the  legal  liquor  business. 


“INVISIBLE”  INK  IN  AD 
Racine,  Wis,,  Sept.  17 — A 
novel  method  of  advertising  its 
Mystery  Day  sales  event  was 
used  by  Zabn’s  department  store 
in  the  Racine  (Wis.)  Journal- 
Times  of  Sept.  12.  A  full-page 
insert  listed  the  special  sales 
items  for  the  following  day,  but 
instead  of  a  price  after  each 
item,  a  circle  containing  the 
words  “Mystery  Price?”  was  in¬ 
serted.  In  the  center  of  the 
page  there  was  a  large  plain 
blue  circle,  which,  when  mois¬ 
tened,  revealed  “88c,”  the  sales 
price  for  the  merchandise.  It 
is  thought  that  this  is  the  first 
time  such  a  stunt  has  been  used 
by  any  Wisconsin  store  in  its 
newspaper  advertising. 

but  was  intended  as  a  reflection  of  sub¬ 
stantial  opinion  which  he  thought  should 
be  voiced. 

.\side  from  the  controversial  aspects 
of  Mr.  Mathes’  views,  it  is  interesting 
to  note  his  outline  of  new  business 
awaiting  the  nation; 

“We  should  rebuild  our  navy, 
modernize  our  army ;  materially  encour¬ 
age  our  shipping  industry ;  construct 
more  good  roads ;  modernize  lO.OOO.OCK) 
buildings  and  wipe  out  the  deficit  of 
800,000  private  homes.  We  must  install 
more  efficient  lighting  equipment;  ex¬ 
pand  the  manufacture  of  artificial  cold; 
install  air-conditioning  systems;  elimi¬ 
nate  smoke  and  soot;  introduce  a  wide 
variety  of  safety  devices;  banish  un¬ 
necessary  noises ;  extend  heat  and  power 
lines  to  remote  communities ;  replace 
obsolete  machinery ;  eliminate  destruc¬ 
tive  insect  pests;  give  year-around  ap¬ 
peal  to  seasonal  articles  by  proper  ad¬ 
vertising;  put  rubber  tires  on  trains; 
give  new  patterns  to  community  ar¬ 
rangement  ;  streamline  transportation, 
and  provide  more  health  and  recreation 
facilities.  No  greater  nonsense  has  been 
spread  about  than  that  we  have  reached 
saturation  points.” 

N.  Y.  RADIO  SHpW  ON 

.\ll-wave  radio  sets  designed  not  only 
for  regular  American  broadcasts,  but 
to  pick  up  also  the  broadcasts  of  short 
wave  stations  at  home  and  abroad,  were 
a  feature  of  the  third  annual  Radio  and 
Electrical  Exposition  which  opened 
Sept.  19  in  Madison  Square  Garden, 
New  York.  Forty  radio  manufacturers 
and  70  other  firms  were  exhibitors. 
Washing  machines  and  refrigerators 
were  prominent  in  the  show. 

MEAT  DEALERS  IN  CAMPAIGN 

Twelve  hundred  retail  meat  dealers 
in  Greater  New  York  are  to  join  in  a 
cwiperative  advertising  campaign  ap¬ 
pearing  once  a  month  for  a  year  in  the 
Xeze  I'ork  Herald  Tribune.  First  in¬ 


of  re-selling  space  to  the  individual  ad¬ 
vertisers.  The  newspaper  contracts  call 
for  card  rates  for  general  advertising, 
while  the  standard-sized  space  for  each 
program  is  to  “retail”  at  a  base  rate  of 
S325  per  insertion  in  the  list  of  news¬ 
papers.  Fifteen  per  cent  commission  is 
allowed  to  the  advertisers’  agencies. 

«  «  * 

Efforts  to  enlist  newspaper  sup¬ 
port  for  a  fight  against  bootleggers 
are  developing  into  a  cooperative 
movement  by  five  New  York  agencies 
handling  liquor  accounts.  Representa¬ 
tives  of  these  agencies  have  held  in¬ 
formal  meetings  and  made  plans  to 
prepare  statistics  and  other  material 
which  will  help  to  disclose  the  boot¬ 
leggers’  operations. 

No  new  organization  has  been  set 
up,  but  material  approved  by  the 
group  is  sent  out  by  individual  agen¬ 
cies. 

Those  who  have  taken  part  in  the 
meetings  include  Francis  G.  Hubbard, 
of  Kimball,  Hubbard  &  Powel;  L.  T. 
Bush,  the  Blackman  Company ;  Ed¬ 
ward  Lasker  and  J.  J.  Tormey,  Lord 
&  Thomas;  F.  O.  .\nderson,  Richard¬ 
son,  Alley  &  Richards;  and  A.  G.  Van 
Utt,  Erwin  Wasey  &  Co. 

A  leading  part  was  taken  in  the 
project  when  Mr.  Hubbard  sent  let- 


*  *  « 

Broad  possibilities  for  future  busi- 
ne  s  ‘the  instant  the  business  out¬ 
look  is  clear,”  were  seen  this  week  by 
James  M.  Mathes.  president  of  J.  M. 
Mathes,  Inc.,  New  York  advertising 
agency,  who  made  public  a  statement  in 
which  he  outspokenly  criticized  certain 
features  of  the  Federal  Administration's 
policy. 

The  immediate  response  to  his  state¬ 
ment  he  told  l-LDiTOR  &  Pi'BLiSHF.R.  was 
“terrific,”  some  of  it  critical  but  mostly 
favorable.  He  emphasized  that  the 
statement  was  not  meant  to  be  political 

TEXAS 

Properly  to  eorer  this  grsst  Stats  you  Bust 
use  tbs  Isadors; 

THE  DALLAS  MORNING  NEWS 
THE  DALLAS  JOURNAL  fEvenini) 
THE  DALLAS  SEMI-WEEKLY 
FARM  NEWS 

PiMiabstt  by  tbs  oldest  buaia  m,  instHutioa 
ia  Toaaa 

JOHN  B.  WOODWARD  Inc. 

Kmt%onat  Repretentai%*tj 

Saw  York  Chisaao  Detroit  Saa  Fraasssse 


section  is  to  be  made  Sept.  23.  The 
plan,  sponsored  by  the  National  Live 
Stock  and  Meat  Board,  is  similar  to 
that  which  began  in  Boston  early  this 
year,  .\nother  campaign  is  being  staged 
in  Philadelphia. 


NAMED  BY  WILSON  EL-BART 

Burton  Cohn  has  been  made  advertis¬ 
ing  manager  of  Wilson  El-Bart  Cor¬ 
poration,  New  York,  handling  Wilson 
whisky  and  El-Bart  gin.  The  company 
is  using  newspaper  campaigns  in  various 
markets,  a  new  magazine  campaign  soon, 
and  outdoor  posters.  Mortimer  Lowell 
Company  is  agency. 

HEINZ  PLANS  CAMPAIGN 

A  new  newspaper  advertising  cam¬ 
paign  by  H.  J.  Heinz  Company,  Pitts¬ 
burgh,  is  expected  soon,  using  the  same 
style  of  copy  as  in  recent  campaigns, 
in  which  separate  advertisements  for 
various  products  were  grouped  on  a 
newspaper  page.  The  advertising  is 
placed  by  Maxon,  Inc. 

LAUNCHING  NEW  UNE 

Fairbanks,  Morse  &.  Co.,  Chicago,  is 
reported  to  be  planning  a  $750,000  ad¬ 
vertising  campaign  to  introduce  its  new 
lint  of  radios,  washing  machines  and 
refrigerators.  Henri,  Hurst  &  Mc¬ 
Donald,  Chicago,  is  the  comany’s 
agency. 

NEW  PLACE  FOR  S.  A.  BROWN 

Stanley  A.  Brown,  formerly  vice- 
president  of  the  H.  W.  Kastor  &  Sons 
Advertising  Company,  Inc.,  and  man¬ 
ager  of  its  New  York  office,  has  joined 
Hommann,  Tarcher  &  Sheldon,  Inc., 
New  York  agency,  as  vice-president. 

CAMEL  RADIO  PROGRAM 

Camel  Caravan,  a  new  series  of  half- 
hour  programs,  is  to  be  broadcast  twice 
a  week,  beginning  Oct.  2,  by  the  R.  J. 
Reynolds  Company,  maker  of  Camel 
cigarettes. 

GOLFERS  ELECT  LeQUATTE 

The  New  York  Advertising  Club  Golf 
Association  has  elected  H.  B.  LeQuatte 
as  president  for  1935.  Charles  E 
Murphy  was  elected  vice-president  and 
Eugene  H.  Sameth,  secretary-treasurer. 

for 

Fast 
WORK 

When  late  news  is  break¬ 
ing  .  .  .  the  presses  yawn¬ 
ing  for  plates  .  .  .  that’s 
when 

MORLEY 
MATS 

are  worth  their  weight  in 
platinum!  They  give  deep, 
clear  impressions  that  pro¬ 
duce  clean-printing  stereos 
. . .  and  require  only  mod¬ 
erate  moulding-pressure 
that  protects  type  and 
cuts;  prolongs  life  of 
moulding  blankets. 

Big  newspapers  .  .  .  and 
little  ones,  too  .  .  .  can  do 
their  best  work  with 
Morley  Mats. 

MORLEY  BUTTON 

Manufacturing  Company 

Portsmouth,  New  Hampshire 
New  York  Office,  46  East  11th  Street 
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I.N.S.  scores 
Smash  Beat  on 
Undbet^ 
kidnap  arrest! 


Read  these  messages  from  editors  who 

beat  all  opposition  with  I.N.S.  story! 


St.  Louis  Star  Times— We  scored  a  clean  smashing  beat 
today  on  the  I.N.S.  Lindbergh  story. 

Louisville  Herald-Post— I.N.S.  well  ahead  with  definite 
Lindbergh  arrest  story  and  far  ahead  on  confirmation  that 
this  solves  kidnaping. 

Cincinnati  Times-Star— I.N.S.  ahead  on  Lindbergh  story. 
You  broke  the  story. 

Houston,  Texas,  Chronicle— Congratulations  on  notable 
Lindbergh  scoop  today. 

Chicago  American— I.N.S.  did  wonderful  work  on  Lind' 
bergh  story.  Led  all  the  way. 

Philadelphia  News— I.N.S.  w-as  so  far  ahead  on  the  Lind- 
bergh  suspect  story  that  we  paid  no  attention  to  the  story 
supplied  by  our  other  press  association  until  the  I.N.S.  ac' 
count  was  in  type. 

San  Francisco  Call-Bulletin— I.N.S.  way  ahead  of  oppo' 
sition  permitting  us  to  give  public  the  long  awaited  news 
of  who  got  the  Lindy  kidnap  ransom. 

Columbus,  Ohio,  Dispatch— I.N.S.  way  ahead  on  Lind' 
bergh  story. 

Salt  Lake  City  Deseret  News— We  got  40'minute  beat 
with  I.N.S.  story. 


Detroit  Times— We  were  on  street  with  I.N.S.  Lindy  story 
full  hour  ahead  of  opposition. 

Atlanta  Georgian- We  scored  clean  beat  on  Lindbergh 
story  with  I.N.S.  We  were  half  hour  ahead  with  story  on 
arrest  identification  and  recovery  ransom,  and  covered  en' 
tire  home  delivery  circulation  while  opposition  had  only 
story  about  impending  developments  in  home  edition.  Sen¬ 
sational  achievement. 

Milwaukee  Wisconsin  News— I.N.S.  so  far  ahead  of  all 
opposition  on  Lindy  arrest  they  haven't  caught  up  yet.  We 
can  always  depend  on  International. 

Boston  American— I.N.S.  scored  smash  beat.  You  were  way 
ahead  of  opposition  on  Lindbergh  case  arrest. 

Baltimore  News— I.N.S.  gave  us  one  of  the  greatest  beats 
ever  scored.  We  beat  the  town  on  the  Lindbergh  arrest 
story. 

Oakland  Post-Enquirer— Thanks  to  I.N.S.  for  marvelous 
beat  on  Lindbergh  story  today.  Way  ahead  of  opposition. 

Syracuse  Journal— Our  I.N.S.  Lindbergh  stor>^  was  first  on 
street  and  better  account.  Congratulations. 

San  Antonio  Light— We  had  two  editions  on  street  with 
I.N.S.  story  long  before  opposition  had  anything. 

Los  Angeles  Herald  Express— I.N.S.  scooped  the  town  by 
a  full  hour  on  Lindbergh. 


International  news  service 
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GAS  FIRM  OFFICIALS 
MAKE  DpOSITlONS 

Advertitingr  Reduced  in  K.  C.  Star 

After  Paper  Attacked  Rates, 
Executive  Says  in  Doherty 
Libel  Suit  Proceedings 

The  taking  of  depositions  in  the  Henr>' 
L.  Doherty  libel  suit  against  the  Kansas 
City  Star  was  resumed  last  week  before 
a  special  master,  William  S.  Hogsett,  in 
the  offices  of  Star’s  attorneys,  Watson, 
Ess,  Groner,  Barnett  &  Whittaker.  The 
deposition  of  Maj.  T.  J.  Strickler,  vice- 
president  and  general  manager  of  the 
Kansas  City  Gas  Company,  was  taken 
first,  followed  by  that  of  B.  C.  Adams, 
v’ice-president_  and  general  manager  of 
the  Gas  Service  Company,  another  Do¬ 
herty  subsidiary. 

In  their  questioning,  the  Star’s  attor¬ 
neys  sought  to  obtain  from  Adams  in¬ 
formation  concerning  the  fee  of  one  and 
three-quarters  per  cent  drawn  annually 
by  Henry  L.  Doherty  &  Co.,  from  the 
Kansas  City  Gas  Company.  The  fee 
is  one  of  the  principal  ^ints  at  issue  in 
the  suit.  Adams  admitted  he  had  no 
knowledge  of  the  amounts  paid  by  the 
various  Doherty  subsidiaries. 

Then  R.  R.  Brewster,  of  counsel  for 
Doherty,  led_  Adams  into  a  discussion 
on  the  reaction  on  the  gas  company’s 
advertising  policy  of  articles  published 
in  the  Star  concerning  gas  rates.  The 
witness  said  the  company  had  reduced 
its  advertising  in  the  Star  after  the  at¬ 
tacks  on  gas  rates  began  to  appear.  He 
testified  in  explanation  that  the  com¬ 
pany’s  appliance  salesmen  had  encoun¬ 
tered  hostility  from  {wospective  custom¬ 
ers  as  a  result  of  the  articles.  Through 
Brewster,  the  witness  was  led  into  at¬ 
tacking  the  Star’s  advertising  policy  in 
a  general  manner.  Although  he  justi¬ 
fied  the  withdrawal  of  gas  company  ad¬ 
vertising  chiefly  on  the  grounds  that 
the  newspaper  apparently  had  engaged 
in  “a  program  of  crusade  against  Mr. 
Doherty  and  the  companies  he  managed 
under  his  management  contract.” 

After  the  Star,  in  September,  1930, 
begw  publishing  the  results  of  its  in¬ 
vestigation  into  the  gas  rates,  it  contin¬ 
ued  to  accept  advertising  from  the  Kan¬ 
sas  City  Gas  Company.  Not  until  after 
the  gas  rate  articles  had  begun,  did  the 
company  begin  to  restrict  its  advertis¬ 
ing  in  the  Star.  After  the  Doherty  suits 
were  filed  in  July,  1931,  the  gas  com¬ 
pany  withdrew  all  of  its  advertising 
and  not  long  afterward  Doherty  was 
announced  as  the  purchaser  of  a  large 
interest  in  the  Kansas  City  Journal- 
Post. 

At  no  time,  according  to  the  execu¬ 
tives  of  the  Star,  did  the  Star  either 
refuse  the  gas  company’s  advertising  or 
make  any  demands  upon  it.  This  state¬ 
ment  was  made  in  answer  to  charges 
made  in  the  Adams  deposition  that  an 
advertising  solicitor  for  the  Star  had 
objected  to  the  gas  company’s  division 
of  space  in  the  two  Kansas  City  news¬ 
papers.  This  action  by  the  solicitor  was 


repudiated  by  his  superiors,  however, 
Adams  admitted. 

In  its  headlines  covering  the  dejwsi- 
tions  the  Doherty  newspaper  in  Kan¬ 
sas  City  referred  to  the  advertising 
testimony  with  the  banner  line :  “Star 
Attacks  Called  Blackmail." 

The  word  “blackmail”  did  not  occur 
in  the  testimony  at  any  time,  nor  was  it 
implied.  Star  executives  said. 


DROPS  $1,750,000  SUIT 

Oklahoma  City  Contractor  Fail*  to 
Press  Libel  Charge 

Tom  L.  Green,  Oklahoma  City  con¬ 
tractor,  last  week  dismissed  his 
$1,750,000  libel  suit  against  the  Okla¬ 
homa  City  News. 

Mr.  Green,  accompanied  by  his  attor¬ 
ney,  Austin  Rittenhouse,  dismissed  the 
suit  when  it  was  called  for  trial  before 
District  Judge  Sam  Hooker.  Gomer 
Smith,  attorney  for  the  News,  had 
called  30  defense  witnesses  for  the 
trial. 

The  list  included  former  and  present 
members  of  the  Oklahoma  City  coun¬ 
cil  and  several  officials  connected  with 
the  city  government  during  the  crusade 
of  Carl  C.  Magee,  former  editor, 
against  certain  contractors. 

Mr.  Green’s  suit  was  based  on  sev¬ 
eral  articles  written  by  Mr.  Magee  in 
his  column,  “Turning  On  the  Light.” 


COURT  WILL  RULE  ON 
UBEL  DEMURRER 

District  of  Columbia  Supreme  Court 
Will  Decide  if  “Merry  Go 
Round”  Article  Was  Fair 
Criticism 


By  George  H.  Manning 

iU'ashington  Correspondent, 

Editob  &  Publishes) 

Washington,  D.  C.,  Sept.  19 — 
W'hen  the  District  of  Columbia  Su¬ 
preme  Court  convenes  this  month,  de¬ 
murrers  filed  by  the  lyashington  Times 
and  by  Drew  Pearson  and  Robert  S. 
.\llen,  columnists,  in  the  $1,750,000  libel 
suit  brought  against  them  by  General 
Douglas  Mac.\rthur,  chief  of  staff,  will 
be  argued. 

The  army  chieftain,  who  dislikes 
references  to  the  fact  that  he  directed 
the  bonus  army  eviction,  has  asked 
$25,000  damages  on  each  of  seven 
counts  of  alleged  libel  appearing  in  the 
defendant  newspaper  in  the  daily 
column,  “Washington  Merry  Go 
Round,”  which  is  written  by  Pearson 
and  Allen, 

In  one  of  these  counts  he  charges 
the  column  made  a  disparaging  refer¬ 
ence  to  him  in  connection  with  the 
rout  of  the  bonuseers.  Others  refer  to 
printed  articles  in  which  the  General 


is  depicted  as  a  “wire  puller”  in  ar 
Department  circles  and,  he  alleges,  hold 
him  up  to  ridicule  and  contempt  in  nis 
professional  character  as  a  soldier. 

The  newspaper  and  Pearson  and  Al¬ 
len  have  not  yet  reached  the  point  of 
replying  directly  to  the  charges,  al¬ 
though  the  suit  was  filed  several  months 
ago.  The  litigants  split  honors  in  the 
first  legal  tilt,  which  was  a  motion  to 
strike  out  portions  of  the  declaration 
which  the  defendants  claimed  read  in¬ 
terpretations  into  the  record  which  are 
not  justified  by  the  printed  articles. 
Justice  Bailey  sustained  the  publisher 
and  columnists  on  several  of  their 
points,  but  overruled  them  on  others. 

In  their  demurrers,  the  defendants 
ask  that  the  suit  be  dismissed  on  the 
ground  that  the  declaration  does  not  set 
up  a  cause  of  action  in  law.  They  will 
argue,  when  the  court  convenes 
that  the  column  contained  only  ‘f^*' 
criticism  of  the  acts  and_  conduct  of  the 
plaintiff  as  a  public  officer,”  therefore 
privileged  comment. 

Counsel  for  General  MacArthur  has 
filed  a  reply  in  which  he  denies  the  com¬ 
ment  was  fair,  but  claims  it  was  false 
and  malicious. 

CITY  EDITOR  RESIGNS 

Ben  Funk,  city  editor,  I'  inita  (Okla.) 
Daily  Journal,  resigned  recently.  He 
was  city  editor  two  years. 


The  Fort  Worth  Star-Telegram’S 


Combined  Daily  and  Sunday  Circulation  Is  Greater  by 
Over  10,000  Than  Any  14  Dailies  and  11  Sunday  News« 
papers  Published  in  Fort  Worth  and  West  Texas 

STAiUTELEGRAM  DAILY  CIRCULATION 

(Publisher’s  Interim  Statement  June  30,  1934) 

150,506 

SUNDAY  ^  ^  '  104,465 

COMBINED  14  DAILY  NEWSPAPERS  150,087 
COMBINED  11  SUNDAY  NEWSPAPERS  94,444 

(Circulation  Figures  From  S.  R.  D.  Service — August,  1934) 


DISPLAY  ADVERTISING  RATES 


Star-Telegram — Daily 
Flat,  per  line . 

($4.06  Per  Inch) 


All  Other  14 
Daily  Newspapers 


(Rate  From  S.  R.  D.  Service,  August,  1934) 


PER 

LINE 


($10.78  Per  Inch) 


The  “Daily  Express”  is  today 
able  to  offer  advertisers  the 
largest  quality  daily  news¬ 
paper  sale  in  the  world. 


Over  1,775,000 
net  paid  daily 


DAILY  EXPRESS  I 

London 'Manchester*  Glasgow  I 


Represented  abroad  exclttaively  by: 

JOSHUA  B.  PO¥fERS,  Inc. 

StO  Eait  4tnd  StiMl  New  Yoffc 
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Buenos  Aires  Rio  de  Janeiro  SSo  Paulo 


The  Star'Telegram  Daily  Saves  the 


NATIONAL 

ADVERTISER 

OVER 


($6.72  Per  Inch) 


READER  RESPONSE  —  CIRCULATION  —  LOWEST  MILLINE  RATE  IN  TEXAS  — THAT’S 
WHY  THE  STAR-TELEGRAM  IS  DOING  A  PAYING  JOB  FOR  ITS  ADVERTISERS 
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CHECK 

THESE  FACTS 

against  YOUR 
Advertising  Budget 


spend  for  your  product. 

d  From  1923  to  1933, per  capita  savings  increased 
24.6%  in  New  England,  decreased  4:5%  nationally. 
To  the  manufacturer  who  looks  on  his  advertising 
as  an  investment,  this  means  steady,  reliable,  year- 
in,  year-out  purchasing  power. 

^  Take  any  index  of  purchasing  power  which 
you  want.  Number  of  telephones.  Number  of 
income  tax  returns.  Number  of  wired  homes. 
Compare  them  with  the  national  average.  You 
will  find  that  New  England  is  consistently  ahead 
of  the  parade. 

/  Are  the  52  key  newspapers  listed  at  the  bottom 
of  this  page  on  your  list?  They  should  be.  They 
can  be  counted  on  to  deliver — year  after  year — 
customers  concentrated  into  39  compact  markets, 
with  extra  money  to  spend  for  your  product. 
Check  this  list  today. 


SAVE  BY  SPENDING  MORE  in  these  NEW  ENGLAND  NEWSPAPERS 


MAINE— PomilAtloa  797,433 

Ad  Rates 

CIrcu-  2.540  10.000 

'latloo  lines  lines 

*Portland  Press-Herald  Express, 

Sunday  TeleOrsm . (ME)  59,083  .30  .16 

NEW  HAMPSHIRE— Population  465.293 

*Concord  Monitor-Patriot . (E)  6,780  .05  .03 

tKeene  Sentinel . (E)  3,998  .036  .025 

*Manchester  Union-Leader. .  (ME)  33,374  .15  .13 

VERMONT— Population  359,611 

*Barre  Times . (E)  6,716  .04  .03 

ttBrattleboro  Reformer . (E)  3,374  .035  .02 

tBurllngton  Free  Press . (M)  16,134  .065  .065 

•Rutland  Herald . (M)  13,489  .06  .06 

MASSACHUSETTS— Population  4.249,614 

•Attleboro  Sun . (E)  5,750  .04  .04 

•Boston  Eve.  American . (E)  343,405  .50  .50 

•Boston  Sunday  Advertiser ....  (S)  468,871  .75  .75 

•Boston  Globe . (M8iE)  368,176  .50  .50 

•Boston  Transcript . (E)  35,534  .25  .25 

•Boston  Post . (M)  336.637  .60  .60 

«BostonPost . (S)  387,860  .55  .55 

tBrockton  Enterprise-Times. . .  (E)  30,000  .10  .10 

fFltcbburg  Sentinel . (E)  11,332  .06  .045 

•Greenfield  Recorder-Gasette.  .(E)  6,361  .045  .045 

•HaverbUl  Geaette . (E)  15,903  .07  .06 


Ad  Rates 

CIrcu-  2.500  10.000 
lation  lines  lines 

ttHolyoke  Transcript  3c  Tele¬ 
gram . (£)  16.542  .08  .065 

•Lawrence  Ea^e-Trlbune.... (ME)  28.242  .10  .09 

•Lynn  Item . (E)  17,182  .065  .05 

•Lowell  Courler-Cltlsen  and 

Evening  Leader . (M3tE)  18.897  .07  .07 

•The  Lowell  Sun . (E)  14,705  .09  .07 

•New  Bedford  Standard  Times 

and  Mercury . (M3tE)  46,944  .14  .14 

•New  Bedford  Sunday  Standard 

Times . (S)  25,486  .10  .10 

•North  Adams  Transcript . (E)  10.623  .05  .04 

•Pittsfield  Eagle . (E)  18,457  .06  .06 

•Salem  News . (E)  20,280  .09  .07 

•Taunton  Gaxette . (E)  8.814  .05  .035 

•Worcester  Telegram  and 

Evening  Gaaette . (M3cE)  107,133  .38  .25 

•Worcester  Sunday  Telegram.. (S)  52,778  .21  .18 

RHODE  ISLAND— Pepulatlon  687.497 

•Pawtucket  Times . (E)  29,917  .09  .09 

•Providence  Bulletin . (E)  91.643  .30  .27  (B) 

•Providence  Journal . (M)  40,851  .13  .27  (B) 

•Providence  Journal . (S)  93,573  .30  .30 

tProvIdence  News-Tribune . (E)  29,558  .10  .10 

ttWesterly  Sun . (EOtS)  5,135  .04  .04 

•Woonsocket  Gall . (E)  16,177  .06  .06 


CONNECTICUT- Population  1,606,903 

Ad  Rates 

CIrcu-  2.500  10,000 
lation  lines  lines 

•Bridgeport  Post  Telegram  (M3c£)  43,336  .125  .135 

•Bridgeport  Post . (S)  21,739  .08  .08 

ttDanbury  News-Times . (E)  9,303  .06  .05 

•Hartford  Courant . (M)  35,792  .10  .10 

•Hartford  Gourant . (S)  59,655  .15  .15 

•Hartford  Times . (E)  57,964  .15  .15 

•Middletown  Press . (E)  8,890  .055  .035 

•New  Britain  Herald . (E)  14,583  .09  .08 

ttNew  Haven  Register . (E3cS)  60,361  .16  .15 

•New  London  Day . (E)  13,868  .06  .05 

•Norwalk  Hour . (E)  7,371  .045  .045 

•Norwich  Bulletin  &  Record  (M8cE)  19,344  .09  .07 

•Stamford  Advocate . (E)  11,078  .065  .055 

•Waterbury  Republican  8c 

American . (M8cE)  27,868  .09  .09 

•Waterbury  Republican  8c 

American . (E8cS)  33,100  .09  .09 


(B)  Combination  rate  Dally  Journal  and  Evening  Bulletin. 
tPublishers*  Affidavit  Oct.  1,  1933. 
ttPubllshers*  Affidavit  Apr.  1.  1934. 

•A.  B.  G.  Publishers*  Statement,  Apr.  1,  1934. 


36 


Editor  &  Publisher  for  September  22,  1934 


Circulation 


MAIL  RATES  AND  BARGAIN  OFFERS 
DEBATED  BY  CIRCULATION  GROUP 

Central  States  Members  Divided  on  Advisability  of  Cutting  Mail 
Prices  to  Add  Readers — Some  Say  Lost  Revenue 
Cannot  Be  Recovered 


(.By  telegraph  to  Editor  &  Publisher) 

HICALiO,  Sept.  19 — The  need  to 
stabilize  mail  subscription  rates  and 
abolish  bargain  offers  was  forcibly 
brought  to  the  attention  of  members  of 
Central  States  Circulation  Managers’ 
Association  in  convention  here  today  and 
yesterday.  More  than  50  circulators 
attended. 

A  debate  today  on  “Regular  Mail 
Kates  vs.  Bargain  Offers”  brought  the 
question  of  stabilizing  R.  F.  U.  subscrip¬ 
tion  rates  before  the  convention  with 
Rex  Fisher,  East  St.  Louis  (III.)  Jour¬ 
nal,  and  Clarence  Eyster.  Peoria  (Ill.) 
Star,  speaking  in  favor  of  regular  mail 
rates  and  Frank  White,  Rockford  (Ill.) 
Register-Republic  and  Star,  and  Jesse 
B.  Birks,  Decatur  (Ill.)  Herald  &■  Re- 
t'lVic,  defending  bargain  offers. 

•Although  a  majority  of  the  members 
present  indicated  they  maintain  regular 
mail  subscription  prices  the  year  around, 
others  pointed  out  if  increased  circula¬ 
tion  among  rural  communities  was 
needed,  bargain  offers  were  the  most 
economical  way  of  getting  this  business. 
The  question  was  raised  whether  or  not 


(Ill.)  Pantagraph,  a  recent  Inland  sur¬ 
vey  showed  that  those  papers  which  did 
not  offer  bargain  rates  had  lost  less 
rural  circulation  than  those  that  did 
make  such  offers. 

M.  E.  Moyer,  La  Porte  (Ind. )  Her¬ 
ald- Argus,  was  api)ointed  to  fill  the 
une.xpired  term  of  the  late  Clark  A. 
Ferris,  former  /•'/.  li'ayiie  (Ind.)  A'eu-s- 
Sentinel  circulation  manager.  The  con¬ 
vention  adopted  a  resolution  of  symi>a- 
thy  in  memory  of  the  deceased  member. 

A.  E.  Meyer,  Clinton  (la.)  Herald, 
and  John  Funk.  Dam'ille  (Ill.)  Cohi- 
mercial  Neios,  each  presented  papers  on 
circulation  methods.  M.  Vincent  Gott- 
schalk,  western  manager  of  A.  E.  Clay- 
den,  Inc.,  publishers’  representative,  en¬ 
tertained  the  members  at  today’s  lunch¬ 
eon  with  “Thirty  Minutes  in  the  Fourth 
Dimension.” 

Intimate  circulation  problems  as  to 
ways  and  means  of  promoting  newspa¬ 
per  features,  circulation  agreements  and 
mail  subscription  prices  together  with 
new  ideas  in  carrier  boy  welfare,  occu¬ 
pied  the  attention  of  members  at  the 
Tuesday  session. 


Offirers  and  members  of  Central  States  Cirrulation  Managers’  Association 
greet  Frank  Newell,  Toledo  Blade,  president  of  I.  C.  M.  A.  and  guest  speaker 
at  fall  meeting  in  Chicago  this  week.  Left  to  right:  George  B.  Moffett,  Mil- 
tvaukee  News-Sentinel,  vice-president;  Frank  K.  White,  Rockford  (Ill.)  Register- 
Republic  Si  Star;  President  Newell;  Jesse  B.  Birks,  Decatur  (III.)  Herald  & 
Review,  president;  Ray  South,  Indianapolis  News  and  C.  K.  Jefferson,  Des 
Moines  Register-Tribune,  secretary-treasurer. 


some  papers  were  merey  looking  upon 
circulation  as  a  “by-product”  from  a 
revenue  standpoint,  when  it  is  possible 
to  establish  rates  that  are  adequate  to 
cover  production  and  selling  costs. 

Mr.  Fisher,  in  opposing  bargain  offers, 
declared  some  publishers  are  to  blame 
for  eliminating  farm  editors  on  their 
staffs  and  cutting  out  much  of  the  news 
of  particular  interest  to  rural  readers. 
He  suggested  if  such  papers  would  re¬ 
instate  farm  editors  and  make  a  con¬ 
certed  effort  to  improve  the  editorial 
content  of  their  news  column-  in  this 
field,  much  of  the  resistance  now  en¬ 
countered  by  circulation  solicitors 
among  farmers  would  be  eliminated.  Mr. 
Eyster  pointed  out  that  once  a  newspa¬ 
per  gives  a  bargain  offer,  it  takes  years 
to  recover  from  that  position,  inasmuch 
as  rural  readers  will  insist  on  renewing 
at  the  Irargain  rate. 

Speaking  in  favor  of  bargain  offers. 
Mr.  White  frankly  stated: 

“If  you  need  circulation  bad  enough, 
bargain  offers  will  get  the  business.  If 
you  can  get  enough  volume  to  increase 
your  advertising  rates,  it  will  pay.” 

He  admitted,  however,  that  his  paper 
had  recently  increased  its  mail  subscrip¬ 
tion  prices  and  had  suffered  about  a  25 
per  cent  loss  in  rural  circulation. 

Mr.  Birks  asserted  reasonabl-'  bargain 
offers,  economically  planned,  will  aid  in 
getting  mail  subscriptions  quickly  and 
bring  in  cash  returns.  Properly  mer¬ 
chandised,  such  offers  attract  new  cus¬ 
tomers,  particularly  where  clubbing  of¬ 
fers  are  included,  he  said. 

No  action  was  taken  by  the  conven¬ 
tion  on  this  subiect,  although  it  was 
stated  by  Joe  Bunting,  Bloomington 


The  meeting  was  called  to  order  by 
Jesse  B.  Birks  Decatur  (Ill.)  Herald  & 
Revinv,  president  and  reports  of  officers, 
including  those  of  George  Moffett,  Mil- 
zi'aukee  Xeu’s-Seutinel,  vice-president 
and  program  chairman,  and  C.  K.  Jef¬ 
ferson,  Des  Moines  Register-Tribune, 
secretary-treasurer,  were  given. 

E.  R.  Hatton,  Detroit  Free  Press, 
opened  the  program  with  a  paper  on 
"Best  Methods  of  Promoting  New  Fea¬ 
tures.”  He  told  of  his  paper’s  success¬ 
ful  efforts  in  building  maximum  interest 
in  the  women’s  pages  with  introduction 


New  York  Herald  Tribune 
GAINS  in  Advertising 
8th  Consecutive  Month 
this  Year 

Every  month  In  1934,  the  New 
York  Herald  Tribune  has  made 
substantial  Rains  In  advertlsInR 
volume.  The  Rain  for  AuRust 
brinRs  the  total  Rain  to  1,106.453 
lines,  the  larRest  Rain  made  by 
any  standard  size  newspaper  in 
New  York. 


NEW  YORK 

Jietalb  STribune 


of  a  model  traveling  kitchen  and  estab¬ 
lishment  of  a  Women’s  Service  Bureau, 
supplementing  the  various  regular  wo¬ 
men’s  page  features  in  the  paper. 

Ray  South.  Indianapolis  News,  dis¬ 
cussed  the  psychology  of  handling  boys 
in  an  ably-presented  paper.  He  out¬ 
lined  the  importance  of  character  build¬ 
ing,  the  teaching  of  honesty,  salesman¬ 
ship,  spirit  of  comiietition,  prompt  col¬ 
lections  and  the  collective  side  of  a 
boy’s  life.  .\11  of  these  factors,  he  said, 
are  of  prime  importance  in  developing 
good  carrier  boys  and,  in  turn,  making 
them  useful  citizens. 

E.  W.  Chandler,  chief  auditor  of  the 
.Audit  Bureau  of  Circulations,  appeared 
and  answered  questions  concerning  the 
new  differential  rate  rule,  pointing  out 
the  change  in  name  from  “regular”  to 
“basic”  subscription  prices  as  contrasted 
with  the  differential  price.  In  reference 
to  the  proposed  five-day  week  average, 
which  will,  no  doubt,  come  before  the 
annual  A.  B.  C.  convention  here  next 
month,  Mr.  Oiandler  expressed  the  view 
that  inasmuch  as  the  proposition  would 
be  entirely  optional,  there  should  not 
be  much  objection. 

Frank  Newell,  Toledo  Blade,  presi¬ 
dent  of  International  Circulation  Man¬ 
agers’  .Association,  was  the  guest 
speaker  at  the  Tuesday  luncheon.  He 
pointed  out  the  advantages  of  member¬ 
ship  in  both  I.  C.  M.  A.  and  regional 
associations  and  urged  all  circulators 
to  attend  the  A.  B.  C.  convention.  He 
briefly  referred  to  the  present  status  quo 
situation  relative  to  carrier  boy  regu¬ 
lations  under  the  daily  code,  and  sug¬ 
gested  circulation  managers  live  up  to 
a  reasonable  interpretation  of  that  code 
as  regards  carri"-  boys. 

Carl  .Austin,  Kalamasoo  (Mich.)  Ga¬ 
zette,  told  how  his  department  main¬ 
tains  a  street  sales  organization  in  a 
comparatively  small  city.  The  forma¬ 
tion  of  a  boys’  “Booster  Club”  has  been 
the  nucleus  in  Kalamazoo,  he  said. 

-Advantages  of  circulation  agreements 
were  outlined  by  John  Canney,  Ottum- 
iva  (la.)  Courier  at  the  afternoon  ses¬ 
sion.  He  told  of  the  Iowa  newspaper 
circulation  agreement  entered  into  last 
May  and  of  its  successful  operation  to 
date,  resulting  in  elimination  of  many 
circulation  abuses.  He  pointed  out  the 
agreement  does  not  tend  to  fix  or  con¬ 
trol  prices  of  individual  papers,  but 
rather  enforces  the  established  prices  of 
each  paper  entering  into  the  agreement. 
No  appreciable  circulation  losses  have 
accompanied  the  abandonment  of  cut- 
rate  prices,  he  said.  John  Toler,  At¬ 
lanta  Constitution,  past  president  of  I. 
C.  M.  A.,  briefly  reviewed  the  Georgia 
and  .Alabama  circulation  agreements. 

R.  C.  Furman,  Des  Moines  Register- 
Tribune,  reviewed  the  latest  develop¬ 
ments  in  regard  to  liability  of  publishers 


Central  States  circulators  informally  dis. 
cuss  mutual  problems  at  Chicago  meet¬ 
ing  this  week.  Left  to  right,  standing: 
H.  W.  Sell,  St.  Paul  Dispatch  &  Pioneer 
Press;  R.  T.  Cupiss,  Chicago  Herald 
and  Examiner;  J.  E.  Rison,  Louisville 
Courier-] ourned  and  Times;  and  E.  R. 
Hatton,  Detroit  Free  Press.  Seated: 
Clarence  Eyster,  Peoria  Star,  1.  C.  M.  A. 
secretary -treasurer. 


for  accidents  to  carriers.  Following  his 
report,  state  representatives  were  ap¬ 
pointed  to  determine  various  state  in¬ 
dustrial  commissions’  rulings  in  this  re¬ 
spect. 

Howard  Stodghill,  Louisz'ille  Courier- 
Journal  and  Times,  gave  a  report  on 
boy  welfare  work,  stressing  the  neces¬ 
sity  of  circulators  maintaining  the  high 
standards  already  attained  in  this  field. 

G.  E.  Eckerstrom,  St.  Paul  Dispatch 
and  Pioneer  Press,  and  Frank  White, 
Rockford  (III.)  Register-Republic  & 
Star,  discussed  mail  subscriptions. 

Mr.  Jefferson  of  Des  Moines  pre¬ 
sented  an  interesting  paper,  tc^ether 
with  demonstrations,  on  the  technique  of 
maintaining  interest  in  carrier  sales 
schools.  He  showed  the  necessity  of 
getting  the  proper  type  of  boy  and  then 
keeping  his  interest  at  a  high  level  at 
all  times  regarding  his  responsibilities 
and  duties  as  a  carrier.  The  technique 
to  be  followed  in  this  respect  was  illus¬ 
trated  by  dramatized  “skits”  staged  by 
three  members  of  the  Register-Tribune 
circulation  department. 

Three  new  members  were  announced. 
They  were:  Harold  L.  Nelson,  Ketoanee 
(Ill.)  Star-Courier;  Walter  G.  .An¬ 
drews,  Fort  H’ayne  (Ind.)  A'ezi’s-Sen- 
tinel,  and  James  I).  Lynch,  Des  Moines 
Register-Tribune. 


Malle  a  hit! 


FIJONG  CORPORATION 

HOOSICft  FALLS.  N.Y. 


Get  on  the  street  first. 
Use  Wood  Dry  Mats 
for  quality-speed. 

Let  u»  send  a  sample  lot  FREE 
so  you  can  try  Wood  Mats  and 
be  ready. 
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ALL-STAR  SERIES  PLANNED 


Fan*  Selecting  Players  for  L.  A. 

Times,  Coast  Dailies  Contests 

Borrowing  a  tip  from  the  Chicago 
Tribune’s  handling  of  the  recent  All- 
Star  vs.  Chicago  Bears  football  game 
at  Soldiers’  Field,  the  Los  Angeles 
Times  and  five  other  Pacific  Coast 
dailies  have  begun  the  selection  of  an 
all-star  baseball  team  to  play  the  Los 
Angeles  Angels  in  a  7-game  post-season 
series  starting  Oct.  3  in  Los  Angeles. 

The  Angels  won  the  first  half  of 
the  season  series,  and  are  so  far  ahead 
in  the  second  half  there  is  no  chance 
of  heading  them  off.  Members  of 
the  all-star  team  will  be  composed  of 
players  from  other  clubs  in  the  league, 
selected  by  vote  of  the  fans.  Each 
paper  is  running  a  daily  coupon,  with 
the  manager  and  16  players  who  re¬ 
ceive  the  most  votes  to  be  selected. 

Contests  are  being  staged  by  the 
Sacramento  Union,  San  Francisco 
Chronicle,  Oakland  Tribune,  Portland 
Oregonian,  and  Seattle  Times. 


RARE  BIRD,  HSH  EXHIBIT 

The  Sf'ringfield  (Mass.)  Republican 
sponsored  an  exhibition  of  rare  birds 
and  fish  at  the  Eastern  States  Exposi¬ 
tion  this  week,  more  than  40  birds  and 
300  tropical  fish  being  shown  in  a 
booth  arranged  by  the  paper  with  the 
co-operation  of  the  Springfield  Aquari¬ 
um  Society  and  the  Springfield  Cage- 
Bird  Fanciers.  The  city  sent  a  cage 
of  highly  colored  macaws  from  its  zoo. 


HLM-RADIO  STAR  QUIZ 

The  Detroit  (Mich.)  Free  Press  is 
offering  $100  in  cash  prizes  every  week 
to  its  readers  for  the  best  answers  to 
daily  questions  about  favorite  film  and 
radio  stars.  Information  enabling  read¬ 
ers  to  answer  the  questions  correctly 
is  printed  each  Sunday  in  the  Screen 
&  Radio  Weekly,  issued  by  the  Free 
Press.  Weekly  prizes  include  a  first 
of  $30,  second  of  $15,  third  of  $10, 
10  prizes  of  $2.50  each,  and  20  prizes 
of  $1  each. 


OFFERING  COMIC  STAMPS 

The  Philadelphia  Inquirer  in  its  issue 
of  Sunday,  Sept.  16,  ran  a  full  page 
advertisement  announcing :  “Inquirer 
Comic  Stamps  For  Boys  and  Girls.”  It 
contained  the  first  two  stamps  in  the 
series,  built  around  Joe  Palooka  and 
his  manager.  Knobby  Walsh.  Subse¬ 
quent  issues  of  the  Sunday  Inquirer 
will  contain  more  stamps.  An  album 
in  which  the  children  are  to  paste  the 
stamps  is  being  given  free  by  the  In¬ 
quirer. 


EXPOSES  PAROLE  SYSTEM 

The  Philadelphia  Record  and  Phila¬ 
delphia  Inquirer  published  exposes  of 
the  city’s  parole  system  recently,  blam¬ 
ing  the  slaying  of  a  policeman  in  a 
payroll  holdup  on  the  laxity  of  Phila¬ 
delphia  magistrates  and  judges  in  deal¬ 
ing  previously  with  the  slayers,  who 
were  men  with  long  criminal  records. 
The  Inquirer  carried  a  cartoon  depict¬ 
ing  a  youthful  criminal,  gun  in  hand, 
receiving  his  “diploma”  from  a  judge 
in  the  form  of  a  probation. 

CHANGES  PAGE  1  MAKEUP 

The  Utica  (N.  Y.)  Obsen’cr-Dis- 
patch  has  turned  the  first  column  of 
its  front  page,  in  all  except  its  final 
edition,  over  to  pictures  of  personalities 
in  the  day’s  news.  The  column  con¬ 
tains  four  fiwe  or  six  cuts  daily  under 
the  title  “Who’s  in  the  News?”  Each 
cut  carries  a  caption  and  a  very  brief, 
inserted  legend.  In  the  final  edition, 
the  column  is  shifted,  intact,  to  the 
second  financial  page. 


FOUR  SCHOLARSHIPS  AWARDED 

Hammond  Bender,  Eleanor  Jane 
Rothwell,  James  H.  Mahoney,  Jr.,  and 
Norman  Singleton  were  chosen  as  the 
winners  of  the  first  four  annual  New 
Bedford  (Mass.)  Standard-Times  Mer¬ 
cury  Carriers’  Scholarships.  Another 
ball  to  swell  the  scholarship  fund  is 
planned  for  October,  according  to  Max 
Kramer,  circulation  manager. 


HIGHFIELD  TO  DES  MOINES 

Roy  Highfield,  formerly  circulation 
manager  of  the  DeKalb  (Ill.)  Chroni¬ 
cle  for  the  past  six  years,  has  joined 
the  circulation  department  of  the  Des 
Moines  Register-Tribune,  it  was  an¬ 
nounced  this  week.  Charles  Raymond, 
son  of  E.  J.  Raymond,  Chronicle  pub¬ 
lisher,  has  been  appointed  circulation 
manager  to  succeed  Mr.  Highfield. 


350  BOYS  VISITED  FAIR 

Three  hundred  and  fifty-two  Buffalo 
Evening  News  carrier  salesmen  enjoyed 
a  four-day  trip  to  Chicago’s  Century  of 
Progress,  Aug.  27  to  30,  inclusive.  They 
were  winners  in  a  subscription  contest, 
conducted  under  the  supervision  of  Cir¬ 
culation  ^lanager  George  N.  Therrien. 
Nineteen  district  managers  and  two 
registered  nurses  of  the  News  staff  ac¬ 
companied  the  party. 

FINE  “nXING”  ENDED 

The  Chicago  Daily  Times  has  been 
exposing  the  system  of  “fixing”  cases 
in  the  traffic  branches  of  the  Muni¬ 
cipal  court  in  Chicago.  This  expose 
has  been  in  connection  with  the  paper’s 
citywide  safety  campaign  to  reduce  traf¬ 
fic  accidents.  Last  week  the  mayor 
and  law-enforcing  officials  agreed  on  a 
program  which  will  eliminate  “fixing.” 


$2,100  CASH  PRIZES  AWARDED 

The  Harrisburg  (Pa.)  Telegraph 
Newspapers  recently  distributed  $2,100 
in  cash  prizes  to  the  winners  of  the 
Twin  Game  Contest.  Pictures  of  32 
sets  of  twins  were  printed,  the  contest¬ 
ants  being  required  to  match  up  the 
twins.  Presentation  of  the  cash  awards 
was  by  Steve  H.  Anderson,  circulation 
director  of  the  Telegraph  Newspapers. 


ONE-DAY  SUSPENSION 


STARTS  LIMERICK  CONTEST 

The  Chicago  American  this  week 
launched  the  “New  Deal  Limerick  Con¬ 
test.”  The  paper  is  offering  $50  in 
prizes  daily  to  those  who  supply  the  best 
last  lines  to  the  “modernized”  limer¬ 
icks.  First  prize  of  $25  will  go  to  the 
person  who  supplies  the  smartest  last 
line. 


NEW  POST  FOR  CAMERON 

Barney  Cameron  has  taken  up  his 
duties  as  assistant  circulation  manager 
of  the  Portland  (Ore.)  Netvs-Tele- 
gram,  succeeding  Adelbert  Brewer, 
who  is  now  circulation  manager  of  the 
Spokane  Press.  Cameron  was  for¬ 
merly  assistant  circulation  manager  of 
the  Los  Angeles  Post-Record. 


PRIZES  FOR  BEST  FARMERS 

The  Weekly  Kansas  City  Star  last 
week  announced  its  sixth  annual  offer 
of  $9(X)  in  awards  to  outstanding  mem¬ 
bers  of  the  Future  Farmers  of  Amer¬ 
ica.  The  newspaper  also  will  award 
$1(10  each  to  the  Star  Homemakers  of 
iNlissouri  and  Kansas.  The  prizes  will 
be  awarded  during  the  American  Royal 
Livestock  Show  in  October. 


SPONSORED  KIDDIES’  DAY 

More  than  4,(X)0  boys  and  girls  were 
entertained  by  the  Michigan  City  (Ind.) 
News  recently  at  its  annual  “Kiddies’ 
Dav”  held  at  Washington  Park.  A 
street  parade  preceded  the  day  at  the 
park,  where  games  and  races  were  held, 
with  prizes  for  the  winners.  Each  boy 
and  girl  had  a  free  ride  on  the  merry 
go-round. 


CONDUCTED  BUS  TOUR 

The  Caldwell  (Kan.)  Daily  .Messen¬ 
ger  recently  conducted  a  tour  of  sight¬ 
seers  from  Caldwell  to  the  Carlsbad 
caverns  by  way  of  Clovis.  There  were 
27  in  the  party,  which  used  a  chartered 
special  bus.  The  party  visited  points 
of  interest  along  the  route  and  went 
to  Santa  Fe  and  Albuquerque,  N.  M., 
and  to  El  Paso,  Tex. 


Hazleton,  Pa.,  Dailies  Not  Published 
During  Labor  Holiday 

The  two  Hazleton,  Pa.,  daily  news¬ 
papers  the  Standard  Sentinel  (morning) 
and  the  Plain  Speaker  (evening)  sus¬ 
pended  publication  for  one  day  Wed¬ 
nesday  Sept.  12  which  was  observed  as 
a  general  holiday  throughout  the  Le¬ 
high  coal  field  by  the  Central  Labor 
Union  of  Hazleton  and  the  general 
committee  of  the  United  Mine  Workers 
of  the  seventh  district. 

All  industry  shut  down  for  the  day. 
.\pproximately  22,000  workers  staged  a 
parade  which  took  place  at  9  o'clock 
in  the  morning.  The  holiday  covered 
a  period  of  18  hours  and  suspension 
of  the  newspapers  worked  no  hardship 
either  on  readers  or  advertisers.  Hazle¬ 
ton  the  next  day  resumed  its  normal  in¬ 
dustrial  status  which  has  continued 
since  with  the  exception  that  most  of 
the  textile  plants  are  closed  as  a  re¬ 
sult  of  the  strike. 


COAST  GOLF  TOURNAMENT 

The  Eureka  (Cal.)  Humboldt  Stand¬ 
ard  is  sponsoring  its  fourth  annual 
golf  tournament  open  to  Northern  Cali¬ 
fornia  golfers.  The  tournament  opened 
Sept.  9  at  the  Redwood  Empire  Golf 
Course  and  will  continue  for  four  con¬ 
secutive  Sundays  over  the  four  golf 
club  courses  in  that  county. 


847  CHILDREN  ENTERTAINED 

Eight  hundred  and  forty-seven  needy 
and  crippled  children  ranging  in  age 
from  5  to  12  were  the  guests  of  the 
Malden  (Mass.)  Press,  Sept.  4  on  an 
outing  to  the  Benson  wild  animal  farm 
at  Hudson,  N.  H.,  Louis  A.  Moreau, 
general  manager,  was  in  charge. 


PLANNING  DOG  PAL  PARADE 

The  second  annual  Ledger  Juniors’ 
Dog  Pal  Parade,  sponsored  by  the 
Philadelphia  Eirning  Ledger,  will  be 
held  Saturday,  Oct.  6,  it  was  announced 
this  week  by  Miss  Dixie  Lee,  director 
of  Ledger  Juniors’  activities. 


SUBSCRIPTION  DRIVE 

The  Philadelphia  Record,  in  a  drive 
for  new  readers,  is  offering  building 
lots  at  Penn  Beach,  Delaware  Bay  re¬ 
sort,  for  $67.50  with  a  six-month  sub¬ 
scription.  .\11  lots  for  bungalows  are 
the  same  price  and  may  be  paid  for 
on  the  installment  plan,  with  $10  down 
and  $2.50  monthly. 


REPRODUCED  CONSTITUTION 

The  Chicago  Sunday  Tribune,  Sept. 
16,  reproduced  in  color  gravure  the 
United  States  constitution.  The  repro¬ 
duction,  created  by  George  Sproule,  ar¬ 
tist,  was  discovered  in  the  fine  arts 
division  of  the  Library  of  Congress 
four  years  ago  after  it  had  been  vir¬ 
tually  lost  for  more  than  20  years. 


6,000  SAW  SOFTBALL  GAME 

Six  thousand  softball  fans  were  at¬ 
tracted  to  Wrigley  Field,  Los  Angeles, 
last  week  for  the  final  game  of  the 
Southern  California  Softball  Tourna¬ 
ment,  staged  by  the  Los  Angeles  Ex¬ 
aminer  with  the  co-operation  of  news¬ 
papers  throughout  the  southern  part 
of  the  state. 


SIX  BOYS  WON  FAIR  TRIP 

Six  carriers  of  the  Huntsville  (Ala.) 
Tinges  recently  won  free  trips  to  the 
World’s  Fair.  They  were  accompanied 
by  A.  L.  Smith,  circulation  manager. 


CIRCULATION  MANAGER  RESIGNS 

Ray  Forrest,  circulation  manager  of 
the  Calgary  (Alta)  Albertan  for  the 
past  five  years  has  resigned.  He  has 
joined  the  staff  of  the  Calgary  (Alta) 
Daily  Herald. 
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FOOTBALL  “CLINIC" 

The  Battle  Creek  (Mich.)  Moon- 
Journal  is  sponsoring  an  informal  foot¬ 
ball  “clinic”  for  the  benefit  of  Battle 
Creek  gridiron  fans  at  the  W.  K.  Kel¬ 
logg  auditorium,  with  members  of  the 
high  school  football  team,  in  uniform, 
illustrating  various  plays. 


4,000  CHILDREN  ATTEND  PARTY 

More  than  4,000  children  between  the 
ages  of  5  and  15  attended  the  annual 
theatre  party  of  the  Nezv  Brunswick 
(N.  J.)  Sunday  Times  Boys’  and  Girls’ 
Club  recently.  Miss  Helene  Feller  is 
editor  of  the  boys’  and  girls’  '""tion. 


OPENS  COOKING  FORUMS 

The  Oakland  (Cal.)  Tribune  opened 
its  fall  and  winter  cooking  forums  and 
course  of  instruction  in  “The  Art  of 
Entertaining.”  Sept.  13  in  Kahn’s  Little 
Theatre  under  the  direction  of  Martha 
Lee  (Mrs.  Rankin),  Tribune  home 
economics  department  director. 


OLD  TIME  PICTURE  CONTEST 

The  San  Mateo  (Cal.)  Times  & 
News  Leader  concluded  an  “Old  Time 
Picture”  contest  last  week,  in  which 
contestants  were  asked  to  send  pictures 
of  scenes  of  the  earlier  days. 


HELD  STAFF  PICNIC 

Thirty  carriers  of  the  Burlington 
(Vt.)  Daily  News  were  recently  the 
guests  of  Col.  H.  Nelson  Jackson,  pub¬ 
lisher,  at  his  summer  home. 


WORLD  SERIES  days 
almost  here! 

T^AYS  when  EVERY- 
BODY  wants  a  paper 
the  instant  the  game  is  over. 

Lucky  the  paper  where  Cer¬ 
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DR.  J.  R.  DOUGALL,  DEAN  OF  CANADIAN 
JOURNALISTS,  DIES  IN  MONTREAL 

Editor  of  Montreal  Witness  for  60  Years  and  Last  Surviving 
Editor  of  Pre-Confederation  Days  in  Canada 
Succumbs  at  93 


Dr.  JOHN  REDP.\TH  DOU- 
GALL,  dean  of  Canadian  jour-i 
nalists,  editor-in-chief  of  the  Montreal 
Witness  for  the  past  60  years  and  the 


i  \ 

•'I 


he  conducted  the  Witness.  The  paper 
survived  a  bombing  which  resulted 
from  Mr.  Dougall’s  campaign  against 
gambling  and  bucketshops,  and  also  a 
fire  in  1909  which  demolished  the 

and  later  wrote  for  Vanity 
the  aid  ot  a  morning  newspaper,  the  foot,..-.,  cootir.,. 

Witness  appeared  full  size  with  a  com- 


RUTH  HALE 

Miss  Ruth  Hale,  48,  former  news¬ 
paper  woman,  publicist,  founder  of  the 
Lucy  Stone  League  and  former  wife 
of  Heywood  Broun,  columnist  of  the 
New  York  IVorld-Telegram,  died  Sept. 
18  in  the  Doctor’s  Hospital,  New  York, 
following  a  short  illness.  She  started 
her  career  at  the  age  of  18  with  the 
Hearst  bureau  in  Washington  and  later 
joined  the  IVashington  Post.  At  22 
she  was  drama  critic  for  the  Philadel¬ 
phia  Public  Ledger.  In  1911  she  went 
to  New  York  and  became  drama  critic 


Dr.  J.  R.  Dongall 

last  surviving  editor  whose  term  of 
service  dates  back  to  pre-Confederation 
days,  died  at  his  home  in  Montreal, 
Sept.  18,  following  a  long  illness.  He 
was  93  years  old. 

For  60  years  Dr.  Dougall  edited  the 
paper  which  paid  him  neither  salary 
nor  dividend.  Under  him  the  Daily 
Witness  became  to  Canada  what  the 
New  York  Eventing  Post  was  under 
Godkin.  It  was  more.  It  was  nothing 
less  than  an  effort  to  be  in  fact  what 
practically  every  paper  claims  to  be, 
an  independent  journal  devoted  to  the 
public  interest.  In  an  intensely  Pro¬ 
tectionist  and  Conservative  city,  ,the 
Witness  espoused  free  trade  and  lib¬ 
eralism  in  all  spheres  of  human  ac¬ 
tivity.  In  a  city  dominated  by  brewing 
and  distilling  interests,  it  was  a  strong 
temperance  and  prohibition  advocate ; 
in  an  area  where  strong  sectarian  feel¬ 
ing  flourished,  it  opposed  inter-creedal 
barriers  between  Christians ;  and  in  a 
province  overwhelmingly  Roman  Cath¬ 
olic,  it  was  an  upholder  of  Protestant 
rights  and  a  defender  of  complete  civil 
and  religious  equality.  To  have  all  po¬ 
litical  groups  lined  up  at  once  in  oppo¬ 
sition  was  no  uncommon  experience  for 
J.  R.  Dougall  and  the  Witness. 

Born  in  Montreal  in  1841  the  son 
of  John  D.  Dougall,  a  Scottish-born 
Montreal  merchant  and  fur  trader,  he 
attended  McGill  University,  where  he 
received  his  A..  B.  degree  in  1860,  an 
M..\.,  in  1867  and  in  1921  the  honor¬ 
ary  degree  of  Doctor  of  Laws.  In 
18M  upon  his  graduation  from  McGill 
University,  he  joined  the  paper  as  a 
rejwrter.  He  gained  his  first  recog¬ 
nition  as  a  reporter  when  the  Prince 
of  W’ales  (the  late  King  Edward  VH) 
arrived  for  a  visit.  He  accompanied 
the  Prince  on  his  tour  of  the  Do¬ 
minion.  Later  he  interviewed  Abra¬ 
ham  Lincoln  in  the  White  House,  cov¬ 
ered  the  Prussian  occupation  of  Paris 
in  1871  and  followed  (jaribaldi’s  cam¬ 
paign  for  the  unification  of  Italy  and 
the  march  on  Rome. 

He  assumed  the  editorship  of  the 
Witness  in  1870,  the  year  his  father,  in 
response  to  importunities  from  New 
York,  started  a  counterpart  of  the 
Montreal  paper,  with  an  office  on  City 
Hall  Square,  near  the  old  Daily  Sun 
Building.  After  struggling  for  seven 
jears,  the  Neiv  York  Daily  Witness 
lecame  a  weekly,  which  lived  until  the 
pper  famine  of  1921.  Incidentally,  J. 


plete  account  of  its  own  disaster. 

In  the  early  part  of  its  existence,  the 
Daily  Witness,  in  spite  of  its  rela¬ 
tively  unfavorable  environment,  was  for 
some  time  the  second  paper  in  Canada 
so  far  as  circulation  was  concerned. 
Then  came  the  rush  of  sensational  and 
commercialized  journalism,  which  in 
the  words  of  Lord  Salisbury  provided 
one  sort  of  paper  for  those  who  could 
read,  but  could  not  think  and  another 
for  those  who  could  see  but  could  not 
read.  The  Daily  Witness  had 
stamped  upon  the  city,  before  it  was 
forced  to  the  wall,  a  quality  of  jour¬ 
nalism,  which  even  its  successful  rivals 
in  Montreal  were  compelled  to  comply 
with  in  many  important  respects.  Daily 
journalism  in  the  main  is  less  sensa- 
tic>nal  in  Montreal  than  in  almost  any 
other  city  on  the  continent. 

From  the  demise  of  the  Daily  Wit¬ 
ness  in  1913  till  the  present,  J.  R. 
Dougall’s  comments  on  home  and 
world  affairs  have  been  restricted  to 
the  weekly  appearances  of  the  Wit¬ 
ness.  But  that  voice  has  extended 
over  all  Canada  and  to  various  regions 
in  the  United  States  and  across  the 
seas.  Nothing  human  lias  been  foreign 
to  J.  R.  Dougall  in  his  discussions  of 
the  affairs  of  the  world. 

The  relationship  between  editors  and 
readers  has  been  unique.  For  as  many 
as  five  generations  Canadian  families 
represented  in  every  province  have  e.x- 
ulted  in  the  claim,  “We  were  brought 
up  on  the  Witness.”  Readers  of  the 
\Vitness  are  found  among  the  public 
spirited  groups  in  all  the  areas  it 
serves.  In  1922,  a  year  of  world  de¬ 
pression,  difficulty  was  experienced  in 
renewing  a  mortgage  which  fell  due. 

total  (  f  3,716  of  its  readers  contrib¬ 
uted  the  needed  S25,(X)0.  Ten  years 
later  they  reduced  that  same  mortgage 
by  another  $10,0(X)  to  tide  their  be¬ 
loved  paper  over  another  period  of 
money  stringency. 

In  many  spheres  Dr.  Dougall  has 
been  a  pioneer.  He  was  one  of  the 
first  presidents  of  the  first  Y.  M.  C.  A. 
in  Montreal,  which  was  also  the  first 
on  this  continent.  He  played  an  ac¬ 
tive  part  in  bringing  education  to  the 
working  classes.  He  was  chairman  of 
the  Congregational  College  of  Mon¬ 
treal,  affiliated  with  Mc(jill  Univer¬ 
sity,  and  of  the  Boys’  Home  and  the 
Boys’  rehabilitation  Farm  at  Shaw- 
bridge.  He  was  Student’s  Fellow  at 
Mcfjill  University. 

Until  his  death  Mr.  Dougall  still 
exercised  an  active  control  over  the 
Witness  and  penned  many  of  its  lead¬ 
ing  articles. 

Mr.  Dougall  was  a  bachelor.  His 
sister.  Miss  Lily  Dougall,  a  novelist, 
died  in  1923. 


Pair  and  the  Sunday  feature  section 
of  the  A^cw  York  Times.  A  month 
after  her  marriage  to  Mr.  Broun  in 
June,  1917,  they  went  overseas  and  she 
served  on  the  Paris  edition  of  the 
Chicago  Tribune  while  Mr.  Broun  was 
a  war  correspondent.  They  were  di¬ 
vorced  in  1933.  Despite  their  divorce 
they  both  continued  to  share  the  Con¬ 
necticut  estate,  upon  which  each  had 
a  house,  and  worked  together  on  vari¬ 
ous  literary  projects.  Mr.  Broun  was 
with  Miss  Hale  at  the  time  of  her  death. 
Survivors  beside  Mr.  Broun  include  a 
son,  a  brother,  and  her  mother. 


Cl^bituary 


A.  C.  RAGSDALE 

Augustus  Charter  Ragsdale,  former 
New  York  Times  drama  critic,  and  for 
many  years  with  the  .Chattanooga 
Times,  died  in  Chattanooga  Sept.  15. 
Mr.  Ragsdale  was  born  in  Chattanooga 
in  1870.  He  served  the  Chattanooga 
Times  near  the  beginning  of  the  century 
in  the  editorial  department.  He  inter¬ 
ested  himself  in  literary  and  dramatic 
criticism.  Early  in  the  Nineties  he 
went  to  the  New  York  Times  as  a 
drama  critic  and  was  also  the  New 
York  correspondent  for  some  time  of 
the  Philadelphia  Public  Ledger.  Fail- 


tAMES  GIBSON  HENLEY,  63, 

J  publisher  of  the  Jackson  (Mich.) 
Square  Deal,  and  publisher  of  other 
labor  newspapers,  dropped  dead  while 
mowing  the  lawn  of  his  home  in  Jack 
son.  Sept.  13. 

Edw.\ri)  Mo.ntgomery  Willi.\ms,  65, 
father  of  joe  Williams,  sports  column¬ 
ist  of  the  New  York  IVorld-Telegram 
died  at  his  home  in  Memphis,  l  enn., 
Sept.  17  following  a  prolonged  illness 
Mr.  Williams  was  an  employe  of  the 
I'ederal  Government  in  Memphis. 

John  D.  Ryan,  publisher  of  the 
Holyoke  (Mass.)  Democrat,  weekly, 
former  Mayor  of  Holyoke  and  state 
representative,  died  Sept.  8  after  a 
short  illness.  He  was  formerly  with 
the  Springfield  Daily  News. 

.Ambrose  P.  F.\ling,  70,  publisher 
of  the  Petersburg  (Mich.)  Sun  and  the 
Deerfield  (Mich.)  Moon,  and  veteran 
Democratic  party  leader  of  Monroe 
and  Lenawee  counties,  died  Sept.  13 
following  a  week’s  illness. 

George  H.  F'oster,  65,  founder  and 
former  publisher  of  the  Wagoner 
(Okla.)  Tribune  and  formerly  a  news¬ 
paper  publisher  at  Broken  -Arrow, 
Okla.,  died  Sept.  15  at  Wagoner.  He 
founded  the  Tribune  in  1912  and  re¬ 
tained  a  financial  interest  until  two 
years  ago.  He  was  a  former  president 
of  the  Oklahoma  Press  Association. 

Paterson  D.  Nowell,  former  pub¬ 
lisher  of  the  Tulare  (Cal.)  Advance- 
Register,  secretary  of  the  State  Water 
Plan  Association,  died  at  a  hospital  in 
Tulare,  Sept.  14  from  complications 
resulting  from  an  operation.  He  is  sur¬ 
vived  by  his  wife,  a  son.  and  a  daughter. 

John  A.  McDonald,  67,  father  ot 
Jack  McDonald,  San  Francisco  Call- 
Bulletin  sports  writer,  died  Sept.  14  in 
Omaha,  Neb.  The  senior  McDonald 
was  for  many  years  a  printer,  editor 
and  publisher  of  newspapers  in  the 
Middle  West.  He  is  survived  by  his 
wife,  two  daughters  and  two  sons. 

Thurston  W.  Richardson,  64,  edi¬ 
tor  and  owner,  Bedford  (Va.)  Bulletin, 
died  Sept.  15  from  heart  trouble  and 
complications. 

Kenneth  Duncan,  formerly  of  the 
staff  of  the  Minneapolis  Journal  and 
for  the  past  five  years,  managing  edi¬ 
tor  of  the  Bay  City  (Mich.)  Daily 
Times,  died  in  Bay  City,  Sept.  13. 
Well-known  in  newspaper  circles  in 
many  parts  of  the  country,  Mr.  Dun¬ 
can  was  50  years  old  when  he  was 
stricken.  Death  came  suddenly  upon  his 
return  home  at  the  end  of  the  day  from 
his  office  as  the  result  of  angina  pec¬ 
toris.  Mr.  Duncan  went  to  Minneapolis 
as  telegraph  editor  of  the  Journal  in 
1915,  later  becoming  citv  editor.  In 
1920,  he  left  to  become  editor  and  part 


V 


A.  PERPENDICULAR  cUff  rises  straight  into 
the  air  to  a  sheer  height  of  a  hundred  feet  or 
more.  As  you  stand  at  its  base  you  see  no 
points,  no  ledges,  no  cracks  in  that  cold 
smooth  rock.  You  would  be  willing  to  swear 
that  no  animal  outside  of  a  bird  with  wings 
or  a  crawling  thing  could  ascend  that  rock. 
Surely  no  human  being  could  even  go  up  it 
ten  feet.  Yet  a  man  has  climbed  it! 

A  channel  of  rough  turbulent  waters.  Waves 
and  tides,  currents  and  cross  currents  that 
would  tire  many  a  good  swimmer  after  he  had 
gone  only  a  block.  But  nineteen  miles  of 
this  treacherous  channel,  with  the  power  and 
pressure  of  the  seas  insisting  no  man  could 
ever  get  across  it  unaided.  Yet  a  man  has 
swum  it! 

Three  thousand  miles  of  ocean.  Three  thou¬ 
sand  miles  of  wind  an4.cold,  of  rain  and  sleet, 
of  fog  and  storms,  the  most  dangerous  con¬ 
ditions  under  which  an  airplane  could  be  flown 
for  even  a  short  distance.  No  place  to  come 
down,  no  port  to  withdraw  to  in  an  emer¬ 
gency.  Surely  no  aviator  would  ever  dream  of 
flying  over  this  ocean.  Yet  a  man  has  flown  it! 

The  South  Pole.  They  said  it  would  never 
be  located — yet  a  man  has  stood  on  it.  The 
stratosphere — it  could  never  be  penetrated — 
yet  a  man  has  reached  it! 

There  is  a  man  to  capture  barehanded  the 
beast  that  no  others  will  even  approach.  There 
is  a  man  to  ride  the  bucking  broncho  that  no 
cowboy  will  mount.  There  is  a  man  to  rush 
straight  into  the  fire  that  no  human  being 
could  invade  and  live,  there  is  a  man  who 
will  do  it  and  come  out  alive. 

There  is  a  man  who  has  done  the  thing  or 
can  do  it.  Feats  that  look  impossible  to  you 
are  going  to  be  accomplished  by  a  man  like 
you,  a  man  with  two  eyes,  two  arms  and  legs, 
a  heart  and  a  brain.  There  will  always  be  a 
man  for  the  most  terrifying  task,  for  the  most 
stupendous  problem,  for  the  “impossible”  job. 
He  will  appear,  in  spite  of  all  prophecies  to 
the  contrary,  and  he  will  do  itI 

A  man  will  do  it!  A  man  will  do  it  just  to 
prove  that  you  might  have  done  it,  that  you 


,  J.  ing  health  sent  him  back  to  the 

R.  Dougall  spent  some  months  during  South.  He  returned  to  the  Chatta-  _ , _ _  „  _ _ 

B70  in  New  York  as  a  co-worker  with  nooga  Times  in  1910,  and  was  exchange  owner  of  the  Aberdeen  (S.  D.)  News. 
lis  father  on  the  New  York  venture,  editor  for  several  years  until  he  retired  Later,  he  was  editor  of  the  Wisconsin 
While  his  father  was  in  New  York,  in  1926.  State  Journal,  Madison. 


could  have  done  it. 

Some  man  is  accomplishing  a  great  under¬ 
taking  today,  doing  a  thing  that  the  glib  world 
has  already  conceded  cannot  be  done. 

Yet,  today  you  conceded  something,  you 
surrendered,  you  said  something  could  not  be 
done  which  another  man  will  do  and  do  soon! 

If  anybody  can  do  it,  you  can  do  it,  too! 
CONCEDE  nothing!  SURRENDER  NEVEr!  Let  no 
obstacles,  no  impossibilities  conquer  you!  If 
a  man  can  do  it — and  some  man  can! — you 
be  the  man! 

Mills  Novelty  Company 

vending  machine  manufacturers 
4100  Fullerton  Avenue,  Chicago 


Dentyne  Gum  sold  in  Mills 
Vending  Machines 
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Retail  News  and  Notes 


By  RICHARD  WEBSTER 


rlf'0  Retail  Shoe  [Promotions  in 
Xew  York  are  worth  describing. 

A  window  sign  in  the  John  Ward  stores 
reads:  “All  Jolin  Ward  $6,  $7,  $8 
Shoes  now  $5.50.  One  sweeping  low 
price.  .  .  .  We  could  not  sell  John 
W  ard’s  at  this  surprising  price  if  we 
did  not  know  that  the  thousands  who 
want  our  superb  quality,  whenever  they 
can  afford  it  will  come  running  when 
they  hear  this  news.  This  big  extra 
business  will  lower  our  costs.  .  .  .  Our 
same  grades  and  quality,  and  same 
large  size  ranges  will  l>e  continued.”  A 
750-line  advertisement  in  the  evening 
papers  was  headed  (in  heavy  charcoal 
script  for  the  first  five  words)  :  “They 
are  coming  on  the  run !  to  get  these  $6 
$7  $8  John  Wards  at  $5.50.  .  .  .  Our 
plan  is  working  exactly  as  we  hoped ; 
This  greatly  increased  business  will 
lower  our  costs,  permit  us  to  keep  right 
on  giving  you  exactly  the  same  $6,  $7, 
and  $8  quality  at  one  low  price — ^$5.50. 
Our  stocks  are  ample  to  take  care  of 
the  heaviest  demand.  Expertly  trained 
John  Ward  salesmen  are  on  hand  to  fit 
you  properly.  This  is  not  a  sale,  but 
a  new  price  policy.”  And  this  adver¬ 
tisement  ends  with  a  list  of  the  stores 
in  Xew  York,  Brooklyn  and  Xewark. 

♦  *  * 

^  TEASER  A/'I'roach  for  ITom- 
en’s  Shoes  was  used  by  I.  Miller. 
The  second  week  in  September  for  sev¬ 
eral  days  70-line  advertisements,  two 
or  three  to  a  paper  each  day,  said :  “If 
you  are  a  woman  *  WATCH  THIS 
PAPER  for  a  page  with  pictures  of 
five  men  *  it  gives  vou  a  POWERFUL 
PROMISE  from  1.  MILLER  Makers 
of  Beautiful  Shoes.”  This  was  in  re¬ 
verse  on  a  medium  tone — a  style  that, 
as  has  been  remarked  on  this  page,  is 
becoming  almost  a  commonplace  of  em¬ 
phasis.  On  Thursday  came  the  full 
page  with  the  pictures  of  I.  Miller  and 
his  five  sons  and  the  announcement  of 
a  “Xew  and  Exclusive  Fine-Feature 
Fitting  Service.  1 — Xo  more  shoe 
salesmen.'  I.  Miller  is  first  to  raise 
shoe-fitting  from  a  job  to  a  profes¬ 
sion.  .  .  .  Eu/ht  Months  of  Intensive 
Training!  Hundreds  of  men  took 
this  course.  But  only  102  passed. 

.  .  .  These  102  Licensed  Men  are  the 
only  men  permitted  to  serve  you  now 
at  I.  Miller.  .  .  .  2 — ITe  measure  feet 
a  next'  xcay!  .  .  .  .Measuright  is  a  new 
Twin-h'itting  Device  ...  an  exclusive 
I.  Miller  Feature.  .  .  .  3 — Improved 
lasts  to  fit  ex-ery  foot.  .  .  .  4 — Fitting 
specialist  in  each  store.  .  .  .  5 — IVe  fit 
shoes  with  nexv  X-Ray!  ...  I.  Mil¬ 
ler  is  the  first  Style  Shoe  House  in 
Xew  York  to  instal  Foot  X-Rays  in  all 
its  stores.”  h'ach  of  the  five  points  as  de¬ 
veloped  in  the  copy  ends  with  the  slo¬ 
gan;  “Beautiful  shoes  that  fit  as  well 
as  flatter.”  .\nd  a  variant  is :  “Happy 
Feet  in  Beautiful  Shoes.” 

*  *  * 

A X X IVERS.-IRY  Sales  and  Num- 
bered  Sales  are  much  in  evidence. 
Arnold  Constable  &  Co.’s  107th  anni¬ 
versary  was  celebrated  on  the  15th,  and 
it  was  announced  that  more  than  one 
billion  dollars’  worth  of  goods  have 
l)een  sold  by  the  company  since  its  es¬ 
tablishment  at  27  Front  street  in  18^. 
The  payroll  numbered  3  then — now  it 
includes  1,200  employes.  The  celebra¬ 
tion  included  a  fashion  show  broadcast 
over  the  entire  country  and  historical 
exhibits.  Friday  l>efore  the  birthday 
there  was  an  institutional  announcement, 
full  page,  with  seven  columns  of  dis¬ 
play  and  one  column  a  brief  history 
of  the  store;  first  named  Aaron  Ar¬ 
nold  ;  moving  to  52  Canal  street  in 
18.11 ;  taking  its  present  name  in  the 
’40’s :  moving  again  to  Canal ;  Mercer 
and  Howard  streets  in  1857 ;  soon  after 
liecoming  departmentalized —  formerly 
salesmen  accompanied  customers 
through  the  store ;  moving  to  Broad¬ 
way  and  19th  in  the  spring  of  1869; 
introducing  women  clerks  in  1870;  and 
moving  to  Fifth  avenue  and  40th  street 
in  1915  and  adding  a  six-story  building 
in  1920.  "1934 — To  keep  abreast  with 


the  march  of  progress  our  window  dis¬ 
play  fronts  were  completely  changed, 
enlarged  and  modernized.  Departments 
and  floors  were  changed  and  enlarged 
for  your  greater  shopping  comfort. 
Xew  shops  were  opened  to  gratify  your 
love  of  the  modern  and  different.”  The 
other  (and  the  merchandise)  part  of 
the  announcement  was  4  full  pages  of 
large  display — as  few  as  4  items  to  a 
page,  and  not  more  than  a  dozen  on 
any  page.  “It’s  our  birthday,  but  the 
presents  are  yours.”  A  History  of 
Fashion  Exhibit  will  show  old  costumes 
bought  at  the  store  and  brought  back  in 
response  to  advertising. 

Hearn’s  anniversary  was  the  107th 
also,  but  the  stress  was  not  on  that 
point. 

Bloomingdale’s  62nd  Fall  Sale !  was 
headlined  in  the  distinctive  white  script 
on  a  dark  tone  strip;  and  “A  Xine  Day 
Wonder !”  began  on  Friday  the  14th 
with  advertising  of  two  distinct  types: 
one  of  half  pages  and  full  pages,  open 
with  considerable  display  and  good- 
sized  illustrations  of  style  goods ;  and 
the  other  in  full  page  units  with  heavy 
headline  display  and  then  215  or  230 
items  in  catalog  style,  no  illustrations 
and  no  apparent  orderly  arrangement. 
The  number  of  items  is  given  in  the 
advertisement.  Both  types  carried  cross 
references  to  advertisements  in  five 
other  Xew  York  papers  by  name 
and  to  “announcement  of  our  FA¬ 
MOUS  BASEMEXT  STORE  in  the 
AVii'j,  .Mirror  and  Journal.”  This 
reference  is  in  a  box  2  columns  by 
90  lines,  which  is  the  only  display  apart 
from  the  top  matter  and  the  regulation 
signature  strip.  “Store  open  until  6.30 
P.M.  daily  during  sale.” 

And  at  the  same  time  Ludwig  Bau¬ 
mann  was  advertising  “76th  Celebration 
Sale.  .  .  .  Open  Saturday  night  until 
9  o’clock.” 

Carson  Pirie  Scott  &  Co.,  Chicago, 
celebrating  an  80th  anniversary,  used 
the  heading  “Life  Begins  at  80.” 
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Circulation  Builders 


Type  Metal 


WATCH  YOUR  MILLINE  RATE 

It  ii  the  barometer  of  your  newspaper'*  prosperity. 

Many  publications  are  right  on  the  edge  of  great 
losMt,  through  drops  in  their  circulation  figures. 

Let  us  increase  vour  cirsulation. 

HUDSON  DePRIEST  &  ASSOCIATES 

World's  Record  Circulation  Buildsrs 
24S  FIFTH  AVE.,  NEW  YORK 


Clipping  Bureaus 

BUSINESS  MAGAZINE  CLIPPINGS 

We  read  for  clipping  purpoaes  almost  every 
good  bueineaa  magasine  published  in  America 
~-some  2000  of  them— as  well  as  labor,  church, 
Boadical,  farm,  and  other  class  papers. 

AMERICAN  TRADE  PRESS  CEppiiii  Bureai 

435  W.  23d  Stroot  Now  York  City 
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TYPE  METAL 


.BRO®KLYN,  N.  Y.  CHICAGO,  ILU 

Employment 


Tho  WELFARE  COMMITTEE 
of  the 

INTERNATIONAL  CIRCULATION 
MANAGERS  ASSOCIATION 
Can  mppiT  you  witb  oompeteDl  drculatloo 
men  of  capadty  and  ability  capable  to  tak, 
entire  ebarge  of  your  department  or  to  Oil 
Important  posts  In  tbs  department 

Addrev  the  Secretary-Treasurer  pleats, 
Mr.  Clarenoe  Eyster.  oars  Star  Building. 
Psona.  Ill. 


($184,533,551  against  $150,- 


The  department  store  sales  of  the 
whole  country  this  August  were  2  per 
cent  larger  than  in  August  of  1933,  ac¬ 
cording  to  the  estimates  of  the  Federal 
Reserve  Board,  and  about  7  per  cent 
better  than  this  July.  For  the  year  to 

Sept.  1,  the  increase  over  last  year  _  ^  . 

same  period  was  15  per  cent.  The  *‘'fjI'FlCE  Equipment  Business  Serx’es 
erreatest  sains  bv  districts  were:  os  a  Barometer  for  All  Business 

Conditions,”  said  Ivan  Allen  of  the 
Ivan  Alien-Marshall  Company,  Atlanta, 


divisions 
754.786). 

Kroger  Grocery  and  Baking  sales  for 
the  four  weeks  ending  Sept.  8  were 
$16,892,057,  which  was  11.4  per  cent 
above  last  year  same  period. 


DOOSTIXG  Saturday  Sales  is  a 
■L)  Gimhel  project.  “Gimbel  Day. 
Our  Lowest  Prices  of  the  Month.”  This 
head  is  explained  by  “Gimbel  Day 
Rules.  One-day  low  prices,  one  day 
each  month.  Prices  in  every  case  our 
lowest  of  the  month.  All  items  marked 
up  to  regular  higher  prices  after  Gim¬ 
bel  Day.  Xo  soiled  merchandise  per¬ 
mitted  to  be  featured  as  a  Gimbel  Day 
Bargain.  Xo  mail  or  phone  orders  per¬ 
mitted.  (Gimbel  Day  Bargains  sell 
out  too  fast.)”  Here  too  fairly  big 
display  and  illustrations,  most  of  the 
space  being  devoted  to  half  a  dozen 
items  only. 

I^ETAIL  and  Wholesale  Business 
-•L  are  improving.  Only  a  little  while 
ago  we  were  being  told  that  there  was 
no  real  hope  of  recovery  until  industrial 
conditions  improved,  especially  in  the 
basic  commodities  and  in  durable  goods. 
But  now  some  of  the  prophets,  notably 
Dun  &  Bradstreet,  on  the  basis  of  im¬ 
proved  retail  trade  and  wholesale  activ¬ 
ity  foresee  an  early  gain  in  industry. 
Building  materials  will  probably  be  the 
leaders  in  the  durable  goods  revival. 
The  textile  strike  is  bound  to  have  bad 
results  on  business  locally  in  centres 
of  disturbance  like  the  Providence  area 
and  certain  parts  of  the  South — but 
Grant  Meers,  assistant  general  manager 
of  Marshall  Field  &  Co.  wholesale,  is 
quoted  in  a  United  Press  dispatch ; 
“The  public  seems  more  eager  to  buy 
liecause  of  the  strike.” 

.Ml  merchandise  sales  for  August, 
according  to  the  International  Statis¬ 
tical  Bureau,  amounted  to  $339,474,000 
— 18  per  cent  more  than  in  July,  and 
8  per  cent  more  than  in  .August  of  last 
year,  when  buying  was  suddenly  and 
surprisingly  go^.  For  the  8  months  of 
19,14  the  same  authority  estimates  con¬ 
sumer  exiienditures  for  general  mer¬ 
chandise  at  $2,766,322, (XX) — which  is 
19.3  per  cent  above  the  same  period  in 
1933. 


gams  by  districts  were : 
-Atlanta,  31  per  cent  for  8  months  and 
6  per  cent  for  August ;  Dallas  25  per 
cent  for  8  months,  2  per  cent  for 
■August ;  Cleveland  23  per  cent  for  8 
months  and  0  for  .August ;  Chicago  21 
per  cent  for  8  months  and  0  for  August ; 
St.  Louis  18  per  cent  for  8  months  and 
no  gain  for  .August ;  Kansas  City  17 
I^r  cent  for  8  months  and  5  per  cent 
for  August ;  Richmond  16  per  cent  for 
8  months  and  10  per  cent  for  August; 
Philadelphia  12  per  cent  for  8  months 
and  3  per  cent  for  August.  For  the 
Xew  York  district  the  preliminary  fig¬ 
ures  are  8  per  cent  for  8  months  and 
no  change  for  August. 

Rural  area  sales  of  general  merchan¬ 
dise  this  .August  were  5)^  per  cent  bet¬ 
ter  than  last  .August  and  17 'A  per  cent 
above  this  July. 

In  the  department  stores  of  New 
A’ork  and  Brooklyn  (and  some  in 
Xewark)  the  monthly  survey  of  the 
Xexi'Vork  Herald  Tribune  showed  total 
volume  of  sales  this  August  4  per  cent 
less  than  a  year  ago — the  first  month 
this  year  to  show  a  decrease  from  the 
corresponding  month  of  last  year.  Good 
furniture  business  seems  to  have  been 
the  reason  why  some  stores  did  better 
than  last  year.  The  largest  rate  of 
gain  for  any  one  store  was  15  per  cent 
— and  that  store  did  60  per  cent  more 
furniture  business  than  a  year  ago.  And 
one  of  the  largest  stores  which  is  cred¬ 
ited  with  a  5  per  cent  increase  over  last 
.August  in  total  sales  gained  15  per  cent 
in  its  furniture  sales.  In  the  group 
doing  over  $20,000,000  a  year,  3  showed 
gains  over  last  August — 5,  4  and  4  per 
cent,  respectively :  and  the  losses  of  the 
others  were  1,  3,  10,  10  and  10  per  cent. 

For  the  first  week  of  September  the 
same  Xew  York  metropolitan  area,  ac¬ 
cording  to  the  same  authority,  showed 
considerable  gains  in  department  store 
sales  over  last  year — in  the  cases  of 
individual  store  all  the  way  from  3  to 
20  per  cent,  and  for  certain  single  days 
in  some  stores  as  much  as  30  and  40 
per  cent. 

4  4  4 

/^//.J/.V  and  Variety  Store  Sales  for 
Lv  .dugust  were  lietter  than  last  year. 
The  Bureau  of  Commerce  reported  an 
increase  of  4  per  cent  over  .August,  1933, 
and  IS'A  per  cent  above  August,  1932, 
based  on  sales  of  stores  doing  more 
than  three-quarters  of  the  national  total. 
.And  this  August  was  a  little  better  than 
this  July — an  index  of  90  against  89;/j. 

I'or  the  jicriod  from  .Aug.  14  to  Sept. 
10,  Sears,  Roebuck  gross  sales  this  year 
were  $23,609,935,  aliout  4'/;  per  cent 
more  than  in  the  same  period  of  1933. 
h'or  the  whole  of  the  present  fiscal  year, 
32  weeks  so  far.  gross  sales  were  22.4 
per  cent  above  last  year,  same  8  fiscal 


in  a  recent  United  Press  interview. 
And  he  added  that  “There  must  be  a 
business  increase  of  50  per  cent  here 
over  this  time  last  year.” 

Similar  evidence  is  the  report  of 
.Addressograph-Multigraph  Corporation 
showing  a  profit  of  $307,395  for  the  first 
half  of  1934,  compared  with  losses  of 
$94,902  in  the  first  half  of  1933  and 
$227,594  in  the  second  half.  Shipments 
for  eight  months  this  year  47.9  ^r  cent 
larger  than  fur  the  same  period  in  1933 ; 
and  August  shipments  this  year  were 
27.6  per  cent  alxive  August,  1933,  and 
9.5  per  cent  above  this  July.  Foreign 
billings  lor  8  months  of  1934  were  4 
per  cent  better  than  the  previous  high 
in  1930. 

4  4  4 

OTHER  Bu.xincss  Indicators.  The 
Xew  A’ork  Telephone  Company 
for  the  first  week  in  September  gained 
3,042  telephones  this  year,  compared 
with  2,236  last  year,  and  a  loss  of  3,768 
in  1932.  For  the  year  to  that  date  this 
company’s  score  is :  net  loss  in  1934 — 
4,030;  in  1933,  net  loss  124,860;  and  in 
1932,  net  loss  198,293. 

Ford  auto  sales,  world  total,  in 
•August  this  year  were  88,000  units— 
40  per  cent  above  August,  1933,  and 
the  best  .August  gross  since  1930.  In 
the  United  States  August  sales  were 
better  than  July,  contrary  to  usual  sea¬ 
sonal  trend. 

Xew  life  insurance  written  in  this 
country  during  the  month  of  August 
amounted  to  almost  700  millions,  an  in¬ 
crease  of  1.6  per  cent  over  last  August, 
and  0.8  per  cent  better  than  this  July. 

4  4  4 

li’IXDOW  That  Drew  Crowds 
was  Saks’  at  the  corner  of  34th 
street  and  Broadway  with  50  miniature 
costumes,  dating  from  1881  to  1930, 
showing  the  development  of  French 
fashions  created  by  the  great  couturiers 
for  European  royalty.  So  small — doll 
size — that  you  had  to  lie  near  to  see.  . . . 
•Another  was  at  Gimbel’s :  “From  the 
(iadget  Shop.  Gimliel’s  little  miracle 
egg  beater.  Electric  fan  turns  soup 
ladle  wheel,  causing  broom  to  stroke 
cat,  generating  enough  electricity  to 
turn  frying  pan,  causing  dog  to  wag 
tail,  which  lieats  eggs.  You’ll  find  sim¬ 
pler  egg  lieating  gadgets  in  the  House- 
wares  Department.” 

OHIO  EXAMINER  BANNED 

Sale  of  the  Ohio  Examiner,  Colum¬ 
bus,  O..  in  Terre  Haute,  Iiid.,  was 
suspended  recently  following  the  arrest 
of  H.  V.  Xorris  and  W.  H.  Stoddard, 
two  of  the  papers’  local  agents,  on  a 
charge  of  blackmail. 
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1*1  ^  "  I  the  Medill  School  of  Journalism  of  and  practice  of  interpretative  and^con- 

^  I  II  ir^  \\  ^'Orth\yestern  University  beginning  this  troversial  writing  and  thinking;  “Vo- 

^JV\V^  V  V  W/IM  WxC  j\j\  I  3  ^all.  They  will  be  offered  on  either  the  cabulary  Building."  a  course  in  word 

Evanston  or  Chicago  campuses.  Three  study;  and  "Social  Backgrounds  of 
W— ^  _  I  members  of  the  faculty  have  been  ad-  .American  Literature"  are  the  other  five 

\Jr*  I  I  I  yanced  in  rank,  effective  with  the  open-  new  courses. 

R| . — 1|  '  I  ing  of  the  fall  semester  this  month.  - 

mi  iT^V^x  1  k.  \ ‘W  n  1  —  -  Lawrence  Martin,  assistant  professor 

After  tpn  v^arc  nf  frv.'nn-  ♦.r.  .u-  u  j  •  ■  r  cootomporary  thought,  becomes  asso-  SETH  G.  WELLS 

retail  merchant  °in  a^town^f^SO-  warH^r'^R  professor  of  journalism  and  Eng-  - - 

000  how  to  olan  and  write  their  new^  fnr  a  Frederick,  lecturer  in  Widely-Known  Kansas  Newspaper- 

paper  advertisements^  \Vm.  Keith  Chick,  Loved  f  \\C!i  ^  journalism,  will  be  professor  of  modern  Dies— Held  State  Offices 

advertising  manager  of  the  Pueblo  Mr.  Karsner’s  novel  tries  to  exolain  r.  ci  i  *  •  r  Seth  G.  Wells,  one  of  the  most 

(Col.)  Star-Journal  at^  Chieftain.  3iC-  from  Brown’s  previous  life  in the  new<:'nan^  widely-known  and  colorful  figures  of 


William  R.  Slaughter,  supervisor  of 


SETH  G.  WELLS 


Seth  G.  Wells,  one  of  the  most 
widelv-known  and  colorful  figures  of 


,uired  a  grouch.  .The.  grouch  con-  TdironSs' and  Kansas  di^d  in ’Erie^'  Kan..  13 


cerned  books  by  authorities  in^he  ad-  Thrdrcrstl^ce:  kaXTio^ 

vertising  field,  most  of  which  he  found  Harper’s  Ferry  debacle  <  x-  courses  include  one  entitled 

“are  about  as  understandable  to  retail  Mr.  Karsner  has  been  on  various  .‘^^''^paper  Library  Methods,”  which 
merchants  as  materia  medica  would  be  newspapers  in  all  sections  of  the  coun-  H  acquaint  students  with 


A  final  tribute  was  paid  to  him  there 
Sept.  16.  when  more  than  2.000  per¬ 
sons.  including  250  newspapermen  from 
all  parts  of  the  state,  attended  his 


to  a  small  toy  with  the  bellyache.”  trv  since  his  career  started  with  the  history,  development,  and  methods  fyngfal.  • 

So  he  quit  referring  his  advertisers  to  Chicago  City  News  after  running  away  »"ode*-n  newspaper  reference  libra-  ^  ^is  newspaper  career  in 

tooks  on  advertising  and  wrote  one  of  from  home  at  14  and  working  in  the  objective  is  to  help  ..  i.  £  ■  Republican 

his  own.  It  has  just  been  issued  under  stockvards  for  three  vears  In  190Q  P''o^o‘^e  better  newspaper  workers  by  188-  on  the  old  tine  Kcpiu  iiccii 

the  title.  “Communicating  With  the  Mr  ‘Karsner  joined  the  Philadelphia  •^^‘^hing  them  how  to  use  the  library  Record,  he  filled  successively  all  the 
of  o  „„  AJ,.„  X  .  jomea  me  rmiaaeipma  ;ntPlImpntlv  ”  .,^c:f:r.r,c  tti..  nanpr  to  editor:  later. 


Buying  Public  at  a  Profit,  an  Adver-  Public  Ledqer  staff,  returning  again  last  mtell^ently. 

using  Handbook  for  Retail  Merchants.  October.  When  the  morning  dailv  sus-  .  Dramati 

This  32-page  booklet,  shaped  and  pended  last  spring  he  joined  the  Even-  t'o«ation  course  f< 
tablied  for  hling,  seeks  to  tell  the  small  ing  Ledger  copy  desk. S.  radio  writing ; 


re  intelligently.”  positions  on  the  paper  to  editor;  later. 

Radio  Dramatic  Writing.”  a  con-  through  a  merger,  becoming  owner  of 


merchant  who  has  to  prepare  his  own  - - - ^ ^ — 

copy,  just  how  to  go  about  it.  NEW  COURSES  ADDED 

"What  to  Advertise”  is  the  heading  „  _  ,  ,  — - 7- , 

of  one  section,  advising  the  merchant  School  Expands  Instruction  in 


to  "advertise  interesting  items,”  and 
“do  not  try  to  sell  through  advertising 
what  cannot  be  sold  without  advertis¬ 
ing.”  Elsewhere  the  booklet  urges 
“Start  Preparing  Advertisements  When 
You  Buy  Merchandise,”  and  “Post  Your 
Advertisements  on  Bulletin  Boards  in 
Your  Store.” 

“How  Much  Should  You  Invest  in 
•Advertising?”  is  the  topic  of  another 
section,  giving  percentages  recom¬ 
mended  for  various  lines  of  business. 
Again,  the  booklet  asks  “Is  Your  News¬ 
paper  Advertising  Rate  Too  High?” 
and  gives  a  table  of  minimum  rates  to 
be  expected  for  different  circulations. 

The  largest  part  of  the  took,  how¬ 
ever,  is  devoted  to  preparation  of  ad¬ 
vertising  copy.  “For  Heaven’s  sake, 
typewrite  your  copy,”  exclaims  the 
I  author.  He  tells  how  to  order  type  for 
headings  by  pasting  in  clippings  taken 
from  the  newspaper  being  used,  and 
how  to  mark  a  layout  around  a  proof 
of  an  illustration.  A  brief  explanation 
of  the  system  of  counting  letters  for 
j  headings  is  given,  together  with  sev¬ 
eral  suggestions  about  estimating  the 
space  for  body  type.  Numerous  illus¬ 
trations  taken  from  various  sources 
liven  up  the  took,  which  is  written  in 
conversational  style  much  as  if  it  were 
being  told  across  a  merchant’s  desk. 

With  a  careful  study  of  Mr.  Chick’s 
suggestions,  there  is  no  reason  why 
even  an  inexperienced  retailer  or  his 
assistant  should  not  send  in  copy  that 
will  make  a  good-looking  advertise¬ 
ment — or  at  least  copy  that  will  be  set 
up  to  match  what  the  retailer  had  in 
mind.  It  isn’t  a  complete  text  on  how 
to  write  copy  for  best  possible  results 
—the  author  toasts  that  the  word 
“psychology”  does  not  appear  therein — 
but  there  are  valuable  suggestions  on 
wording  the  advertisement. 

Interesting  also  is  the  method  of  dis¬ 
tribution  being  used.  Local  merchants 
buy  the  book  at  $1.25,  getting  with 
each  copy  an  advertising  credit  coupon. 
The  coupon  is  worth  $1  in  advertising 
space  when  signed  by  the  merchant  to 
I  certify  that  he  has  read  the  volume  and 
filed  it  for  future  reference. — R.  S.  M. 


Journalitm 


tinuation  course  for  advanced  students  the  paper,  now  the  Erie  Record, 
in  radio  writing ;  “The  Magazine  To-  Included  among  the  mourners  were 
day,  a  conipanion  course  to  The  ^  L^^^^n  and  the  heads  of 

Newspaper  Today,  alreadv  offered.  .  ,  ^  .  ...... _ _  ru.a..  at 

providing  assignments  and  discussions  »  a  ti 

on  aspects  of  current  American  and  Reed.  M  illiarn  .Allen  \\  hite  and  others 
English  magazines ;  "Interpretative  equally  prominent  in  the  political  and 


Six  new  courses  are  being  offered  in  Writing,”  a  study  of  the  technique  editorial  life  of  Kansas. 

“MAKING  MILLIONS  READ  AND  BUY" 

by  WILLIAM  A.  THOMSON  I _ 

260  Pages,  25  Full  Page  Illustrations 
Handsomely  Bound  and  Printed,  $3.00 


Enthusiastic  Commendation  from 
a  Prominent  Retail  Executive 


JOSEPH  H.  APPEL 

NEW  YORK  CITY 

Aug.  20,  1934 

Mr.  William  A.  Thomson 
Bureau  of  Advertising 
370  Lexington  Ave. 

New  York  City. 

Dear  Bill: 

I  am  grateful  for  your  new  book  and  the  inscription  which  is  not 
deserved.  However,  we  both  have  a  warm  spot  in  our  hearts  for  old 
Lancaster,  and  our  experiences  on  the  “Examiner”  helped  us  greatly  in 
our  later  work. 

Written  out  of  your  close  contact  with  publishers  and  advertisers, 
your  book  is  of  great  interest  and  value  not  only  to  them,  but  to  the  layman 
who  wants  to  know  what’s  behind  the  scenes  in  the  mystery  play  called 
advertising.  Your  mention  of  Wanamaker’s  and  A.  T.  Stewart’s  is  much 
appreciated.  Our  views  on  copy,  media,  frequency  of  advertising,  etc., 
coincide  because  we  both  have  had  long  experience  in  the  service  that 
newspapers  render  to  business  and  to  the  buying  public.  I  hope  the  book 
will  make  more  millions  read  more  and  buy  more.  It  is  exceedingly  well 
planned  and  executed. 

Sincerely, 

(Signed)  Joseph  H.  Appel 


Everyone  interested  in  news¬ 
paper  advertising  should  own  a 
copy  of  this  book.  Everyone 
you  want  to  interest  and  educate 
— your  own  personnel,  prospects 
and  customers — in  the  use  of 
newspaper  advertising  should 
own  a  copy  of  this  book. 

In  Mr.  Appel’s  letter  you 
have,  not  our  claim,  but  the 
impartial  and  sincere  judgment 
of  a  reader,  who  knows  news¬ 
paper  advertising. 

We  want  you  to  examine  the 
book  at  our  expense.  Use  the 
convenience  coupon,  mail  it  to 
us  and  the  book  will  be  sent  to 
you  by  return  mail. 


The  coupon  is  worth  $1  in  advertising  "MAKING  MILLIONS  READ  AND  formula  of  how  the  value  of  words 
space  when  signed  by  the  merchant  to  BUY,”  an  "Editor  and  Publishor  Book"  should  be  weighed  in  making  an  adver- 

certify  that  he  has  read  the  volume  and  accurately  describes  the  book  by  tising  appeal.  Significant  comparisons 

filed  it  for  future  reference. — R.  S.  M.  Wm.  A.  Thomson,  Director  of  the  by  direct  quotation  of  the  writings  of 

*  ♦  *  Bureau  of  Advertising  of  the  A.  N.  P.  A.  masters  of  prose  and  poetry  are  made 

WHEN  it  appears  early  in  January  R  *s  »  that  tells  why  the  news-  available  to  the  reader. 

the  World  Almanac  and  Book  of  P»F*r  will  continue  as  a  dominant  xhe  Art  of  Newspaper  Illustration  is 


Ude  this  coupon, 
examine  the 


the  W orld  Almanac  and  Book  of  P^P^** 


Facts,  for  the  first  time  in  35  years 
will  appear  with  a  new  cover.  The 
old  brown  and  gold  dome  of  the  Pulit¬ 
zer  building  will  be  supplanted  by  the 
new  cover  designed  by  Arthur  S.  Allen. 
A  brilliantly  colored  globe  is  super¬ 
imposed  upon  a  background  of  three 


medium  against  all  types  of  competition 
for  the  profitable  marketing  of  products. 

More  than  that,  it  is  the  first  book 
devoted  exclusively  to  newspaper  ad¬ 
vertising  and  the  author  discusses  com¬ 
prehensively  certain  important  aspects 
of  the  successful  use  ot  newspapers  as 


£,4  "eix", J.'’'Thr worid^'AL 

manac  is  published  by  the  New  York  In  the  chapter  on  "Copy"  you  will  examples  of  many  different  types  of  a 
World-Telegram.  find  that  the  author  has  given  a  useful  vertising  copy  both  large  ana  small. 


the  briefest  and  most  complete  demon¬ 
stration  of  why  newspaper  illustrations 
have  to  be  prepared  with  special  knowl¬ 
edge  that  has  ever  been  presented. 
This  chapter  takes  a  highly  technical 
subject  and  reduces  it  to  simple  terms 
that  anyone  can  understand.  Its  prac¬ 
tical  value  is  definite.  Twenty-five  full 
pages  of  illustrations  give  the  reader 
examples  of  manv  different  types  of  ad- 


FREE 


/EDITOR 
* 

PUBLISHER 
COMPANY 
TIMES  BLDG.. 
NEW  YORK.  N.  Y. 


/Send  me  for  examination. 

onecopyof  M.XKING MIL¬ 
LIONS  READ  AND  BUY” 
by  William  A.  Thomson,  S3.00 
postpaid.  Five  days  after  receipt 
of  the  book.  I  will  send  you  my 
remittance  or  return  the  book.  OR 
— I  prefer  to  pay  cash  in  advance. 
Enclosed  is  my  remittance  for  $3.00. 


.Vam< . State. 


r)AVID  KARSNER,  of  the  Phila- 
delphia  Evening  Ledger  copy  desk, 
is  author  of  “John  Brown.  Terrible 
‘Saint’”,  published  Sept.  15  by  Dodd- 
Mead.  He  also  wrote  “Silver  Dollar,” 
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RETAIL  LINAGE  GAINS  KEPT  AUGUST  TOTALS  RISING 


I 


AKRON,  OHIO 


Tinies-IVess  . 

Beacon- Journal  . 

Times-Press  . 

. .  Je) 
..(e) 
..(S) 

1934 

590.505 

919,911 

149,276 

1933  Gain  or  J.oss 
556.913  33.592  G 

837.939  81.972  G 

96,386  52,890  G 

Total  Daily  . 

Total  Sunday  . 

Grand  Total  . 

1.510,416 

149,276 

1,659,692 

1,394.852 

96.386 

1,491,238 

115,564  0. 
52,890  G 
168,454  G 

ALBANY,  N.  Y 

. 

Times-Union  . 

...(e) 

648,353 

657.411 

9.058  I. 

Knickerljocker  Press.. 

*Times-Union  . 

Knickerlxjcker  Press.. 

. .  (m  ) 
..(S) 
..(S) 

298.211 

138,144 

71,497 

289,508 

128.496 

72,707 

8.703  G 
9.648  G 
1.310  L 

Total  Dailv  . 

Total  Sunday  . 

Grand  Total  . 

1,612.426 

207.641 

1,822,067 

1,672.649 

201.203 

1,873.852 

60.223  J. 
8.438  G 
51,785  L 

\frana  xoiai  .  i,o.^,uo/  1,0/0. oi,/oo 

'Sunday  Times-Union  figures  include  American  Weeklv 
linage,  1934 — 62,764  lines;  1933 — 54,405  lines. 


ALBUQUERQUE,  N.  M. 

Journal  . (m)  267,585  287.113  19.528  L 

Tribune  . (e)  283.555  293.466  9.911  L 

Journal  . (S)  37.805  40,039  2,234  L 


Total  Daily  ,,, 

551,140 

580,579 

29.4.3Q  J. 

Total  Sunday 

37,805 

40.039 

2,234  L 

Grand  Total  . . 

588,945 

620,618 

31,673  L 

ATLANTA,  GA 

Georgian  . 

. (e) 

374,487 

297,762 

76.725  G 

Journal  . 

. (e) 

578.526 

591,963 

13,437  L 

Constitution  . . . . 

406,527 

439,378 

32.851  L 

•American  . 

. (S) 

124.866 

119.402 

5,464  C. 

Journal  . 

. (S) 

155,959 

152.056 

3.903  G 

Constitution  .... 

. (S) 

154.411 

155.044 

633  L 

Total  Daily  . . 

1,359,540 

1,329,103 

30,437  G 

Total  Sunday 

435.236 

426,502 

8,734  C. 

Grand  Total  . . 

1,794,776 

1.755.605 

.39.171  G 

•Sunday  American  fijfures 

include  .\merican 

Weekly  lin- 

age,  1934 — 62,764  lines;  1933 — 54,505  lines. 


ATLANTIC  CITY,  N.  J. 


'Press-Union  . (e)  372,715  332,171  40,544  G 

Press-Union  . (S)  50,769  61,346  10.577  L 

Grand  Total  .  423.4,84  393.517  29.967  G 


'Press-Union  sold  in  morning-evening  combination.  Lin¬ 
age  of  one  edition  is  shown. 


BALTIMORE,  MD. 


News-Post  . 

Sun  . 

. . . (e) 
...(e) 
...(e) 

722,560 

920,075 

435,857 

884,605 

330.570 

388.388 

218.718 

308.877 

286,703  G 
35,470  G 

Sun  . 

•American  . 

Sun  . 

. . .  (m) 
...(S) 
...(S) 

455.767 

259.415 

298.880 

67.379  G 
40,697  G 
9,997  L 

Total  Dailv  . 

Total  Sunday  . 

Grand  Total  . 

•Sunday  American  figures 
age,  1934 — 62.764  lines;  1933 

2,098,402  2,039.420 
558,295  527,595 

2.656.697  2,567.315 
include  American 
— 54,505  lines. 

58,982  G 
.30.700  G 
89.682  G 
Weekly  lin- 

BIRMINGHAM,  ALA. 

Age-Herald  . . 

News  . 

Post  . 

News  &  .^ge-Herald. 

_ (m) 

...(e) 

. . .  (e) 
...(S) 

255,192 

450.731 

297,374 

167,527 

271.940 

399,388 

2.34,761 

142.518 

16.748  L 
51.343  G 
62.61.3  G 
25.009  G 

Total  Daily  . 

Total  Sunday  .... 
Grand  Total . 

1,003,297 

167.527 

1,170,824 

906.089 

142.518 

1,048,607 

97.208  G 
25,009  G 
122,217  G 

CHICAGO,  ILL. 

1934  1933  Gain  or  Loss 


.\merican  . (c)  613,670  566,266  47,404  G 

.News  . (e)  899.544  1,047,465  147,921  L 

Times  . (e)  231,984  200,686  31,298  G 

Herald  &  Examiner _ (m)  907,002  554,125  352,877  G 

Tribune  . (m)  767,276  877.684  110,408  L 

'Herald  &  Examiner ....  (S)  253.253  237,251  16.002  G 

Tribune  . (S)  317,936  348,664  30,728  L 

Times  . (S)  21,839  23,242  1,403  L 


Total  Daily  .  3,419,476  3,246,226  173.250  G 

Total  .Sunday  .  .593,028  609,157  16.129  L 

Grand  Total  .  4,012,504  3,855.383  157,121  G 

'Sunday  Herald  &  Examiner  figures  include  American 


Weekly  linage,  1934 — 62,764  lines;  1933 — 54,405  lines. 


CINCINNATI,  OHIO 


Enquirer  . (m)  344,212  371,989  27,777  L 

Post  . (e)  470,451  464.380  6,071  G 

Times-Star  . (e)  752.958  715.697  37,261  G 

Enquirer  . (S)  301,805  311,147  9,342  L 


Total  Dailv  .  1,567,621  1,552,066  15,555  G 

Total  Sunday  .  301,805  311,147  9.342  L 

Grand  Total  .  1.869,426  1,863,213  6,213  G 


CLEVELAND,  OHIO 

Plain  Dealer  . (m)  499,826  517,272  17,446  L 

News  . (e)  527,373  424,699  102,674  G 

Press  . (e)  801,728  814,452  12,724  L 

Plain  Dealer  . (S)  248,189  224,090  24,099  G 


Total  Daily  .  1,828.927  1,756,423  72,504  G 

Total  Sunday  .  248,189  224,090  24,099  L 

Grand  Total  .  2,077,116  1,980,513  96,603  G 

COLUMBUS,  OHIO 

Dispatch  . (e)  763,722  688.806  74,916  G 

Citizen  . (e)  513,525  490,472  23.053  G 

Ohio  State  lournal . (m)  168,381  194,433  26,052  L 

lournal-Dispatch  . (S)  153.499  136,613  16,886  G 

Star  . (S)  38,258  23,295  14,963  G 


Total  Dailv  .  1,445,628  1,373,711  71.917  G 

Total  Sunday  .  191,757  1.59,908  31.849  G 

Grand  Total  .  1,637,385  1,533,619  103,766  G 

DALLAS,  TEXAS 

News  . (m)  457,523  450,617  6.906  G 

Times-Herald  . (e)  681.611  692.511  10.900  L 

Journal  . (e)  400,837  360,835  40,002  G 

Dispatch  (5  days) . (e)  200,677  233,088  32,411  L 

News  . (S)  164.062  188.792  24.730  L 

Times-Herald  . (S)  181,326  178.864  2,462  G 

Dispatch  . (S)  61,678  43,963  17,715  G 


Total  Dailv  .  1,740.648  1,737,051  3.597  G 

Total  Sunday  .  407.066  411.619  4,553  L 

Grand  Total  .  2,147,714  2,148,670  956  L 

DAYTON,  OHIO 

Journal  . (m)  137.933  141.716  3.783  L 

Herald  . (e)  667,842  565,661  102,181  G 

News  . (e)  716,467  553.014  163.453  G 

Journal  . (S)  119.862  113,170  6,692  G 

News  . (S)  114,303  77,456  36.847  G 


Total  Dailv  .  1,522,242  1,260,391  261.851  G 

Total  Sunday  .  234.165  190.626  43.539  G 

Grand  Total  .  1,756,407  1,451,017  305.390  G 

DENVER,  COLO. 

Rocky  Mt.  News . (m)  366,198  325,066  41,132  G 

Post  . (e)  736.658  665,343  71.315  G 

Rocky  Mt.  News . (S)  59.006  63.950  4,944  L 

Post  . (S)  164,334  183.350  19,016  L 


BOSTON,  MASS. 

Record  . (m)  213,240  177,893  35,347  G 

American  . (e)  319,228  319,314  86  L 

•Globe  . (m)  550,983  536.055  14.928  G 

Herald  . (m)  715,615  651,756  63,859  G 

Post  . (m)  405,350  392,208  13,142  G 

Transcript  . (e)  268.688  284.092  15,404  L 

••Traveler  . (e)  823,103  783,619  39,484  G 

t.Xdvertiser  . (S)  167.770  136.469  31.301  G 

Globe  . (S)  258,194  289,987  31.793  L 

Herald  . (S)  206,817  198.770  8,047  G 

Post  . (S)  84.784  89.857  5,073  G 

Total  Daily  .  3,296,207  3,144,937  151.270  G 

Total  Sunday  .  717,565  715,083  2.482  G 

Grand  Total  .  4,013.772  3.860.020  153.752  G 

•Globe  sold  in  morning-evening  combination.  Linage  of 
one  edition  shown. 

••Traveler  sold  in  combination  with  Morning  or  Sunday 
Herald. 

t  Sunday  Advertiser  figures  include  American  Weekly 
linage,  1934 — 62,764  lines;  1933 — 54,405  lines. 

BUFFALO,  N.  Y. 


Courier-Express  . . . 

. . . .  (m) 

418.051 

399,601 

18.450  G 

News  . 

. (e) 

809,769 

823.520 

13,751  L 

Times . . 

. (e) 

498.593 

308.457 

190.136  G 

Courier-Express  . . . 

....(S) 

108.375 

109.9.36 

1.561  L 

Times  . 

....(S) 

68,080 

42,471 

25,609  G 

Total  Dailv  . 

1.726,413 

1,531,578 

194.835  G 

Total  Sunday  . . . 

176,455 

152.407 

24,048  G 

Grand  Total  . 

1,902,868 

1,683,985 

218,883  G 

Total  Dailv  .  1,102.856  990.409  112.447  G 

Total  Sunday  .  223.340  247.300  23.960  I. 

Grand  Total .  1,326,196  1,237,709  88,487  G 


DES  MOINES,  IOWA 

1934 

Register  . (m)  313,509 

Tribune  . (e)  523.565 

Register  . (S)  167,512 


1933  Gain  or  Loss 
298.172  15.337  G 


504.698 

151,272 


Total  Daily  .  837.074 

Total  Sunday  .  167,512 

Grand  Total  .  1.004.586 


802.870 

151.272 

954.142 


Note — 1933  figures  furnished  by  the  publisher. 

DETROIT,  MICH. 


18,867  G 
16.240  G 

34.204  G 
16.240  G 
50.444  G 


Times  . 

. (e) 

530.887 

488.499 

42.388  G 

News  . 

. (e) 

944.971 

891.093 

53.878  G 

Free  Press  . 

401,659 

385.969 

15.690  G 

Times  . . 

. (S) 

206.765 

188.355 

18.410  G 

News  . 

. (S) 

239,083 

236  9.31 

2,152  G 

Pree  Press . 

. (S) 

118,538 

119,084 

546  L 

Total  Daily  , . . 

1.877.517 

1.765.561 

11 1.956  G 

Total  Sunday  . 

564.386 

544.370 

20.016  G 

CAMDEN,  N.  J. 


Grand  Total  .  2.441.903  2.309.931  131  972  G 

•Sunday  Times  figures  include  .\merican  Weekly  linage, 
1934 — 62,764  lines;  1933 — 54,405  lines. 

EASTON,  PA. 

Express  . (e)  490.156  453,654  36.502  G 

EL  PASO,  TEXAS 

Times  . (m)  290.362  318,224  27,862  L 

Herald-Post  . (e)  391.406  365.381  26,025  G 

Times  . (S)  118,916  85,057  33,859  G 


•Courier  . 

•Courier  (e)  and 
of  one  edition  shown 

....(e) 
Post  (m) 
(eve.). 

522.290 
sold  in 

54S.901 

combination. 

23.611  L 
I.inage 

Total  Daily  .... 
Total  Sunday  . . 
Grand  Total  .... 

681.768 

118.916 

800,684 

683,605 

85.057 

768.662 

1.837  L 
33.859  G 
32.022  G 

CHATTANOOGA,  TENN. 

ERIE, 

PA. 

Times  . 

News  . 

Times  . . 

. . .  (m) 
....(e) 

....(S) 

309,063 

418,149 

93,594 

304.845 

375,083 

78,593 

4.218  G 
43,066  G 
15,001  G 

Dispatch-Herald  . . 

Times  . 

Dispatch-Herald  . . . 

. (e) 

. (e) 

. (S) 

405.621 

383.896 

53,010 

405.355 

348.555 

52,647 

266  G 
35,341  G 
363  G 

727,212 

93,594 

820,806 

679,928 

78,593 

758,521 

47.284  G 
15,001  G 

62.285  G 

789,517 

53,010 

842,527 

753,910 

52,647 

806,557 

35,607  G 
363  G 
35,970  G 

Total  Sunday  _ 

Grand  Total . 

Total  Sunday  . . 
Grand  Total  .... 

EVANSVILLE,  IND. 


1934  1933  Gain  or  I,oss 

Courier  . (m)  437,386  390,525  46.861  G 

Journal  . (e)  186.199  201,253  15  054  L 

Press  . (e)  447.009  312,077  134,932  G 

Courier  . (S)  79.989  86.662  6,673  L 

Press  . (S)  55.028  52.896  2.132  G 


Total  D.ailv  .  1,070.594  903,855  166,739  G 

Total  Sunday  .  135.017  139.558  4.541  1, 

Grand  Total  .  1,205,611  1,043,413  162,198  G 

FALL  RIVER,  MASS. 

Herald-News  . (c)  386.717  369,290  17,427  G 

FORT  WAYNE,  IND. 

Journal-Gazette  . (e)  295.149  354,549  59,400  L 

News-Sentinel  . (e)  566,795  481.527  85.268  G 

Journal  Gazette  . (S)  121,014  96.497  24.517  G 


Total  Daily  .  861,944  836.076  25.868  G 

Total  Sunday  .  121.014  96,497  24.517  G 

Grand  Total .  982.958  932,573  50,385  G 

FORT  WORTH,  TEXAS 

Star-Telegram  . (m)  184,854  181,175  3,679  G 

Star-Telegram  . (e)  410.864  362.643  48.221  G 

Press  . (e)  312.636  321.453  8.817  L 

Star-Telegram  . (S)  94,972  97,488  2,516  L 


Total  Daily  .  908,354  865.271  43,080  G 

Total  Sunday  .  94.972  97,488  2.516  L 

tirand  Total  .  1,003,326  962.759  40,567  G 

FREEPORT-HEMPSTEAD,  N.  Y. 

Review  . (e)  332.933  253,481  79,452  G 

Star  . (e)  173,164  148.415  24,749  G 


Grand  Total  .  506.097  401.896  104,201  G 

GLENS  FALLS,  N.  Y. 

•Post-Star  . (m)  377.017  351,798  25,219  G 

•Post-Star  sold  in  combination  with  Evening  Times. 

HARRISBURG,  PA. 

•Patriot  . (m)  519,690  411,714  107.976  G 

Telegraph  . (e)  320,030  277,717  42,313  G 


Grand  Total  . .  839,720  689,431  150.289  G 


•Patriot  carries  the  same  amount  of  advertising  as  the 
Evening  News. 


HARTFORD,  CONN. 

Courant  . (m)  318,404  285,779  32,625  0 

Times  . (e)  902,151  838,389  63,762  0 

Courant  . (S)  173,858  174.825  967  L 


Total  Daily  .  1.220.555  1,124,168  96,387  G 

Total  Sunday  .  173,858  174.825  967  L 

Grand  Total  .  1,394,413  1,298,993  95,420  0 

HOUSTON,  TEXAS 

Chronicle  . (e)  472,689  454,294  18,395  0 

Post  . (m)  328,331  321,571  6.760  0 

Press  . (e)  394.220  349.796  44,424  0 

Chronicle  . (S)  148,580  135,308  13.272  0 

Post  . (S)  158,817  134.320  24,497  0 


Total  Daily  .  1,195,240  1,125,661  69,579  0 

Total  Sunday  .  307,397  269,628  37,769  0 

Grand  Total  .  1.502,637  1,395,289  107,348  0 

INDIANAPOUS,  IND. 

News  . (e)  642.815  663,953  21.138  L 

Star  . (m)  440,506  457.424  16,918  L 

Times  . (e)  578.258  482,264  95.994  0 

SUr  . (S)  195,989  219,812  23,823  L 


Total  Daily  .  1,661,579  1,603,641  57,938  0 

Total  Sunday  .  195,989  219,812  23,823  L 

Grand  Total  .  1.857.568  1,823,453  34,115  0 

JACKSONVILLE,  FLA. 

Times  Union  . (m)  381.983  359,299  22,684  0 

Journal  . (e)  382.170  3  56.568  25,602  0 

Times-Union  . (S)  141.339  1  39,097  2.242  0 


Total  Daily  .  764,153  715,867  48,286  0 

Total  Sunday  .  141,339  139.097  2,242  0 

Grand  Total .  905,492  854,964  50,528  0 

JAMESTOWN,  N.  Y.* 

Journal  . (e)  337,269  . 

Post  . (m)  328.653  . 


(•rand  Total . . . 

•Not  measured  during 

. . .  665.922 

1933. 

KANSAS 

CITY,  MO.* 

Journal-Post  . 

.(e) 

338.188 

355,762 

17.574  L 

Star  . 

.(e) 

648,830 

629.653 

19.177  G 

Star  . 

(m) 

573,161 

615.529 

42.368  L 

Journal-Post  . 

(S) 

87,489 

91,083 

4.594  L 

Star  . 

(S) 

283,133 

268,921 

14,212  G 

Total  Daily  . 

1.560,179 

1,600.944 

40,765  L 

Total  Sunday  . 

370.622 

360  004 

9,618  G 

Grand  Total . 

1.930.801 

1.960,948 

30,147  L 

•Kansas  City  figures 

supplied  by  publishers. 

KNOXVILLE,  TENN. 

Journal  . 

(m) 

268,785 

218,919 

49,866  G 

News-Sentinel  . 

.(e) 

385,307 

352,452 

32,855  G 

Journal  . 

(S) 

92,903 

70,694 

22,209  G 

News-Sentinel 

(.S) 

87,166 

85,167 

1,999 G 

Total  Daily  . 

654,092 

571,371 

82,721  G 

Total  Sunday  . 

180.069 

155.861 

24,208  G 

Grand  Total . 

834,161 

727,232 

106,929  G 

LOS  ANGELES,  CAUF. 

Examiner  . 

(m) 

600.581 

550,459 

50,122  G 

Times  .  . 

(m) 

735.910 

783.780 

47.870  L 

Illustrated  News  . 

(m) 

198.644 

183.043 

15.601  G 

Herald-Express  . 

.(e) 

765,669 

782,131 

16,462  L 

Post-Record  . 

.(e) 

186.966 

201,384 

14.418  L 

'Examiner  . 

(S) 

365,690 

332,920 

32.770  G 

Times  . 

.(S) 

265,807 

291,526 

25.719  L 

Total  Daily  . . . . 

2.487.770  2,500.797 

13.027  L 

Total  Sunday  . 

631,497 

624.446 

7,051  G 

Grand  Total  . 

3.119.267 

3,125.243 

5.976  L 

•Sunday  Examiner 

fiKures  include  American  Weekly  | 

linage,  1934 — 63,299  lines;  1933-^0,323  lines. 

(Continued  on  page  43) 
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MANCHESTER,  N.  H. 

.  .  ,  ,  1934  1933  Gain  or  Loss 

L  nion- Leader  . (e)  394,925  341,202  53,723  G 

MEMPHIS,  TENN. 

Commercial  Appeal . (m)  581,832  480,417  101,415  G 

Press- Scimitar  . (e)  339,034  399.796  60,762  L 

Commercial  Appeal . (S)  222,265  205,005  17,260  G 

Total  Daily  .  920,866  880,213  40,653  G 

Total  Sunday  .  222,265  205,005  17,260  G 

Grand  Total  .  1,143,131  1,085,218  57,913  G 

MILWAUKEE,  WIS. 


OKLAHOMA  CITY,  OKLA. 


SALT  LAKE  CITY,  UTAH 


Sentinel  . • _ _ 

. . . .  (m) 

277.815 

407,101 

129,286 

T, 

Journal  . 

....(e) 

811,954 

715,547 

96,407 

C. 

Leader  . 

. . . .  (e) 

115,186 

111,436 

3,750 

G 

\\  isconiin  News  . . . 

403,858 

432,897 

29,039 

1. 

‘Sentinel  . 

....(S) 

156,033 

130,087 

25,946 

G 

Journal  . 

....(S) 

170,180 

173,415 

3,235 

L 

Total  Daily  .  1,608,813  1,666,981  58,168  L 

Total  Sunday  .  326,213  303,502  22,711  G 

Grand  Total  .  . .  1,935,026  1,970,483  35,457  L 

‘Sunday  Sentinel  figures  include  American  Weekly  lin¬ 
age,  1934 — 62,764  lines;  1933 — 54,405  lines. 

MONTREAL,  CANADA 


Star  . 

. (e) 

945,125 

885,010 

60,115  G 

(lazette  . . 

339,823 

330,005 

9.818  G 

La  Presse  . 

. (e) 

800,245 

769,448 

30,797  G 

La  Patrie  . 

. (e) 

244,285 

206,007 

38,278  G 

Total  Daily  .  2,329.478  2,190,470  139,008  G 

NASHVILLE,  TENN. 

Uaiiner  . (e)  319,976  338,162  18,186  L 

•Tennessean  . (in)  318.387  297,101  21,286  G 

Banner  . (S)  122.687  112.268  10,419  G 

Tennessean  . (S)  90,781  95,519  4,738  L 

Total  D^ily  .  638,363  635,263  3,100  G 

Total  Sunday  .  213,468  207,787  5,681  G 

Grand  Total  .  851.831  843,050  8.781  G 

‘Tennessean  sold  in  morning  and  evening  combination 
only.  Linage  of  one  edition  (morning)  only  is  given. 

NEWARK,  N.  J. 


Ledger  . (m)  278,563 

News  . (e)  945,216 

Star-Eagle  . (e)  395,299 

Call  . (S)  180,752 

Ledger  . (S)  64,226 

Total  Daily  .  1,619,078 

Total  Sunday  .  244,978 

Grand  Total  .  1,864,056 


NEW  BEDFORD,  MASS.* 

Standard-Times  . (e)  400,008  388,; 

Mercury  . (m)  387,128  357,( 

Standard-Times . (S)  39,676  34,( 


Total  Sunday 


400,008 

388,248 

11,760 

G 

387,128 

357,042 

30,086 

G 

39,676 

34,678 

4,998 

G 

787,136 

745,290 

41,846 

G 

39,676 

34,678 

4,998 

G 

826,812 

779,968 

46,844 

G 

NEW  ORLEANS,  LA. 

Times-Picayune  . (m)  699,724  698,762 

Tribune  . (m)  262,539  353,090 

Item  . (e)  561,049  561,607 

States  . (e)  339,286  288,552 

Times-Picayune  &  States.(S)  270,806  287,269 

Item-Tribune  . (S)  210,641  196,763 

Total  Daily  .  1,862,598  1,902,011 

Total  Sunday  .  481,447  484,032 

Grand  Total  .  2,344,045  2,386,043 


NEW  YORK,  N. 


American  . 

496,750 

Times  . 

.  (m) 

710,086 

Herald  Tribune . 

.(m) 

508,472 

News  . 

.  (m) 

766,253 

Mirror  . 

.  (m) 

165,180 

Journal  . 

..(r) 

532,189 

Sun  . 

..(e) 

712,524 

World-Telegram  . 

..(e) 

756,516 

Post  . 

..(e) 

171,750 

‘Bronx  Home  News.. 

..(e) 

204,986 

“.American  . 

..(S) 

298,951 

Times  . 

..(S) 

508,583 

Mirror  . 

..(S) 

43,687 

News  . 

..(S) 

292,573 

Herald  Tribune . 

..(S) 

321,344 

*Bronx  Home  News.. 

..(S) 

60,222 

Y. 

490,282 

697,816 

466,170 

636.164 
130,763 
493,489 
702,950 

683.165 
114,664 
188,319 
286,286 
556,018 

25,468 

269,272 

329,593 

58,148 


6,468  G 
12,270  G 
42.302  G 
130,089  G 
34,417  G 
38,700  G 
9,574  G 
73,351  G 
57,086  G 
16,667  G 
12,665  G 
47,435  G 
18,219  G 
23,301  G 
8,249  L 
2,074  G 


Total  Daily  .  5,024,706  4,603,782  420,914  G 

Total  Sunday  .  1,525,360  1,524,785  555  G 

Grand  Total  . .  6,550,066  6,128,567  421,469  G 

‘Bronx  Home  News  figures  supplied  by  publisher. 

“New  York  American  figures  include  American  Weekly 
figures,  1934—62,764  lines;  1933—54,405  lines. 

BROOKLYN,  N.  Y. 

F-agle  . (e)  927,943  792,727  135,216  G 

Times-Union  . (e)  301,301  311,311  10,010  L 

Eagle  . (S)  200,805  182,791  18,014  G 

Times-Cnion  . (S)  32,887  38,678  5,791  L 

Total  Daily  .  1,229,244  1,104,038  125.206  G 

Total  Sunday  .  233,692  221,469  12,223  G 

Grand  Total  .  1,462,936  1,325,507  137,429  G 

NIAGARA  FALLS,  N.  Y. 

Gazette  . (e)  474,899  374,563  100,336  G 

OAKLAND,  CAUF. 

Post  Enquirer  . (e)  484,001  961,521  477,520  L 

Tribune  . (e)  684,063  722,023  37,960  L 

Tribune  . (S)  102,623  99,832  2,791  G 

Total  tfaily  .  1,168,064  1,683,544  515,480  L 

Total  Sunday  .  102,623  99,832  2,791  G 

Grand  Total  .  1,270,687  1,783,376  512,689  L 


1934  1933  I _ _ 

Oklahoman  . (m)  357,793  355,476  2,317  G 

Times  . (e)  510,586  467,852  42,734  G 

Oklahoma  News  (5  days).(e)  196,134  169,491  26,643  G 

Oklahoman  . (S)  142,161  131,331  10,830  G 

Oklahoma  News . (S)  55,187  39,453  15,734  G 

Total  Daily  .  1,064,513  992,819  71,694  G 

Total  Sunday  .  197,348  170,784  26,564  G 

Grand  Total  .  1,261,861  1,163,603  98,258  G 

OMAHA,  NEB. 

‘Bee  News  . (e)  355,149  405,097  49,948  L 

‘World  Herald  . (e)  531,330  599,852  68,522  L 

“Bee  News  . (S)  139,354  139,013  341  G 

World  Herald  . (S)  128,576  161,747  33,171  L 

Total  Daily  .  886,479  1,004,949  118,470  L 

Total  Sunday  .  267,930  300,760  32,830  L 

Grand  Total  .  1,154,409  1,305,709  151,300  L 

‘Omaha  Bee-News,  and  Omaha  World-Herald  are  each 
sold  in  morning-evening  combination.  Linage  of  evening 
edition  of  each  is  shown. 

“Sunday  Bee-News  figures  include  -American  Weekly 
linage,  1934 — 62,764  lines;  1933 — 54,405  lines. 

PEORIA.  ILL. 

Journal  . (e)  556,410  554,158  2,252  G 

Transcript  . (m)  419,492  377,886  41,606  G 

Star  . (e)  471,111  506,430  35,319  1- 

Journal  Transcript . (S)  109,164  97,901  11,263  G 

Star  . (S)  86,050  99,858  13,808  L 

Total  Daily  .  1,447,013  1,438,474  8,539  G 

Total  Sunday  .  195,214  197,759  2,545  L 

virand  Total  .  1,642.227  1,636,233  5,994  G 

PHOENIX,  ARIZ. 

Republic  . (m)  345,970  367,084  21,114  L 

Gazette  . (e)  386,453  409,755  23,302  L 

Republic  . (S)  61,303  59,434  1,869  G 

Total  Daily  .  732,423  776,839  44,416  L 

Total  Sunday  .  61,303  59,434  1,869  G 

Grand  Total  .  793,726  836,273  42,547  L 


1933  Gain  or  Loss 
355,476  2,317  G 


PHILADELPHIA.  PA. 

1934  IS 


PORTLAND,  ORE. 


Oregonian  . 

....  (m) 

336,605 

347,726 

11,121 

T, 

Journal  . 

. (e) 

494,345 

490,026 

4,319 

G 

-News-Telegram  . . . 

. (e) 

298,141 

330,371 

32.230 

L 

Oregonian  . 

. (S) 

154,033 

157,923 

3,890 

1. 

Journal  . 

. (S) 

62,760 

65,089 

2,329 

L 

Total  Daily  .  1,129,091  1,168,123 

Total  Sunday  .  216,793  223,012 

Grand  Total  .  1,345,884  1,391,135 

PROVIDENCE,  R.  I. 

Bulletin  . (e)  896,486  819,817 

Journal  . (m)  314,524  301,652 

News-Tribune  . (e)  235,666  225,564 

Journal  . (S)  139,330  124,596 


Total  Daily  . . 
Total  Sunday 
Grand  Total  . , 


.  1,446,676  1,347,033 

.  139,330  124,596 

.  1,586,006  1,471,629 


News-Leader  . 

. (e) 

761.497 

720,160 

41,337 

G 

Times  Dispatch  . . . 

. . . .  (m) 

468,331 

442,593 

25,738 

G 

Times-Dispatch  . . . . 

....(S) 

189,087 

175,428 

13,659 

G 

Tribune  . (m) 

Deseret  News  . (e) 

Telegram  . (e) 

Tribui-e  . (S) 


1934  1933  Gain  or  Loss 

Bulletin  . (e)  714.160  705,796  8.364  G 

Inquirer  . (m)  495,389  457,557  37,832  G 

News  . (e)  391,620  343,329  48,291  G 

Public  Ledger  . (e)  864,950  841,031  23,919  G 

‘Public  Ledger  . (m)  320,765  . 

Record  . (m)  486,087  493,445  7,358  L 

Inquirer  . (S)  327,855  272,374  55,481  G 

‘Public  Ledger . (S)  .  133,105  . 

Record  . (S)  257,329  197,165  60,164  G 

‘News  . (S)  15,093  . 

•  Total  Daily  .  2,952,206  3,161,923  209,717  L 

Total  Sunday  .  600,277  602,644  2,367  L 

Grand  Total  .  3,552,483  3,764,567  212,084  L 

‘Sunday  News  a  new  publication  started  4/22/34. 

‘Public  Ledger  M.  &  S.  discontinued  publication  4/15/34. 

PITTSBURGH,  PA. 

Sun-Telegraph  . (e)  819,139  802,326  16,813  G 

Press  . (e)  1,027,404  1,061.033  33,629  L 

Post  Gazette . (m)  408,360  381.727  26.633  G 

‘Sun-Telegraph . (S)  204,110  184,710  19,400  G 

Press  . (S)  161,423  171,145  9,722  L 

Total  Daily  .  2,254,903  2,245,086  9,817  G 

Total  Sunday  .  365,533  355,855  9,678  G 

Grand  Total  .  2,620.436  2.600,941  19.495  G 

‘Sunday  Sun-Telegraph  figures  include  American  Weekly 
linage,  1934 — 62,764  lines;  1933—54.405  lines. 


1933  Gain  or  Loss 
434.747  39.015  (i 

253.804  10,137  G 

356.857  9.651  G 

130.957  3,304  L 


99.643  G 
14,734  G 
114,377  G 


Total  Daily  . 

Total  Sunday  . 

Cirand  Total . 


.  1,104,211  1,045,408  58.803  G 

.  127.653  130.957  3.304  L 

.  1.231.864  1,176,365  55,499  G 


SAN  ANTONIO,  TEXAS 


Light  . 

. (e) 

460,068 

418,924 

41,144  G 

News  . 

. (e) 

383.978 

427.922 

43,944  L 

Express  . 

196,237 

218,894 

22,657  L 

. (S) 

203,531 

185,328 

18,203  G 

Express  . 

. (S) 

96,045 

125,305 

29,260  L 

READING,  PA. 

Eagle  . (e)  629,963  466,161  163,802  G 

Times  . (m)  515,325  272,033  243,292  G 

Eagle  . (S)  28,982  17,248  11,734  G 

Total  Daily  .  1,145.288  738,194  407,094  G 

Total  Sunday  .  28,982  17,248  11,734  G 

Grand  Total .  1,174,270  755,442  418,828  G 

RICHMOND,  VA. 


Total  Daily  .  1,040,283  1.065.740  25.457  L 

Total  Sunday  .  299.576  310.633  11,057  L 

Grand  Total  .  1,339.859  1.376,373  36.514  L 

‘  Sunday  Light  figures  include  American  Weekly  linage, 
1934 — 62,764  lines;  1933 — 54,405  lines. 

SAN  DIEGO,  CAUF. 

Union  . (m)  416,020  478.369  62,349  L 

Sun  . (e)  432,171  438,641  6.470  L 

Tribune  . (e)  592,184  1.683.323  1.091.139  L 

Union  . (S)  176,874  177.211  337  L 


Total  Daily  . 

Total  Sunday  . 

(irand  Total . 


.  1,440,375  2,600.333  1.159,958  1. 

.  176.874  177.211  337  1. 

.  1,617,249  2,777,544  1,160,295  1. 


SAN  FRANCISCO,  CALIF. 


. . .  (m) 

550,886 

548.467 

2.419 

G 

. . .  (m) 

487.657 

502.844 

15.187 

L 

-...(e) 

490,621 

507.896 

17  275 

L 

...(e) 

546,180 

526,276 

19,904 

G 

.  ..(S) 

296,023 

343.273 

47,250 

L 

...(S) 

156.212 

144,763 

11,449 

G 

Total  Daily  .  2,075,344  2,085,483  10,139  1. 

Total  Sunday  .  452.235  488.036  35,801  L 

Grand  Total  .  2,527.579  2.573,519  45.940  L 

‘Sunday  Examiner  figures  include  American  Weekly 
linage,  1934 — 63,299  lines;  1933 — 6(7,323  lines. 

SEATTLE,  WASH. 


Post  Intelligencer  . . 

. . .  (m) 

347.017 

328,264 

Star  . 

...(e) 

318,558 

353,201 

Times  . 

...(e) 

670,487 

671,742 

‘Post  Intelligencer  .. 

,  ..(S) 

188.963 

155.549 

Times  . 

...(S) 

154,110 

148,448 

Total  Daily  .  1,336,062  1.353,207  17.145  L 

Total  Sunday  .  343.073  303.997  39,076  0 

Grand  Total  .  1,679,135  1,657.204  21.931  G 

‘Sunday  Post-Intelligencer  figures  include  American 
Weekly  linage,  1934 — 63,299  lines;  1933 — 60,323  lines. 

SIOUX  CITY,  IOWA 


Tribune  . (e) 

Journal  . (S) 


270,084 

293,574 

23.490 

L 

338,027 

303.482 

34,545 

G 

60,178 

61,848 

1.670 

L 

608,111 

597,056 

11.055 

G 

60,178 

61,848 

1,670 

L 

668.289 

658,904 

9,385 

G 

Total  Sunday  .  60,178  61,848  1,670  L 

Grand  Total  .  668.289  658,904  9,385  G 

‘Note:  Journal  all  day  paper.  All  advertising  appears 
in  all  editions.  One  edition  measured. 

SOUTH  BEND,.  IND. 

News  Times  . (e)  414,821  349,990  64,831  G 

Tribune  . (e)  533,631  436,300  97,331  G 

News  Times  . (S)  46.642  72,683  26,041  L 

Tribune  . (S)  56  636  41,527  15.109  G 

Total  Daily  .  948,452  786,290  162,162  0 

Total  Sunday  .  103,278  114,210  10,932  L 

Grand  Total  .  1,051,730  900,500  151,230  0 

SPOKANE,  WASH. 


Spokesman  Review  . . 

. .  (m) 

231,181 

206,767 

Chronicle  . 

...(e) 

464,414 

413,306 

Press  . 

...(e) 

167,134 

146.546 

Simkesman  Review  . , 

...(S) 

97,714 

98.597 

Total  Daily  . 

862,729 

766.619 

Total  Sunday  .... 

97,714 

98,597 

Grand  Total . 

960,443 

865,216 

ST.  LOUIS,  MO. 


Globe  Democrat  . (m)  418,389  492.539  74,150  L 

Post  Dispatch  . (e)  822,479  805,255  17,224  G 

Star  &  Times . (e)  471,314  537,506  66,192  L 

Globe  Democrat  . (S)  131.638  138,524  6  886  L 

Post  Dispatch  . (S)  244,990  265,971  20,981  L 

Total  Daily  .  1,712,182  1,835,300  123,118  L 

Total  Sunday  .  376.628  404.495  27.867  L 

Grand  Total .  2,088,810  2,239,795  150,985  L 

SYRACUSE,  N.  Y. 


Journal  . 

. (e) 

507,204 

516.749 

9.545 

L 

Herald  . 

. (e) 

483,145 

522.219 

39,074 

L 

Post  Standard  . . . . 

. (m) 

392,342 

379,843 

12,499 

G 

‘  .American  . 

. (S) 

111,413 

98.445 

12.968 

G 

Herald  . 

. (S) 

51,667 

66.858 

15,191 

L 

Post  Standard  . . . 

. (S) 

35,866 

45,947 

10,081 

L 

Total  Daily  .  1,229,828  1,162,753  67,075  G 

Total  Sunday  .  189,087  175,428  13,659  G 

Grand  Total  .  1,418,915  1,338,181  80,734  G 

ROCHESTER,  N.  Y. 

Journal  . (e)  610.821  542,608  68,213  G 

Times-Union  . (e)  653,689  579,400  74,289  G 

Democrat  Chronicle  ...(m)  698.990  508,466  190,524  G 

•.^merican  . (S)  150,616  144,012  6,604  G 

Democrat  Chronicle  ....(S)  175,995  172,844  3,151  G 

Total  Daily  .  1,963,500  1,630,474  333,026  G 

Total  Sunday  .  326,611  316,856  9,755  G 

Grand  Total  . .  2,290,111  1,947,330  342.781  G 

‘Sunday  American  figures  include  American  Weekly 
linage,  1934 — 62,764  lines;  1933 — 54,405  lines. 


Total  D.aily  .  1,382.691  1,418,811  36,120  L 

Total  Sunday  .  198,946  211.250  12,304  L 

Grand  Total  .  1,581,637  1,630,061  48.424  L 

‘Sunday  American  figures  include  --\merican  Weekly  lin¬ 
age,  1934 — 62,764  lines;  1933 — 54,405  lines. 

TACOMA,  WASH. 


I.edger  . 

131,236 

174,009 

42,773  L 

News-Tribune  . . 

. (e) 

369,558 

412,049 

42,491  L 

Times  . 

. (e) 

308.424 

318,304 

9,880  L 

Ledger  . 

. (S) 

77,952 

92,774 

14,822  L 

Total  Daily  , . 

809.218 

904,362 

95,144  L 

T otal  Sunday 

77,952 

92,774 

14,822  L 

•Valid  Total  . . 

{Continued 

887,170 
on  tage 

997,136 

44) 

109,966  L 
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Editor  &  Publisher  for  September  22,  1  934 

RETAIL  LINAGE  GAINS  KEPT  AUGUST  TOTALS  RISING 


(Cmtinued  from  page  43) 


TOLEDO,  OHIO 

1934  1933  Gain  or  Loss 

Times  . (m)  78,008  122,464  44.456  L 

Blade  . (e)  604,992  575,387  29.605  C 

News  Bee  . (e)  301.206  305,478  4.272  t. 

Times  . (S)  127,399  126,301  1,098  G 

Total  Daily  .  984.206  1,003,329  19.123  L 

Total  Sunday  .  127,399  126,301  1.098  C 

Grand  Total  .  1,111,605  1,129,630  18,025  1. 

TORONTO,  CANADA 

Globe  . (m)  336,284  317,578  18,706  G 

Mail  &  Empire . (m)  314,390  302,730  11,660  G 

Star  . (e)  1,216,856  1,033,174  183,682  G 

Star  . (w)  76,953  69,392  7,561  G 

Telegram  . (e)  1,196,713  1,048,988  147,725  G 


Total  Daily  and 

Grand  Total  .  3,141,196  2,771,862  369,334  G 

TULSA,  OKLA. 

Tribune  . (e)  417,873  394,355  23,518  G 

World  . (m)  400,880  427,753  26,873  L 

Tribune  . (S)  72,078  91,989  19,911  1. 

World  . (S)  118,345  131,40/  13,057  1. 


Total  Daily  .  818,753  822,108  3,355  L 

Total  Sunday  .  190,423  223,391  32,968  1. 

Grand  Total  .  1,009,176  1,045,499  36,323  L 


TRENTON,  N.  J. 


1934  1933  Gain  or  Loss 

Times  . (e)  494,732  460,905  33,827  G 

Times-.\dvertiser  . (.S)  52,535  64,753  12,218  L 


Total  Dailv  .  494,732  460,905  33,827  G 

Total  Sunday  .  52,535  64,753  12.218  1. 

Grand  Total  .  547,267  525,658  21,609  G 

WASHINGTON,  D.  C. 

Herald  . (m)  372,995  325,183  47.812  G 

IW  . (m)  365,045  337,134  27,911  G 

News  . (e)  414,776  320,759  94,017  G 

Times  . (c)  580,524  496,870  83,654  C, 

Star  . (e)  1,162,012  1,160,877  1.135  G 

•Herald  . (S)  223.940  190,801  33,139  G 

.Star  . CS)  278,848  314,871  36,023  1. 

Post  . (S)  161,939  151,062  10,877  G 


WICHITA,  KAN. 


1934 

1933 

Gain  or  Loss 

Beacon  . 

. (e) 

432,338 

422,236 

10,102  G 

Eatile  . 

226,123 

247,483 

21,261  L 

Eagle  . 

. (e) 

392,27b 

335,651 

56,625  G 

Beacon  . 

. (S) 

159,966 

148,992 

10,974  G 

Eagle  . 

. (S) 

126,029 

122,121 

3,908  G 

Total  Dailv  . 

1,050,737 

1,005.271 

45,466  G 

Total  Sunday 

285,995 

271,113 

14.882  G 

Grand  Total  . 

1,336,732 

1,276,384 

60,348  G 

WILKESBARRE, 

PA. 

Record  . 

640.246 

6.19,703 

543  G 

Times- Leader  . . 

. (e) 

631,012 

604,919 

26,093  G 

News  . 

. (c) 

337,597 

328,314 

9.283  G 

Independent  . . . 

. (S) 

138,775 

120,959 

17,816  G 

Total  Daily  .  2,895,352  2,640,823  254.529  G 

Total  Sunday  .  664,727  656,734  7,993  G 

Grand  Total  .  3,560,079  3,297,557  262.522  G 

•Sundav  Herald  figures  include  .\merican  Weekly  linage, 
1934 — 62,^64  lines,  1933 — 54,405  lines. 

WESTCHESTER  COUNTY  (N.  Y.)  GROUP 


Mamaroneck  Times . (e) 

•Mt.  Vernon  Argus . (e) 

New  Rochelle  Standard- 

Star  . (e) 

Ossining  Citizen-Register. (e) 

Portchcster  Item . (e) 

Tarrytown  News . (e) 

S’onkers  Herald- 

Statesman  . (e) 

White  Plains  Reporter. .  (e) 
•Peekskill  Star . (e) 

Total  Daily  and 

Grand  Total  . 

'Peekskill  Star  not  measui 


150,766 

429,088 

159,699 

441,151 

8.933  L 
12,063  L 

339,681 

162,648 

288,516 

215,502 

365,717 

180,101 

279,581 

234,699 

26,036  L 
17,453  1. 
8.935  G 
19,197  L 

322,502 

482,775 

210,233 

343,815 

436,910 

21,313  L 
45,865  G 

2,601,711 

2,441,673 

160,038  G 

during  1933. 


Total  Daily  .  1,608,855  1,572,936  35,919  G 

Total  Sunday  .  138,775  120.959  17.816  G 

Grand  Total  .  1,747,630  1,693,895  53,735  G 

WORCESTER,  MASS. 

Telegram  . (m)  451,688  403,379  48,309  G 

Gazette  . (e)  491,382  442,856  48,526  G 

Post  . (e)  296,509  282,416  14.093  G 

Telegram  . (S)  111,976  101,863  10,113  G 


Total  Daily  .  1,239,579  1,128,651  110,928  G 

Total  Sunday  .  111,976  101,863  10,113  G 

Grand  Total  .  1,351,555  1,230,514  121,041  G 

YOUNGSTOWN,  OHIO 

Vindicator  . (e)  545,161  437,559  107,602  G 

Telegram  . (e)  377,192  346,449  30,743  G 

Vindicator  . (S)  90,243  74,567  15,67b  G 


Total  Daily  .  922,353  784,008  138,345  G 

Total  Sunday  .  90,243  74,567  15,676  G 

Grand  Total  .  1,012,596  858,575  154,021  G 


NEWSPAPER  ADVERTISING  ESSENTIAL, 
SAY  LEADERS  IN  DAIRY  INDUSTRY 


Bureau  of  Advertising  Bulletin  Lists  Numerous  Cases  in  Which 
Consistent  Campaigns  Have  Increased  Sales  of  Milk, 
Cheese,  and  Ice  Cream 


Leading  dairy  firms,  large  and  small, 
-d  as  well  as  dairy  associations,  have 
found  newspaper  advertising  effective 
in  promoting  consumption  of  their  prod¬ 
ucts.  The  Bureau  of  Advertising,  A.  N. 
P.  A.,  in  a  new  bulletin  entitled  “Build¬ 
ing  Sales  for  Dairy  Products,”  recounts 
the  experiences  of  many  advertisers  in 
this  field,  with  quotations  from  execu¬ 
tives  in  charge  of  the  advertising. 

John  Dobson,  advertising  manager  of 
Bordens  Farm  Products  Company,  des¬ 
cribed  the  successful  introduction  of  the 
company’s  “Golden  Crest”  milk  through 
advertising  in  60  daily  newspapers  in 
the  territory  served. 

“The  campaign  broke  on  June  6  with 
1350-line  advertisements,  one  each  week 
for  three  weeks,  and  continued  from 
there  with  800-line  advertisements,”  said 
Mr.  Dobson. 

“The  results  surpassed  all  expecta¬ 
tions.  Almost  over -night  we  found  our¬ 
selves  swamped  with  orders  from  both 
old  and  new  customers  demanding  ‘Gol¬ 
den  Crest.’  VVe  are  still  doing  our  best 
to  meet  this  demand  — which  is  in¬ 
creasing  steadily. 

“With  these  results,  our  opinion  of 
the  importance  of  newspaper  advertising 
hardly  needs  recording.  We  spend  more 
money  in  daily  newspapers  than  in  any 
other  medium,  and  we  consider  that 
money  well  invested.  Almost  everyone 
is  a  potential  customer  for  milk — as 
well  as  other  dairy  products — and  from 
common  observation  almost  everyone 
reads  newspapers.  This  universal  cov¬ 
erage,  coupled  with  the  ability  to  keep 
one’s  message  timely  and  to  concentrate 
just  on  those  markets  which  the  adver¬ 
tiser  serves,  makes  newspaper  adver¬ 
tising  essential  to  a  progressive  dairy 
products  firm.  Other  mediums  have  their 
place  of  course — and  we  use  them  in  a 
supplementary  capacity.  But  it  is  my 
conviction,  based  on  years  of  experience, 
that  for  the  dairy  products  industry 
there  is  no  substitute  for  consistent  ad¬ 
vertising  in  the  newspapers.” 

The  bulletin  also  tells  of  Sheffield 
Farms  advertising  as  follows; 

“Since  1913,  Sheffield  Farms,  largest 
milk-producing  unit  of  the  National 
Dairy  Products  G>rporation,  has  driven 
home  its  trade  name,  ‘Sealect,’  with  con¬ 
sistent  newspaper  campaigns.  Not  only 
did  Sheffield  maintain  its  advertising 
schedule  throughout  the  depression,  but 
in  1933  the  appropriation  was  substan¬ 
tially  increased  with  approximately  70% 
of  the  total  spent  in  daily  newspapers. 


“Current  Sheffield  advertising,  built 
around  the  slogan  of  ’the  milk  that 
tastes  like  cream,’  has  been  running 
twice  a  week  in  roughly  60  daily  news¬ 
papers  in  the  New  York  area,  with 
copy  averaging  around  a  quarter  of  a 
page  and  supplemented  by  a  thousand¬ 
line  ‘accentuating’  advertisements  ap¬ 
pearing  once  a  month.  Billboards  and 
weekly  newspapers  are  used  in  a  sup¬ 
plementary  capacity. 

“  ‘Our  newspaper  campaign  so  far  in 
1934  has  been  an  unqualified  success,’ 
Miss  Catherine  Litchfield,  advertising 
manager,  told  a  Bureau  representative. 
‘We  feel  that  we  are  not  only  getting 
adequate  coverage,  and  reaching  all 
potential  buyers,  but  that  we  are  doing 
this  in  a  way  no  other  medium  could 
accomplish  so  effectively  and  economic¬ 
ally.  Furthermore,  the  dairy  products 
industry  is  essentially  local — however, 
widespread  its  distribution  may  be.  Our 
milk  comes  from  forty  branches  in 
as  many  individual  communities — and 
through  daily  newspapers  we  are  able 
to  cover  each  of  these  communities  as 
fully  and  as  intimately  as  we  feel  they 
deserve.’  ” 

G.  G.  Diffenbach,  advertising  man¬ 
ager  of  .\bbotts  Dairies,  operating  in 
Philadelphia  territory,  is  quoted  as  say¬ 
ing: 

“.\t  the  present  time  at  least  75  per 
cent  of  our  total  milk  advertising  bud¬ 
get  is  being  spent  in  newspapers.  We 
are  consistent  users  of  newspaper  space 
and  believe  that  it  occupies  fir.st  place 
in  the  list  of  available  media,  particu¬ 
larly  for  food  products.” 

Turning  to  cheese  and  ice  cream,  the 
bulletin  describes  campaigns  for  Pabst- 
ett  cheese,  Borden’s  ice  cream,  Roquefort 
cheese  Association  and  Bel  Paese  cheese. 
In  the  Pabst-ett  campaign,  advertised  in 
50  dailies,  a  prize  contest  brought  130,000 
letters.  Borden’s  ice  cream  sales  in  New 
York  territory  were  reported  to  show 
an  increase  of  30  to  40  per  cent  m 
1934  over  1933.  The  Roquefort  Cheese 
Association,  advertising  for  the  last 
four  years  in  a  limited  list  of  newspa¬ 
pers,  is  reported  to  have  maintained 
both  volume  and  price  in  the  face  of 
general  depression. 

“Another  cheese  product  to  be  suc¬ 
cessfully  promoted  with  a  modest  news¬ 
paper  appropriation  is  Bel  Paese,”  says 
the  bulletin,  which  points  out  that  dis¬ 
tribution  is  confined  to  certain  cities 
and  quotes  R.  P.  Goedert,  in  charge  of 
the  advertising,  as  follows: 


“That  is  why  we  use  newspapers  ex¬ 
clusively  for  our  advertising — to  avoid 
waste  circulation.  We  find  too  that 
newspaper  advertising  lends  itself  to 
changes  on  short  notice,  which  is  very 
important  to  our  sales  methods.” 

Substantial  business  gains  by  local 
dairy  firms  are  also  reported  in  the 
bulletin. 

In  the  field  of  group  campaigns,  the 
bulletin  discusses  the  successful  efforts 
of  the  Dairymen’s  League,  in  New 
York  state ;  the  Washington  State  Dairy 
Council,  the  Nr,tional  Dairv  Council, 
operating  localized  newspaper  cam¬ 
paigns  through  its  27  branch  headquar¬ 
ters;  the  Milk  Foundation  in  Chicago; 
the  New  York  state  milk  campaign;  and 
the  Philadelphia  Milk  Exchange ;  as  well 
as  other  group  efforts  which  are  not 
named. 


HOUSING  RALLY  IN  CHICAGO 

Newspaper  and  Advertising  Men 

Among  1,000  Who  Hear  Canaday 

(Special  to  Editor  &  Pcblisher) 

Chicago,  Sept.  18 — Ward  M.  Cana¬ 
day,  director  of  public  relations  of  the 
Federal  Housing  Administration,  pointed 
out  the  extensive  possibilities  of  the 
better  housing  program  before  a  meet¬ 
ing  of  1,000  business  leaders,  represen¬ 
tatives  of  financial  lending  institutions, 
newspaper  publishers,  advertising  agency 
executives,  contractors  and  others  in¬ 
terested  here  today.  Mr.  Canaday ’s  re¬ 
marks  were  similar  to  those  he  made 
before  a  similar  group  in  Washington, 
D.  C.,  last  week  as  reported  in  Editor 
&  Publisher  Sept.  15. 

Mayor  Edward  J.  Kelly  addressed  a 
message  to  home  owners,  urging  their 
cooperation  in  the  government’s  cam¬ 
paign  to  stimulate  repairs  and  altera¬ 
tions  to  homes  and  business  properties. 
Mr.  Canaday  declared  borrowing  of 
money  should  not  be  the  primary  objec¬ 
tive  stressed,  but  the  improvements 
that  need  to  be  done. 

Walter  Fay,  Chicago  Herald  and  Ex¬ 
aminer  better  homes  editor,  announced 
his  paper  will  publish  a  special  housing 
section  Sept.  30. 


GALE  JOINS  L.  A.  EXAMINER 

Edmund  W.  Gale,  for  26  years  a 
member  of  the  art  staff  of  the  Los 
Angeles  Times,  and  for  the  past  12 
years  staff  cartoonist  for  that  paper, 
has  joined  the  staff  of  the  Los  Angeles 
Examiner,  effective  Sept.  22.  Gale 
joined  the  Times  in  1908,  and,  except 
for  two  years  in  New  York  in  1915  and 
1916  when  he  drew  a  comic  strip,  has 
been  with  the  Los  Angeles  paper  ever 
since.  His  work  has  been  widely  re¬ 
produced.  Since  1922  the  Times  has 
featured  his  cartoons  on  the  first  page. 
He  will  draw  a  daily  cartoon  for  the 
Examiner  on  local  and  national  topics. 


SWATCH  ADVERTISING 
USED  IN  CHICAGO 


Four-Page  Section  Distributed  by 
Chicago  Tribune — 8,500  Yards 
of  Cloth  Costing  $6,000 
Utilized 

(Special  to  Editor  &  Publisher) 

Chicago,  Sept.  18 — Inclusion  of  swatch 
advertising  in  a  four-page  section  of  the 
Chicago  Sunday  Tribune  Sept.  16, 
marked  the  first  appearance  of  such  ad¬ 
vertising  in  the  Tribune  and  the  most 
pretentious  undertaking  of  its  kind  in 
Chicago.  The  results  were  exception¬ 
ally  gratifying  to  Mandel  Brothers 
department  store,  the  advertiser  who 
used  four  swatches  in  the  four-page  spe¬ 
cial  section. 

Reports  today  indicate  the  event  was 
highly  successful.  The  department 
store’s  switchboard  was  swamped  with 
calls  for  the  merchandise.  Editor  & 
Publisher  was  told.  By  noon,  certain 
sizes  in  shirts  and  lingerie  were  sold  out. 
By  mid-afternoon,  the  lingerie  stock  at 
the  special  price  was  exhausted  and 
higher  priced  garments  were  getting  a 
good  play.  Men’s  suits  and  curtains 
also  enjoyed  a  heavy  demand. 

Although  swatches  have  been  used 
before  in  newspaper  advertising  both 
here  and  elsewhere,  it  is  believed  that 
this  was  probably  the  largest  effort  of 
its  kind  ever  attempted.  More  than 
8,500  yards  of  cloth  valued  at  $6,000 
were  consumed  in  this  immense  sampling 
job.  It  required  500  girls,  working 
three  days  and  nights,  to  complete  the 
3,500,000  hand  operations  of  pasting  the 
swatches  into  the  special  sections.  This 
work  was  done  by  a  printing  firm  en¬ 
gaged  by  Mandel  Brothers  to  which  the 
Tribune  supplied  the  printed  four-page 
sections.  After  the  swatches  had  been 
inserted,  two  on  the  front  page  and  two 
on  the  back,  the  sections  were  returned 
to  the  Tribune  for  insertion  into  the 
society  section  of  the  Sunday  editions. 

One  of  the  swatches  was  of  worsted 
wool  suiting.  Another  was  of  silk  satin 
d’lune  used  in  the  gowns  and  slips  on 
sale.  .'\  third  was  of  broadcloth  shirt¬ 
ing  and  the  fourth  was  of  rayvoile  cur¬ 
tain  material. 

"Use  of  the  samples  was  another  en¬ 
deavor  of  our  store  to  show  prospective 
customers  exactly  what  we  are  asking 
them  to  buy,”  commented  Leon  Mandel 
III,  general  managei 

The  special  sections  were  included 
only  in  the  city  and  suburban  editions 
of  the  Sunday  Tribune. 


25  YEARS  IN  SAME  LOCATION 

The  Balatna  (N.  Y.)  Times  has  just 
completed  25  years  in  its  present  loca¬ 
tion  at  20  Center  Street,  Batavia. 
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DILL’S  RADIO  NEWS  SERVICE 
ASSAILED 

(Continued  from  page  3) 

print  it  and  thus  sold  our  news  on 
sponsored  programs.  Senator  Dill 
should  know  that  the  newspapers  are 
not  interested  in  purchasing  second¬ 
hand  news  from  the  press  associations. 

1  have  had  the  opinion  for  a  long  time 
that  the  news  carried  in  the  newspapers 
about  radio  entertainers  and  the  radio 
programs  should  be  sponsored  by  the 
radio  stations  to  the  newspapers  at 
the  amusement  rate.” 

**  Preposterous*’ — Stahlman 

J.vMEs  G.  Stahl-max,  Xasliville 
(Tenn.)  Banner  :  "In  view  of  the  fact 
that  the  radio  audience  of  .\merica  is 
now  being  furnished  the  best  news  col¬ 
lected  by  the  three  great  press  asso¬ 
ciations,  put  on  the  air  in  tsvo  regular 
broadcast  periods  daily,  as  well  as  in 
periodic  bulletins  covering  important 
news  events  as  they  occur,  the  pro- 
iwsal  of  Senator  Dill  to  set  up  a  radio 
news  agency  is  preposterous.  Through 
the  Press-Radio  Bureau  of  the  Pub¬ 
lishers’  National  Radio  Committee,  the 
daily  newspapers  of  this  country,  the 
press  associations  and  the  two  principal 
broadcasting  chains  are  performing  a 
distinct  public  service  in  furnishing 
regular  news  broadcasts.  The  ma¬ 
jority  of  the  leading  radio  stations  of 
the  United  States  carry  these  news 
periods,  and  they  are  available  to  all 
radio  broadcasting  stations  at  a  nomi¬ 
nal  cost.  They  are  accurate,  unbiased, 
and  uncensored.  Such  a  news  agency 
as  Senator  Dill  suggests,  operated  and 
controlled  by  radio  broadcasters,  whose 
very  existence  is  at  the  will  of  the  gov¬ 
ernment  through  license,  would  be,  at 
best,  nothing  more  nor  less  than  an 
agency  of  propaganda.  Any  agency 
living  under  governmental  license  and 
subject  to  suspension  at  official  will 
could  never  hope  to  present  news  of 
an  unbiased  and  uncensored  character. 
Senator  Dill’s  proposal  is  the  equiva¬ 
lent  of  a  government-controlled  news 
collection  agency,  an  idea  repugnant  to 
the  fundamentals  of  Americanism,  and 
inimical  to  freedom  of  expression  and 
the  very  existence  of  our  democratic 
institution.  Such  an  agency  has  no 
place  in  American  life.” 

^’Disservice  To  People** 

Gf.oroe  B.  Longan,  Kansas  City 
Star:  “I  would  regard  it  as  a  distinct 
disservice  to  the  people  of  the  United 
States  for  anyone  to  aid  in  turning  the 
private  news  channels  of  the  country 
into  a  government-licensed  radio  sys¬ 
tem.  Every  radio  station  is  dependent 
more  or  less  on  the  good  will  of  the 
radio  commission  in  Washington.  An 
administration  not  concerned  with 
freedom  of  speech  could  turn  every 
radio  station  into  a  propaganda  unit  by 
revoking  licenses  and  threatening  wave 
lengths.  This,  of  course,  would  be  un¬ 
thinkable,  but  tlie  idea  is  fraught  with 
great  danger.  It  appears  to  me  beyond 
comprehension  that  any  government 
official  would  desire  to  take  away  from 
private  agencies  which  are  serving 
magnificently  in  providing  the  people 
with  news  in  order  to  turn  that  news 
over  to  government  controlled  radio 
outlets  and  thereby  tear  down  and  de¬ 
stroy  private  enterprise  and  property 
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rights  that  have  been  built  up  through 
centuries  of  effort  and  expense.  If  it 
were  essential  for  the  welfare  of  the' 
people  or  even  if  there  were  a  pressing 
need  for  radio  news,  the  situation 
would  be  different.  But  such  is  not 
the  case.  The  needs  and  wants  of  the 
people  are  fully  satisfied  by  the  news 
service  that  is  given  them  through 
the  established  press.  If  the  present 
Pres— Radio  news  is  not  satisfactory 
it  can  be  somewhat  e.xpanded.  I  think 
it  is  not  any  spontaneous  seeking  of 
the  people  for  such  service,  however, 
but  the  predatory  demands  of  certain 
radio  stations  and  a  selfish  desire  to 
make  their  product  more  valuable  that 
has  caused  the  desire  on  the  part  of 
certain  interests  to  invade  indepen¬ 
dent  and  uncontrolled  news  rights.” 

“In  Wrong  Direction** 

Pail  Patterson,  Baltimore  Sun- 
papers:  "Mr.  Harris  has  so  com¬ 
pletely  shown  why  it  would  be  against 
the  public  interest  for  the  broadcast¬ 
ing  companies  to  go  into  the  business 
of  gathering  news  independently  that 
it  liardly  seems  worth  while  to  dis¬ 
cuss  the  matter  further. 

"What  concerns  me  is  how  it  hap¬ 
pened  that  Senator  Dill,  who  is 
usually  discerning,  apparently  failed 
to  see  the  direction  in  which  his  pro¬ 
posal  would  tend. 

“The  newspapers  went  into  the  joint 
arrangement  with  the  broadcasters  for 
selfish  reasons,  in  part,  but  also  be¬ 
cause  they  felt  that  they,  being  rea¬ 
sonably  free  of  governmental  super¬ 
vision,  could  provide  a  more  disinter¬ 
ested  news  service  than  could  the 
radio  stations,  which  are  under  such 
close  Federal  regulation.  So  far  as  I 
have  heard  the  joint  arrangement  has 
been  satisfactory  to  both  parties  and 
the  public  has  been  adequately  and  in¬ 
telligently  served. 

“For  this  arrangement.  Senator  Dill 
proposes  to  substitute  one  in  which  the 
government  would  line  up  with  the 
broadcasters  against  the  newspapers. 
I  can’t  see  where  anybody  save  self- 
seeking  politicians  would  benefit  by 
such  an  arrangement.  Certainly  the 
public  would  not.” 

“Stations  Now  Satisfied** 

Carl  \V’.  Jones,  Minneapolis  Jour¬ 
nal: 

“Dill’s  diagnosis  radio  news  situation 
finds  no  justification  in  northwest. 
Stations  well  satisfied  with  news  ser¬ 
vice.  Radio  public  apparently  also 
considers  itself  well  served.  We  are 
using  radio  exactly  as  Dill  contends  we 
should,  namely,  “to  whet  news  appe¬ 
tites.”  Present  arrangement  appears 
to  be  fair  and  efficient.  At  any  rate 
it  should  have  larger  trial.” 

GUILD  PLANS  DINNER 

The  Youngstown  (O.)  chapter  of  the 
Newspaper  Guild  will  give  a  gridiron 
dinner  Oct.  16.  Charles  Graves,  Vindi¬ 
cator  reporter,  has  been  named  general 
chairman. 


Cline  -  Westinghouse 
Double  Motor-Drive 
with  full  automatic 
push  button  control 

is  used  by 

Fort  Wayne  Journal  Gazette 
Fort  Wayne,  Indiana 
Ask  them  about  it 
CLINE  ELEC.  MFC.  CO. 

Chicago:  211  West  Wacker  Drive 

New  York:  Daily  News  Bldg., 
220  East  42nd  Street 

San  Francisco:  First  National 
Bank  Building 


WARNER  AGAIN  HEADS 
PERIODICAL  GROUP  1 

National  Publishers’  Association  Dis-  , 
cusses  Spread  of  City  Laws 
Restricting  House-to- 
House  Soliciting 

William  B.  Warner,  president  and 
treasurer  of  the  McCall  Company,  was 
re-elected  president  of  the  National 
Publishers  .-Kssociation  at  the  annual 
meeting  which  was  held  last  week  at 
Shawnee-on-l^elaware,  Pa. 

Re-elected  also  were :  Vice-presidents, 
.■\lfred  D.  Mayo,  secretary,  Crowell 
Publishing  Company,  and  P.  S.  Col¬ 
lins,  treasurer,  Curtis  Publishing  Com¬ 
pany  ;  treasurer,  F.  L.  Wurzburg,  vice- 
president,  Conde  Nast  Publications,  and 
secretary,  Roger  W.  Allen,  Hat  Trade 
Publishing  Company. 

Of  si.x  directors  whose  terms  expired 
this  year,  five  were  re-elected  as  fol¬ 
lows  :  R.  E.  Berlin,  International  Maga¬ 
zine  Company:  Stanley  R.  Latshaw, 
Butterick  Publishing  Company ;  Roy 
E.  Larsen,  Time,  Inc.;  Bernarr  Mc- 
Fadden,  McFadden  Publications,  and 
P.  E.  Ward,  the  Farm  Journal. 

Fred  O.  Bohen,  Meredith  Publica¬ 
tions,  was  elected  a  director  as  was 
.\lbert  L.  Cole,  of  Popular  Science 
Monthly. 

Important  changes  were  made  in  the 
by-laws  reducing  the  annual  charge 
from  §35  to  S2S,  together  with  a  change 
making  it  obligatory  that  thei  member¬ 
ship  be  in  the  name  of  the  individual 
publication  rather  than  in  the  name  of 
the  publishing  company. 

George  Lucas,  executive  secretary,  dis¬ 
cussed  municipal  restrictions  that  pro¬ 
hibit  the  practice  of  house-to-house 
soliciting,  including  subscriptions,  and 
referred  to  the  possibility  of  these  re¬ 
strictions  spreading  to  other  parts  of 
the  United  States. 

.4  serious  situation  has  arisen  as  a 
result  of  an  adverse  decision  handed 
down  by  the  U.  S.  Circuit  Court  of 
-Appeals,  Tenth  District,  a  case  testing 
the  legality  of  a  new  type  of  ordinance 
adopted  in  the  town  of  Green  River, 
Wyo.,  Mr.  Lucas  reported. 

“This  ordinance  prohibits  the  prac¬ 
tice  of  going  in  and  upon  private  resi¬ 
dences,  public  places  and  offices  within 
the  city  limits  by  solicitors,  peddlers, 
hawkers,  itinerant  vendors  of  merchan- 

FACTS 

The  Personnel  Bureau  has  the  persona  I, 
education  and  experience  records  of 
416  members  of  Sigma  Delta  Chi  in 
46  states,  the  District  of  Columbia, 
two  island  possessions  and  three 
foreign  countries. 

They  are  trained  for  and  experienced 
in  every  branch  of  journalism.  Their 
age  range  is  21  to  52,  with  the 
average  at  29. 

Their  minimum  salary  requirements 
range  from  $520  to  $1  5,000. 

Employers  of  editorial  talent  who 
have  used  the  Personnel  Bureau  will 
testify  to  the  average  superiority  of 
Bureau  registrants. 

When  you  need  a  GOOD  man,  write 
or  wire — 

PERSONNEL  BUREAU 

OF 

SIGMA  DELTA  CHI 

JAMES  C  KIPER,  Dirwior 
Stock  Yards  Station  Chicago 


NO  CHARGE  TO  EMPLOYERS 


disc  and  transient  vendors  of  any  kind, 
not  having  been  invited  or  requested  to 
do  so,  and  declaring  such  practice  to 
he  a  nuisance  punishable  as  a  misde¬ 
meanor  and  providing  a  penalty  for  the 
violation  thereof,”  he  said.  “The  case 
was  carried  to  the  courts  by  the  Fuller 
Brush  Company  and  in  the  lower  court 
a  decision  was  rendered  in  favor  of  the 
company.  The  city  of  Green  River, 
however,  carried  the  case  to  the  higher 
court  where  the  decision  was  reversed. 
It  is  doubtful  whether  the  case  will  be 
carried  to  the  Supreme  Court  of  the 
United  States.” 

WILSON  SUCCEEDS  HULTEN 

Richard  Wilson,  of  Madison,  Wis., 
has  succeeded  Morris  Hulten  as  city 
editor  of  the  Marinette  (Wis.)  Eagle- 
Star.  Mr.  Hulten  will  take  up  his  new 
duties  as'  instructor  in  the  University 
of  Oregon  school  of  journalism,  begin¬ 
ning  Sept.  24.  Mr.  Wilson  was  form- 
erlv  with  the  Baltimore  Post. 


ACCURACY 


United  Press 


SPEED 


NEWS  FROM  FLEET 
STREET 

Fleet  Street  still  is  the  Street  of  Ad¬ 
venture  for  journalisb  the  world 
over. 

These  adventures  are  paged  weekly 
in  World’s  Press  News,  premier 
British  organ  of  journalism  and  ad¬ 
vertising. 

For  S8  a  year  World’s  Press  News 
comes  to  you  weekly,  plus  free 
monthly  supplements  on 

“PHOTOGRAPHY" 

"PRINTING" 

and 

"MARKETING  A  DESIGN" 

Sand  S8  to  tha  Publitkar: 

WORLD’S  PRESS  NEWS 

Cosmopolitan  Housa 

48,  Fattai  Lana  London,  E.  C.  4 


Speaking  of  By-Lines 

HERE’S  ONE— 

By:  HOTEL  PICCADILLY 

We’re  convenient  to  advertising 
and  Publishing  Offices,  theatres 
and  cafes . 

You’re  home  when  you’re  with 
us — a  new  hotel,  600  rooms,  each 
svith  bath,  circulating  ice-water, 
a  Beauty-Rest  Mattress  on  every 
bed.  Rates  ^2.50  and  up  but 
not  too  far  up. 

HOTEL 
P  I  CC  A  D  I  LLY 

A  Hop,  Skip  and  a  Jump  from 
Broadaiiay  on  West  45th  Street 
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LINDY  STILL  ANGERED 
BY  PRESS  EFFORTS 


Reiterates  Hit  Opposition  to  Invasion 
of  Hit  Privacy  to  Oklahoma  City 
Man  Who  Flew  185  Miles 
to  See  Him 


(By  telegraph  to  Editor  &  t  ublisher) 

Oklahoma  City,  Sept.  17 — Bennie 
Turner,  reporter  for  the  Daily  Okla¬ 
homan,  in  a  story  under  his  byline  in 
the  Sunday  Oklahoman  yesterday,  said : 
“Col.  Charles  A.  Lindbergh  doesn’t 
like  representatives  of  metropolitan 
newspapers.  He  is  tired  of  the  in¬ 
roads  on  his  privacy  that  fame  has 
brought  him.  He  thinks  it  absurd  for 
anyone  to  fly  185  miles  just  to  ‘cover’ 
his  activities  when  he  hapi)ened  to  make 
a  forced  landing. 

“That  was  the  gist  of  a  firm  ‘dress¬ 
ing  down’  the  colonel  gave  me  Satur¬ 
day  as  we  stood  on  the  cold,  wind¬ 
swept  field  of  the  Homer  Aitkens  farm 
near  Woodward,  Okla.,  just  before 
Colonel  and  Mrs.  Lindbergh  took  off 
for  the  west. 

“There  was  nothing  personal  in  it, 
you  understand,’’  the  story  continued. 
“The  colonel  was  talking  about  the 
actions  of  the  metropolitan  press,  in 
this  instance  the  Daily  Oklalioman  and 
the  Associated  Press,  represented  by 
me. 

“1  have  nothing  to  say  for  publica¬ 
tion,’’  Lindbergh  declared  as  he  stood 
hatless  in  the  bitter  wind  which  swept 
his  forced  landing  field  which  by  then 
W'as  streaked  with  the  skid  marks  of 
many  planes.  “And  let  me  say  at  this 
time  that  Mrs.  Lindbergh  and  I  cer¬ 
tainly  do  not  appreciate  this  intrusion. 

“The  very  idea  of  you  folks,’’  ad¬ 
dressing  me  and  Hardy  Young  pilot 
of  the  plane  used  by  the  Oklahoman 
and  Times,  “flying  200  miles  just  be¬ 
cause  we  happened  to  land  out  here. 
It  is  absurd. 

“I  don’t  know  what  we  are  going 
to  do  if  newspapers  are  going  to  use 
airplanes. 


virtually  control  the  activities  of  the 
Radio  Commissioners;  and 

“Whereas,  The  networks,  with  a  few 
others,  virtually  control  the  present 
radio  set-up  as  that  national  organiza¬ 
tions  such  as  the  .American  Federation 
of  Labor,  the  national  farm  organiza¬ 
tions,  the  educational  institutions,  the 
religious  bodies,  the  national  fraternal 
bodies  and  other  national  non-profit 
making  institutions,  who  might  seek 
radio  licenses  are  denied  the  opportunity 
of  placing  before  the  American  public 
matters  of  vital  concern  seeking  the 
betterment  and  advancement  of  the 
knowledge  of  the  American  people,  are 
crowded  out ;  and 

Whereas,  The  Congress  of  the  Unit¬ 
ed  States,  in  creating  the  Federal  Com¬ 
munications  Commission,  has  ordered 
that  body  to  report  to  the  Congress  be¬ 
fore  February  1,  1935,  the  amount  of 
radio  facilities  which  should  be  assi.gned 
to  labor,  to  farm,  to  educational,  to  re¬ 
ligious,  to  fraternal  and  other  national 
bodies,  operated  on  non-profit  making 
basis ;  and 

“Whereas,  The  possession  of  radio  li¬ 
censes  and  radio  facilities  by  such  na¬ 
tional  organizations,  organized  for  the 
sole  betterment  of  our  people  and  for 
advancing  the  knowledge  of  our  people, 
operated  on  a  non-profit  making  basis, 
would  naturally  benefit  the  printing  in¬ 
dustry  and  w'ould  provide  profitable  em¬ 
ployment  for  many  thousands  of  unem¬ 
ployed  printing  craftsmen;  therefore, 
be  it 

“Resolved,  That  the  International 
Typographical  Union,  in  convention  as¬ 
sembled,  call  upon  the  Federal  Com¬ 
munications  Commission  and  the  Con¬ 
gress  of  the  United  States  to  specifi¬ 
cally  assign  not  less  than  fifty  per  cent 
of  all  radio  licenses  and  radio  facilities 
to  the  exclusive  use  of  labor,  farm, 
educational,  religious,  fraternal  and 
other  national  bodies,  organized  for 
the  betterment  of  our  people  and  of  our 
nation  and  operated  on  a  non-profit 
making  basis;  and  be  it  further 

“Resolved,  That  our  delegates  to  the 
American  Federation  of  Labor  conven- 


NEW  LAW  SUGGESTED 

Legislation  to  require  new  publishers 
to  post  bond  to  assure  payment  of 
wages,  insurance,  and  possible  liability 
in  the  event  of  adverse  legal  judgments 
was  suggested  last  week  in  Los  .Angeles 
at  the  monthly  meeting  of  the  executive 
committee  of  the  California  Newspa¬ 
per  Publishers’  Association.  The  sug¬ 
gestion  w’as  referred  to  the  legislative 
committee  for  recommendation.  The 
plan  was  suggested  as  a  move  to  control 
irresponsible  publications  and  fly-by- 
night  papers  which  appear  periodically, 
particularly  before  elections. 


I.  T.  U.  REFERENDUM  ON 
40-HOUR  WEEK 


(Continued  from  page  9) 


and  that  a  copy  be  referred  to  the  In¬ 
ternational  Typographical  Union  dele¬ 
gates  to  the  forthcoming  convention  of 
the  American  Federation  of  Labor,  re¬ 
questing  that  every  effort  be  put  forth 
by  the  Commission  to  remove  this  se¬ 
rious  obstacle  to  normal  employment 
conditions.’’ 

“Whereas,  The  fifty  millions  or  more 
dollars  yearly  diverted  to  radio  adver¬ 
tising  has  resulted  in  the  loss  of  em¬ 
ployment  to  many  thousands  of  printing 
craftsmen ;  and 

“Whereas,  While  we  are  not  opposed 
to  radio  or  radio  advertising,  we  fully 
realize  that  it  is  through  the  develop¬ 
ment  of  radio  monopoly  (controlled  as 
it  is  by  the  power  trust  and  the  tele¬ 
phone  monopoly)  through  which  adver¬ 
tisers  have  been  misled  into  believing 
that  they  reach  a  greater  number  of 
people  through  the  same  expenditure  on 
radio  as  they  would  through  advertis¬ 
ing  in  publications;  and 
“Whereas,  While  the  Congress  of  the 
United  States  has  specifically  declared 
that  radio  licensees  hold  no  vested  or 
property  rights  to  radio  frequencies  or 
radio  facilities,  w’e  also  realize  that  the 
influence  of  representatives  of  radio 
networks  is  such  that  these  networks 
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tion  be  instructed  to  present  this  reso¬ 
lution  to  that  convention  and  insist  that 
the  American  Federation  of  Labor  peti¬ 
tion  the  Federal  Communications  Com¬ 
mission  and  the  Congress  of  the  United 
States  for  legislation  which  will  insure 
that  not  more  than  fifty  per  cent  of  all 
.American  radio  frequencies  and  radio 
facilities  will  be  allotted  to  those  per¬ 
sons  or  corporations  who  use  such  fa¬ 
cilities  for  private  profit.” 

In  a  network  radio  address  Sept.  14, 
President  Howard  outlined  the  activi¬ 
ties,  purposes  and  accomplishments  of 
the  union. 

It  now  has  80,000  members,  he  said, 
and  is  one  of  the  foremost  labor  unions 
of  the  world. 


Since  its  organization  in  Cincinnati 
in  1852  it  has  fought  aggresively  for 
better  working  conditions  and  in  the 
past  30  years  has  expended  $25,000,000 
in  campaigns  to  this  end. 

.As  late  as  1892  the  average  age  of 
members  at  death  was  41  years  while 
in  1932  it  was  61  years,  Mr.  Howard 
declared. 

A  pension  plan  operated  for  those 
displaced  by  age,  illness  or  injury 
has  resulted  in  the  disbursement  of 
$18,500,0(K)  by  the  organization  in  the  26 
years  it  has  been  in  operation.  During 
the  fiscal  year  just  ended  it  paid  out 
$1,872,W2  to  approximately  4,700  on 
its  old  age  pension  rolls. 


Supplies  and  Equipment 


SAVE  A  MINUTE 


in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

The  above  are  only  a  few  of  our  specialties. 


New  England  Newspaper  Supply  Co. 


Worcester,  Mass.,  U.  S.  A. 

CabU  Addraa.  NENSCO— Worcaatar 


Rebuilt  Presses 

SCOTT  24  and  32-page  Presaes,  abo  Modern 
Multi-Unit  and  Straight  Unit  Presses  in 
various  capacities. 

GOSS  32-page  with  color  deck,  upper  former, 
good  for  black  and  color  work. 

HOE  32-page  4-deck,  40-page  Simplex,  Z-type 
Unit  Super-speed  Octuple  with  Kohler  Reels. 

COLOR  PRESSES 

HOE  12  Couple  "Universal  Unit"  Color  Press, 
all  couples  reversible.  Prints  from  K'  thick 
stereotype  or  electrotype  plates  against  hard 
packing.  Abo  8  Couple  Hoe  Color  Press  arith 
four  form  roller  ink  distrihution.  Both  presses 
handle  full  size  or  tabloid  products.  Both 
equipped  with  wire  stitchers. 

Available  for  early  delivery 

WALM  scon  &  COMPANY 

Main  Oflics  4  Faclary . PlsinhaU,  N.  J. 

Naw  Tark  0«ca . 234  Waal  41.1  Straat 
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For  Everythiag  Electric 
See  General  Electric 


The  temfUt!  G-E  line  enables 
you  to  entrust  etu  manufac¬ 
turer  with  the  undivided 
responsibility  for  every  elec¬ 
trical  requirement  of  the 
modern  pressroom. 


For  particulars,  address  the 
nearest  G-E  office,  or  Gen¬ 
eral  Electric,  Dept.  6-201, 
Schenectady,  New  York. 
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improved  ZENKE 
Universal  Gauge 


Qaugiuga  curvedittrto- 
typt  pUu  with  the  Ztnkt 
Univtnal  Qaugt 


for  iconomkol  Quality  Printing 


High-speed  precision 
presses  demand  a  like  de¬ 
gree  of  precision  in  plates 
and  blankets.  The  accuracy 
of  the  Zenke  Gauge  is  at¬ 
tained  by  its  pre-loading 
and  self-aligning  features. 
It  will  accommodate  curved 
or  flat  plates  up  to  18"  in 


width  and  up  to  type-high  thickness  as  well  as  press  blankets,  moulding 
blankets,  etc.  Special  fixtures  are  also  supplied  with  each  gauge  for  meas¬ 
uring  depths  of  halftones  and  for  gauging  brass  matrices  for  automatic 
type  setting  machines  .  .  .  Write  for  illustrated  circular. 
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ANCIENT  LINEAGE 

To  Editor  &  Publisher:  It  has  come 
tc  my  attention  that  Mr.  Ted  Uealey, 
a  representative  of  the  Dallas  Morning 
StTix'S,  has  taken  issue  with  a  state¬ 
ment  by  Mr.  Edwin  J.  Kiest,  our  pub¬ 
lisher,  in  your  publication  that  the 
Times  Herald  is  the  oldest  continuously 
published  newspaper  in  Dallas. 

I  am  enclosing  you  the  masthead  of 
the  Dallas  Morning  News,  which 
plainly  and  proudly  states  that  that  pub¬ 
lication  is  in  its  49th  year.  I  am  also 
enclosing  you  the  editorial  page  of  the 
Times  Herald  which  announces  also, 
with  pardonable  pride,  that  the  Times 
Herald  was  established  in  1876 — 58 
years  ago.  The  Evening  Herald  was 
established  in  1880  and  consolidated 
with  the  Times  January  1,  1888. 

When  the  Dallas  Morning  News 
came  to  Dallas,  49  years  ago,  there 
was  a  Morning  Herald  here,  which 
was  bought  and  destroyed.  Only  in 
recent  years  has  the  News  attempted 
to  lengthen  its  genealogical  line  by 
claiming  as  its  ancestor  a  paper  that 
it  desired,  49  years  ago,  to  sink  with¬ 
out  trace.  The  Times  does  not  have 
to  make  such  elTort,  as  its  line  has 
been  unbroken.  In  1886  some  enter¬ 
prising  citizens  established  a  paper 
ailed  the  Evening  Herald  which  later 
was  consolidated  with  the  Times.  These 
are  the  facts  carried  at  the  mastheads 
of  both  papers  dailv  and  our  Dallas 
neighbors  who  are  in  a  position  to 
know  do  not  dispute  the  facts  I  have 
recited  in  this  letter. 

The  Dallas  Morning  News  also  has 
an  evening  edition  called  the  Evening 
Journal,  established  about  15  years 
ago,  and  on  the  basis  of  Mr.  Dealey’s 
argument  that  paper  would  have  a 
similar  right  to  claim  long  years  of 
continuous  publication  if  it  counted  the 
unhappy  life  of  the  old  Morning  Her¬ 
ald  before  its  sudden  and  evidently  un¬ 
regretted  demise. 

I  might  add  in  passing  that  most 
of  those  historical  events  occurred  be¬ 
fore  Mr.  Dealey  was  born.  Mr.  Kiest, 
our  president,  has  the  distinction  of 
being  publisher  of  the  Times  Herald 
since  January  1,  1896,  which  makes 
aim  the  dean  of  publishers  of  the  larger 
Texas  dailies,  and  he  knows  what  he  is 
alking  about  when  he  refers  to  the  his¬ 
tory  of  Dallas  newspapers. 

The  Times  Herald,  however,  does 
aot  regard  this  as  a  serious  controversy 
because  our  newspaper  is  not  living 
in  the  past.  Proof  of  this  can  be  found 
fflour  Dallas  circulation  figures  and  our 
volume  of  advertising  in  this  com¬ 


munity. 


To.m  C.  Gooch, 
Vice-president, 
Dallas  Times  Herald. 


ANOTHER  CONVERT 

To  Editor  &  Publisher:  After  read- 

Ing  your  articles  on  changing  head 
styles,  we  decided  to  do  a  little  ex¬ 
perimenting. 

In  the  enclosed  copies  you  will  see 
|the  Star  showing  “before”  and  “aher.” 
We  are  partial  to  the  flush  no  word 

i count  setting  because  it  requires  less 
bme  to  set  the  heads.  We  think  the 
Mipearance  is  improved,  too. 

F.  A.  Robertson. 

Publisher,  Washington  (N.  J.)  Star. 

WOMEN  WRITERS  ELECT 

I  Miss  Margaret  Poe  Hart  of  the 
\^ashington  Evening  Star,  has  been 
~^cd  president  of  the  Newspaper 
Women’s  Club  of  Washington,  which 
Rs  as  its  active  membership  52  writers, 
^r  officers  chosen  are:  Mrs.  Kate 
Scott  Brooks,  Chicago  Tribune,  honor- 
Fy  life  president;  Marie  Spurgeon  Mc- 
•'»ir,  W ashington  Herald,  first  vice- 
Fcsident;  Lora  Kelly,  Washington 
Fost,  second  vice-president;  Mrs.  Brun- 
P®  Harris,  Minneat>olis  Star,  secre- 
py;  Margaret  Germond,  Washington 
iRr.  treasurer;  Mary  McCracken 
looes,  Springfield  Republican,  historian ; 
^herine  McKiever,  recording  secre- 
pty-  On  the  board  of  governors  are: 


Vylla  Poe  Wilson,  Washington  Post; 
Sallie  V.  H.  Pickett,  Washington  Star; 
Eleanor  Patterson,  Washington  Herald; 
Flora  McDonald,  Washington  Times; 
Kate  Scott  Brcxjks,  Chicago  Tribune. 


DAILY  APPOINTS  SPECIAL 

Kansas-Missouri  Markets  &  News¬ 
papers,  Inc.,  Kansas  City,  Mo.,  have 
been  appointed  national  advertising  rep¬ 
resentatives  of  the  Clay  Center  (Kan.) 
Dispatch. 

EDITOR  &  PUBUSHER 
Classified  Advertising 

RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  .SI  per  line 

3  Timea  —  ,41  per  line 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  Time  —  .7S  per 

4  Times  —  .M  per  line 
Count  six  words  to  the  line 

White  space  charged  at  same  rate  per  line 
per  insertion  as  earned  hy  frequency  of 
insertion.  Minimum  space,  three  lines. 
The  Editor  &  Publisher  reserves  the  right  to 
classify,  edit  or  reject  any  copy. 


Brokers 


tlu>ing,  selling.  Merging  ol  newspapers. 
.No  leases  or  trades.  No  listing  charge. 
Len  Feighner,  Pythian  Building,  Nash- 
kliie,  Micli.,  or  J.  W.  Mapoles,  Murphy's 
Hotel,  Hlchmond,  Va. 


For  I’ucIHc  Coast  Bully  and  weekly 
newspapers,  write  M.  C.  Moore,  News¬ 
paper  Broker,  Beverly  Hills,  Calif. 


Bally  Papers  Available  in  Pennsylvania, 
Illinois,  Maryland,  Michigan,  Oklahoma, 
Kentucky,  California.  Fields  fertile; 
equipment  good;  earning  dividends.  Also 
semi-weekly  that  can  be  changed  to 
daily.  J.  B.  Shale,  Times  Building,  New 
York. 


Circulation  Promotion 


Better  Bally  Newspapers  in  every  section 
of  the  country  are  using  and  unreservedly 
endorsing  Partlowe  Plan  circulation-build¬ 
ing  campaigns,  more  than  ever  before. 
For  quick  dednlte  A,  B.  C.  circulation  in¬ 
crease,  regardless  of  business  conditions  in 
your  held,  write  or  wire  collect  The  Charles 
Partlowe  Company,  Occidental  Building, 
Indianapolis. 


N  eWNpaperdom’sLeadingCTrculationBuIlders 
.Morrison  Plan 

‘"The  Plan  That  Pays  and  Proves  It." 
Scores  of  newspapers  throughout  the  coun¬ 
try  will  attest  to  the  excellent  results  we 
have  secured  and  are  now  securing  for 
them.  Write  The  John  F.  Morrison  Com¬ 
pany,  Koyal  Union  Life  Bldg.,  Des 
Moines,  Iowa. 


Pruiiiotlun,  to  bring  "better  times,”  Hud¬ 
son  Be  Priest  &  Associates,  world’s  record 
circulation  builders.  24<  6th  Ave.,  N.  T.  C. 


Help  Wanted 


Advertising  Man,  experienced  in  layouts 
and  selling,  with  record  as  producer,  can 
have  permanent  position  after  satisfactory 
trial.  Horace  Hall,  The  Dothan  Eagle. 
Dothan,  Ala. 


Uirculution  District  Manager,  with  car, 
for  suburban  district  in  Metropolitan  New 
York  area.  Must  be  thoroughly  experi¬ 
enced  in  handling  carrier  boys  in  a  well 
regulated  home  delivery  system.  Give 
age,  picture,  experience,  complete  refer¬ 
ence,  and  type  of  car.  State  when  avail¬ 
able  for  interview,  and  present  position. 
Splendid  opportunity  for  advancement. 
Starting  salary  132.60  per  week,  includ¬ 
ing  use  of  car.  A-808.  Editor  &  Pub¬ 
lisher. 


Circulation — Live,  progressive  newspaper, 
near  New  York,  wants  man,  familiar  with 
small  newspapers,  to  handle  circulation. 
Must  be  honest,  sober,  and  hard  worker. 
Must  handle  boy  delivery  and  build  new 
business  at  minimum  expense.  Must  be 
willing  to  start  at  small  salary.  Will  not 
hire  without  interview.  Give  full  infor¬ 
mation  and  true  references  in  first  letter. 
A-816,  Editor  &  Publisher. 


City  Editor — Editorial,  news  and  head 
writer  for  small  Florida  evening  daily. 
A-778,  Editor  &  Publisher. 


Editorial  Writer — Evening  and  Sunday 
newspaper,  midwest  city  of  100,000  popu¬ 
lation.  Please  give  background,  experi¬ 
ence  (one  sheet  letter  paper),  latest  photo¬ 
graph  attached,  and  state  age,  politics, 
religion,  references,  salary  expected.  This 
Is  fine  opportunity  for  right  man,  Owner, 
Box  a-807.  Editor  &  Publisher. 


News  Editor  wanted  In  Western  city  of 
over  100,000  population — must  be  thor¬ 
oughly  experienced  In  afternoon  newspa¬ 
per  work  and  capable  of  evaluating  the 
best  In  the  news.  Executive  ability  and 
makeup  experience  absolutely  essential. 
An  opportunity  for  a  man  with  steady 
habits  and  good  references.  State  full 
particulars  as  to  age,  experience,  family 
status  and  references.  Box  A-809,  Editor 
&  Publisher. 


Srasoned  Editorial  and  News  Executive, 
Eastern  city  dally  of  35,000  circulation. 
Give  complete  information  first  letter.  All 
correspondence  confidential.  Box  A-804, 
Editor  &  Publisher. 


GIRL  INJURES  REPORTER 

Contending  that  she  was  using  the 
same  weapon  that  was  used  against 
her,  Miss  Patricia  Hackett,  a  society 
girl  and  a  barrister,  objecting  to  an 
adverse  newspaper  criticism,  recently 
called  a  reporter  from  the  press  gal¬ 
lery  of  the  South  -■Australian  Legisla¬ 
tive  Council  to  the  lobby  and  threw  an 
inkwell  at  him  and  gashed  his  eye. 
Miss  Hackett  contends  that  she  threw 
the  ink  and  not  the  bottle. 


Wanted  to  Lease 


Two  newspaper  men  would  lease,  with 
option  of  buying,  dally  in  city  16,000  to 
50.000.  Prefer  west  or  southwest;  con¬ 
sider  other  sections.  Must  be  county  seat, 
on  main  line  railway,  and  good  industrial 
or  agricultural  center.  No  objection  pa¬ 
per  rundown  condition.  Correspondence 
confidential.  No  agents.  A-765.  Editor  & 
Publisher. 


Situatieas  Wanted 


.Ydvertising  Manager — Now  employed  de¬ 
sires  connection  daily  newspaper  over 
SU.UOO  circulation.  Am  organizer,  with 
original  selling  ideas  that  produce  results. 
Enviable  record  as  new  business  producer. 
Know  how  to  handle  staff.  Twelve  years 
advertising  manager.  Educated,  sober. 
If  you  want  to  increase  your  linage  and 
need  a  fighter,  examine  my  references 
and  qualifications.  Salary  reasonable.  Ad¬ 
dress  Box  A-776,  Editor  &  Publisher. 


Advertising  Display  Man — Age  30.  mar¬ 
ried,  ten  years'  experience;  guaranteed 
producer;  good  copy  writer  and  lay-out 
man;  moderate  salary;  will  go  anywhere. 
A-789,  Editor  &  Publisher. 


Advertising  and  Journalism — Young  man, 
college  trained,  experienced  in  office  rou¬ 
tine.  wants  newspaper,  magazine  or  ad¬ 
vertising  agency  job  of  any  sort.  Am¬ 
bition — to  become  a  copy-writer  or  re¬ 
porter.  Intelligent,  conscientious  and  ef¬ 
ficient.  Highest  references.  If  job  has 
good  future  minimum  salary  is  accept¬ 
able.  A-806,  Editor  &  Publisher. 


Advertising  Manager — Now  employed;  en¬ 
viable  record  as  new  business  producer. 
Know  how  to  handle  staff.  14  years’  ex¬ 
perience.  Educated,  sober,  fighter.  Ex¬ 
cellent  references.  Salary  reasonable. 
A-817.  Editor  &  Publisher. 


Advertising — Mr.  Publisher:  Business  is 
picking  up!  Believe  this  is  the  time  to 
get  in  step!  This  Advertising  Manager, 
at  present  employed,  is  looking  for  a 
real  opportunity  with  a  real  newspaper. 
Twelve  years  successful  and  active  man¬ 
agerial  experience.  My  record  of  accom¬ 
plishment  shows  consistent  gains  despite 
past  conditions.  Have  thorough  knowl¬ 
edge  of  classified,  local  and  national  in 
various  competitive  markets.  Finest  ref¬ 
erences,  college  training.  Age  35,  mar¬ 
ried.  Will  go  anywhere  for  that  oppor¬ 
tunity,  A-805,  Editor  &  Publisher. 


Circulation — If  you  are  looking  for  a  cir¬ 
culation  manager  who  can,  without  loss 
of  time,  get  results  at  reasonable  cost, 
one  experienced  on  papers  from  50,000  to 
400,000  circulation,  write  .\-803,  Editor 
&  Publisher. 


Circulation  Manager — Specialist  in  build¬ 
ing  strong  carrier  bey,  office  controlled, 
organizations.  Was  circulator  on  two 
newspapers  of  over  40,000  home  delivered 
varied  experience  during  past  20  years  on 
morning,  evening,  Sunday  and  combina¬ 
tions,  handling  motor  routes,  newsdealers, 
mall,  etc.  Are  you  seeking  a  well  sea¬ 
soned  live-wire,  who  can  ''pep’’  up  the 
old  organization  and  regain  lost  ground? 
All  my  former  employers  will  attest  to 
ability  as  a  promoter  and  an  economist. 
Employed  at  present.  Been  here  several 
years  but  desirous  of  position  with 
broader  future.  A-780,  Editor  &  Pub¬ 
lisher. 


Circulation 

There  Is  a  Publisher  who  would,  provid¬ 
ing  the  cost  would  not  be  excessive,  wel¬ 
come  to  his  staff  a  circulation  executive, 
possessed  of  experience  gained  over  a 
period  of  twenty  years  on  major  and 
minor,  urban  and  metropolitan,  evening, 
morning  and  Sunday  papers.  The  ser¬ 
vices  of  such  a  man,  aged  40,  will  be 
available  after  Nov.  1st.  To  arrange  for 
personal  Interview,  address  A-793,  Edi¬ 
tor  &  Publisher. 


Circulation  Manager — 13  years’  experience. 
Complete  knowledge.  Best  on  boy  pro¬ 
motion.  Excellent  references.  A-814.  Ed¬ 
itor  &  Publisher. 


Composing  Room  Executive,  Mechanical 
Superintendent.  Seasoned,  aggressive, 
business-like.  A-812,  Editor  &  Publisher. 


Situations  Wanted 


Classified  ability  of  exceptional  character 
is  now  available  for  some  metropolitan 
newspaper.  'The  applicant  is  employed, 
but  for  sound  reasons  wants  to  change. 
He  baa  had  all-around  experience  as 
salesman,  in  Classified,  resorts,  local  dis¬ 
play,  office  manager,  and  is  now  head  of 
the  successful  classified  department  of  a 
morning  metropolitan  newspaper.  His 
age  is  37.  He  is  married  and  father  of 
two  children,  12  and  9.  His  references 
are  the  best.  Address  Service  Depart¬ 
ment,  Editor  &  Publisher. 


Composing  Room  Executive  or  Superin¬ 
tendent;  15  years’  experience  as  foreman 
and  superintendent  on  dally  newspapers. 
Married,  very  reliable.  Can  furnish  first- 
class  references.  Address  A-81S,  Editor 
&  Publisher. 


Desk  .Man,  rewrite,  reporter,  ex-marine, 
married,  well-educated.  27,  year  experi¬ 
ence  on  daily  of  10,000  circulation;  dire 
immediate  need.  Several  languages 
spoken.  Will  go  anywhere.  A-792,  Edi¬ 
tor  &  Publisher. 


Editorial — Well  rounded  experience,  desk 
and  reporting.  The  Baltimore  Sun,  New 
York  Journal  of  Commerce,  Philadelphia 
Inquirer,  York  (Pa.)  Dispatch.  Graduate 
Columbia  University,  New  York  City. 
Able,  energetic,  loyal,  sincere.  Would  lo¬ 
cate  anywhere.  A-802.  Editor  &  Pub¬ 
lisher. 


Editor — Young,  single,  seven  years’  ex¬ 
perience  on  desk  and  outside,  go  any¬ 
where.  A-810,  Editor  &  Publisher. 


Editorial  Executive.  32.  seeks  job  as  man¬ 
aging,  news  or  city  editor.  Constructive 
efforts  at  lowest  operating  costs.  Unques¬ 
tionable  references.  Now  employed.  A-816. 
Editor  &  Publisher. 


Job  Wanted — Graduate  American,  Ger¬ 
man,  French  colleges;  21  years’  experi¬ 
ence  city  desk,  make-up  and  copy  desk  on 
metropolitan  dallies.  Managed  own  paper 
two  years.  W.  C.  Guempel,  518  Mason, 
Webster  Groves,  Mo. 


Machinist — Monotype,  _Llnotype  or  com¬ 
bination  of  both.  Twenty  years’  experi¬ 
ence.  Age  37.  Union.  A-781.  Editor  & 
Publisher. 


Pressman-Stereotyper  wants  a  job.  Thor¬ 
oughly  capable  in  both  branches.  Best 
of  recommendations  as  to  ability,  sobriety, 
etc.  On  one  job  24  years.  Wire  or  ad¬ 
dress.  E.  T.  Smith,  care  St.  Louis  Law 
Printing  Co.,  St.  Louis,  Mo. 


Reporting  or  Advertising — Community 
weekly,  or  small  daily.  Some  experience; 
graduate  school  of  journalism.  Young 
woman.  References.  A-811,  Editor  & 
Publisher. 


Secretary  and  Office  Manager,  associated 
with  well-known  firm  of  Publishers’  Rep¬ 
resentatives  for  13  years,  anxious  accept 
any  position  where  her  experience  will 
be  of  value.  Has  also  solicited  advertis¬ 
ing.  Can  furnish  excellent  reference. 
A-796,  Editor  &  Publisher. 


Mechanical  Equipment  (or  Sale 


Newspaper  Printing  Equipment  for  sale, 
due  to  consolidation.  Web  presses,  auto 
plate,  typesetting  machines,  form  tables, 
chases,  metal  pots,  proof  presses,  type, 
type  and  rule  cabinets  and  many  other 
items.  Tell  us  what  you  want  and  we 
will  quote  prices  away  below  real  values. 
Springfield  Newspapers,  Incorporated. 
Springfield,  Missouri. 


Mechanical  Equipment  Wanted 


Wanted — Four-color  press  capable  of 
printing  four  colors  on  eight,  twelve  and 
sixteen  pages.  Address  "Presa"  Editor 
&  Publisher. 


NEWSPAPER 

PROPERTIES 

Bouskt,  Sold  and  Appraised 

All  negotiations  confidential 


Palmer,  Suter  &  Palmer 

Butlneaa  Established  In  1899 

^  Madison  Ave.  New  York 


NEED  A  CIRCULATION  MANAGER? 

We  have  several  men  listed  who  have  circulation  pro¬ 
duction  records  that  stamp  them  as  being  above  the 
average.  Home  delivery,  street,  newsstands,  pro¬ 
motion  ...  in  fact  every  angle  of  circulation  work 
has  been  covered  with  outstanding  success  in  their 
individual  experiences. 
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Editor  &  Publisher  for  September  2  2,  1  9  34 


By  MARLEN  PEW 

Here  is  a  headline  that  appears  in 
the  current  issue  of  the  Guild  Re¬ 
porter,  of  course  calculated  to  stir  the 


The  headline  set  flush  to  the  left, 
without  much  of  an  attempt  at  word 


class-conscious  feeling  of  all  repor- 
torial  workers ; 

"Xewspaiier  Profit-Taking  Described. 

"Only  1  Industry  Outyields  Press. 
“Officers  corner  bulk  of  heavy  tak¬ 
ings.” 

The  story,  carefully  written  in  the 
present  tense,  says  that  "the  rate  of 
profits  made  in  the  printing  and  pub¬ 
lishing  industry,  which  includes  job 
printing  and  the  publication  of  books, 
magazines  and  newspapers,  is  the  larg¬ 
est  for  any  manufacturing  industry  and 
the  second  largest  for  any  industry  in 
the  whole  U.  S.,  according  to  an  ex- 
liaustive  study  made  by  the  National 
Bureau  of  Economic  Research.” 

Reading  into  the  article  one  finds  that 
profits  reached  18.3  per  cent  in  1928, 
18  per  cent  in  1929,  13.6  per  cent  in 
1930  and  7.4  per  cent  in  1931,  based 
on  book  value  of  all  the  stock  outstand¬ 
ing.  "This  is  generally  about  three 
times  tile  average  rate  of  return  for  all 
comjianies,”  solemnly  remarks  the 
Guild  Reporter. 

We  want  to  ask  editorial  men.  in  all 
candor,  what  they  think  of  a  Guild  that 
will  issue  such  propaganda. 

We  are  living  in  the  year  1934,  fol¬ 
lowing  the  dire  panic  years  of  1933 
and  1932,  yet  the  Guild  has  the  audaci¬ 
ty  to  spring  1931  figures  on  a  presum¬ 
ably  unsuspecting  membership.  The 
Guild  is  dealing  with  newspapers,  not 
magazines,  books  or  job  printing,  and 


count,  recently  given  prominence  in  the 
Clcz’cland  \cios  and  enthusiastically 
recommended  by  its  maitaging  editor, 
Earle  Martin,  has  its  p)oints,  esp)ecially 
for  newspapters  whose  publishers  are 
not  sticklers  for  typographical  balance 
and  style.  Squares  do  not  make  for 
beauty,  in  type  or  in  any  form  of  art, 
except  that  which  is  called  "modern.” 
Balance  may  be  a  convention,  but  it 
usually  lends  itself  to  artistic  arrange¬ 
ment.  The  flush  headline  makes  for  a 
square  appearance  and,  of  course,  bal¬ 
ance  is  sacrificed. 

However,  it  is  legible,  lends  itself  to 
quick  writing  and  even  more  rapid  and 
economical  comp)osition,  and  for  those 
who  like  its  square  style  may  be  neat 
and  flashy.  In  first  page  composition  it 
seems  to  lend  an  element  of  spontaneity 
to  the  make-up  not  present  in  balanced 
headline  treatment.  It  flashes  like  a 
bulletin  service  all  over  the  page.  From 
the  viewpoint  of  the  headline  writer, 
the  flush  and  no  count  device  is  a  por- 
fect  cinch.  And  1  readily  accept  the 
claim  that  Mr.  Martin  and  others  make 
for  it,  that  it  benefits  more  sensible 
writing  by  deskmen.  “Headliiiese”  was 
called  into  being  to  accommodate  typo¬ 
graphical  balance.  Some  of  it  is  gro¬ 
tesque  and  has  served  to  corrupt  the 
spoken  as  well  as  the  written  language. 

I  do  not  know  how  well  the  flush 
line  will  stand  the  test  of  time.  It  may 
become  quite  tiresome,  after  awhile. 
I  say  this  feeling  that  the  nervous  editor 


the  newsp)ap)er  economic  story  is  some-  who  applies  it  may  some  day  wish  to 


thing  else  again.  However,  a  drop  in 
three  years  from  18.3  per  cent  to  7.4 
per  cent  is  nothing  to  sneeze  at.  The 
reason  newspapjer  profits  always  loom 
up  large  in  calculations  which  compare 
them  with  profits  in  other  major  indus¬ 
tries  is  that  newspapers,  with  few 
exceptions,  are  closely  held  by  fam¬ 
ilies,  are  not  over-capitalized,  indeed 
usually  are  under-capitalized.  In  good 
times,  many  newspap)ers  make  hand- 


turn  back  to  balanced  heads,  but  I  also 
know  that  the  simple  things  as  those 
which  ordinarily  best  endure  in  all  de¬ 
partments  of  life,  and  surely  nothing 
could  be  simpler  than  a  flush  and 
no  count  headline. 

Mr.  Martin  is  one  of  the  few  editors 
of  my  acquaintance  who  is  soundly 
interested  in  the  mechanical  phases  of 
newspaper-making,  spending  a  share  of 
his  time  in  experimentation.  When  I  last 


some  profits;  others  make  a  living  for  called  on  him  in  Cleveland  he  had  just 


their  owners  and  staffs.  There  are  no 
authentic  statistics  on  the  subject,  so 
the  statement  in  the  Guild  Reporter  is 
deliberately  misleading. 

We  do  not  wonder,  in  view  of  such 
stupid  mismanagement,  the  New  York 
Guild  treasury  is  nearly  empty,  and  that 
a  special  committee  has  reported  that 
nearly  a  third  of  the  members  will  not 
even  pay  the  trifling  monthly  dues  or 
the  special  assessments  to  provide  “de¬ 
fense  funds.”  Having  squandered  the 
faith  of  the  true  and  influential  friends 


effected,  through  the  foreman  of  the 
press-room  and  the  art  department,  a 
new,  simple  and  quite  workable  method 
of  fudge  color  printing.  Some  of  the 
results  shown  in  advertising  and  on  in¬ 
side  pages,  particularly  the  woman’s 
page,  were  astonishingly  good.  I  have 
known  Mr.  Martin  for  20  years  and 
there  is  not,  in  this  country,  a  more 
enthusiastic  and  ingenious  editor,  fas¬ 
tidiously  interested  in  every  process 
from  news  reception  to  copy  delivery. 
In  passing,  I  might  also  remark  that 


Apparently,  there  isn't  enough  hell  in 
the  world  for  the  sensation  mongers,  so 
they  invent  more,  trifling  with  human 
life  and  with  the  good  name  of  the 
.American  press. 

Tm  just  an  old  fogy  to  complain  of 
sucli  things,  of  course,  but  my  criticisms 
will  be  valid  some  day  when  public  in¬ 
dignation  boils  over  and  scalds  the  press, 
guilty  and  innocent  alike,  as  it  has  re¬ 
cently  done  in  the  case  of  movies. 

*  ♦  * 

A  WRITER  for  Variety,  the  amuse- 
inent  trade  paper,  says:  "Political 
observers  are  claiming  that  radio  is 
largely  responsible  for  the  increased 
number  of  liberal  and  radical  candidates 
being  elected  to  office.  They  back  this 
claim  up  with  facts  and  figures,  chart¬ 
ing  the  rise  of  successful  liberal  candi¬ 
dates.  They  state  that  radio  has  made 
it  possible  for  these  liberals  to  directly 
reach  the  public  where  before  the  ether 
came  into  existence  the  newspapers  were 
the  only  means  of  contacting  the  vot¬ 
ers.  .And  since  the  majority  of  papers 
were  rock-ribbed  conservatives,  only 
the  main  line  candidates  got  any  edi¬ 
torial  plugging.  Today  the  radical  or 
liberal  candidates  can  purchase  15  min¬ 
utes  of  time  on  a  station  and  spellbind 
the  multitude  with  his  own  voice.” 

I  do  not  necessarily  agree  with  the 
characterizations  "liberal”  or  “rock- 
ribbed  conservative,”  in  the  Variety 
statement,  but  I  do  most  sincerely 
agree  with  the  conclusion.  That 
is  exactly  what  has  been  happening 
ill  numerous  communities,  notably 
Louisiana,  Kansas  and  California. 
.And  I  want  to  ask :  "If  a  ‘liberal’ 
or  ‘radical’  candidate  for  office  can 
triumph  over  the  opposition  of  the 
press,  by  buying  time  on  the  air,  what 
protection  have  free  institutions  against 
the  advent  of  a  demagogue  out  to  de¬ 
stroy  what  has  been  built  and  put  this 
country  under  a  dictatorial  form  of 
government,  or  something  even  niore 
repulsive?  The  longest  pocketbook 
would  win  the  election.  Radio  has 
no  conscience,  and  its  time  is  for  sale 
to  the  highest  bidder.  Under  govern¬ 
ment  license,  it  is  the  natural  football 
of  politicians.  Newspapers,  on  the  con¬ 
trary,  have  generally  maintained  their 
political  independence,  their  advertising 
columns  cannot  be  used  to  drown  out 
the  voice  of  the  editor  or  overcome  his 
principles,  and  news  columns  are  not 
purchasable. 

It  is  increasingly  apparent,  or  ought 
to  l)e,  that  radio  broadcasting  is  a  dan¬ 
gerous  element  as  at  present  consti¬ 
tuted.  The  best  example  of  its  menace 
is  illustrated,  for  all  to  see,  in  the  Huey- 
Long  situation  at  New  Orleans.  That 
amazing  bird,  trading  on  the  w.k.  ignor¬ 
ance  and  prejudices  of  the  numerous 
hill  billy  population,  has  made  the  press 
of  a  state  his  door-mat.  A  demagogue, 
who  promises  everything  and  delivers 
nothing,  can  play  the  same  trick  and 
gain  power  in  any  community. 


of  the  Guild,  many  of  them  publishers  the  Cleveland  News  will  bear  watching 
who  once  were  happy  to  support  the  for  its  half-tone  results.  Mr  Martin 
movement  if  fairly  managed,  the  super-  has  a  system  of  retouching  and  etching 
heated  officers  are  now  discussing  such  that  makes  for  unusual  clarity, 
treasury  relief  measures  as  a  benefit  ♦  ♦  * 

prize  fight,  a  Hallowe’en  ball  in  Madi-  DICTURES  don’t  lie!  Do  tell! 
son  Square  Garden,  a  “kind  of  Casino  '  Three  responsible  rejwrters  work- 
de  Paree  on  parade,”  and  all  of  the  mg  on  the  New  England  mill  strike  have 
fungus-grown  we-boy  stunts  that  have  reported  to  me  that  certain  photograph- 
killed  every  newspaper  club  that  has  ers  from  Boston  and  New  York  news- 
ever  resorted  to  such  methods.  Oh,  papers  have  not  only  faked  pictures  to 
yeah,  _  the  Guild  committee  would  not  indicate  violence  in  the  Saylesville,  R. 
blackjack  public  men  into  buying  L,  labor  disturbance,  but  have  actually 
tickets — it  would  only  hire  an  agency  encouraged  young  hoodlums  to  assault 
and  let  it  do  the  dirty  work,  as  has  guards  and  thus  start  action  for  pic- 


happened  in  New  York  in  years  agone. 

Six  months  ago  we  believed  that  the 
editorial  men  of  this  city,  and  the  coun¬ 
try  at  large,  were  about  to  build  an 
organization  which  would  win  the  re¬ 
spect  of  the  publishing  field  and  give 
the  whole  craft  a  professional  status 
and  a  fairer  share  of  the  rewards.  The 
radical  union  that  has  developed,  thanks 
to  mistaken  leadership,  is  a  great  dis¬ 
appointment.  It  has  made  no  progress 
and  will  make  none.  f)ecause  it  does  not 
suit  either  the  spirit  or  fact  of  our 
journalism. 


torial  purposes. 

Sevellon  Brown,  managing  editor  of 
Providence  (R.  I.)  Journal  and  Eve¬ 
ning  Bulletin,  told  me  this  week  that 
he  had  eye-witness  proof  that  several 
Saylesville  pictures  were  posed  fakes, 
for  instance,  one  showing  a  striker’s 
bandaged  head  and  another  a  bruised 
back,  all  doctored  up  with  mercuro- 
chrome  to  gain  bloody  effects,  and  paid 
for  at  the  rate  of  $5  a  shot.  Boys  in 
Hollywood  spirit  were  led  into  flinging 
apples  and  rocks  at  mill  guards  to 
“start  something”  for  cameramen. 


'  I  'HERE  is  an  important  difference 
between  press  agentry  in  this  coun¬ 
try  and  in  England.  Here,  the  news¬ 
paper  is  asked  to  print  the  ballyhoo  as 
a  matter  of  “news.”  There,  it  is  looked 
upon  as  advertising  and  the  advertiser 
at  least  makes  a  quid  pro  quo  stab. 

\Ve  have  before  us  a  typical  letter, 
sent  to  a  London  newspaper  by  A.  -Ar¬ 
nold  &  Co.,  London  watchmakers,  ask¬ 
ing  for  a  few  paragraphs  in  news  col¬ 
umns.  In  red  ink,  on  the  margin  of  the 
letter,  is  stated:  “Notice  to  the  editor: 
We  will  dispatch  to  you  gratis  one  of 
these  remarkable  watches  if  you  will 
kindly  translate  this  review  (handout) 
and  publish  it  in  your  paper,  sending  us 
a  marked  copy.  Many  thanks.” 

Will  the  Copper  and  Brass  .Associa¬ 
tion,  which  has  paid  Ivy  Lee  a  duke’s 
ransom  for  free  newspaper  space,  put  a 
metal  roof  on  your  chicken  coop  free  of 
charge  ?  Inconceivable ! 

Will  Cheney  Silk  pass  out  to  an  edi¬ 
tor’s  wife  a  few  bolts,  to  compensate 
for  space  lavished  on  Mr.  Bernays? 
Ridiculous ! 

Will  Mr.  Ford  send  a  shiny  car  now 
and  then  to  publishers  who  tell  the 
world  about  his  new  and  salable  crea¬ 
tions?  It’s  not  to  be  thought  of,  my 
dears. 


The  newspaper  is  not  on  the  redeiv-j 
ing  end  of  tne  free  publicity  line — it  i| 
wholly  concerned  with  giving. 

*  ♦  *  > 

ONE  dull,  wet,  gloomy  evening  las|l| 
October  Frank  W.  Clark,  manag*'^ 
ing  editor  of  Syracuse  (N.  Y.)  Herald,' 
tried  to  cross  a  street  intersection  iy; 
the  downtown  area  of  Syracuse 
from  that  minute  arrogant  motorc: 
drivers  who  had  had  things  their  ow 
way  in  that  city  for  many  a  year  werj^ 
doomed  to  obey  the  law. 

The  intersection  that  Mr.  Clark  trii 
to  negotiate  was,  and  is,  a  five-poInC 
corner  and  trap  for  unwary  pedestrians 
Traffic  lights  flashed  red,  amber  at» 
green,  but  nobody  paid  any  attentioi# 
-Most  pedestrians  knew  that  to  attempi 
to  cross  the  street  at  that  point  mea^ 
they  were  taking  a  chance  of  changi 
their  destination  to  hospital  or  morguJ 
Mr.  Clark  managed  to  make  his  wa» 
across  the  street,  but  a  wild-eyed  motoit’ 
ist  scored  a .  carom  off  his  coattaili 
rudely  upsetting  the  editor  on  the  dani 
lavement.  Next  morning  Mr.  Llart 
called  a  rewrite  reporter  into  his  offuv 
and  instructed  him  to  “clean  up  thS 
damn  traffic  situation.”  1 

*  *  *  f( 

The  reporter,  William  L.  Pitts,  hafi 
been  in  Syracuse  less  than 
weeks.  He  didn’t  know  the  first  nara 
of  a  man  on  the  editorial  staff.  He  didn' 
even  know  the  streets  in  the  businei 
area.  He  owed  allegiance  to  no  on 
but  the  man  who  had  placed  him  on  tfa 
Herald  pay-roll.  He  was  free  of  a  , 
ei'.tangling  alliances  and  inhibitions.  Mi 
Pitts  planned  a  campaign.  He  felt  t 
if  he  could  make  law-abiding  citizi 
actually  hate  traffic  chiselcis  he  coul 
win.  He  knew  he  would  have  to  scrati 
deep  and  make  enemies,  but  hoped  t! 
end  would  justify  the  means.  So 
the  first  of  a  series  of  articles  he  a 
tacked  the  commissioner  of  public  sa 
etv  the  mayor,  chief  of  police  and  t! 
rank  and  file  of  the  police  departmeni 
When  he  thought  he  had  stirred  uj 
enough  resentment  against  individual 
he  started  to  write  constructive  traffi§i 
stories. 

The  Herald  played  up  every  articl 
day  after  day.  The  reporter  stressi 
suggestions  looking  to  law  enforcement 
The  Herald  demanded  the  annointme^ 
of  a  Citizens’  Traffic  -Advisory  Comniifi 
tee  with  power  to  act.  The  mayor  ai 
pointed  the  committee. 

The  Herald  suggested  that  traffic 
perts  be  invited  to  Syracuse  to  help 
the  reorganization  of  the  police  depai 
ment  and  installation  of  new  traf 
methods.  The  mayor  complied. 

*  *  * 

WITHIN  two  months  of  the  sta 
of  the  campaign  CWA  funds  we 
made  available  to  the  advisory 
and  the  citizens  committee  went  to 
mayor  and  the  common  council  with  oi^ 
constructive  suggestion  after  another. 

The  net  result  was  that  on  June 
1934,  a  new  traffic  ordinance  went  ir 
effect.  Provisions  of  the  ordinance  ma 
"ticket-fixing”  almost  impossible. 
Traffic  Violations  Bureau  was  esta 
lished  where  fines  could  be  paid  witi 
out  the  formality  of  going  into 
The  ticket  set-up  was  changed  so  th 
no  one  but  the  judge  of  the  Court 
Special  Sessions  could  “take  care”  of 
ticket.  The  Herald’s  suggestion  of 
corps  of  “traffic  detectives,”  to  be  knoji 
as  the  Accident  Investigation  Divisit 
of  the  police  department,  was  carri( 
out,  and  Franklin  M.  Kreml  of  Evan 
ton.  Ill.,  came  to  Syracuse  to  train  th 
section. 

Just  nine  months  from  the  opening  J 
the  crusade  Syracuse  had  “turned 
heat”  on  traffic  violators  and  highw 
chiselers  found  that  they  couldn’t 
the  rap.”  Syracuse  has  had  its  ratii 
on  the  rolls  of  the  National  Safe 
Council  and  the  National  Bureau 
Casualty  and  Surety  Underwriters 
tered  from  a  “traffic  ulcer”  to  that  of| 
model  city. 

Today  the  new  safety  system  is  s 
claimed  by  the  police  and  politicia 
and  even  the  hard-boiled  automobilijj 
who  had  scoffed  when  the  Her 
opened  its  guns.  All  of  which  she 
what  can  happen  in  a  city  when  a  go 
editor  tells  a  good  reporter :  “Clean 
this  damn  traffic  situation.” 
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